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‘Creative’ Media 
Division Set Up 
by Tatham-Laird 


Unifies All Buying in 
Move to Raise Stature 
of Media Operations 


CuiIcaco, Jan. 13—Merger of its 
print and radio-tv buying depart- 
ments into a single media division 
which “will break the normal pat- 
tern by actually making the buy- 
ing decisions, instead of just acting 
as an iron curtain behind which 
contact executives do the buying,” 
was announced today by Tatham- 
Laird Inc. 

George Bolas, formerly radio-tv 
director of the agency, will head 
the new division. George Stanton, 
formerly with Dancer-Fitzgerald- 
Sample and McCann-Erickson, 
will be associate media director. 
Paul Schlesinger, formerly Tath- 
am-Laird radio-tv manager, and 
Roy Boyer, formerly media super- 
visor at Leo Burnett Co., will be 
media supervisors. 

Print specialists in the depart- 
ment, which will embrace a total 
of 36 people, will be Emily Cleary, 
Mary Rodger and John Singleton. 
Radio-tv specialists will be Harold 
Bennett, Don Grasse, Jack Ragel 
and James Zitnik. Larry Holcomb 
will direct activities in the agen- 
cy’s New York office, and William 
Burch in Hollywood. The posts of 
radio-tv program director and me- 
dia analyst are in process of being 
filled. 


= “We have always had a strong 
conviction that media buying can 


(Continued on Page 4) 


Breakdown of AA Obits by Age Brackets 


Believe It or Not... 


29.41% 4 


Average Adman Lived to Ripe Old 
Age of 61.5 in ‘54, AA Obits Reveal 


CHICAGO, Jan. 12—Admen made 
a good showing in the fight against 
the Grim Reaper last year. 

The average age of death of ad- 
vertising people—as recorded in 
ADVERTISING AGE obituaries last 


Foursome Takes Over at Weintraub; 
15 Out, 25 In, in Personnel Shifts 


Control Goes to Kaufman, 
Norman, Kummel, Kaplan; 
Weintraub Jr. Has Left 


By Ted Sanchagrin 

New YorK, Jan. 13—Here’s 
what’s. going on at William H. 
Weintraub & Co. 

William H. Weintraub Jr., ex- 
ecutive director of radio and tv 
production, has resigned his posi- 
tion. His father, William H. Wein- 
traub, president of the agency un- 
til Jan. 3 when he became chair- 
man of the board, no longer has 
the controlling interest in the 
agency. 

Weintraub has promoted Ernest 
L. Whitney from account execu- 
tive to “account work on Revlon” 
and Robert Blend from an art 
director to agency executive art 
director. William Zerweck stays 
on as production manager and 
George Coleman remains as media 
department manager. 


s John A. Garber, Revion’s ad 
director, reportedly has resigned 
to join Weintraub as an account 
executive (See story on Page 34). 

For the facts concerning the 
agency changes, AA went to Nor- 
man B. Norman, new exec. v.p., 
formerly v.p. and account super- 


visor. 

Mr. Weintraub Sr., formerly 
owner of the controlling interest 
in the agency with 51% of the 
stock, no longer has the reins. They 
are in the hands of Elkin Kauf- 
man, new president, formerly exec. 
v.p.; Mr. Norman; Eugene Kum- 
mel, v.p. and secretary, formerly 
a v.p., and B. David Kaplan, v.p., 
treasurer and general manager, 
formerly an account executive. 

Among them they have the con- 
trolling interest in the agency. 


s Mr. Norman told AA today, 
“There have been all sorts of 
wild rumors flying around these 
past several months concerning 
the agency, and I’d like to set 
them straight.” 

Several that turned out to be 
more than rumors were that Mr. 
Weintraub Jr., Dr. Leon Arons, 
v.p. and director of research, and 
Harry Trenner, v.p. in charge of 
radio and tv, were leaving. They 
have left. 

The biggest account at the agen- 
cy is Revlon Products Corp. Asked 
about a report that Revlon had 
bought into the agency, Mr. Nor- 
man said: “There’s absolutely no 
truth to that rumor. The stock pur- 
chases were promulgated by us 


(Continued on Page 8) 
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year—was 61.5 years. This is an 
improvement over the 58.88 years 
average death age of admen in 
1953 and about par with 1952’s 
61.3 years. 

Admen died 3.6 years younger 
than the average American male 
over 20. According to figures com- 
piled by the American Medical 
Assn. from federal statistics, the 
average age at death of males over 
20 in the U. S. was 65.1 in 1951. 


s Persons in fields related to ad- 
vertising—public relations, sales, 
publishing, etc.—died last year 
slightly older than advertising 
casualties. Their average was 62.9 
years, as recorded in AA obits. 
The slight edge has been charac- 
(Continued on Page 66) 
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Magazine Ad Volume Hit $681,176,611 


Last Year, Topping ‘53 by $129,268 


Congress Is Cool 
to Ike’s Bid for 


|Postal Rate Hike 


WASHINGTON, Jan. 13—Congres- 
sional leaders are showing little 
interest in President Eisenhower’s 
proposal this week for an “inter- 
im” postal rate increase to finance 
an immediate 5% pay increase for 
the nation’s 500,000 postal work- 
ers. 

Sen. Olin Johnston (D., S. C.), 
chairman of the Senate post of- 
fice committee, has joined with 20 
other senators in sponsoring a bill 
giving postal people a 10% raise. 

He’s taking the position that his 
committee should mark time on 
postal rate increases until after a 
bill clears the House. Sen. Frank 
Carlson (R., Kan.), ranking mi- 
nority member of Sen. Johnston’s 
committee, has introduced a 5% 
raise bill, and announced that he 
does not feel the President is in- 
sisting on a postal rate increase 
now. 


= Rep. Tom Murray (D., Tenn.), 
chairman of the House post office 
committee, thinks the President’s 
plan is “equitable,” but Rep. Ed 
Rees (R., Kan.), ranking Repub- 
lican, thinks postal workers are 
entitled to more generous treat- 
ment. 

The President’s postal message 
Tuesday is the most comprehen- 
sive discussion of the postal prob- 
lem that has come out of the 
White House in the nine years that 
the department has been fighting 
the deficits brought on by post- 
war inflation. 

Under his plan, Congress would 
declare that henceforth the Post 
Office shall be self-supporting. 
The President agreed that certain 
costs, such as those to the blind, 

(Continued on Page 177) 


Cuicaco, Jan. 11—Magazine ad 
volumes hit a new record high 
last year—but the gain over 1953 
was a scant $129,268. According 
to figures compiled by Publishers 
Information Bureau and ADVER- 
TISING AGE, $681,176,611 was spent 
in 123 general magazines in 1954 
as compared with $681,047,343 
spent in the same magazines in 
1953. 

Figures for 106 of these maga- 
zines were compiled by PIB; fig- 
ures for the remainder were com- 
piled by AA. 

This is the sixth successive year 
in which general and farm maga- 
zines have posted a revenue figure 
higher than the one racked up the 
preceding year. Ad revenues in 
1953 reached an alltime high, 
showed a 5.9% increase over 1952, 
and expenditures increased 8% in 
52 over 51; 12% in ’51 over ’50; 
4% in ’50 over °49. In 1949 rev- 
enues had been down 4% from the 
previous year. 


= Significant revenue gains in 
1954 were made by Look, 16.1%; 
Business Week, 10.7%; Parade, 
20.4%; U. S. News & World Re- 
port, 20.5%; New York Times 
Magazine, 118%; Household, 
11.8%; Living for Young Home- 
makers, 16%; Pathfinder, 10.1%; 
Field & Stream, 10.3%; Bride’s 
Quarterly, 13.5%; Scholastic Mag- 
azines, 14.3%; Boys’ Life, 14.3%; 
Small Homes Guide, 13.6%; 
Forbes, 22.1%. 

The advertising revenues of 44 
farm publications rose 3.8% in 
1954 over 1953, from $20,886,138 
to $21,694,289. This compares with 
a 1.6% gain in 1953 over 1952, 
and a 7.4% increase in ’52 over 
61. 


= Advertisers’ spending in maga- 
zine sections distributed with Sun- 
day newspapers was down a 


(Continued on Page 58) 


‘Remove Price Mention from All National 
Appliance Ad Copy,’ NARDA Panel Asks 


Cuicaco, Jan. 12—Members of 
the National Appliance & Radio- 
Tv Dealers Assn. like the idea of 


Last Minute News Flashes 


Zenith Leaves Y&R for BBDO, MacFarland 


Cuicaco, Jan. 14—Zenith Radio Corp. has switched its radio-tv re- 
ceiver account from Young & Rubicam to the Chicago office of Batten, 
Barton, Durstine & Osborn. Zenith’s hearing aid division, now with 
BBDO, will be switched to MacFarland, Aveyard & Co. The receiver 
account has been billing about $1,700,000, it is reported, and the hear- 


ing aid account about $1,000,000. 


Glass Container Group Names Kenyon & Eckhardt 
New York, Jan. 14—Glass Container Manufacturers Institute has 
named Kenyon & Eckhardt to direct a new national advertising pro- 
gram. The institute is an association of 78 makers of glass containers 
and metal and molded closures. As reported in AA, Nov. 29, the new 
drive is aimed at consumers. The institute’s agencies of record are 
Givaudan Inc., New York, and Cramer-Krasselt Co., Milwaukee. 


American Molasses Starts Drive in ‘SEP,’ ‘Look’ 


New York, Jan. 14—American Molasses Co. will launch its 1955 
advertising campaign in The Saturday Evening Post Jan. 22 and in 
Look Fes. 2F"' following these ads with tv and radio spots in 15 local 
markets to promote Grandma’s Old Fashioned molasses. Family Circle, 
Parade, This Week Magazine and Woman’s Day will be added to the 
list later in the year. Charles W. Hoyt Co. is the agency. 

(Additional News Flashes on Page 77) 


removing all price mentions from 
manufacturers’ national advertis- 
ing copy, if a panel session held 
here Sunday is a fair sample. 

Part of NARDA’s annual con- 
vention here, the panel on adver- 
tising and promotion—consisting 
of upwards of 50 appliance deal- 
ers—gave its approval to a recom- 
mendation that “price should be 
completely removed from all ap- 
pliance and tv national advertising 
copy by the manufacturer.” 

Considerable stimulus for the 
panel’s action was reportedly pro- 
vided by the recent General Elec- 
tric move to abjure list price ad- 
vertising on an extensive list of 
major appliances—and leave 
pricing up to the distributor (AA, 
Nov. 29). 


s Kenneth G. Gillespie, v.p. and 
general manager of Jenkins Music 
Co., Kansas City, proposed the 
recommendation, and supported it 
with an attack on national ap- 
pliance advertising for its over- 
emphasis on price. He especially 
hit national air conditioning and 
(Continued on Page 73) 
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Mail Users Condemn Postal Rate Hike 


as Detrimental to Sales Promotions | 


WASHINGTON, Jan. 12—Several 
groups of organized maii users 
joined today in a memorandum 
warning the Department of Com- 
merce that proposals fer increased 
postal rates may interfere with the 
development of sales programs 
which are needed to assure steady 
demand for the expanding output 
of the nation’s factories. 

The groups contended that the 
government has a big stake in 
everything that promotes an ex- 
panding economy. They pointed 
out that each 1% drop in national 
income—which might occur if ad- 
vertising and sales are curtailed— 
“would cut employment by 300,000 
to 400,000 and clip $1 billion from 
the government’s tax revenue. 
“Conversely,” the report said, “a 
1% increase in market absorption 
will increase both employment and 
federal tax revenues proportion- 
ately.” 

The sponsoring organizations 
asked the Commerce Department 
to: 

“1. Provide the Administration, 


PACKAGE FOR PACKAGES—Emerson 
Drug Co.’s new package, label and 
bottle design for Bromo Seltzer 
(left) is geared to supermarket 
sales. It was created by Lippincott 
& Margulies, New York. The old 
package is at right. 


After 68 Years, 
Bromo Seltzer Gets 
Dressy New Package 


BALTIMORE, Jan. 11—Bromo 
Seltzer, which has been using es- 
sentially the same package for 68 
years, has redesigned the old 
standby. 

Bromo’s old package has been 
a fixture in drug stores and medi- 
cine chests since 1887; the new 
design is geared to the self-service 
supermarket trend. 

The familiar Bromo Seltzer blue 
color has been maintained for the 
bottle, label and package, to re- 
tain consumer recognition. 

But the bottle itself has a more 
modern appearance, including a 
cap which doubles as a dosage 
measure. The bottle label and 
package now emphasize the collo- 
quial form of the product name, 
Bromo. 


= The new approach, created by 
Lippincott & Margulies, industrial 
designers, will be advertised by 
the Bromo agency, Lennen & New- 
ell. 

‘Black-and-white spreads are 
scheduled in the Feb. 7 American 
Druggist, Drug Topics and Food 
Topics and the March issue of 
Chain Store Age (drug and grocer 
editions). All will play up the new 
design. 

Consumer advertising, featuring 
the self-measuring cap, is slated 
‘in Sunday comics in 20 markets 
and on “Chance of a Lifetime” 
(DuMont), which Emerson spon- 


sors alternate weeks with Len- | 


theric. The Bromo campaign also 
‘will use tv spots in 22 markets on 
“Janet Dean, Registered Nurse.” 


the Congress, and the public with 
information showing the impor- 
tance of advertising to the Amer- 
ican‘ economy. 

“2. Oppose all legislation the 
adoption of which might impair 
legitimate advertising. 


ws “3. Makea continuing survey of 
advertising in America to deter- 
mine its effectiveness in fostering 
an expanding economy. 

“4. Be prepared to advise on the 
following economic matters: (a) 
the contribution made by business 
mailers to the American economy 
through increased sales, the pay- 
ment of taxes, the employment of 
individuals and related economic 
facts; (b) the impact of postal 
rate increases on the volume of 
advertising, sales, profits, taxes 
and employment; (c) the repeal 
of Public Law 199, which governs 
the size and weight of parcel post 
packages, and the return of the 
fourth class mail rate making 
power from the ICC to the Con- 
gress; (d) extent of the public 
service contribution made by the 
postal establishment. 


= “5. Cooperate with the Post Of- 
fice Department in (a) the intro- 
duction of modern business prac- 
tices; (b) obtaining the expanded 


# |use of postal facilities by business.” 


The memorandum was for- 
warded to Commerce Secretary 
(Continued on Page 74) 


Adless ‘Digest’ 


|Pushed, Though Ads 


Soon Will Be Added 


PLEASANTVILLE, N. Y., Jan. 12— 
The Reader’s Digest, which re- 
cently decided to accept advertis- 
ing to stave off an impending de- 
ficit, has found another way to 
keep costs down. 

A current mail offer of eight 
months of the Digest for $1 pro- 
motes the magazine as containing 
the cream of current writing and 
adds that “its handy pocket size 
(without ads) makes it easy to 
hold, convenient to carry,” etc. 

Carolyn Davis, who signed the 
letter, told AA the letters were 
printed “last summer, before the 
decision to carry ads was made.” 
She said it “seemed far simpler” 
to send the form letters out than 
to throw them away and print a 
new batch. She said she hoped not 
too many new subscribers would 
be disgruntled when ads begin to 
appear (in April). 


Minnesota Mining Names R&R 


to Handle Graphic Group 


Minnesota Mining & Mfg. Co., 


St. Paul, has appointed Ruthrauff 
& Ryan, Chicago and St. Paul, to 
handle advertising for its Graphic 
Products Group, which comprises 
the reflective products, printing 
products and duplicating products 
divisions of the company. Products 
include Scotchlite reflective sheet- 
ing, 3-M _ photo-offset printing 
plates and Thermo-Fax copying 
machines. 

The Graphic Products Group 
formerly was handled by Batten, 
Barton, Durstine & Osborn, which 
continues to direct the bulk of the 
company’s advertising. MacMan- 
us, John & Adams, Bloomfield 
Hills, continues to handle the ad- 
hesives and coatings division, De- 
troit. 


Framer Names Sales Agent 

Walter Framer Productions, 
New York, has appointed Ashley- 
Steiner exclusive sales representa- 
tive for all its new tv properties, 
Framer packages “Strike It Rich” 
and “Big Payoff.” 
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Coe Collins 


NEW TALMADGE CAREER—Former Governor Herman Talmadge gets 

acquainted with his new tv sponsor for a 52-week series of news 

commentaries over WAGA-TV, Atlanta, With him are Phil Denton, 

president, Denton Advertising Agency; George Boyd, general man- 

ager, Gordy Tire Co., sponsor, and Clay Coe and Jack Collins of 
WAGA-TV. 


Compton Boosts 
Execs; Cummings 
Is New President 


NEw YorK, Jan. 12—Barton A. 
Cummings, who joined Compton 
Advertising in 1947 as an account 
executive, today was named presi- 
dent of the agency. He succeeds 
Robert D. Holbrook, who moves 
up to board chairman. 

The agency, which billed $20,- 
000,000 in 1946 and an estimated 


Barton Cummings Robert Holbrook 


$42,000,000 last year, also pro- 
moted a number of others: 

John K. Strubing Jr. moves up 
from exec. v.p. to vice-chairman 
of the board; Alfred J. Seaman, 
creative director, becomes exec. 
v.p.; C. James Fleming Jr., v.p. 
and board member, now is senior 
V.p. 

Henry R. Bankart, Willard Heg- 
gen and Olin A. Saunders, all 


John Strubing Alfred Seaman 


v.p.s and account supervisors, are 
new members of the board. 

Mr. Holbrook said the promo- 
tions carry out “a long-standing 
Compton policy of developing able 
executives for more important 
positions as their work and talents 
demonstrate their ability.” He 
added that the new officers and 
directors “played a_ significant 
part in the progress of the agency” 
in more than doubling its billing 
since 1946. 


s Mr. Cummings, who, like Mr. 
Seaman and Mr. Fleming, is in 
his early 40s, became a v.p. and 
account supervisor in 1950 and a 
director in 1952. He has been in 
charge of several Procter & Gam- 
ble brands and has participated in 


the agency’s management. He was 
with Maxon Inc. and Benton & 
Bowles before joining Compton. 

Mr. Seaman joined Compton in 
1946 as a copy supervisor. Three 
years later he was named manager 
of the print copy department and 
in 1950 was elected v.p. in charge 
of the department. He became 
creative director in 1952. 

Mr. Fleming came to Compton 
in 1944 and has 
served as an ac- 
count supervisor 
for various P&G 
brands and for 


Personal Prod- 
ucts Corp. He 
was named a 
board member in 
1953. 

As board chair- 
man, Mr. Hol- 


brook will con- 
tinue in the ac- 
tive management of the agency. 
Mr. Strubing has been exec. v.p. 
of Compton since 1951. 


C. J. Fleming 


Business Men Are 
Lazy, So No Boom 
in ‘55, Says Cherne 


Cuicaco, Jan. 11—This will be a 
year with a “static, safe economy” 
instead of a boom, because business 
men are lazy, Leo Cherne declared 
yesterday. 

The executive director of the 
Research Institute of America told 
the Chicago Sales Executives Club 
that he still sticks to his predic- 
tion of last October that 1955 will 
bring mild economic improvement 
of “not more than 3%, at the out- 
set 5%.” 

However, he added, aggressive 
sales and promotion can make this 


!}a year of “unequaled performance” 


but he does not expect to see it. 


a “When we economists predict ‘a 
very modest growth,’ we are say- 
ing that by and large the perform- 
ance of American industry will be 
a lazy one,” he declared. 

He emphasized that consumers’ 
liquid savings are the target sales- 
men should shoot at. Savings last 
year rose $20 billion and hit the 
all-time peak of $223 billion, he 
said, adding, “We are undercon- 
suming, not overproducing.” 

Mr. Cherne said there is “not 
the slightest danger of an economic 
collapse” this year. He cautioned, 
however, that there is danger in 
the tendency of business men to 
plan their operations with an eye 
toward the stock market. 

“Business men and groups be- 
yond them have let the stock mar- 
ket become a motivating factor in 
business planning,” he _ said. 
“Should it slump, there will be a 
sufficient lack of confidence to af- 
fect the 1956 outlook.” 


Advertising Age, January 17, 1955 


Blackburn Study 
Rejects NIAA's 
Audit Proposal 


New York, Jan. 12—NIAA is 
preparing to mount a counter-of- 
fensive as a result of the latest 
skirmish in the war of the initials 
(AA, Nov. 29). 

Earlier this week, J. E. Black- 
burn Jr., chairman of a special 
committee representing six metal- 
working business papers audited 
by ABC, issued a 62-page repro- 
duction of a presentation that had 
been made earlier to the media 
practices committee of the Na- 
tional Industrial Advertisers Assn. 
This report reveals that the Audit 
Bureau of Circulations papers in 
this field do not look with kindly 
eye on NIAA’s request for the use 
of government Standard Indus- 
trial Classifications in breaking 
down their circulation statements 
by industry. 

An article setting forth the 
NIAA committee’s position on the 
value of the SIC classifications in 
the business paper field is sched- 
uled to appear exclusively in the 
February issue of Industrial Mar- 
keting. Its author is a member of 
that unit, K. L. Walters, consult- 
ant-media planning, marketing 
services division, General Electric 
Co. 


= A spokesman for the NIAA 
committee told ADVERTISING AGE 
that the group has been studying 
the Blackburn report and is pre- 
paring its own presentation in di- 
rect response to the objections 
raised by the ABC papers. As in- 
dicated in the report, these are the 
objections: 

1. Since June, 1946, the six 
metalworking papers have been 
supplying circulation audits which 
provide media buyers with “accur- 
ate, uniform, comparable, audit- 
able statements, free of publisher 
choice in classifying subscribers.” 

2. In the metalworking industry, 
which “each year is becoming 
increasingly complex and more di- 
verse in types of products manu- 
factured,” the government’s stand- 
ard classifications would not pro- 
vide such comparable information. 

(Continued on Page 79) 


‘Milwaukee Journal’ 
Again Tops List of 
Papers in Ad Linage 


MILWAUKEE, Jan. 12—The Mil- 
waukee Journal again led all 
newspapers in total advertising 
linage during 1954, it was an- 
nounced here today on the basis 
of a Media Records tabulation 
covering the first five papers. 

The Los Angeles Times nosed 
out the Chicago Tribune for second 
place, the latter paper dropping to 
third. The Miami Herald retained 
its No. 4 spot, and the New York 
Times, which was in seventh place 
in 1953, jumped to fifth in 1954. 

The figures: 


Paper 1954 1953 
Milwaukee Journal 49,370,297 51,073,874 
Los Angeles Times 48,662,579 49,320,588 
Chicago Tribune 48,141,079 49,995,368 
Miami Herald 45,020,139 43,170,108 
New York Times 44,124,630 42,130,926 


As indicated by the comparative 
figures, three of the leaders lost 
linage when compared with 1953. 
The Milwaukee Journal lost 1,- 
703,577 lines; the Los Angeles 
Times 658,009 lines, and _ the 
Chicago Tribune 1,854,289 lines. 
The Miami Herald gained 1,850,- 
031 lines as compared with 1953, 
and the New York Times gained 
1,993,704 lines. 

The Milwaukee Journal also re- 
tained its leadership in r.o.p. color 
advertising, publishing 1,630,000 
lines of r.o.p. color during the year. 
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SNUG AS A BUG...ON SOFT. WARM CARPET 


eee ed 
Le Ae 8 NE Ta RO MN 


BABY ON A NEW RUG.. BUT. .?—This 
family-geared ad is the second in 
the 1955 Carpet Institute schedule. 
It will run first in the Feb. 19 is- 
sue of The Saturday Evening Post 
and later in 22 other magazines. 


$3,750,000 Push 
Set for ‘55-57 
by Carpet Makers 


NEw YorK, Jan. 11—“‘Home 
means more with carpet on the 
floor.” This is the theme of a new 
$3,750,000 three-year advertising 
and p.r. campaign being inaugur- 
ated by the Carpet Institute. 

The campaign is scheduled for 
1955, ’56 and °57-—$1,250,000 for 
each year. Surveys conducted last 
year by the Institute indicated that 
most homeowners don’t give car- 
peting a priority rating over other 
consumer goods, according to Paul 
M. Jones, Institute president. 

On the basis of the survey re- 
sults, the Institute decided to aim 
at convincing homeowners that 
carpets are essential, not merely 
decorative. 

The campaign will play up the 
“quiet, warmth, beauty and ease 
of care” of carpeting, according to 
Mr. Jones. Silhouette-style photo- 
graphic ads will carry the “Home 
means more...” line and will take 
up, one by one, each of the func- 
tional benefits. Ads will be built 
around family groups. 


= Page ads will run in Ladies’ 
Home Journal, Life, The Saturday 
Evening Post, 18 other magazines 
and the Wall Street Journal. The 
trade press, magazines reaching 
the contract market and architec- 
tural and decorator publications 
will be used as well as home, 
women’s, parents’ and general con- 
sumer magazines. 

In addition to its national ad- 
vertising, the Institute, whose 
membership includes 20 top carpet 
manufacturers, will sell dealers 
point of sale materials, tv and 
radio spots and mats for newspa- 
per ads. 

The Institute also is carrying 
out an educational program. A 
teacher’s carpet manual and other 
teaching aids were prepared by 
the Institute and are being circu- 
lated among schools, Mr. Jones 
said. 

The ad campaign is being han- 
dled by Morey, Humm & John- 
stone. Selvage, Lee & Chase is the 
p.r. counsel. 


Grey Elects Two V.P.s 

David L. Rand and Leroy B. 
Block have been elected v.p.s of 
Grey Advertising Agency, New 
York. Both account supervisors, 
Mr. Rand has been with the agen- 
cy five years and Mr. Block eight. 


Sanft-Costa Associates Moves 

Sanft-Costa Associates, New 
York public relations consultant, 
has moved its offices to 50 E. 42nd 
St. 


‘Gentry’ Marks 
3rd Birthday as 
Elite Ad Medium 


New York, Jan. 11—An unusual 


-magazine, which sells for $2 a copy 


and frequently carries such start- 


‘ling advertising as space devoted 


to $25 foam rubber toilet seats, 
is moving into its fourth year of 
catering to some of the country’s 
most selective readers. 

The arrival of Gentry in October, 
1951, was greeted with a fair 
amount of skepticism, particularly 
by the advertising fraternity. A 
few years previous, they had seen 
an ambitious publication called 
Kaleidoscope gasp through three 
issues and then give up the ghost. 

Only months before, Flair had 
expired, just in time for its first 
anniversary. Now here was Gentry, 
a quarterly at $2 per copy, adver- 
tising for charter subscribers under 
the head: “It will either elate the 
top 100,000 thinking men in this 
country, or be a miserable flop. 
Frankly, we don’t know which.” 


= By now, publisher William 
Segal thinks he knows. Gentry 
bowed with a circulation of 11,- 
000. A year iater it had jumped to 
20,000, and last year it took anoth- 
er hike to more than 30,000. And 
for the first nine months of 1954, 
(Continued on Page 70) 


Quality Radio Group 
Starts Sales Drive 
as 35-Station Net 


CuicaGco, Jan. 11—After more 
than two years “in labor,’ Quality 
Radio Group, new radio program- 
selling cooperative, will begin 
quoting rates and prices and lining 
up sponsors next week. 

This much was decided at a 
meeting today of the group’s 
board of directors during which 
William B. Ryan, exec. v.p., got 
approval of his sales and opera- 
tional plans. 

Actually, the QRG has formally 
been open for business since Dec. 
1, but the first six weeks were de- 
voted to agency contact and selling 
the concept, Mr. Ryan said after 
the meeting. Today, he said ap- 
proval was given actual “circula- 
tion” and prices for the purpose of 
drawing up a rate card. 


= The board also heard and ap- 
proved a detailed presentation 
such as will soon be confronting 
agencies and advertisers around 
the country. Mr. Ryan declined to 
outline either the presentation or 
the rate structure to reporters, but 
did reveal these facts about them: 

1. Both rates and programming 
will be based on a 35-station hook- 
up, though at present there are 
only 24 stations in the group. 


“We're planning to add stations in| } 


11 or 12 additional markets.” 

2. A major theme in the ‘/pre- 
sentation will be that 90% of all 
U. S. radio homes will be availa- 
ble through the 35 selected sta- 
tidns. A minor claim will be that 
approximately one-fourth of the 


coverage is in non-tv areas. 
= Other QRG developments, as| 
narrated by Mr. Ryan: 

The board of directors approved | 
a budget for the next six months | 
(the amount not specified), and) 
it endorsed an expansion of sales | 
efforts, including the “early” es- 


tablishment of a Chicago office. | 


In October a new type of| ssh os cUe 
magazine will be published. It will |: r 
either elate the top 100,000 thinking |‘: 
men in this country, or be a miserable | 
flop. Frankly, we don't know which. 
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SELECTIVITY APPEAL—In its announce- 

ment ad, Gentry said it would 

“either elate the top 100,000 think- 

ing men in this country, or be a 

miserable flop.” It got 8,000 pre- 

publication charter subscribers as 
a result of this ad. 


Recalcitrant No. 15 
Speaks Up in FTC’s 
Health Insurer Row 


WASHINGTON, Jan. 12—lIllinois 
Commercial Men’s_ Association, 
Chicago, today joined the ranks of 
health and accident insurance 
companies challenging the author- 
ity of the Federal Trade Commis- 
sion to regulate their advertising. 

Of 17 companies named in com- 
plaints issued by FTC last 
October, 15 have denied that FTC 
has jurisdiction. One has entered 
into a settlement agreement, and 
one is still unreported. Six addi- 
tional complaints were issued by 
FTC in December, but answers 
are not yet due in these cases. 

Like most other insurance com- 
panies, Illinois Commercial said 
it is fully regulated by state au- 
thorities. It insisted its advertising 
is truthful and that FTC’s charges 
are based on statements lifted out 
of context. 

Illinois Commercial also allied 
itself with several other companies 
that have pointed out that their 
advertising was submitted to 
FTC’s staff. It was, the company 
asserted, found to be in compli- 
ance with advertising provisions 
of the trade practice code for the 
mail order insurance business, 
adopted by FTC in 1950. 


‘Agency’ Names Kevis 

Charles E. Kevis, formerly ad- 
vertising representative of Adver- 
tising Agency, New York, has been 
named business manager of the 
magazine, a new post. 


the Man 
in the $70,000 hat 


HIGH HEADGEAR—This two-color ad 


* | Nair, 
= of Retailing, 
= School, at the 44th annual conven- 


Need for Review of 
Merchandising: Worthy 


NEw York, Jan. 12—A 3% rise 


= in department store volume for 


the spring season was predicted 
here this week by Malcolm P. Mc- 
Lincoln Filene Professor 
Harvard Graduate 


Worthy Resigns 
Commerce Dept. Post 
to Return to Sears 


WASHINGTON, Jan. 13—The 
White House announced today 
that James C. Worthy is resign- 
ing as Assistant Secretary of Com- 
merce, effective Feb. 1, to return 
to private business. 

Mr. Worthy is returning to 
Sears, Roebuck & Co., Chicago, 
where he will be assistant to the 
chairman of the board. 

He came here from Sears two 
years ago to take over direction of 
administrative affairs of the De- 
partment of Commerce. 


a Mr. Worthy told ADVERTISING 
AcE today that his remarks on 
discount houses before the Nation- 
al Retail Dry Goods Assn. in New 
York Monday do not necessarily 
reflect the position of other De- 
partment of Commerce officials, 
but that they are his views “as a 
retailer.” 

Mr. Worthy said he had expect- 
ed to remain in government for a 
longer period, but the offer from 
Sears was one which could not be 
turned down. 


Rise of Discounters Shows | 


- Sales Volume Due for 3% Increase 


tion of National Retail Dry Goods 
Assn. 

Five basic factors were cited by 
Prof. McNair as likely to influ- 
ence sales in the coming year: 

1. Government spending will be 
more or less a neutral factor in 
the general volume of business 
activity. 

2. Business spending for plant 
and equipment is likely to be less 
than it was in 1954. 

3. The decline in inventories 
has come to a halt, and 1955 is 
likely to see inventory expansion. 

4. New housing construction will 
continue strong, with new starts 
expected to run around 1,250,000. 

5. Consumer spending is likely 
to exceed the $233 billion figure 
registered in 1954. 


ws Department stores, Prof. Mc- 
Nair said, will make sales during 
the spring of 1955 very close to 
those they made in the spring of 
1953—about 3% better than in 
the corresponding period of ’54. 

“Because competition will be 
strong,” he said, “the gross mar- 
gin percentage rate is not likely 
to improve very much. Because of 
the strong pressure of discount 
houses on certain items, there will 
either be reductions of mark-on 
or increases in markdowns. 

“On the other hand,” he con- 
tinued, “there will not be so great 
an urge to liquidate inventories as 
was present last spring. 

“With an increase in sales,” Prof. 
MeNair said, “a slight betterment 
of gross margin and the expense 
percentage held approximately 
constant, some increase in profits 
in the spring of 1955 is clearly in- 
dicated; improvement of 20-25% 
is not unreasonable to look for.” 

James C. Worthy, Assistant Sec- 

(Continued on Page 62) 


Three million farm families are 
receiving bloodless comic books 
filled with a sales pitch for trac- 
tors. 

The mailing, believed to be the 
first of its size and kind, is part 
of the Ford Motor Co. tractor and 
implement division campaign 
backing introduction of five trac- 
tor models. The 16-page booklet is 
printed in rotogravure color. 

Cost of the mail piece is paid 
entirely by Ford tractor dealers. 

Behind the title, “What One 
Farm Family Found Out—About 
the New Ford Tractors,” the car- 
toon panel sequences deliver a 
sales message on how wise old 
Grandpa and imaginative Junior 
work a cross-fire of arguments on 


tractor in favor of a new Ford 
tractor. 


= Creators of the picture-book 
campaign—also supported by more 
conventional media—are Cleve- 
land and Detroit offices of Mel- 
drum & Fewsmith, Ford Trac- 
|tor’s agency, and Pictorial Media 
'Inc., New York, which worked on 
| development and production of the 
|mailing piece. 

James F. Pedder, assistant gen- 
eral sales manager and responsible 
for Ford Tractor advertising, said, 
“Early reactions indicate that this 
‘booklet is going to prove highly 


It also approved the idea of a for Chance Vought Aircraft, Dal- | effective. The first telegraphic re- 


uniform on-the-air identification, 
which Mr. Ryan hopes to have in | 
effect by Feb. 1. 

Mr. Ryan emphasized that the 
new group will be selling programs | 
only—not announcements or are 
ticipations. 


las, will be used in Feb. 7 Life as 
part of the company’s 1955 cam- 
paign to (1) promote naval avia- 
tion in U. S. air defense and (2) 
aid Navy recruiting. Ruthrauff & 
Ryan, Chicago, is the agency. 


port from one of our distributors 
in the north-central region reads, 
for instance: ‘We hit 100% box 
holder coverage with the picture 
|\book advertising piece. Every- 
body—repeat, everybody—read 
it.’ ” 


Dad to get him to discard his old | * 


Ford Mails Comics Book with Tractor 
Sales Pitch to 3,000,000 Farmers 


BIRMINGHAM, MiIcH., Jan. 12—) 


FORD 860—Insigne of the Ford Trac- 

tor division’s model 860 comes out 

in red on the cover of this 16-page 

comics book, being distributed to 
farm families. 


H. H. (Hod) Ohlmacher, v.p. of 
Meldrum & Fewsmith, asserted 
that the booklet, called by Ford 
and the agency the “Farm Family 
Picture Book,” “cannot be called 
a ‘comics book’ in any sense of the 
term.” 

Its “excellent art work,” super- 
vised by Harry E. Childs, presi- 
dent of Pictorial Media, puts it 
“far above the average piece of 
literature of its kind,’”’ Mr. Ohlma- 
cher said. “For this reason, and 
partly because of the unfortuna‘e 
connotation of the name ‘comics 
book,’ we have carefully refrained 
from using this name in any of the 

(Continued on Page 6) 
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‘Creative’ Media 
Division Set Up 
by Tatham-Laird 


(Continued from Page 1) 


and should be as creative as writ- 
ing advertisements or building 
plans,” A. E. Tatham, president of 
the agency, said in announcing the 
change. 

“Too many agencies do their 
buying by rote. They staff their 
media departments with hard- 
working, intelligent people who 
are misplaced bookkeepers. These 
people visualize their job as that 
of assembling some statistics out 
of a book and letting the statistics 
make the decision. 

“As a result, media work in most 
agencies holds little appeal for ad- 
vertising men with ambition and 
creative ability. In the typical 


agency if such men happen by 
accident to get into the media de- 
partment, they can’t wait to get 
transferred into contact or some 
other department of more creative 
scope. Salary scales tend to be 
higher in other departments, and 
this also operates to siphon off the 
ambitious and creative youngsters. 


s “We think this is one of the big 
things wrong with advertising 
agency operation. In its simplest 
terms our business boils down to 
building good selling messages and 
circulating them effectively to the 
right prospects. Surely this latter 
half of our job deserves more than 
slide-rule thinking. We believe a 
media department with a creative 
turn of mind can contribute enor- 
mously to building sales of our 
clients’ products. We feel that our 
newly merged media division will 
enable us to do a lot more of 
this in the future than we have in 
the past.” 

Mr. Tatham outlined five key 
elements which are to be incorpo- 


’ 


rated in the new division: 


e 1. The department must have 
the concept that its function is 
creative and dynamic. 


e 2. The department must be thor- 
ough and analytical as well as 
creative. 


e 3. The department must boldly 
assume leadership in media think- 
ing in the agency and must have 
the capacity to sell its recom- 
mendations effectively to other 
members of the agency and, if 
need be, to clients. 


e 4. The department must have 
the stature and authority within 
the agency to do the buying job 
and not let it seep into other de- 
partments by default. 


e 5. The department must have 
enough responsible jobs and a suf- 
ficiently high salary scale to com- 
pete with other departments in 
the agency and with the outside 
world in attracting and holding 
able creative personnel. 
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THE DES MOINES 
REGISTER ann TRIBUNE 


An “‘A’’ schedule newspaper in an ‘“‘A-1”’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


Take men for instance . 


There’re oceane of Lotions... in lowa! 


. - 73.1%* of all men 


readers of The Des Moines Sunday Register use 
well-known brands of after-shave lotions. And 
that goes for men on the farm, too. Or women (if 
you'd rather hear about them). ..90.3%* city and 
90.4%* farm women readers regularly use 
lotions on their pretty little hands. 


Tip for cosmetics people . . . you give wonderful 


support to your drug jobbers and all their lowa 
dealers by telling your product story to 1,310,000 
readers through The Des Moines Sunday 
Register. With one medium you can cover an im- 


portant sales territory made up of the entire state of 


Iowa. A market that outspends big-spending cities 
like Philadelphia, Boston and San Francisco! 


*Fact... from the latest “Brand Inventory in the 
homes of Iowa Subscribers” to The Des Moines 


Sunday Register in all counties. Want to know 
how you stand? Write on your company letterhead. 
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Advertising Age, January 17, 1955 


Admen lasted longer last year than 
they did in previous years. AA’s 
annual obit check shows the 
average age for °54 was 61.5 
PE ee oe 


Magazine ad revenue was slightly 
higher in 1954 than it was in 
1953, according to PIB and AA 
BP PRY es Seton 


Increased postal rates may slow 
down the progress of sales pro- 
motions and consequently im- 
pede the growth of the economy, 
mail users tell the Commerce 
Department in a memo ..Page 2 


An adless Reader’s Digest is be- 
ing promoted in subscription 
promotions. Promotion pieces 
were left over from last sum- 
mer, before the ad decision was 
made, Digest explains ..Page 2 

Bloodless comic books are being 
distributed by the tractor and 
implement division of Ford Mo- 
tor Co. The comic books are be- 
ing used to promote tractors to 
3,000,000 farmers 

A rise in department store sales 
this spring is predicted by Mal- 
colm P. McNair of Harvard. Mr. 
McNair estimates they will be 


about 3% higher than 
WN fi ihe bce es 


Irradiated orange juice in wax 
cartons at about 35¢ a quart is 
giving the frozen juices some 
competition ........... 

A good cost system will help 
agencies and clients in under- 
standing how many services the 
client can get and how much 
time is spent on the account, 


last 


Frank Japha says ...... Page 21 
Making films by stages, an old 
Hollywood technique, is now 


being used successfully by NBC 
Film Division on the West Coast, 
and saving money, says Frank 
Cleaver Page 24 


One year old, Chicago discovers 
in a survey what its readers are 
like; it now has 24,000 circula- 
tion 

Ad plans of Ford and Chevrolet 
in 1955 will revolve around the 
question of which one led in 
54. Chevvie was ahead in pro- 
duction, Ford in sales ..Page 38 

Economics textbooks are slighting 
advertising, Dr. Steuart H. Britt 
of Needham, Louis & Brorby 
says Page 60 
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REGULAR FEATURES 


Advertising Market Place ....78 
Coming Conventions ........ 47 
Creative Man’s Corner ...... 52 
EST eae 12 
Getting Personal ............ 32 


Looking at Radio & Television .52 
Looking at Retail Ads 
Obituaries 
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On the Merchandising Front .52 


Photographic Review ........ 48 
Preduction Tips ............. 56 
I ce sin ex bu’ 12 
Salesense in Advertising ....51 
This Week in Washington ... .44 
Voice of the Advertiser ...... 68 
You Ought to Know ........ 36 


“This is the size we sell in the 


Growing Greensboro Market!" 


\ 


y, 


THE REELS ARE REALLY BIG in the Growing Greensboro 


Market—and no one denies they’re needed to land 1/5 of 
North Carolina’s $3 billion retail sales! . . . Store purchases 
in the Greensboro ABC Retail Trading Area last year ex- 
ceeded $600 million—an increase of $35 million over the 


previous year... All th 


e way across the board in the ten 


most important store sales classifications, you’ll find the 
Growing Greensboro Market sets the pace in North Carolina 


in sales volume and in sales gains . 


. » The one, big, time- 


tested medium most advertisers use in this rich and productive 
market, is the 100,000-plus daily circulation of the GREENS- 


BORO NEWS and RECORD. . 


Only medium with dominant coverage in the Growing Greensboro 


Market and with selling influence 


*Sales Management Figures 


"y reensboro 


? GREENSBORO, NORTH CAROLINA 
° Represented by Jann & Kelley, Inc. 
e*eeee#ee#e#8e?%e#e#e¢e 


in over half of North Carolina! 
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America's Largest % 
Family Magazine : 


REACHING 11,000,000 
HOUSEHOLDS EVERY SUNDAY 


This Week 


MAGAZINE 


Memo to Advertisers: 


TETE-A-TETE IN A REVOLVING DOOR 


If you've been going around in circles lately trying to 
catch up with some of today's fast-moving readership 
claims, move over, friend. This "revolving door" kind of 
magazine circulation has us pretty dizzy, too! 


Soon as we catch our breath, we'll see if we can unravel 

the problem. The way we get it, a few magazines seem to 
think they have a readership like a jet-propelled revolving 
door. In other words, people — millions of people! — keep 
pouring in one side and out the other. We can understand 
any publisher's yearning to make a million look like 

2 million or 20 million. Claiming every occasional "reader" 
is apparently standard operating procedure in our business. 
But, gentlemen, let's be reasonable! 


THIS WEEK Magazine has always been wary of revolving 

doors. We prefer to step leisurely and sensibly through 
the welcoming front doors of 11 million homes. From choice 
and from habit, the same 11 million front doors every 
Sunday. This week, next week, any week. 


Some magazines get bought each issue by one or two or 
five million families. But THIS WEEK doesn't feel com- 
pelled to apologize for its circulation by ringing in that 
revolving door theory. Come to think of it, it would 

take a pretty big door to accommodate 11 million 
families! 


In all this confusion of "revolving" circulation the 
advertiser is trying to keep company with the families he 
hopes to win as customers. If you ever tried to come to an 
understanding with your girl friend as you paused ina 
revolving door, you will know how things look to an 
advertiser with the need of a little solid selling 

of the same prospects at regular intervals. 


| THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT. 


The Baltimore Sunday Sun The Indianapolis Star The Pittsburgh Press 

The Birmingham News The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The Memphis Commercial Appeal Richmond Times-Dispatch 


Chicago Daily News Miami Daily News Rochester Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 
The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 
The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 
The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 
The Phoenix Arizona Republic *The Wichita Sunday Eagle 


*Starts February 6, 1955 
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Herbert Hobler Named V. P. 

Herbert W. Hobler, general sales 
manager of TelePrompTer Na- 
tional Sales Corp., New York, 
since March, 1954, has been named 
a v.p. of the company. 


MEDICAL 
SAMPLING 
PROGRAM 


delivers your prod- 
uct into the hands of 
General Practitioners 
and Pediatricians. 


Guatantfes TO \ 
voue persen? 
AND SAMPLING COSTS! 


C GB) MEDICAL SAMPLING CORP. 


225 LAFAYETTE ST, N.Y.12, N.Y 
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Benrus’ President 
Urges U.S. Review 
Swiss Watch Stand 


WASHINGTON, Jan. 12—Benjamin 
Lazrus, president of Benrus Watch 
Co., today used President Eisen- 
hower’s special foreign trade mes- 
sage as the occasion for a state- 
ment suggesting that the govern- 


'}ment review its decision to hike 


tariffs on Swiss watches. 

He said the message “is greatly 
encouraging to those of us who 
have been distressed to see an ap- 
parent shift toward protectionism 
by the administration during the 
past year. 

“Benrus believes it is unfair to 
penalize 160 million American 
consumers—by making them pay 


higher prices for watches—in or- 
der to protect four domestic man- 
ufacturers, whose total contribu- 
tion to defense represents only 
one one-thousandth’s part of our 
military production.” 


Trott to Trade Publication 


Henry N. Trott, formerly on the 
marketing staff of Southern 
California Gas Co., has been ap- 
pointed director of advertising 
and merchandising of Western Ap- 
pliances & Television, Los Angeles. 


CBS Radio Names Jones 


Robert S. Jones has resigned as 
radio-tv director of Sidney Gar- 
field & Associates, San Francisco, 
to join the network sales staff of 
CBS Radio. He will be stationed 
in San Francisco. 


ae 


(Continued from Page 3) 
promotion,” he said. 

Mr. Ohlmacher said that other 
booklets of the same general char- 
acter have been used by farm 
equipment companies for sales and 
service training and for special 
groups of prospects, such as indus- 
trial buyers. 


= “But we believe the idea is a 
brand new one for mass circula- 
tion among farmers,” he said. 
“We’re convinced it is the first 
time this particular story-picture 
technique has been employed in a 


ios 
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Copyright 1925, The New Yorker Magazine, Inc. 


take shape within a 


small group of men whose task it is to 


spread them and get them accepted by 


the people.?? 


Emery Reves, 
The Anatomy of Peace 


THE 


NEW YORKER 


No. 25 WEST 43x0 STREET 
NEW YORK, 36, N. Y. 
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Advertising Age, January 17, 1955 


Ford Mails Comics Book with Tractor 


Sales Pitch to 3,000,000 Farmers 


mass consumer mailing piece to 
the farm market.” 

The story line picks up as 
Grandpa, who has sold his farm 
and retired, comes to live with his 
son and family. He joins Junior’s 
plea for a new tractor and urges 
his son to get rid of “that coffee 
pot” and buy a new Ford. 

On a family excursion to town, 
Dad, steered by Grandpa and 
Junior, drops in at the Ford tractor 
agency, and gets the full sales 
treatment on the new lines and 
their features. 


# In subsequent panels, Dad buys 
a Ford “860,” uses it a season, then 
decides to purchase a second Ford 
tractor and farm more land. 

The final page shows Grandpa 
and Dad, standing together in per- 
fect agreement, as Dad tells the 
reader: “Well, that’s the story. I 
hope you’ve gotten some idea of 
how many ways our Ford tractor 
has helped us....It all adds up to 
a chunk of extra money at the end 
of the year.” 

On the back cover, a Ford trac- 
tor dealer invites the recipient of 
the booklet to come in and see 
other “extra values” in his trac- 
tors. Name of the dealer for that 
area is imprinted in the balloon. 


# The booklet is the direct mail 
arm of an ad program using farm 
magazines, newspapers, radio, 
outdoor and other media, accord- 
ing to Mr. Ohlmacher, general su- 
pervisor of creative work on the 
account. 

Preparation of the booklet— 
from the birth of the idea to the 
sample press run—consumed six 
weeks. Ten thousand sample book- 
lets were distributed to dealers, 
who placed orders to be sent to 
R.F.D. boxholders. 


Canadians Are Not 
Convinced Ads Are 
Economical, Credible 


TORONTO, Jan. 11—The following 
results of Gallup polls of Canadian 
consumers were presented at the 
chapter meeting of the American 
Marketing Assn. here last week, in 
the course of a talk by Byrne Hope 
Sanders, v.p. of Sanders Market- 
ing Research: 

Do you think most ads are be- 
lievable? 


RA ob dbnn CON ap ends Ke 50% 
DEN Sadind 0440 ob 4.04 b 6a 25 
Qualified answer ........ 20 
re 5 


Does advertising add to the cost 
of products? 


ea oe 51% 
No, it cuts costs .......... 14 
No difference ........... 25 
Qualified answer ........ 3 
Wee GD SU OCA doko 0:0 ou 7 


Plan Joint Promotion 


Hamilton Metal Products Co., 
Hamilton, O., and Nappe-Smith 
Mfg. Co., New York, have com- 
bined on a joint promotion for 
Hamilton’s Jolly Jug and Nappe- 
Smith’s insulated Jolly Bag. Avail- 
able in two sizes, the combination 
will be promoted with advertising 
in Holiday, Living for Young 
Homemakers, New York Times 
Magazine and The New Yorker. 
Ray-Hirsch, New York, agency for 
Nappe-Smith, is handling the cam- 
paign. 


Screen Gems Names Garrett 

Don Garrett, formerly with 
David O. Alber Associates, has 
been named press representative 
for Screen Gems, tv film producer 
and distributor, New York. He 
will travel throughout the country 
publicizing the company’s shows. 
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Reprinted from The New York Times, Tuesday, January 11, 1955 


‘Today is Pest day © 


THE STORY OF OTTO JOHN: 

Recdies Reali bla nN ket J 
of the Cold War .Can advér- 
aes ae tising really blanket a market? 


he slipped behind the Iron Curtain last 
July, the press called his defection our 


scwsetins'c YS That depends on both the size of 
the blanket and tts warmth. Take 


(Article by James P. O’Donnell.) 


ccinmauaa ~~ LN Saturday Evening Post. It 


to give re some. She never 

nagged, carped or scolded. And 

he could turn her off any time— 

at the flick of a switch! The , 

perfect wife? Maybe, but you ° | 

haven't heard Kelly’s side of the 

Nes he ed covers America’s best-customer 
of Steve McNeil’s electronic 

romance, The Bride Backed Out. 


an sepeeestes OE Sasa aah families. But, just as important, 


THE REAL CAUSE do tell tales 
OF JUVENILE 


; . 
Give Dr. Krog- » 
DELI NQUENCY . man an old bone 
) ys y <a the | OS O eSe O e eC C 
Do you believe that slums, broken Adve h, j all about the per- | | ‘ ) é } 
homes or lack of affection are the Z sonit belonged to! 
main causes of teen-age crime? Think he guesses ? 
That’s what many parents like to MS} Then read about 
. i ee ; ° PG ‘ The Doctor Who 
think. You'll find the real cause in A woes 
- aa ‘ Ae Solves Old Mur- 
one of the most authoritative studies ders. (Article by 


conve Teale 7 issue is read and reread for 


How to make 


ait with - four weeks or more. @ No other 


a near “miss” 


Caress her with a 


ball bat. Give her a 
; loving pat—with a He'd played for 8 teams—and been 
5 play 
f 
AUS 


hockey stick. That's kicked off must of them. Suddeniy last 


. 

5 the system John year he caught fire with the Giants, 

poset _ girl hitting .335 and setting 11 World Series = 
BEE Coe, SIR WEEE records. What got into him? Here's 


asystem she used on . 
oe 1c Rhodes’ own story of his fabulous— 
him! (Short story : y 
and hectic—baseball career. 


by Herbert Depew.) 


POS’ =see==\ \¥ tising it carries) gets so close 


January 15. 1955 — 15¢ 
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To increase the impact of your advertising dollars, use 
the most powerful selling combination in America. . . 


NEWSPAPERS and 
R. 0. P. COLOR ADVERTISING 


Do you know that... 


E§ You can reach over 23 million U. S. homes with a 
full page newspaper ad printed in two colors and black 
for 1¢ per family. 


£2 In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers only 
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Advertising Age, January 17, 1955 


Foursome Takes Over at Weiniraub-: 
15 Out, 25 In, in Personnel Shifts 


(Continued from Page 1) 
four. How we got the money I’d 
rather not say, but we didn’t get 
it from Revlon or any other client.” 

He added that as the times and 
the needs of the clients change, 
agencies change, too. 


as “Men hired for their special 
knowledge, it happens, are no 
longer needed, and we get ones 
who are,” he said. “This is no 
reflection on anyone, but this is 
the agency business. Clients deal 
in a commodity, their product, and 
agencies deal in a commodity, too, 
which is people with particular 
talents.” 

Another rumor which Mr. Nor- 
man denied was that Paul Rand, 
art director, would leave Wein- 
traub. 

“Paul Rand is not an employe 


his advertisment cost $1201.22 


based on 


Space: 1540 lines 


and was noted by 


187” of the women and 27% of the men, or 


119,250 readers 


(or 99 readers per dollar) 


of The Los Angeles HERALD-EXPRESS 
August 19th, 1954 issue 


Daniel Starch & Staff Research Survey 


A good illustration of Sound Advertising 


1-1It stars the PRODUCT 


2-A low rate factor 


3-In a medium where advertising is welcome 


The Los Angeles market is heavily concentrated 


in Los Angeles County 


The HERALD-EXPRESS heavily concentrates its circulation 


in Los Angeles County 


The Los Angeles Herald-Express 


Largest Evening Newspaper on the Pacific Coast 


Circulation over 300,000 ABC 


Represented nationally by MOLONEY, REGAN & SCHMITT 


of the agency, and has not been 
for the past five years,” Mr. Nor- 
man said. “For the past five years 
he has been a consultant to the 
agency on a contract basis. It’s cor- 
rect that his contract still has three 
years to run.” 

Weintraub has dropped 14 or 
15 people since control of the 
agency passed from Mr. Wein- 
traub’s hands Jan. 3, Mr. Norman 
said, “And we have added 25 peo- 
ple.” 

The agency has 175 employes, 
and last year billed about $17,500,- 
000, he said. 


# Under the new setup Messrs. 
Kaufman, Norman, Kummel and 
Kaplan are the agency’s operating 
heads, and all v.p.s are also stock- 
holders. 

Mr. Weintraub himself is still 
at the agency, at work, and will 
continue to be, Mr. Norman said. 

The other’ stockholders are 
Walter Craig, who will join the 
agency Jan. 17 as v.p. in charge 
of radio and tv, formerly advertis- 
ing director of Pharmaceuticals 
Inc. for the past 18 months and 
before that v.p., director of radio 
and tv and a member of the board 
at Benton & Bowles; John Scheuer, 
senior v.p., formerly v.p., treasurer 
and general manager; John Morris, 
v.p. and marketing director, for- 
merly v.p. in charge of marketing 
and media; Kay Daly, v.p. and 
fashion director, formerly a v.p.; 
William Jensen, v.p. and account 
supervisor, formerly an account 
executive; Richard Bouton, v.p., 
formerly an account executive; 
Lester Blumenthal, v.p. and busi- 
ness manager of radio and tv, for- 
merly business manager of radio 
and tv. 


# A corollary part of the changes 
at Weintraub are a couple of other 
account changes at other agencies 
handling a couple of Revlon prod- 
ucts as Revlon’s needs grow. 

Batten, Barton, Durstine & Os- 
born will get the Silken-Net and 
Aquamarine shampoo accounts re- 
cently with Sullivan, Stauffer, 
Colwell & Bayles, and C. J. La- 
Roche will get Love-Pat, a make- 
up compact, effective Feb. 1. 

Revion will spend $10,000,000 
on advertising this year, with tv 
getting about 50% of the total. The 
budget is being increased from 
last year’s $7,000,000 (which in- 
cluded cooperative advertising, 
promotion and store displays) 
largely because Revlon plans to 
introduce several new products. 

According to Mr. Norman the 
Revlon account at Weintraub billed 
$4,000,000 last year. 


NARTB Names Joseph Sitrick 


Joseph M. Sitrick has been 
named manager of publicity and 
informational services of the Na- 
tional Assn. of Radio & Television 
Broadcasters. He succeeds John H. 
Smith Jr., who has resigned to take 
a public relations position with 
Chrysler Corp., Detroit. Mr. Sit- 
rick formerly was with the U. S. 
Information Service, as assistant 
chief of the International Press 
Service. With the overseas infor- 
mation services since 1948, he has 
been special events director of 
the Voice of America, congression- 
al correspondent for International 
Press Service and public relations 
and congressional liaison officer. 


McGannon Leaves DuMont 


Donald G. McGannon has re- 
signed as assistant director of the 
broadcasting division of Allen B. 
DuMont Laboratories, New York, 
and as general manager of Du- 
Mont’s o&o0 stations. Mr. McGan- 
non, whose future plans will be 
‘announced soon, will not be re- 
‘placed at DuMont at this time. 
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TEAMWORK 
RINGS 
THE SCHOOL BELL 


“My business is advertising. Until I was 
elected chairman of Darien’s school building 
committee, my technical knowledge of build- 
ing was limited. But that didn’t last long. 


“T was quick to learn that the way to spark 
the best thinking of the professionals who 
were designing and building our new school— 
the architect, the contractor and the engi- 
neers—was for us all to operate as a team. So 
together with the members of my building 
committee, the Board of Education and the 
Superintendent of Schools (my strong right 
arm at every stage of the operation), every 
problem was resolved to the mutual advan- 
tage of all concerned. Acting as the client at 
these team sessions, | probed and questioned 
and kept the team’s focus on the building 
requirements of the Board of Education and 
on the town’s financial limitations. This team- 
work really paid off. So much so, in fact, that 
our new school is already being used as a 
model in low-cost school design for other 
communities across the country. 


“Frankly, I would have had a tougher. time 
handling this assignment without a cram 
course in building. The thing that helped me 
the most was reading Forum—as the more 
technical members of my committee had been 
doing right along. From Forum I gained a 
working knowledge of building design, mate- 
rials and equipment that proved invaluable 
when decision after decision had to be made.” 


JAMES J. COCHRAN, Chairman 
Elementary School Building Committee , Darien, Connecticut 


architectural 


FORUM 


the magazine of building 


James J. Cochran, Vice-President, Kudner Agency, Inc., 

is only one of 10 civic-minded business executives who served on the 
building committee responsible for Darien’s new elemehtary school. 
Like James Cochran, 70% of Forum's subscribers are serving, 

or have served, on building committees responsible for 

schools, hospitals and other institutional building. 
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Some people 


eo buy more than others... 


It’s no crime to spend your time off loafing. Millions do. 


But a growing group of men and women prefer to 
while away their leisure at a furious pace. And they 
buy new clothes, new furnishings, new gadgets with 
equal gusto. For it takes no mean amount of equip- 
ment to join in the energetic pastimes of today. 


These active, eager families make prospects of more 
than passing interest to most advertisers. 


After all, it’s the family devoted to enjoyment of lei- 
sure time that shells out for the accessories and gadgets 
that go hand in glove with these activities. It’s the 
family with travel in mind that stocks up and dresses 


up for the occasion. It’s the family that expects guests 
whose larder gets well stocked. 


This, then, is one of the big reasons for Holiday’s 
success. It attracts and guides the restless, well-to-do 
families — millions of readers — who are accustomed 
to getting out in the wide open spaces or to having 
friends in, who are the first to travel, to enjoy week- 
ends away, to participate in sports, the arts, hobbies 
and the whole wonderful whirl of pleasure. 


They, obviously, are the people who buy more than 
others. Quite a market. Quite a magazine. 


Small wonder Holiday had a hand in loosening 
purse strings for some 1,038 advertisers during 1954. 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 
the big change to “everyday holiday living!” 
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The Swings in Economic Sentiment 


It is interesting—and it may even be profitable—to consider the 
difference in the general business outlook now from what it was a 
year ago. 

At the beginning of 1955, or at least until the stock market momen- 
tarily stopped moving upward like a rocket determined to reaeh 
Mars, there was a quite remarkable unanimity among economic 
forecasters: 1955 would be a fine year—a better year than 1954— 
perhaps the best of all years. 

At the beginning of 1954, there was almost as much unanimity 
among economic forecasters, but their forecasts were quite different. 
1954 was to witness a recession, or a leveling off, or a minor adjust- 
ment. The boys who bandied figures around talked in terms of about 
a 5% drop-off in industrial activity, and as it turned out they were 
not far wrong. But business men, hearing this talk, mouthed it duti- 
fully and at the same time fearfully. Most of them believed the ac- 
tual figures were going to be considerably worse than the 5% drop- 
off that was predicted. 

Now the reverse is true. The figure-boys predict moderate increases 
for 1955, and somehow these have managed to get translated into a 
business atmosphere based on the assumption that 1955 is going to be 
a wonderful year. 

There is just as little reason for the super-optimism about the 1955 
business outlook as there was for the super-pessimism of a year ago. 

Barring the impact of some enormously powerful outside force— 
such as total war—it ought to be clear that the American economy 
cannot reasonably be expected to bounce sharply upward within the 
next few years. And, on the other hand, there seems no good reason 
why it should bounce sharply downward, either. 

Having fluctuated enormously in the recent past, it seems reason- 
able to expect only modest gains or losses from the present level for 
at least a couple of years—always, of course, assuming that the 
powerful outside force of which we spoke is not injected into the sit- 
uation. 

There is no reason for believing that 1955, or any other year, will 
be a lead pipe cinch for business men. From here on in, business 
progress is likely to be slow and rather painful, and selective. The 
market is likely to expand only moderately year by year, and a sub- 
stantial part of any business gain will have to be made at the expense 
of less alert competitors. 


Cooperation Among Associations 


We have hinted occasionally in these columns that, in our opinion, 
no great disaster would befall the advertising business if there 
weren’t quite so many organizations and associations in the field. The 
advertising business seems every bit as fractionated, in its organiza- 
tional setup, as the medical fund-raising business, where it is a rare 
and impotent disease or affliction that hasn’t built up its own special 
fund and foundation. 

Anyhow, we note that the international education committee of the 
National Industrial Advertisers Assn. is terribly concerned about 
“the lack of communications between associations on the subject of 
education” and has invited some 13 other associations to bat the 
problem around in a joint meeting. 

We don’t know whether the lack of communications on the subject 
of education is any worse—or any better—than on any other subject, 
but we’re all for a little better communication between the various 
associations and organizations, and perhaps a little better coordina- 
tion, too. 

We'd particularly like to feel that one of the associations wasn’t 
going to put a lot of time and energy into a particular endeavor 
which had already been the recipient of some other association’s at- 
tention, without knowing precisely and exactly what had already 
been done. If we can accomplish this much, we’ll have done well. 


“The client liked the provocative pose of 


the illustration, but he thought it makes 


you forget what she’s selling.” 


What They're Saying 


Educational TV Will 
Serve Many Uses 

Educational television service 
will take many forms when the 
non-commercial channels are es- 
tablished and fully in operation. 
It will be an important visual aid 
for the regular program in ele- 
mentary and secondary schools. It 
will be of some assistance in the 
classrooms of the college and uni- 
versity, particularly in science in- 
struction and in lecture demon- 
stration. It will be a great boon to 
the education of the “home-bound” 
child. It will be a rich source of 
auditorium program material, and 
will enable school children to have 
favored seats at spectacles of his- 
tory in the making. All of these 
are important in the relationship 
of educational television to for- 
mally organized school services. 


—Dr. David D. Henry, executive vice- 
chancellor, New York University. 


A Designer's Problem 

A nuisance that we have to 
guard against is defacement. One 
of humanity’s strongest urges is 
the desire to engrave one’s name 
on anything that can be dented, 
scratched, or embossed. Some go 
so far as to engrave (or tattoo) 
their names on their own skins. 

In transportation it is a major 
problem. We have to protect bulk- 
heads, pier panels, toilet rooms, 
etc., from the urge of Joe to sketch 
a little fresco announcing to the 
world that he loves Julie. Or that 
the sitting position is favorable to 
the thinking process; or that So- 
and-So is a so-and-so, etc., etc. 
This calls for the use of certain 
non-defaceable materials. 


—From Raymond Loewy’s book, 
“Never Leave Well Enough Alone.” 


On the Rocks 


The current fad among liquor 
advertisers seems to be the pro- 
motion of a drink called “on 
the rocks.” This consists simply 
of some whisky poured over ice in 
a stubby glass. It doesn’t require 
any imagination to make, but it 
needs a strong stomach to take. 
It certainly doesn’t contribute 


‘to the idea, which the liquor in- 


dustry must want to sell, that 
drinking can be a symbol of 


gracious living. 


The “shot” of whisky, whether 


over ice or gulped from a jigger, 
reverts to the time of prohibi- 
tion, with its furtive get-drunk- 
in-a-hurry philosophy. The effect 
of this type of gutter drinking on 
the public relations of the liquor 
industry in the past was to en- 
courage the industry’s enemies to 
propagandize against drinking of 
any kind. If there’s any reason 
to think that this approach has im- 
proved with time, we can’t seem 
to find it. 


—Ruth Lundgren’s Newsletter, 
York, December, 1954. 


New 


Forecast Evaluation 

If you’re a typical business man, 
chances are you’re attuned to the 
multitude of business forecasts 
which fill the airwaves and the 
daily press at this time of year. 

It may well be too, that, like 
many executives, you’ll find the 
welter of predictions more than a 
little confusing. For despite the in- 
creasing number of forecasts, not 
only at year’s end but throughout 
most of the year, economic fore- 
casting remains more of an art 
than a precise science. 

To help business men evaluate 
forecasts, to use them more effec- 
tively in their own businesses and 
to help them make their own, the 
National Chamber this week issued 
a new publication, “Business and 
Economic Forecasting,” prepared 
by the Economic Research Depart- 
ment. (Copies are available at 50¢ 
each.) 


—Washington Report, published by 
the Chamber of Commerce of the 
United States, Washington, D.C. 


Not Inseparable 

Mention the word “labor” to 
most people and they immediately 
think of “unions.” The words seem 
inseparable. Unions, because they 
are organized, are considered the 
spokesmen for all labor. In fact, 
it has become common practice to 
use the words “labor” and “un- 
ions” interchangeably. 

The truth is, however, that three 
out of every four persons in the 
nation’s work force don’t belong 
to unions. Of the nation’s 64,000,- 
000 workers, only about 16,000,- 
900 are union members. 


—Washington Report, published by 
the Chamber of Commerce of the 
VU. 8S. 


Bill Lewis’ idea that advertising 
shouldn’t aspire to be a profession, 
but just a well-managed business, 
is probably shared by most of the 
old pros. 


° 

After the beautiful danseuse on 
the Stopette tv program had illus- 
trated the sales points of the 
product with several little move- 
ments, viewers had a better idea 
of what is meant by interpretative 
dancing. 

. 

“New York agency sues former 
employes, clients, rivals,” head- 
lines the world’s greatest advertis- 
ing journal. 

But now there’s a precedent. 

3 . 

George Gobel is being hailed as 
the bright new star of the tv firm- 
ament, matching Jackie Gleason in 
every detail except the amount of 
swag he carts home. 


o 

If some especially unpopular 
space buyer should happen to get 
a skunk in the mail, he may be 
able to blame Spiegel’s, the Chi- 
cago catalog house, which is now 
offering a wide variety of live 
animals for immediate delivery. 

* 

Bob Vanderpoel says that infla- 
tion is like a narcotic, because it is 
habit-forming. If the stock mar- 
ket’s upward rush is the result of 
inflation, the bulls say they’re go- 
ing to like the habit. 

* 

“In tomorrow’s American home, 
the television set will replace the 
magazine rack,” people were say- 
ing five or six years ago, Dell 
Modern Group recalls. 

And what became of the daily 
newspaper that was to be deliv- 
ered to home and fireside via 
facsimile? 

+ 

Wonder if Vincent C. Ziegler’s 
75-minute telephone conference 
with Gillette’s 126 sales repre- 
sentatives provided an opportunity 
for the distributors to talk back. 

e 

O. H. Roskam is now offering 
direct advertisers a mailing list of 
expectant mothers, a service which 
seems to call for the full coopera- 
tion of every local Walter Win- 
chell. 


. 

‘“‘News rushes out across this na- 
tion from Washington,” says Na- 
tion’s Business, “in a turbulent, 
never-ending flow.” 

Democrats, who hope they have 
hog-tied Senator McCarthy, don’t 
expect this year’s news to be quite 
so turbulent as ’54’s. 

* 

“Public wants aired beverage 
ads, say brewers.” 

Especially if they’re accom- 
panied by football games, box 
fights and rassling matches. 

» 

Herbert Cleaves urged Canadian 
marketing executives to get closer 
to their sales staffs. 

He probably figured that this 
means they’ll get closer to their 
customers. 

2 

ADVERTISING AGE has been cele- 
brating its twenty-fifth anniver- 
sary, but Rough Proofs, now a 
quarter of a century old, refuses 
to remind its readers how long 
they’ve been suffering. 

Copy Cus. 
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On the Shelf...and Selling! 


The two big phases of every selling job merchandising. Result . .. steady sales Food and drug sales 
are accomplished faster in huge Delaware _—_and faster turnover. high in 


Valley, U.S.A. when THE INQUIRER DELAWARE VALLEY 
carries your advertising. - No surprise then that THE INQUIRER U. S. A. 


stands FIRST in national advertising; as it 
does in retail advertising, classified advertis- 
ing and total advertising. 


Retailers, brokers, jobbers know that 
goods promoted via Philadelphia’s FIRST 
newspaper will sell. So distribution 
speeds. Display “‘out front” is assured... Surely THE INQUIRER should be FIRST 
backed up by powerful INQUIRER on your schedule! 


Che Philadelphia Pnquirer 


The Voice of Delaware Valley, U.S.A. 


Delaware Valley's 
1,250,000 families yearly 
spend $1) billion in food 
stores . . . $132 million in 
drug stores. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. — 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 3460 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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circulation soars upward... 
with America’s Booming Quality Home Market 


Se the last half of 1954 = 
» Garden awerazced more 
half a million copies’ 


\ 


a record-breaking September, all Fall issues have been sell-outs. 


This NEW VITALITY, combined with HOUSE & GARDEN’s unequalled merchandising power, 
at all selling levels, adds up to the BEST advertising buy 
in the quality home service field today! 
Make sure your product is part of HOUSE & GARDEN’s exciting growth story in 1955. 


for the BEST in quality home products 


House & Garden 


420 LEXINGTON AVENUE, NEW YORK 17, N. Y. 
BOSTON -CHICAGO -LOS ANGELES 


a Condé Nast Publication 
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On 
MM Rosearch INTERVIEWING 


it The United States Interviewing 


Company is a 48-State field organi- 
zation of 1.250 interviewers, se- 
lected and trained to provide fast, 
efficient, economical interviewing 
on any research project regardless 
of scope, area or content. 


— 
a= 5 


This highest type field service 
supplies edited, validated, guar- 
anteed-usable interviews for market 
research, opinion sampling, sales 
studies. 


ba - —. 


UNITED STATES INTERVIEWING COMPANY * 
141 WEST JACKSON BOULEVARD e CHICAGO, ILLINOIS 
*Formerly Midwest Interviewing Service 


Golden Gift Irradiated Orange Juice 
Gives Frozen Product a Run for Its Money 


DELAND, Fia., Jan. 11—There’s 
gold in them thar orange groves. 

Golden Gift Inc., Deland, sees 
the glint and is prospecting with a 
new formula that may again 
change the face of the ever-chang- 
ing orange business. 

Golden Gift has a plant at near- 
by Eustis, where it is squeezing 
oranges, bombarding the juice with 
ultra-violet rays, packing the irra- 
diated juice in milk-type wax 
cartons and shipping them north 
in refrigerated trucks. 

When it reaches the retail store, 
Golden Gift fresh orange juice is 
sold for 35¢ a quart. 

Promising to give the frozen 
concentrates a run for their money, 
Golden Gift has advanced market 
by market. It now has distribu- 
tion in 36 states and claims en- 


thusiastic consumer acceptance. 

Expansion plans are being 
pushed forward rapidly. In a few 
weeks the company will license a 
West Coast packer to produce 
Golden Gift. Giveaway participa- 
tions are now running on six net- 
work television shows (including 
Arthur Godfrey, Robert Q. Lewis 
and Steve Allen) and five network 
radio programs. Next month Gold- 
en Gift will run its first national 
ad in Good Housekeeping. A new 
Golden Gift package, incorporat- 
ing the Good Housekeeping Seal 
of Approval, will be out this 
week. 


= The orange juice has been so 


successful that the company is now 

preparing to bring out an irradi- 

ated grapefruit juice in the spring. 
4 


GREAT DISCOVERIES THAT 
REALLY PAID OFF! 


Credit Mrs. Dorothy Eustis for her dis- 
covery in Europe of a small school that 


trained dogs to lead blinded war veterans. 


It was Mrs. Eustis who 


saw the tre- 


mendous possibilities of German Shep- 
herd dogs for the civilian blind and 
started The Seeing Eye, a national phil- 


anthropy located in Morristown, New 


Jersey, and the only school in the country 


bearing that name. 


In America’s prosperous Small-Town 


Market you can make a great advertising 


discovery of your own: that GRIT sells 
a market of more than 750,000 Small- 


Town Families. 


Another Case History 
Where GRIT Paid Off* 


There are 927 dogs per 1000 


GRIT Families. 


Last year two dog foods were consistently 
advertised in GRIT. One has moved from fifth 
to second place in preference, and the other 


has doubled its sales. 


*Names on request 


GRIT PUBLISHING 


WILLIAMSPORT, 
Represented by Scolaro, Meeker & Scott in 


COMPANY 


PA, 
New York, Chicago, Detroit, 


Philadelphia and by Doyle & Hawley in Los Angeles and San Francisco. 
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Advertising Age, January 17, 1955 


A team of veteran marketers is 
behind the Golden Gift venture. 
The president is Andrew P. Young, 
formerly general manager of the 
international division of Minnesota 
Mining & Mfg. Co. The sales v.p. is 
Robert Stivers, former Hilton & 
Riggio v.p. in charge of the Sea- 
brook Farms account. Another 
principal who has helped with the 
marketing strategy is Mr. Young’s 
brother, Robert W. Young Jr., 
account executive at William Esty 
Co. and former brand and adver- 
tising promotion manager for 
Procter & Gamble. 

Golden Gift advertising is being 
placed through Harris-Whitebrook, 
Miami, and Ted Deglin & Asso- 
ciates, New York, is handling pub- 
licity and p.r. 

The irradiation process used in 
making Golden Gift was devel- 
oped by Dr. George Sperti, the 
scientist who invented the sun 
lamp. The Institute of St. Thomas, 
Cincinnati, a_ scientific research 
organization headed by Dr. Sperti, 
gets a cent-a-gallon royalty from 
Golden Gift. 


= By bombarding fresh orange 
juice with specially selected ultra- 
violet rays, Golden Gift stops bac- 
teriological and enzyme activity, 
thereby locking in the vitamin C 
and preserving the flavor. This 
sterilization makes it possible to 
keep the juice for two weeks in a 
home refrigerator without loss of 
flavor or vitamin content, the com- 
pany claims. 

Sponsors of Golden Gift are con- 
fident that their product will make 
substantial inroads on the frozen 
‘concentrates, which they claim are 
inferior from the standpoints of 
‘quality, flavor and convenience. 
On price—where it is not com- 
petitive with the concentrates— 
Golden Gift is playing up the com- 
parison with home-squeezed fresh 
orange juice. It points out that the 
juice of 16 Florida oranges goes 
into every quart of Golden Gift. 

Golden Gift’s distribution pat- 
tern varies by market, but gen- 
erally it tries to work through 
dairies. Among the dairy compa- 
nies handling it are Borden, in 
Dayton, O.; Barbara Pure, Bir- 
mingham; Fairmont Foods, De- 
troit; Sheffield Farms, New York; 
Pebely, St. Louis; Weber, Cincin- 
nati; Polk, Indianapolis, and H. P. 
Hood, Providence. 


s In most markets, Golden Gift 
is sold through supermarkets, but 
home delivery via the milkman 
also is being used successfully. In 
Providence, home delivery is used 
exclusively. In New York, the 
company has just closed a deal for 
sales through the Cushman bakery 
chain. 

Co-op advertising is being run 
with distributors on a cent-a-quart 
basis. In Ohio, which was the first 
market tested, Golden Gift is get- 
ting saturation radio spots over 
WLW. 

Golden Gift was introduced in 
New York last November. It 
started with two truckloads—24,- 
000 quarts—a week. It is now 
coming in at the rate of 144,000 
quarts a week, and the company 
Says sales progress is limited only 
by the short supply of refrigerated 
trucks. 


Continental Foundry to BBDO 

Continental Foundry & Machine 
Co., East Chicago, Ind., and Pitts- 
burgh, has appointed the Pitts- 
burgh office of Batten, Barton, 
Durstine & Osborn to handle its 
advertising, effective March 1. The 
company manufactures miscellan- 
eous steel castings, mill rolls and 
heavy rolling mill machinery. Cur- 
rent agency is Walker & Downing, 
Pittsburgh. 


Walker to Grant & Wadsworth 

W. S. Walker, formerly with 
Platt, Zachary & Sutton, has joined 
Grant & Wadsworth as a v.p. Both 
concerns are New York agencies. 
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“MEN'S WEAR” 


Magazine? 


Geared to the stepped-up tempo facing 
businessmen these days—the new MEN'S 
WEAR Magazine heads into 1955 with a 
completely new format. . . a realistic new 
approach to trade journalism. 


Physicaliy, the new MEN’s WEAR is more 
compact, handier in size. There’s also more 
information—clearly written ... concise .. . 
with a fine balance of photographs and 

text that make for faster, easier reading 

and thorough comprehension, 

It boils down to this: 


MORE ISSUES PER YEAR 


Now published 24 times per year——an increase 
of four full issues over the old schedule. 


NEW TYPOGRAPHICAL DESIGN 


Clearer, more legible type faces selected 
especialiy because they cut reading time. 


NEW LAYOUT TREATMENT 


Designed to stimulate greater interest .. . 
get across basic facts at a glance. 


GREATER USE OF ILLUSTRATIONS 


More photographs for fast, graphic presentation 
of articles. 


FASTER, LIVELIER READING 


Shorter editorial features—and more of them— 
stripped of all unnecessary trimmings, yet 
covering each subject adequately. 


It all adds up to modern, streamlined trade 
journalism—with far greater appeal for our 
readers. Which is exactly why this good 
advertising medium is now more effective 
than ever. 


Get to know the all new MEN’s WEAR Magazine— 
a solid value space buy for your clients 
who need to reach the men’s wear industry. 


z * 


erie 
REE 


Ms Nee G Cer a ee ra 8 ; y ole, ays mu x bates pod fy ' 
Se rates meen win aA Ok Seria rk ke RR EE To ele Le wee Ppa 1/0 2 RoMitans Mes Lat nl Aa leas Gee a a re ote oe f ae Bou , . ‘ 
Rae SSA ty NR PRS i Ae ay Caw 0 ie is a Rec C9 © 5 eae ees Cee er eRe) OLS Ria CH | Cae ei oslo gtk a A ma EIR aft ey Shy ey mee Pees ee é 
Pee Reet eeme’ a) ey tr fee Wee Nae SCN hog 2 So de See arias Gee eS Rhye Js: ¢ ty a Se oy Z ae Aig Pig fe ELE RAN) RE hn Fee Up ie pte ¢ Alo hiss Sag sk es Ap ds Ce an toe op ots F ‘4. Sie 7 py 
ee row 7 A AS RS ig ROOM hae Ne PO Bete Ss ROL ee GREP VIN sk AED Be SOR BRR REN a So a PT rac og ah Bat Sie atin Sag GAY | RRM RAS SoM SEE oo cal SN 2 2 a Re BE Dh nar eng tk Aca he LS SERB ee ea oso Me Nin oa Wena 
NF Raea a coh So idk eee La oh fre™ sce. Foe a ake 6 Riee he oe aT. ra: Osa ge . Ro ae ee ees 5 2rtAS Bape) ; Pa Ae Ma siae IM aie g DY hg Sg age tr Oa oe PSA ate cone are St ide eee eS 
\. bet S82 ae Roker i geek ce és as : *§ Sa ; - as ct ae pan | Fass 7 a" - at ~ FA 2 : et ; Pe by bes » ba OL ae Peed na 3 Seep “ wre ea 405 yore’ Macey ere agen a Se i wa 
’ 3 é PR Pay et ee Mae 4 ws \ CR As ee * i li a f > a " < 5 a 5. : : ws gy 4k Cle oF ; ee - SOS alist: Bia Te Aye 3 : ¥ eae & * 
‘ vance ieee & ee Gre SY Lae: SP ae he a es pf Boao Fae ee tke a Bie ns BES ee ies nee Le PPS: fi sie a Ag Fa Far Nii! 2 a é Sug ete = fe ST a ‘ g , 
% bat NS ato te pda oe dap ee S i Fat as tah Pf tag: Sonali Casein ate dace era ‘ Praag aft oh are we ih ais J é aie ba “ bv WF OD Set a 
5 Ye Weeki Bole ey et Pease eg ee Wt i Rt Lies Da ne Tyce eR ie PRC Ee ay ae 4 Wiese»: ‘ SH pag Atyeete en St «ely Wit oe es Be x Pe BO he Ck GAR) on 
— lO . ‘ Aue MABE PEARS «ta i wears Sealy ima Reiter fe no, Uae | Spe: OS mee heise Pe pin Th eee } Mgt eo aah hes, ee. eh Fee ee Penge, sae ‘ i POR 9S ee a a 
. ) 5 a ees Ses $B mete Pe 4 t Gree a > Fe tn ech es Re ee hd RS a Pe i Teh a 3 St oe rege” Sy ee ee ae ? ap eee nty het iat vay ‘Reems j bs faa WAT aaa ee a res 3) et pe 
—- is * on - $ A apt = ah? Sine cree y > aac ok A aa eee beatae. Pras ~~ Pi Res Se Me Ee ee ee ae ae Ps eat ae ee oe Sine yes ek SRS Lae es € Yan ap ts oe 4 BL ie ge : ae ae OF 
be “= : 4 ‘ . bee dies, ; (OY ae a FA Titty Se | git kA De Sal © i a ee ad ey x ees or 2 Sing? wiper a te Nat Sk Se ae * ee age OO 
< ' % - ey ce \ : ‘ a EEE SEY ped VS PE Be 4 Beate ae Boge Ae Yee eee a oe << eae 
7 
} : . * : 
| ‘ ' ret a : 
\ : Z 
4 eS a 
: Es - 5 
| ‘ 2 » 
% r wv” ‘ 
f : 
H ‘ 
i 2 
i 
i 
{ : 
i 
j 
{ ; 
i 
“ 
| | a 3 | 
‘ 
K ’ 
| a 4 ga ho cas. Je ae gig ee pa ote i ie Es ‘ ‘3 ie ee a 7 a ., Ppa A 2 . a > + 
[Seat Seat ies Re ahaa pa nets aetna oe er EA Meee 3 eee rae a tg a a a = ae ahs wee SS : > ‘ 
Soa clu Karo gs Sie oe Se eee gee) Sear ge 3 eae oz PRR coe eer i ct aan 022 ole ae Se $ y a) Be ee tae Z hs 
r ides ii Se ae ves oy, ok eo RS a APE one foe pears ety, fy eg: Sa reaheaae aie tears 2 : SS POR kt SR ome ae “8 
5 ae Pr OR Re RE SENS oe rena? Oe ce ee ee EY eens 
‘= set ait ae gee fens: Ha ee + age CCT SAAMI oe <2 seins ana Comoe on are Bagg. A Nets, oS a Ae ee ee 
Se veeaey nies fee eee a Say. nae igi es Cy 13 Bt. Sag aa ae An, ee one ae pe Pes ag * ae Cage f2 a 
. fee Rees cies aN ee ey IP ba Vea Oe ee Bt dys ee eae 7 a. ee: ee i? = a ny sage x 
ae "Eg Pe Raat eae re =. pignale Seg be i ty ahem uci ok emma Pane = ad Sle trees oa ‘dao es ; ae ee 
, Se ve ny ad eee Vey pied Sere: ete Se ws oe eas eet My OS re hie ae Eh eat Seep a Bere Ries eh et amet 
<a) i : le salt ee 2 pe Soe eo ees Bae Nite Sa tne c a eee acer Ba ss eae x ad 
é 2 gies Neath eins tog ae aes a ae: ee ne oes Sa es cae peal - aaa alae 
; Sa 25 , Boreas ie i ae Po eee eee a eee Jan. eaotauaee 4 me sew = i As 
eee Bo shea er cy am ’ ae i eee, ee ree aa a ; 
% <n geese = fe “- ere "ae Aap en : Sa? rie xe se ‘ees Paw it et es 
+ — 2 ack ea. or Pe ee ae eee BAS tee whinge bee ar Bi. ne eG MR ep 2) | eee Oss eae he ea ee eG ee 
fe FUR ee, eee eee . ae ee pee Ra hes a ke ee ea re PED aes Oe eee pe ES RMS Gira” Net ee i ie i * 
2 & Brit any. = Sa ae se noes SR rs rt Sars eT en eae Pees Pre aar yy ht Fo Dei are ae ERY ag a eats ls te i 
Be CN Gea 2a Sb ois iv a MMR SR eM or aa Sap al a ire So REE Ce pea ee: 
= Seen ae iy A Bae es, tag He Gere oo Bol (hs eer bat PS eae are oe ‘ Sep oA i ae z 
2a ee. eet tae wert a ‘ aie A eet sess see ue SS Tee 
‘ if Aenean Bes Acer tae Wek Was Go Fie aici Be 2 pe is a Raed Be sees Jp 2s . 2M ye 
rs cae : raeh: yi ae a a 5 a, Peg Seek Sean a age: ee el“ ne ag eee i Sa mie Sat 
BS ee cee Sy gem eae hore Sy Se Rec a SS healer al a : 3 Sri greta een rats i eal aaa eae Me 
co URSA, ARR eeligaes ae en a a see SE rd “gt _ ’ — ee Rie ks ct ee Pes was ae hs lla, 
poe load a an mea 0M EC ae ee eae Ae eee Pa ee Bate e est abi ies Sep sen a Were See aes 1 a oe ra ; 
OE eae Fe, Me Can rs ere 2 gee, “ae agai i ee Oo Teas es ee cue Be gc i 
ae Rey en ae LE) SAG ter HAI So, SCARED vane aon ee iy tues: hs pie ae es ase <a ee PD res. Yee. 
BR ie Ico ee RL, ei | docks ae GT eee! Be ings tA a TRIN Sos ee ee 
(in ecu eae) Pe Ct a, a we ee): eee ™ inate tee ose em cate eey op Sey pe 
4 ee gee ce fs elgg ial a ouiees 2 a Nig ome ect ie Pr ‘ Pa sia ane i Eee, eee. Econ = a a 
ee: OS aay, shear: ee amo gS) i qarectet’ oes ee ae on re nate eine aT” 3 oa eee 5 ae ae 
oa GS to PEE ors Bea ee Oh se se a Peciacetet re TONS ama ae Ro mee aM as 2 Fs 
Ei Re Ses Pe Se oe a Exe: pears” a ; ges. ote a 
: . gee dome: ee Me re — a  —— 
Pa = Seem : ec Me hee ae i : Se area 
BS iS -_ | 3 ‘g a ies Se oe bai Rome NG i Pa Br 7 oes aR 4 
‘ a ee «- & jee Fe hae ie e ; ee Be 
: ees ae oe ee Bio" UAE os Seat i —— ae 4 ae * = 
ee de ‘eee i SS eo Sean 3 4 Bota * ae, se 
So Saeome iy eee ee F e ‘ : iis 4 Bae TS 
i tue Bcd pas ? : : ok <a Paks Uw 
S git bet ide Sosy omer Fcc : ape Be ke Pea e i ae i ae y > 
2 Hae Sauieeean ee +e ones Sa ee Bind 23 Be ‘ ; . > ee ne 4 sh EE FE 
on " , E, : es ee ? be “ Jae pas be ic 
i SS f _— = : : : is i. af i. : iis 
- ae yy AEA or ah oh, 4 % a it Sega ES ae a d Be 4 Be 
; ‘ oe. eon ae pe : raat cs ies RS eg eol Fl 
-_. : ; pa Ar Pe. ome ae aa ote ote 
4 Eh Baa 5 a _—s See as a Si ee Se : ee on Bo i i 
PK) Sp ate atk sake ee. oii ze a ae Ne, “oa aes hoe a 
: 3 oy ns aoe saeeeet a EE ‘ @ e 5 ‘ : es Bes 4 ‘ 4s 2 
= es, wyarce oe ee ¥ hs eee Se Aaeattog aye p is 3s Se aR : eee i: 
5. me TO hye net Ae) Seer Seas ie e. ehieor oF ae aes bes 
i : i = ail ), fae Be i : pret — Eas ‘ 
ae eee ceil «! a Bo a 
ciel Agee © bt 1 gle Br PM ob eran OF ie Reale SR Ra _ RS is sa iy " ee * * 
~ Ps Sines er* ae a ee a eS ee ea et. a . 
ee von dae aio ree | : A ee os rn im ss 
‘ lean, oe “so : - ; — : 
_ a . rae a Sp ta ' ; = x rey 65, Ph ee : ae ¥ : 
Soc Z es | ane: ee a. Roe OT CeO PROTON Re antes Sl each rete ain - “ Foe. ee Rs 
ie : : os ate igi a ade ig i Pie tae : OE og: - ¥ 
‘ Wie ee periee P, ra ae ry ig OT seg) ete Pieter ea bi 2 qi <P te erga : yee te est Be ee 
pie 26g, ep eter aia perdi ~ 2. a Ws ood PS, Ais Pape aN he a si < v. 
; = BA ae eee ree Ot en — 7 ee . a era at ae a wears yen ox : Or ood "’ 
He Oe i, EEE Rice oat etna UA a i Nae / ; 
: ra) a a ie Sanehea os a pees : . “SNe PERE re Ae or Pw ese =e : 
Sas. Sea Sarr ee ee ee ne © Seer nmame 2! aot A ema ama gh eee * é 
2 Sie Sk > * cena Oaths eal aM I As GN a se : ee =e Berea te ie ede a . hg ts 
See aed: ‘ Bs Peete Pee tek Sars tal aatinealeneead et pet a aa Nhases 2 Ae Ee Be ee i uy ee 3 eae ace rely Rh i ae them. ill 1 
Fr hi ald Se, yk Me) SM eee ea epee : : See a ue as, a ak et ee a SP eager: - Ag ite 
F eecay ge ts meek Tinea re i: Ca A a, Se aioe Sa a le A ala i * a Sa _ S 
I «ce omen See i peat, . Dap Rane ee Le nas, SMa St RN ee 
E bs, eeeean 2) ent ah C ‘ tele oe cpt a ae See 2 a ae ao eo A Ane at : 
ee eo Soares : Baie = See oo Se ere Pytaet eS ‘ ee = Ps hc meeg ate nati tak 
p -" nS ¥ eee tie he ee Sere Ane oe Raw a> { Ate tit i ay yy . ang a eis we baad tarts . ‘ ky ey 
is Fern’ Z Rite Ae 3 ‘ mee foe BREN cate Ne . Pesce ee bee 4 ‘ ave 
“| ¥ eas a ‘a \ Ag ee pe 7 <3 ecg ake Ps Binsin Sean 3 e 3 
be a ees ae 7 2 ois 54 a: rae ee > et ee NG ; Bi es er ae es aoe ve pt 
* i re ce ee z ie : ‘ ig eh) eg ees vi is eA { re nS Dee a Sr FE at 
- o ay eae glee. be a i oi ee ee nae ree i AY siento oF = eked 
“a jal a Rs, Le 5 ME Gd, Cee eee wk Spe gS & : Seige tad, epee are A Saath A ead 
— R08 eee 2 Diageo eae eae eRe Sie De é ; 
+: ee Bis ia Pol ae Z Se aes ae Nae ene ig a ei i * z 
. ee, eee fee Be ee Pe eae ; RSE Rs a ain oe re Re RRS pe Has A ; : 
SS a Ce iad ges ta SPO Pt Orme eA ES aaa, tN ee a iy. Ey 
ae fon pri : ot Es 6 SialiERRe Se iaty Dene eats ¢ te Sr are EST Se Ne i Seo yes Boe 3 cs vy, 
ee i | (eee iy Bey naan Mito... eee a, Be A AEN, ne gia Ee ee ea Say ei age 
mer tS Be pre 2 peered el BE Oi SAR Nae as a ee Noein, Fen pmen 4, Bata ng hc 
a ies eT & a ae ‘ wae Wace Me” See ieee cs cue Spaeth gt Tage BoE Fo eon Ta ea 
ee a ee a eae 4 BRO \2 pn ge cactae phar Ace Ay co ee Cee Soa 
Sa Mea end Ca 4 r ya aM eae Buehner } GE ad eS Pig ee Se Sinn. fll, ners ae 
: ee ie ee ; an ind ac Ce WS a wc ak gu dC Sc ie ee lt A | 
‘ ’ Dg CA a Loe <2 PEN tres pie heen on, Be” fit aor ae Bee — Pag: ever 
ie He Saran kare ; Sete gis et ei epdads are hae Maree | - Seale ROY oe ee a et me, SO aa ee ae 
a ieee vee e* 24 SSCS eaten eaegme  N Wee 7 ee PSS NH es as =) ee 
q karo ae: aed Bs ee wey te St Se : {as JN Se = 15 ; 
tae, Se ; ae a 4 ee Beds RE lin i ig IS eS ye eS pee aes Wh 
= ae : “id | OS oe. ge er ee OR Sie a 
Ga ae - 3 e ‘ 
a fee Xe 3 : : 4 ; 
= San) EST > s rie ro ¥ : ee Y 
oe Peewee | ot ee. a - 2 % i 
” :, Buco oe <4 = J ‘ i aie a i ‘ 
i ' a ee fre re 4 i . ca SE berm et ne ee ee a ee : “i 
a ae fee eae ae 1 ae Rent 
ey es ee a es * Pe ne ee “ ates, £ e 5 es Ser 3 ee 
. foes i Seawe * a4 Pee 6 14 ESR ae pats. Dy ie 3 es %, ae 
Bide : <é yaaa és 3 we EIS pao Se yee ee ese ates ar 
Ae ee oa &.. : ce ks ae > <ee ees Si PENG a 5 ere See et 
ee ee ig ae eo gs see fc 2 nS) a So aa ayo oun a a cee i ata 
. ge ae is ie i Fee A ‘ Pe Peau NE Ss vce ae eee ee ee nN Ae : 
ibe a Cee be ms He SE: ae ‘y 7 SIMI aie aaa eis Pac tae Cy A a en BS aR A Pree 
RS. me % os . eh E Cea pit. eee ae sie as TTA COL age aaa” Rade Mike ih. 3 ‘ 
“4 ant eo i es NT 3 ag emi I eee 3s 2, Cerca Pe ou 
f ee me oo * ee ‘ phe : Vag ee ee ee ie oes ” si : i 
a i ee ee Ma & Daas. Bs aa een 2 Th ale aoe Pee a * an : 
pe “it SA alae Rm Mla ais ARR ee OR BG eee aa yoo am pe ea 
* * bie is es es ae ee ss PIES Wr © aie ~ SYR is ats Res ee nS } eee: 
a . Sept i. Rates hie Be an Or Be, es x Saar: “as Be ee me af i + pee : ie) r 
; OS oe We ier oe Pee oo. ae Se Bie he)" Ae ie Sa 
— weer Bea? Ru mae eae BSS ee Ph Beit eee Sp a ee ogee ale ig ee | 
z it 7 ies | “eitee oe a i POPs hae os pe rsaipter sachs Ss, ar > me See, 2 
a : ee ae A. Me abn See ae 2 OamgmeR .: tits {ie : ca ae a 
£ ae ats ea a a 5 SRR, ks ead FeRy Gan ae 0 arnt «| : 
2, Ss Se Ss TR a GUN et pees Spa mee = a “tg ae 
: oe a Seats ESS SSNS are Sy. a 2 an : ee eae 3 as -. Se 
oN pie a ee a Se hig a Okage Zu : ee ‘ Od EE n aa : 
or ae er ies Seri eee a nar ee ee an BN ae ; 
wee ie ii a enema . tone ‘4 : a Sod ; 
s oY eee path re i 3 : < e : 
‘ ye oe s ‘Sie ate ‘ de 4 Pa 3 
x 7 : eet “ oy a ire a 
* § % rs A : seis : af 
ss i : Sree a. cA eu bs a > bie Mi 
‘4 : ey oe taen tho sa ei she PRS aS I he oO s ce 
A i F De ae y ia tes aa S 
i : e on : ce 14 2 ; a 
sy aaa ; eee ee eee oe ee ee o oe : Be 
cS ch eee) st i ae Perea hi Me 0) Gok Oe Tan aes F ni : 
SSO as ene, 2a oe ee eo or Site aa ee Ae mee naa FM Sete ie, fe tlt 
= RS re Be: SEBS eaten ook vk ites ~ Diane Re eae Sh a) ae nk ee a ae ‘s iy is 
; ae cae Ld te Ee * Pees ee Ro eee fae a geeks: ie : i 
2 . Bae BO ee me Geen : Cis 2 ia ‘é Som . Soe ‘ e an 
‘ meee : ee i é Y 5 s oe oa ¢ ate Mise : > t 
‘3 : = ea” She gets. ere _ met : 
ri i. ri ; oe od 
poe a ‘- cadres ~ SAP cee ok he oe ae. 4 
; es ping? PR og 1 8 Im a eR es ee ' 
ee ie rs Soe ad ra ht hain mals 7 Leama Aa. 4 “i 
ty : o iia Sioa iy > lee : 5 
4 4 ies ay .. ee ss ; 73 sah a ‘ § * 4 
Bay ais a oe SN Mee aes FS: : # 4 
. ete Pa "4 4 ' 4 ; 
ad > a ae eee eee ; ia : 4 4 
or 4 See eh sail Rioky : A, i 
rg OT fey seeder ‘ae Rei Sea re : ges A eed ¥ : 
be § Pa © e l  RR” =a a r  E B % s ae ‘ Hah ¥ 2 
5 j ee me tS FS ey Mae oe cn : tN ee das she Ee ie 2 : 
A 3p BES ea eee ae ee ie 3 ee et it "q 
‘ Naas ehiccn yee arg ROE pe ek RN Or eae Ee eee net: no ‘a ; . ok 
‘ De Ee Reais Se mee ae : j d 4 ss 
in tees - y % ea ie. zt F 
C ighaaie : $ AE eet Ocean t i Ary r 
Sol Cee a : Sk 5 tag he = ie Ae £ am 
2 5 : " “ ee in 
. ss P $ 3 ne : 
, es @ Rha cae. ; 
aN a ' ees x i eee, ; iy ites : a ¢ 
Fs Ree ae, ee Bee 8 oy: 3 3 
2 . - ‘a 3 Q 
* s . - 2 
} “ 3 “ 
#3 | ; oad A 
3 if ‘. ir Bet a y 
} : ae : 
Lat Rss. 
ab 
7 od F 
UG ¥ ; 
- ‘i j f 
a 4 
ea aed . 
: | ‘ 
Le aM aa. , 
-_> vee f ( 
re ° — “ ess ; 
Koei Bch “in donee CLae 
= a 22%, 
ae 3 ~ Aer : 
; i ye - E 
3 a Tae Fy : 
bee , ’ e Nay 
= ee : 
: Nat i ef } 
iy > 3 i 
! . 5 i: nas. . pr se 7 —_— —_ 
D : eRe DD eek ie ape : | ; sar ie Soe a een eee . oe cites <a a Se ead eT ne ee se Pe bal . 
: tess aie tae Nes ais eta da Thane pn Aes oe See 4 ie a Ne iN aa age CS a TS pe tt ae ott Nise ane ee ao. ees : : 2 at ae ee a go ee 
ts ae SE Ra gaty aC ante Pak neg oy cig ee SN a Ee x iat SONGS coe am ee PO ge ta es easel Edge ew eae ein, A eh Oe cic’ MOIR sate a ee (2 Po eta : a iy gees vo 
fi Z 2ae 2“ vows aie ‘ ; £% ‘ Die Pir ee ae itera g hier eg ee tf (ae oa a ste hae Oy Cares: sue oe Be eee ce oe: ae ania Wes Bade ea heer % 
: = ; re a i, ee it ae , Sar anes ae ea ie 0 Sa ht |. ei Re ea 3 ‘ 
4 L: | * r “4 ater # 7 ‘50 Aula .. 4 a " nisin @ 2» 2 x a ¥ re ; rs ‘arty = aes se ow rs ¥ = 
- : a S 7 tf Sein OEY NE ry ant i est ? SAMA Saha, SP) . “9 z : ie Nig : abieteanes. Chron ae ay aia 
‘ - “ : Fe ett ASS ae aie sei hyd ee a ee a a ‘ae ose 3 eee es 
ay ‘ we «. ge Paty | - + tl f° ‘3 io does eC aa "=< esa j . 
a 7 ‘ : ra ee in ;: 
ae ood wicks x 
sy . . fi 
{ “ore * ‘ f 
Se ee : 
1g ema 
eek 5 Ne S . - ee 
pA are * Ge L ‘ ‘ i ii . a 
ee, eS | MOEA Bad ne eee Eee Ree a Blea a Stra 4 Seed RY aly 2 eRe le ay ‘, ons {4 te eh: > ; i ae . ¥ 3 ca - , . = 
Pile oN G0 18 RPS Oe a Meare Ste NOR Rt AE PT eto oh tay Py ge aN Site ae Wer Wh Gili eae ds Rea tee ON Andee A a APE ed ta ete Vigan! Wars woes Oe Peis fe os ind 3 Ree. 
“iy : : cena dels ¥ ain Sg Std Pg : Bi tote lg b Se Re ee Se RE Sigh Bag Bf . Bo Aas EON chee dies dee iat a Pete hs) operons at: Behes Ae ate gt Ne. pres ort tae FS git ating Ged Gena oS EE Sp Pi a ee Pe 2 Sa 
ote “3 Fe ee Oh eS Rett aren oe il fae At Ob aa ee pis Lk See eS ES . SAS Ae Te ee ee ey eames aie ed ent etn) eer s er a tS BS cet: TE at! a i : : ; bos iS A 
a Shale “5 Ei ae ee ae a Bee OE og ho RE aes aa a ae Midi Spe hgh 8 PS BES z » a fi Re hg OE =e RP x Se ee ier) ae a Me ee Ee 8 OT see are pris ng ; oy gee Veith ee ee le + e Pur eee, | a a rae ; ‘ 
, rR SS A ules ey + ei SOAKED SS laveraia sea te Coie hee Seti, Abas ais ay eC Se NTL ioichel? ine dalle gy eG) Mie co atte 4 tie ae ges acd (Se ~ A ee hom Ti, hay Oe op Get Pe At ee ae Z =e eek, ob ee a f a * 7 rh ss OES Seal hte Leow 
BY diy Be Ro Fi Wg este eR TI ge a ie pat, Aare sian ats GX tee ake + ome, ie Pe Para n yi eE ees oie SA OS A eae ate ne hee PGE ee nee Cae chs Weegee x alr et Ne ie keg ee Bad By oi ae Bietie ee oS wt eB Sa" Ce Fae Fs, 25 
Sige Wat a Se ge Bie 8 a ae ed Ly ae ied oa Bin: pe ae te eae ’ ede Nena yh Me a herd, ote 8S alte Pays e Me EL ee. Ped. Ng Ge he fe — < Coes aes Way Ay FAO Mae Ban? Se Be The ie eT eg ae Th oy ee 2 
2 A tele. bp Pray . 7 Oe te: a ae Se 1S aes FSET Wate Pep tie oe eae lin BN ea IP AS Nee * AU hiss aE ope Lo ‘. SiR “50 Fy vate) oes Le ft Se RSF Sen \ ay me eet aha > aes aS Prop erred § Be x no ae Ra fa Be Bratt dn 5 
. Ag agape | = : SR SR a ata SE Sel Wong nt, Ry Me geet Sea et 4 7 OEE. F. © se! aS TEs ce teh Re ea a ee e Ye tr b oe 4 th ts ve rat: were = ee : 2% ae <—F. G . an 
Annee aman. qoaiind: tates Sane pa ys sae S43 ule S Wp ores Ro kite tte iy om oer ae cee Pe “4 z ek ee Ree Ace NR og hes ig @ anne bea be ae on en, a, Pa ae ee se FORD ys is hy A Dee) hate 5% Gees ¥ eoniaer 3 ins % DS PE pe man : gs iS con Ne " az *° * t. 2 
“yt Ses 43a GF hey ee 2 Xe : ee aie oh seh . : tae ae, ee oP ey Po Aaem wet ue & We kes Ea , Bats waht ‘ : tie + Mea de, Settee : ey te eee ate. ns ; ; 
tee se see eer ree 4 gx AV gees < % PRES A sae Rhee. | by SES 4 Wes, 5 4 SNe Pak i ie Ne ger ella tec = % a Ba eRe ait he oN ep htt “ ee vt See! Se Ree) ae Ce ae nee al ie thas Fa : es ie rae gate ae we aa 
A Pt » yy Rae Ber Ears PW FPS ~ ES SGI Tk a eae eo ey ee Pa eB fit hee SF en Eat Eas we Pore, Asch fier. ‘| Ss Fos pew i Bisa ‘, , are . ine Heat > ofl Se Sse ae Hib Ty Sor 5 
one, Sennen or acon Se 2 oeiey eres n aaek. eeteniaiaee> t8 ciar ene means a Ae SS AE PE ey, VE gt GR er S88 WS acd ‘ ht ‘ves edt tet PON a et ae ; ta SS 7 : ts : 2 


20 


‘Distributors Can 
Handle Anything,’ 
Says Philco’s Otter 


ATLANTIC City, Jan. 11—Philco 
distributors are not restricted to 
selling Philco products, John M. 
Otter, exec. v.p. of the Philco 
Corp., said last week, in defending 
his company’s distributor fran- 
chises against government charges 
in a pending anti-trust suit. 

Addressing more than 1,200 
Philco distributors at a three-day 
midwinter convention, he said the 
Department of Justice charges now 
pending in U. S. district court here 
present a “sweeping attack upon 
an established method of distribu- 
tion which has been used widely 
for years by manufacturers of 
brand name products.” 

He said the case is “a dangerous 
challenge to those of us who be- 
lieve in and desire to protect the 
function of the independent dis- 
tributor.” 

The government case is directed 
against what Mr. Otter called 
“improvements” in the company 
distribution system. The “improve- 
ments” were suggested last Aug- 
ust by Philco and were accepted 
by distributors and dealers. 


= The two basic points being 
attacked by the government, as Mr. 
Otter sees them, are: 

1. The concept that each dis- 
tributor should limit his activities 
to his assigned territory and not 
franchise dealers in other areas. 

2. The confining of dealers to 
retail functions. 

The notion that distributors are 
prevented from handling competi- 
tive products, lessening competi- 
tion in the sale of appliances, he 
said, is untrue. Philco contracts 
give distributors a legal right to 
sell anything they please. 

“Philco does not believe that it 
has violated or is in violation of 
the anti-trust laws or any other 
laws,” he added. 


Western Auto to Buy 140 
Gamble-Skogmo Stores 
Western Auto Supply Co., Kan- 
sas City, will enter the West Coast 
area April 1 when it acquires 140 
retail stores now owned by Gam- 
ble-Skogmo Inc., Minneapolis. 
Paul E. Connor, Western Auto 
president, said contracts for the 
sale have been approved by direc- 
tors of both companies. Consum- 
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HOW MUCH 
MORE COULD 
YOU SELL THE 
GOLF MARKET 

GOLFDOM 


National Business Journal 


Covers the 14,000 key buying- 
operating officials and depart- 
ment heads who yearly spend 
more than $230,000,000 on 
equipment, supplies and 
fixtures—plus the 3,398 pro- 
shops who retail $32,000,000 
in pel equipment, sportswear 
and accessories. 


GOlRing = 


National Players’ Magazine 


Covers the top-spending 
60,000 golfers who set the 
pace. Check the Golf Market 
with current, specific informa- 
tion before you—we’ll gladly 
furnish it. 

407 S. DEARBORN ST., CHICAGO 5 


GOLFDOM: GOL Fing 


_ KNOW 


mation of the sale is contingent 
on the approval of financing by 
stockholders of Western Auto Sup- 
ply. Purchase price is reported to 
be close to $10,000,000. 

Western Auto now owns 280 re- 
tail stores, and the addition will 
bring the total in the chain to 420. 
In addition, the company sells, at 
wholesale, to about 2,930 indepen- 
dently-owned “associate” stores. 
Gamble-Skogmo will continue to 
operate about 350 company-owned 


stores in 19 central and upper,ager of Sunkist Growers, 


midwestern states and Canada 
and will operate its eight remain- 
ing warehouses, which serve about 
1,800 dealers in the same area. 
The transaction includes all rights 
to the name “Western Auto Sup- 
ply Co.” or variation now held and 
used by Gamble-Skogmo in its 
western region. 


Sunkist Reports Sales Drop 
Paul S. Armstong, general man- 


Los 
Angeles, has reported that 1953- 
54 sales of the citrus marketing co- 
operative totalled $169,000,000 for 
fresh citrus fruits and processed 
citrus products, a drop of $3,000,- 
000 from last year’s season. Of total 
sales during the current market- 
ing period, $133,000,000 came from 
sale of fresh fruits and $36,000,000 
from sale of products. The lemon 
crop was _ reported as_ second 
largest on record; naval oranges 
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were off 12%, and the Valencia 
orange crop was down 38%. 


Storer Names Kelley 

William E. Kelley has been ap- 
pointed to an executive post in 
the New York national sales office 
of Storer Broadcasting Co. He 
formerly was national sales mana- 
ger of KGBS-TV (now KENS- 
TV), when the San Antonio sta- 
\tion was Storer owned and oper- 
‘ated. 


A growing newspaper. .| 


The Columbus Dispatch has established a 
record, all-time-high for advertising linage 
in Columbus, Ohio. 


A total of 30,349,774 lines of advertising 
were published in 1954... proof of the 
confidence of our local and national ad- 
vetisers in the Columbr.s Dispatch. 


1954 was a record-breaking year for the 
Dispatch. We published more advertising, 
more news and had more readers than 


ever before . . 


. positive evidence of a 


growing newspaper. 


The Columbus 


Dispatch 


OHIO'S GREATEST HOME NEWSPAPER 


Read in more than 4 out of 5 Columbus homes daily—more than 


9 out of 10 Sunday. 


National Representatives: O'MARA & ORMSBEE, INC. New York, Chicago, Detroit, Los Angeles, San Francisco 
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Agencies Need 
Good Cost System, 
Japha Tells EIAA 


PHILADELPHIA, Jan. 11—An ef- 
ficient cost system will benefit 
both the advertiser and the agen- 
cy, Frank G. Japha, executive sec- 
retary of the National Advertising 
Agency Network, told the Eastern 
Industrial Advertisers here last 


week. 

An agency can use a cost system 
to let its clients know that it can 
afford to give them all the services 
for which they are paying, but 
no more, Mr. Japha said. At the 
same time, he added, a cost system 
will help the agency control its 
costs. 

The cost system will help keep 
track of time, which is, according 
to Mr. Japha, the most expensive 
item in an agency’s costs. Many 


agency people resist keeping track 
of time, but this is the one place 
where costs can be cut, he said. 

If costs can’t be cut, but the ac- 
count is still too expensive for the 
agency to handle profitably, a cost 
system will help the agency show 
the client why additional fees are 
necessary. A plausible case with 
actual cost figures, Mr. Japha said, 
will more than likely get an ad- 
ditional fee. 

A standard cost system, accord- 


ing to Mr. Japha, can be installed Hazel Promoted; Other 
for less than $200, and maintained | Changes Made at U. S. Steel 


by about six clerical hours al 


month for every ten people in-|tor of engineering, Oil Well Sup- 


volved. 


Aula Chemical Names Agency 

Aula Chemical Co., Elizabeth, 
N. J., has appointed Josephson, 
Gulick & Cuffari, Montclair, to 
handle advertising for its line of 
water soluble pigment colors for 
the textile industry. 


in a growing city 


Delmar G. Starkey 
General Manager 
The Columbus, 
o ee of Commerce 


“tego? 


Ohio Se 


Metropolitan Columbus is one of the fastest growing markets in America 


with a population growth of 48°, since 1940. 
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M. F. Hazel, who has been direc- 


ply division, U. S. Steel Corp., 
has been named v.p. of sales. 
Alex Quayle, formerly chief en- 
gineer, succeeds Mr. Hazel as di- 
rector of engineering. Other 
changes announced by the division 
include: 

Lloyd E. Tracy, from v.p. of 
sales to v.p.-merchandise; Dan H. 
Barr, from general merchandise 
manager to assistant to v.p. of 
sales; Ralph W. Rager, from v.p. 
of administrative to v.p. of man- 
ufacturing, and Gordon M. Am- 
stutz, from general works mana- 
ger to assistant to v.p. of manu- 
facturing. 


Publisher Boosts Sutton Jr. 

Sutton Publishing Co., White 
Plains, N. Y., has promoted Glenn 
Sutton Jr. from circulation mana- 
ger of Contractors’ Electrical 
Equipment and Electronic Equip- 
ment to director of circulation for 
the four Sutton publications. 


As the capital city of Ohio, Columbus has always been the center of state 
and federal activity. The more than 32,000 city, county, state and federal 
employees help make Columbus one of the most stable markets in 


America. 


Ohio has more colleges than any other state and over half of them 
are in Central Ohio. Ohio State University, with more than 18,500 stu- 
dents, is one of the universities adding to the stability of the rich market. 


Three huge new industries have added impetus to Columbus’ industrial 
expansion during the past few years: General Motors, Ternstedt Division; 
North American Aviation and Westinghouse. 


Retail sales in Metropolitan Columbus are keeping pace with a gain of 


245°, since 1940. 


It's exciting news like this that proves Columbus is one of the fastest 
growing markets in America. 


ite ¢ COLUMBUS CHAMBER of COMMERCE 


COLUMBUS 15, OHIO 
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IT’S IMPOSSIBLE 
TO SELL CANADA 
o WITH U.S. PAPERS! 


— 


— 


Canada is a national market 


—actually nine major markets 


—reached only through 


national Canadian business 


publications. The recent 


survey* made for the 105 


member BNA publications 


tells you who reads Canada’s 


national business media, 


how much they read and 


action taken, Write to-day 


for this complete story 


of 105 Canadian Business 


| publications. 


*Gruneau Research Bulletin 
1954 on request 
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1 In business, the management “team” 
e@ makes most of the decisions today, espe- 
cially the buying decisions. And in the U. S., 
twice as many men* are sitting in on these de- 
cisions as 15 years ago. 


oR—whether you sell to business or to 

the family—whether you want to reach 
executives or consumers, or both—TIME is 
the place to meet the people who are buy- 
ing (or can buy) what you make: for TIME 
has grown in circulation right along with 
these two big markets—until today, TIME 
offers 1,900,000 families im two positions to 
buy. 

Most heads of TIME reading families are 
on the management teams of business, the 
professions or government. And their ex- 
ecutive-size pay checks provide their fami- 
lies with far more consumer dollars than 
the average. 

In business or consumer advertising 
TIME assures you 100 cents on every ad- 
vertising dollar you spend. 


*American management now numbers 2,500,000. See 
TIME’s new Study of Executive Audiences. 


TIME to reach America’s big and 


TWO BIG 
yA 0 {or the | | 


tf p * oy ; 7 z . - ‘a . _ a : c : same y Supe ue e 
ata r i Cade NG A tee ve as 2B en nee, wea th Ra = gegen “ph ' Fy Bae Oy path hehe : Ss Fe a " oP 2 aoe » : OT TS tine ot SOS okt, * S36 ¢ RTE eR AC 
ee ae ef es Zlast. i nhl, 2a ele WP SE ORE LEN ES TR EES Be TE Ny Th Sore .e i ee ‘ 4 * 4 Slt at ee egy Sent | poe zi ; : eee “Te a aS bag Ae o % e . 5 Y 7s Obey ait 4 yi? ssc ; a ee oe 

a ees ee Baha: a eee ec 5 SS ual Tt Ee ee ae Tree ee £2E 7 ee Coe ete ol ie ee Pe CR CA 6, te so Wren i tag be ne diuton yn Ppt; Si gies eee EE oe MER? oe é sen th ai eo be Cede ee : So Seay Hak Fanaa Ben Ves Dee Po Neg, oF 
Oe tt De Rata oY ES Bs, Pr ae eS ese bgt) Peers PERS HES fee Fob “iat Dad oe Te Dea Behe MR Pp ee oie We Spee er f oe gece e ZEAS Baty rig | Meee tite eS eee a Pipe Be ene So7 eet Yowers <a aarirny Pe) . r el ke: codes iets Wet 
py ia MS rs er ger “Ae ey iy ¥: Lie Seth Lae ae Wee bh ts INE Nate ie LS Maree? ie, oe ark Op pee we aie & pc Bae ee ee sy 4 te : ts cian a es BeBe Pee f ; # . vee pal. ty 81 PRT aA nee Sarena. Mohd eh RIC EAN 
Bea GY Coes a ae a tee eae ald pe milo Fe ne 1 Pes 5h bac tae ep Baap Be a REINS Ua th ee FM NOP SAE HR Dots aiken Pe ae ish Wed y en sie! + ae ee pe dea Sie as DEE iE Subba Be A Fe ee : Be sih THe) Alpe newest ia So 2a ‘, ee aty 
Bi SRE ; ; hy NE 9 SBA he? SS Sy | Sg Bey ye bite ts Wena Ww ve tae uy PML % zat Wp ies Pag 8 . oe ue aOR & ZN, ee Pid Sewut pees oe oe OMe Thay yt aoe aby. 5 4 e i ae si eee oi PRG 4 
yr Fe ik ae ab tee takes eta ee here a ee A te pet ee ae as ORR Cae sey (7s Sa? ae bg Pe ps : ; Sprateny ee Fa! SR pa eh Ta PE at SP ae Pes igs ‘ Pew gee His tiie SS SS He) SB aa RIO = 
eR Leak, FSR Pima ee iaiae. Ea ae Pans Serge Mater Oe BOR See Ps ha Oe Mamie aot ea. eee lek aa, : SS te ee ties Mie sce) Se Rit wae baie py ets ay : : =e : 
OW be be oe Le) ROME Tis Dad ON Se A ee SSP ak, ag a eR Ite EU ; WINE Svek Ker ES y ge ek a / See 77 Set EATS Soe pa eee es ene Seg oS nee (oe OA ase na hos et eae Pee ke i ; ee tis sa 
ae By hesteD Tats Pant st. a Ete ay Pe Vie Ras any Pe so. ee mcf | eee rT ads hae Nhe ‘ Ree Agta Aa fei tate fe ; or Bis wey ei LEA ape sy Pee OU, a Rom ett aa ane ee ‘she bbe 3 Seehns Gt: ‘ >. 
6 e io i .% i ) ? ie 2 aa en ig ME ai 
Ce ~~ * 
aa: 4 
4 4 
i - 
‘ ~, c J rai ‘ sughtne a 4 , pe Chas ; ; ‘ z 4 eke . ee <a 1 
i sé i" haat es, yc Raye ( ies erties . z ~ * el 
: vance ii ee oe aa ee excell Pe awn | 
eo a4 Be i ae F gine pre e — satin a Oks iret a 3 Water ee se 9 eee tiie _ é Pye ere oS RR 8 5 a es . 
bi he ne fs, F ’ Pein eee Se ee ee Sar en eee Sas rh, “A Ay ja be ae cj ‘ gees! 
yee Poe se : ays ee i eit ‘eee is aoe ; rae a = = 
‘ 5 ; 
; 
i q 
cae ; 
= ; ; 
; ; 
P J 
. i .) 
uy i 
ri q 
he - 
as i } 
. * } 
7 , Ss % 
‘ae % Se 
3 PAS 
3 q 24 Se Rahigs Sew - oe Rs 
bs # é Sa : me, San 
: JF : o> $ ia ee 
ae ‘ Saat 3 
f ‘ Las Sees S ey 
: : ee = ee ee =e 
a ‘. a “ .9 7 é ~ ° ti By 2 
‘ ’ bs : Sif ale Bs 
d ‘ ae. i - = . ’ 
tg } ; 
; F ‘ 
" a: = od oe ’ 
= ik 4 Sek . 
“ P ss ee se 3 
B.) e + = 4 
% ce ie 
i Pye a fe “3 i} 
¥ ‘ a.” ae - " “ 
; . ES » 4 ll 5 ¥ . 
s : A ee —— SoS oes = Se > 
ae! ‘ Ee ill Sy hs eas ; Bet 
= co oo Dea i cae é “a 
a ers Signe : SS BENS nani Salen ss he "Ss See 
- . ’ ae ee eit Ve at — UO Race a 
4 ; ’ - i ie { ne 
oie i ’ Oe aes . eel dan wae lag ; \ :s 
g x Pe it — aS vee ee a , & tees ; : ; oe 
aD 4 Eas 3 er te Dodie 5 hese Re EA xe oe : } 
oo ee f ve xs ied, it ; ' i, Sth mS a % 
re isk i J tae a : ae”, : j i 
. Sot came So eee : ae ee i eS 
if See peer is ace ee Pac : ga Fi is 
ney rakes Pa i eens Sh) es é Fi a 
i . De catia ie een ’ , F oe 4 é 
ry i ee Tee al . Sige a : 
d s Ee ers acai . ‘ Ny es ef a REESE IR NOLAN OT GA SI A EET TS MO 
“ pets: lad oa a 5 ee 
; ee aaa ; y — y, j E i i 
siadite eobead ha Bi é Be Z —-—- ay oes 1 ae 
Se te f a : " . Bae 
/ . Ean Sa = aout ok. fy Meee Y eo ‘ 
er % fa ee nee, Sea + a a 
ae ‘ ” es Digits Rae se ES ype de Ey % 
‘3 i Se ae —— § eran Ar a SaaS 
” es oe Hons & eas = 4 = ‘ 
= : a Fee s é i aS ‘ & 
% ; 8 = * k Meso “¢ a \ 
sS " OL es ea at Pe ‘ 
ass ie ee 3 i + tT ae 
ff a % y a — ae . P 
ae ge % i pear nated ey a. Sf Re 
we te a eee Be 
i toes a se eae Bierce ost) ine 3B 
Sigs. 3 i el eee 
i be " a. eget ° bo hi a . Seige ees Wel ES 
i 4 ae Sia as j ; rae Ee cee @ 
er ee be cet oe ea De 
: Be : > Sanggald edb iS tee a Re 
oe & ' os es a # 
P. ; = ; = 
eS 4 : ail kara oF -_ 
‘ ee P Mega ee ee ah ae s 
7 a ie ‘ ’ ice ce ee ae 
: i oh Pe fm ea ; cea. a me 
| ¥ oe 4 ete Te | 
a bo ie os pe ee Pre worry Be a 
a seca . ee ie ead 
i Me ‘ ene : B pees. fs 
; a ae ee q Bag wae pete Oe ey 
4 3 Se ae ‘ Be RE ees ar By : 
. ” rie ARs are. | eis Pees hen > » 
i ‘ i, i eae ‘ MN gg ick " : 
. f % Na Sis, ae \ ees oS Des i ee 4 j 
; “ Ny eens Or ee See Lit MS eile 
oy iy Pe cy - Pe en ; 
é FE Le Greenies : Sie pal a aie 
2 or 4 Oe eet Bi ee pen NT ee te aaa " 
if , pero - _ oS Sa Sur Pee a pe 5 
eo. ee Re roe Cie ar 
es as MR Go ek a 
Te i eee Me Te a ee Fe, Eee eae oe 
‘i ey j Sa eae ee ee Si eo ae, See { 
‘ : o Pegi s ve 4 age maga eager ake . ‘ 
aa ET 
= ——— i 
Sie ay. £9 ca einen ri 
Fe Mi ar 5 ieee : . 
, Z ay ee ee, ne 
r » ‘ e le Pe ae 2 
. i seat RATERS DER od abe oS a 
A ee ee on j. 
4 ee a se ne eee Wises vj 
‘ : i ae nlc ORAM oe Riis Foil ic evan 20. LP , 
‘ Be ca age a Se eee 
; } G otenigepaiee tama.) = cies Siaapraiens <P Ree hal tae ins eG 
- salar Rat te i > oR Ce ear : 
7 4 4: £ eae te Fr Sot tats Wag ee seta eas 
ua ‘ ‘ ae The ae Deri a hg Same Aer ee oy 
. * pes ee ee 2 Ae: ie Migpans “eaters! e 
io @ ee Soe at aes 
; gee ee ies ese ae 
ad oe eas 2 ne 4 
; ae ;  apeiiae, Mae ee hen eit 8 eee om 
ie =... amas "iia ieee as Re 
, a. a oo. - Bs ett. ‘ | 
, : Ny Me rf ie aS fe ost - ' 
: a aa Se Co OUR ae he de ap UES ore is So ke t 
“ a a 4 si hear ae eS evrett pad? Se oe ee eee p 
. | : — os. 3 = ee 
Jo Oe a - ao 4 
& N % ae 23 Be ee ee ee Fst es ae hee eee ae oe j 
oa rt & 3 | 2 eee (Ale a ess ST Sa ie ea a ¥ ; : ‘ + Sa 2 Veer B i 
& Pea ee ee Rn Sia a See eM ea CF ae? “ais oe 2d 5 a neem RRS SS 
ae . ie sed: pe See Sy eee ae Bees Coie ee eee 2 ae 
& : a J ou hy CP OE oe NT OY Tat eS me es coe ie re 
es ings 4 : Dae! 2 nea 3 PERO eee. ll ida 
= a We, eps eae ies ( a Ceara: | Jae . 
E j : eae, Meret a he ae apt ees ME ia ee or rae . ! 
ms ‘ es ee HRA ¥ i 5 % i sat tes aes ae es tit a a es - 
§ a aa engine . he as ae el aT ut Sl Bae a gi ee a “ 
i ee a: om ae Bone ek = fa 2 i. aan piers aia e } 
a $5 ; Pieter deg tea % alee eter : See -@™ ee { 
; es ee Pi See uae gee aa ne ok é & 
3 ey sare is a amen ee ey en we 3 fi ll . 
: ee , ; Atos ate " 5 , ye 7 ar > = fas a ; 
ea é gi bs ; ‘i ; i 2 ; eS By ee Pe meg ey & 
ae oe : me | ls ‘2 ae 
f ee 3 Ee 
; < i 7 eg i 
i f ie pits i a | Ber ees mee ; 
: Fe 
i 
‘ Ps f K 
ea: 
7 
a 
e . = re, = neaeg : ~ Trtgee Mer) - P ” * av, ae - ~— 2 > | ?. 2 — erate 90: oem ras, 
. ‘ ig 
* >? a 
2 mh 
pee , 
, ° ae Meh 
ii ay 
hae cP ees 
ia 
age a 
ey an 
“2 
fo 
i or 
ee 
he 
Aaa 
‘ TAS, 
. Resir S38 
, ‘ - Bug hngls 
Se ee ‘ 3 ’ saad . a FT ; 3 ea afl OS : aes Nis ee * i veh ache Sighs tot) ee Te i Serkdt OME Sark 2 tet Zp Sina: 7 1 : : ‘ te aj i 
ait. eee! ON oA heats Cees tale set he od RA Steet Bo ae Sa «elk ghd RAS ‘ ‘ ama & 4 a PESBGE UR Feri * ere BoA wee: eh es Pabst yt SS ew Ly ‘, a . ah, Spee BR “ , yh, tte 
ee: Cree FE Pg i eo pierce i ge Sab Ay aS os ea ne 6 AR ae Oma NN LE Few 5) tant ed em HORE ME Whe SE IG ae Se Lee Soa i Pees Sige We Foe ee FPS Ponte ee cnn ay ae le oo, 4 Sl Agta or NEE. APEC EE ha aS aR gh oe ITS pk! OS Le 
Li a rel A IEE il ee Ai tie? ait pad ot od eon Sime? Og BS UR en eeS tees Ge tae FD Ps Pa fy: en es te Fs Oe a A 5 Ea ON a Re RN ee ee Uns Goats oth Ep. eee CS ha RE gk ae eee <F 4 a ce ee ok =< pea Bet io, anaes hg bers © i” ce 
oe i eats 2 Vt tag. ei Ae ore te a aoe Seti Ae Yaa = hen My ee OO 5 ay & we ‘ am ee ee oe ? Sy i See ne ee ee na Sy Ph ee 3 c BE Mat) a eb . 7 tl es 5 ‘ [Pie & 5 aye TIT feed 4 ae > amie 
es at a ee Se ; “oe sae PARR aoe Sr ad a Maas sep pee ne ky SOR fe et jas ee is. oe RS Ue toe 7 : BRR IY Pace cis . oC ne tere eee ery ee cae * j pee a aC 
* Ree A > ie gM aia ae RETR og? gh agi de ame, | af Retwur areas oh a le Fe St ae ae a ny be eur ys Oe : Meee ones eh AOR tod ee Set Rie eg SA > ey os ie ts te oF Ee KEAN See Fret TS er ge 
OEE green SANE gi itis, shoe ay Nea Rides Aaa thgat Mate: SLPS ieee in Wel Patindls ae cP etait the Siac am Nab sei gt eet ae tn ne Cait AOE? TUR TE EE S Secatay ee SS Gas geen eis SUS MIU wee roa eat Lc a ek ie ee a ee ic me Cer ERR BR Ne oe Se ga ee a ere Brey ane 
nt PET he een ee ae Tit Me ape tS te Oe en EE Sage HG eee rah ta Seee Memes e Rega we a ie cde Memes St SNe =, 5 eae I se is. oy Oat ha, OO ee Beak oe A MEL LF can St ae te RL aN eS ORE Te. ae aes ae a st AO gece Gay SE aN aces nag sar Gy Re Ld Tin eg h ae 
an ; pies eile “a... s Sted 4 rec Y = ee ome Ug : che Pn ee ‘ of Fo9 Be aca ag ea MISE PE é “ - Pts 2 - ‘ a oy Ty ee % ; 5 a ee. Pe. whi ae <7 he : REE ith UPA eek he, srw 
WT iy . i Es Pte stg Woe. es =e. iret LS a cater toma Sl fee: c a 3 oe Pa > ¥ eed Tf e : ‘ sibs. Se Pi i“ ye bee! Vis ae Bae w : pea 2 a+ gh Set on ay BEd ew Je . ee La 4 
vy BEC ae ce Fo ees od 2.5.3: bs bea” htined - x ra ‘! CM nnd Re aE » ak OE ee, ee ae. a Mae, OF Se ee RS See in eh eae Sheen | SR yee 28 Bd OI ne eee een ee ieee se eee a eee ee a ee a ee no tame ahah Bhs Sere Ke” Oe ALM DI, I a ee ne Tee ANE Te TITY AE Se Te! ia Co 


La 


{ 


MARKETS 


i 
: me 
: ti ae 83 @ 


| price of one! =i 


" 


Away from work, far more families 

@ have the means to go places for fun—to 

buy things for better living. They have upper- 

level jobs and upper-income purchasing power 

—and they constitute the big, growing market 
of your best customers. 
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Food and Dietetics 


If you want to sell the 


expanding Hospital Market 


Editorial departmentalization assures readership penetration among 
department heads as well as administrators—the specialists who 


initiate hundreds of hospital purchases. 
Highest Voluntary Paid Circulation in the Field! 


105 W. ADAMS ST., CHICAGO 3 
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Hospital Pharmacy ie “~ a , HW 


DEPARTMENT HEADS 2 


as well as administrators 


CLISSOLD 
BUSINESSPAPERS: 


BAKING INDUSTRY ¢ HOSPITAL MANAGEMFNT 
THE CANNER 


NBC's Pacific Division 


Advertising Age, January 17, 1955 


Makes Films by 


Easy Stages for Higher Quality, Lower Cost 


HOLLYwoop, Jan. 11—The more 
or less standard procedure of pick- 
ing a star and a cast, and then 
making a pilot of a likely story 
idea, should be abolished in tv, in 
the opinion of Frank Cleaver, pro- 
gram director for NBC’s Pacific 
division. 

A pilot film costs about $30,000. 
And if any of the elements—star, 
cast or story—fail to click, it’s 
money down the drain. 

While it may never be possible 
to take the guesswork out of choos- 
ing new programs, it is possible 


picture procedures, says Mr. 
Cleaver. A former story editor for 
Paramount, he feels motion pic- 
ture techniques, developed through 
years of trial and error, are well 
adapted to selection of new pro- 
grams. 

Motion picture studios, he points 
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by United’s Reserved Space Air Freight plan 


It's almost like having your own private shipping space for use at will — 
for fast, dependable deliveries between 80 cities coast-to-coast, to Hawaii, 
to anywhere in the world. For United Air Lines now oflers 
world-wide Reserved Space Air Freight to 84 countries, 


under a new interline agreement. 


Reserved Space Air Freight is carried on both United’s Cargoliners 
and most regular Mainliner® flights, around the clock. It’s offered 
after consideration of air mail and air express needs, and it’s a 


service in the U. S. only United Air Lines offers. 


Send your shipments coast-to-coast in less than 8 hours via 


DC-7 Mainliners — border to border, ’round the world on 


convenient connecting schedules. Service like this makes and keeps new 
customers, taps new supply sources. Ask your local United office about the 
economy, speed and dependability of United’s Reserved Space Air Freight plan. 
Also write for United’s new booklet “Industry’s Flying Partner,” Cargo Sales, 
Dept. K, 5959 South Cicero Avenue, Chicago 38, Illinois. 


More than 225 Mainliner flights daily—Air Cargo on every one 


Philadeiptia 
(Baltimore 
\ Washington oC 


AIR LINES 


to minimize it by use of motion) 


out, follow a rule of thumb to the 
effect that, of every 30 stories pur- 
chased, 15 will be worth making 
into screenplays. And from these 
an average of five finished pic- 
tures will result. 


= Applying this thinking to tv, 
Mr. Cleaver says that instead of 
either rejecting an idea entirely— 
at no cost—or making a pilot of 
it—at a cost of approximately 
$30,000—it is possible to develop 
an idea by stages. Using this pro- 
‘cedure, it is possible to spend big 
/money only when there is reason- 
able assurance that a salable prop- 
erty will result. 

Use of the “by stages” principle 
has made it possible for his de- 
partment to have 41 program 
projects in the works, instead of 
10 to 15, which would have 
been the limit if a pilot had to be 
made of every idea accepted. Until 
a pilot is made, costs are minimal; 
facilities are available, as are per- 
sonnel who must be paid anyway. 

About 10 of the 41 NBC projects 
| will be carried through to the pilot 
| stage, it is estimated. This end 
result is no larger than production 
by the other method. But the 
movie technique has made possi- 
ble the consideration of 31 other 
ideas. The 10 projects completed 
are known to be the best program 
ideas available—the result of test- 
ing of the widest variety of people 
/and ideas. 


= NBC’s “by stages”? method works 

like this: A writer gets a stipulated 
sum for the outline of a program 
idea. If it looks good, an additional! 
sum is paid for a first draft tele- 
/play. If the teleplay is approved, 
then further payment is made for 
changes desired. 

When this point is reached, audi- 
tions are held. Talent is selected 
to fit the program idea, not vice 
versa. The first test is aural. Those 
who “register” in their parts then 
go on camera to determine how 
|they project visually. In some 
/cases a kinescope may be made of 
an audition. 

Only when a project passes these 
‘tests is a pilot film made for sub- 
mission to agencies and sponsors. 
Among the projects now under 

way are four which it is ex- 

| pected will be salable when they 
are whipped into shape. For “Fib- 
ber and Molly,” 10 couples have 
|been tested to take the parts of 
Jim and Mary Jordan, who are 
content to continue with their 
radio version. In the search for the 
right “Baby Snooks,” more than 
300 children have been tested. 
|\“My Man Sing,” about ready to 
roll, was tested in a similar man- 
ner, as was “Gildersleeve.” 


| “Gildersleeve” furnishes a text- 
‘book example, says Mr. Cleaver, 
of how it may be possible to elim- 
inate the guesswork as to how 
the public will react to a new pro- 
/gram. After being handled step by 
'step, a pilot film was made and 
'shown on the network last fall. 

| Viewers were asked for their 
/comments on each character, show 
/elements, and general reaction. 
Comments in the more than 25,000 
|letters received were then analyzed 
/geographically and by age of the 
writers. Based on this analysis, a 
second pilot now is in the works. 


= Still missing, in Mr. Cleaver’s 
/opinion, is the equivalent of Hol- 
'lywood’s “B” movies. This pre- 
liminary spadework can’t be done 
with sponsored programs, for a 
sponsor is interested only in his 
own program. When it is satisfac- 
tory, he doesn’t want changes. 
NBC’s “Saturday Night Revue” 
of two years ago was designed to 
try out writers and talent, and 
from it came two personalities, 
;George Gobel and Paul Gilbert. 
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NEW STUDY and SERVICE of front-rank importance 


to Sales Managers, Research, Marketing, Merchandising and Advertising Executives— 


Te K WERICAN WEEKLY'S 


ECONOMIC GEIGER COUNTER’ 


| 


1. locates sales, and measures sales progress for all retail 
grocery stores and super markets—on a current basis 


e gives the number of super markets county-by-county 
as of January 1, 1954 


e estimates super market sales by county for 1953 


county basis 


e provides a county-by-county index of grocery store 


4, estimates 1953 sales for all retail grocery stores on a 
sales potentials 


e shows the upward or downward trend of each county 
based on changes from 1948 to 1953. 


|) ee the past two years, the Marketing Division of The 
American Weekly has been studying developments in the 
food field, specifically grocery store and super market sales. 


Since 1948, date of the last government census of retail trade, 
vast changes have taken place in grocery retailing—and in 
America. 


The rise of the super market is particularly impressive— 
reflecting new patterns in family living and purchasing. 


Realizing that these changes have made obsolete 1948 market 
data, The American Weekly —as a service to its advertisers — 
undertook this vast study of the retail grocery field. We have 
analyzed both the “where” and “how much” of grocery store 
sales—giving particular emphasis to super markets—on a 
county-by-county basis. 


THE RESULTS OF THE AMERICAN 
WEEKLY STUDY... are available only through per- 


sonal presentation by your American Weekly representa- 
tive. Phone or write for a demonstration of how The 
American Weekly’s Economic Geiger Counter can help 
increase your company’s marketing efficiency—and profits! 


SUPER MARKETS—UP! UP! UP! Super markets have quadrupled in numbers 
since 1939, and are currently doing eight times the dollar volume. On the 
average, one super market takes in $920,000 annually...is worth 17 
non-super market grocery stores. 
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SUPER MARKETS MEAN SELF-SERVICE! Estimates show that 80% of all 
retail grocery sales are of the self-service type. Under self-service, 
pre-selling through advertising is essential. As self-service—and super 
markets —grow, the need for advertising increases. 


WONDERFUL CLIMATE FOR FOOD ADVERTISERS. The editorial menu of 
The American Weekly stimulates appetites and sales... offers more 
superb food linage—and in greater quantity—than any other national 


magazine, Sunday or weekly. 


m Amr RICAN WEERLY 


63 Vesey Street, New York 7, N. Y. 


ATLANTA BOSTON CHICAGO CLEVELAND 


DETROIT LOS ANGELES SAN FRANCISCO 


101 Marietta Street 8 Newbury Street Hearst Building 1556 Hanna Building General Motors Building 2980 Wilshire Boulevard 1020 Hearst Building 


ALBANY TIMES-UNION, BALTIMORE AMERICAN, BOSTON ADVERTISER, BUFFALO COURIER-EXPRESS, CHICAGO AMERICAN, CINCINNATI ENQUIRER, CLEVELAND PLAIN DEALER, CORPUS CHRIST! CALLER TIMES, DALLAS TIMES HERALD, DETROIT TIMES, HOUSTON 
CHRONICLE, HUNTINGTON, W. VA., HERALD-ADVERTISER, KNOXVILLE JOURNAL, LOS ANGELES EXAMINER, MIAMI HERALD, MILWAUKEE SENTINEL, NEW ORLEANS ITEM, NEW YORK JOURNAL-AMERICAN, PHILADELPHIA BULLETIN, PITTSBURGH SUN-TELEGRAPH, 


PORTLAND OREGONIAN, ST, LOUIS GLOBE-DEMOCRAT, ST. PAUL PIONEER PRESS, SAN ANTONIO LIGHT, SAN FRANCISCO EXAMINER, SEATTLE POST-INTELLIGENGER, SYRACUSE HERALD-AMERICAN, WASHINGTON. 0. C., POST & TIMES-HERALD, WICHITA BEACON 
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Cutlery Maker's 
Ad Drive Fights 
Import Competition 


BALTIMORE, Jan. 12—A magazine 
campaign against foreign imports 
of cutlery will be launched next 
month by Charles D. Briddell Inc., 
Crisfield, Md., which makes the 
Carvel Hall line of steak knives 
and carving sets. 

The objective of the campaign is 
to combat what company execu- 
tives call “inferior quality, low- 
priced foreign imports.” The com- 
pany feels that, although Carvel 
Hall products have been on the 
market for many years and have 
a good reputation with buyers, im- 
ported imitations are difficult to 
tell from Carvel products, although 
the imports are demonstrably in- 
ferior in some respects. 

Among the defects, the company 
says, are poor steel, handles not 
set solidly, and gaps around the 
handles where water may enter. 
The company points out that im- 
ports are not guaranteed, whereas 
the Carvel Hall line carries a life- 
time guarantee. (Here Briddell 
follows closely the line used by 
Millers Forge Mfg. Co. in its re- 
cent campaign, AA, Dec. 27.) 


= Tom Briddell, v.p. in charge of 
sales, and Daniel J. Loden, account 
supervisor for VanSant, Dugdale & 
Co., made a flying trip in Decem- 
ber to tell the story to the trade 
and to the company’s sales organ- 
ization, giving advance informa- 
tion on the campaign and its mes- 
sage. The Carvel line will include 
kitchen cutlery this year (sold un- 
der the name “Homemaker’’), as 
well as a new knife sharpener. 

Magazines slated for the cam- 
paign are American Home, Better 
Homes & Gardens, House Beauti- 
ful, Living for Young Homemakers 
and McCall’s. 


‘Ithaca Journal’ Boosts Miller 


Edward F. Miller has been ap- 
pointed advertising manager of the 
Journal, Ithaca, N. Y. Acting ad 
manager for the past two years, 
he takes over duties formerly han- 
died by Louis S. Pickering, who 
has been named general manager. 


Branham Names Paitzlaff V. P. 

Waiter Patzlaff, formerly sales 
manager in the San Francisco of- 
fice of Branham Co., publishers’ 
representative, has been appointed 
a v.p. 


You can use this 


recorder {| 
~ 

anywhere! , 

N 

Ww 

s 
Minifon works unseen — in your pocket! 
Clearly records your words — or those of 
others — for up to 214 hours at a time, 


Takes dictation, notes, on-the-spot inter- 
views, speeches, meeting memoranda. 
Eliminates written reports for busy ex- 
ecutives! Recordings are fully control- 
lable, easy to edit or erase, re-usable—and 
may be mailed as letters. Minifon works 


on battery or AC, plays back through its 
own headphones or any radio speaker, 
has playback control for typist. Write 
for information. 


minifon 


world’s only POCKET SIZE recorder 


GEISS-AMERICA - DEPT. H2 
CHICAGO 45, ILLINOIS 


Vanity Fair Sues Cusick 

Vanity Fair Mills, Reading, Pa., 
brought suit in the U. S. district 
court, Newark, N. J., Jan. 4 against 
Will E. Cusick Co. and Beautiflute 
Inc., Keyport, N. J., to declare Cu- 
sick’s patent No. 2,698,009, issued 
by the Patent Office Dec. 29, 1954, 
invalid and not infringed. The suit 
also seeks damages for statements 
by Cusick in Women’s Wear Daily 
on Dec. 29, 1954, charging the 
trade with infringing the Cusick 
patent. Vanity Fair Mills claims 


that the Cusick patent deals with 
a method of knitting that is old 
and familiar to all knitters and a 
method of fluting which has been 
used for years before Cusick ap- 
plied for its patent. 


Ziv Buys National Studios 

Ziv Television Programs Inc. has 
purchased controlling interest in 
American National Studios, Holly- 
wood, for a reported $1,400,000. 
The plant has been renamed Ziv 
Television Studios, and the compa- 
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ny has taken immediate possession|manager of Huffman & Boyle, 


of all facilities. The studio, which 
occupies six acres, has seven sound 
studios. It had been Eagle Lion- 
Pathe Studios before its purchase 
last year by a group of financiers. 


N. J]. Ad Club Elects 

Seymour F. Malkin, head of his 
own public relations organization 
in Maywood, N. J., has been 
elected president of the Advertis- 
ing & Sales Club of North Jersey. 
He succeeds Winton E. Hanson, 


North Hackensack. Other new of- 
ficers elected include Earl H. Du- 
Bois, classified ad manager, Ber- 
gen Evening Record, Ist v.p., and 
Clair Lindsay, advertising manager 
of Wechsler’s Passaic department 
store, 2nd v.p. 


McGraw Associates Moves 
McGraw Associates, radio-tv 


program producer, has moved to 
33 W. 42nd St., New York. 
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Equipment 


You can quickly visualize the surging future of design engineering by reading 
Product Engineering’s January report on “Science and Engineering . . .'Today and Tomorrow.” 
Documented by personal visits with 221 scientists in over 50 of America’s top research centers, 
this special report will tell you just what is happening in the development 
of new materials, processes, and other wonders for design engineering to now put to work. 


“What's fired you up 
like this about 
the Original 


Market?” 


Few, if any, generations have faced such revolutionary new markets as you face today. 
Research developments are moving forward so fast that the new products 
which can now be designed and manufactured are spectacular in their implications. 
They promise to obsolete completely today’s machinery, equipment, 
and appliances, and to create tremendous new markets as they do so. 


We publish this remarkable report as Product Engineering begins its second quarter-century 
of service to design engineering. And you will surely agree with us 

that this is more than ever a time for looking ahead ... for recognizing 

that a second “industrial revolution” is in the making ... for planning now 
how you will fare in the growing markets new-product designs are pioneering. 
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RAB Skips Party 
at Re-christening, 
But Sends a Sample 


New York, Jan. 11—Reporters 
who cover business, broadcasting 
and advertising news in New York 
are subjected to practically every 
kind of cocktail party imaginable. 

But last week Radio Advertis- 
ing Bureau came up with some- 
thing new. To mark the change of 


the radio promotion organization’s | 


name from Broadcast Advertising 
Bureau to Radio Advertising Bu- 
reau, Kevin B. Sweeney, the bu- 
reau’s president, sent editors and 
reporters a “down payment” on a 
name-changing cocktail party. 
The down payment consisted of 
a drink-size bottle of Scotch, 


crackers, cheese and peanuts. With | 


it came a letter from Mr. Sween- 
ey, explaining that there was al- 
most a law you have to have a 
cocktail party when an organiza- 


tion changes its name, but begging 
off on the ground that RAB (like 
everybody else) is too busy for 
partying this time of year. 


NBC Names Powell on Coast 

Will Powell has been appointed 
coordinator of program develop- 
ment for the National Broadcast- 
ing Co.’s Pacific division in Holly- 
wood. Previously he was assistant 
production manager at Panoramic 
Pictures for 20th Century-Fox Stu- 
dios. . 


West Penn Gives Ad Details 
West Penn Power Co., Pitts- 
burgh, has given complete details 
of its 1955 ad program to news- 
papers and dealers in its service 
area, with the idea of encouraging 
tie-in advertising. The utility has 
scheduled 48 insertions in 60 news- 
papers. Four appliances—electric 
range, food freezer, electric water 


heater and laundry dryer—will be 
‘promoted 
periods. Fuller & Smith & Ross, 
‘Cleveland, is the agency. 


And in all your market planning, the advertising pages of Product Engineering , 
will have a leading place. Above the pages of any other magazine published, 
they take the story of your parts, materials, components, and finishes to the men 
whose new-product designs are creating tomorrow’s great-growth markets. 

Sell Product Engineering’s 28,000 paid subscribers, 

and you sell the heart of design engineering leadership and progress. 

This has been true for twenty-five years. It will be even truer in the years ahead. 


“Read Product Engineering's January issue, 


and you'll feel the same way. Its story on 


design engineering’s future is the most 
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provocative reading I've done in years.” 


THE MEN 


AMERICA'S 
NEW PRODUCTS 
READ 


Product Engineering 


The McGraw-Hill Magazine of Design Engineering 
McGraw-Hill Building, New York 36 * 


in alternating 60-day | ; 


always pays in the..... 


RICH, GROWING 
NORTH CAROLINA 
MARKET 


BETTER + +» Coverage 


than ever before is yours with 
RADIO inthe... ....40 


BEST. »» buy morning, 


afternoon and evening is 


HEADLEY-REED CO. 
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Webcor Plans to Use 
Sunday Supplements, 
Outdoor in Early ‘55 


Cuicaco, Jan. 11—Webcor will 
use Sunday newspapers and out- 
door posters heavily in the first 
half of 1955 to give its dealers lo- 
calized support. 

At a distributor meeting during 
the winter home furnishings show 
here last week, S.T. Seaman, di- 
rector of marketing for the phono- 
graph and tape recorder manufac- 
turer, said that heavy local impact 
would be achieved through a series 
of three large-space insertions in, 
Parade and This Week Magazine 
in 82 markets. 

At the same time, 24-sheet post- 
ers in 109 markets will carry the 
name of a nearby Webcor dealer. 
Dealers will be urged to tie in 
with newspaper advertising in 
those markets where the news- 
paper-section insertions will ap- 


pear. 


s The localized campaign will be 
backed nationally, he said, with 
Webcor continuing its series of 
page color ads in Life and The 
Saturday Evening Post. The ads 
will appear during February, 
March, April and May. 

Ads in all media will revolve 
around the slogan “Verified High 
Fidelity.” Webcor will use a panel 
of musical experts to support the 
quality of Webcor’s performances. 
This theme is also stressed in dis- 
play and direct mail material 
made available to dealers by the 
factory. 

“The value of newspaper adver- 
tising is established,” Mr. Seaman 
told the distributors. “Every Web- 
cor distributor and dealer has felt 
the response to local advertising. 
Our program for the first half of 
this year supplies the ‘where-to- 
buy-it’ element that has often 
been the missing link in national 
promotions.” 

He said Webcor expects ’55 sales 
to top °54, and is planning its 
most intensive advertising and 
promotional campaign. 

Fuller & Smith & Ross is the 
agency. 


Orangeburg Boosts Carlin 

Orangeburg Mfg. Co., Orange- 
burg, N. Y., and Newark, Cal., 
manufacturer of conduit and drain 
and sewer pipe, has appointed 
Frank P. Carlin advertising man- 
ager of the company. Mr. Carlin 
joined the company’s sales divi- 
sion in 1950. He previously was 
with Cuneo Press and with the 
advertising production depart- 
ment of the New York Sun. 


Mallory Suedes to Dunay 

Mallory Suedes Inc., New York 
ladies’ leather jacket and coat 
maker, has appointed Dunay Co., 
New York, to handle its advertis- 
ing. Miller Associates is the previ- 
ous agency. 


"YONNE SAYS;— 


WE KNOW 
BAYONNE’S FAVORITE 


SOFT DRINK 


Ask us what "Yonne knows about SOFT 


DRINK sales in 10% of all the grocery 
stores in Bayonne. e's kept records of 
weekly sales by brands, types of outlet and 
other pertinent data. Call or write for com- 
plete details. 

**Bayonne cannot be sold from the outside'’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 


BOGNER & MARTIN 


Gair Buys Harvey Corp. 

Robert Gair Co., New York, has 
purchased Harvey Container Corp., 
Plymouth, Mich., and will operate 
the business as its Harvey Con- 
tainer division. Charles U. Harvey, 
Harvey president, will supervise 
the Plymouth operation and other 
Gair container plants in the Mid- 
west. 


Glover Elected President 
James E. Glover, attorney, busi- 
ness executive and cranberry 


grower, has been named president 
and general manager of National 
Cranberry Assm., Hanson, Mass. 
Mr. Glover, who joined the coop- 
erative in 1951 as executive sec- 
retary to the president, succeeds 
Marcus L. Urann, founder of 
cranberry canning and president 
of the company since its inception. 


Goodrich Offers Almanac 

B. F. Goodrich Co. has pub- 
lished the 17th edition of the 
“Farmer’s Handbook and Alman- 


ac.” The 64-page booklet includes 
articles by editors of farm maga- 
zines and Ezra Taft Benson, Sec- 
retary of Agriculture, work-saving 
hints, harvest time tips, farm 
safety practices and tables and 
charts. Free copies may be ob- 
tained from Goodrich, 500 S. Main 
St., Akron, O. 


Monsanto Boosts Farrell 
William R. Farrell, who has 

been manager of advertising since 

April 1953, has been named di- 
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rector of advertising for Monsanto 
Chemical Co., St. Louis. Howard 
A. Marple, director of public re- 
lations, in addition has become 
manager of Monsanto Charitable 
Trust, through which the compa- 
ny’s contributions to various char- 
itable activities are handled. 


Herman Productions Moves 

Vic Herman Productions, visual 
public relations, has moved to 
larger offices at 104 E. 40th St., 
New York. 


to sell anything in Memphis and the Mid-South 


putitin CA_PS Commenciat Apecar — Press-Scimitar 


Memphis 
Banking... 


Facts and Figures Supplied by JOHN J. HEFLIN, 
Secretary-Manager, Memphis Clearing House 
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Frye Leaves Chirurg to Join 
Doyle, Kitchen & McCormick 

George A. Frye, who has been 
with James Thomas Chirurg Co. 
for 20 years, has resigned as v.p. 
of that agency to join Doyle, 
Kitchen & McCormick, New York, 
“in an executive capacity.” The 
change is effective Feb. 1. 

Other changes at Chirurg in- 
clude the appointments of Herman 
A. Braumiller Jr., formerly with 
Schuyler Hopper Co., New York, 
media director; Russell Loftus, re- 


cently with the Montreal office of 
Young & Rubicam, account mana- 
ger, and J. Norman McKenzie, pre- 
viously Chirurg’s v.p. in charge of 
merchandising, v.p. and general 
manager of the agency’s Boston of- 
fice. 


Riley & Waltermire Bows 

T. Martin Riley and Kenneth F. 
Waltermire, both formerly with 
Wilson, Haight, Welch & Grover, 
Hartford, have opened their own 
advertising art studio, Riley & 


Waltermire, at 2470 Main St., 
Hartford. Brian M. McCrory, for- 
merly production and traffic man- 
ager with Wilson, Haight, is a 
member of the new company’s 
staff and will do contact work 
with agencies, insurance compa- 
nies and industrial advertisers. 


Ballantine Starts New Service 

P. Ballantine & Sons, Newark, 
N. J., brewer, has started a home- 
making service under the direction 
of Betty Doolittle, former as- 


sistant television code director of 
the National Assn. of Radio & 
Television Broadcasters, Washing- 
ton. The service will furnish in- 
formation about nutrition, recipes, 
ideas for entertaining and new de- 
velopments. 


Schnitzer Appoints Zipp 


Bernard Zipp, formerly presi- 
dent of Paramount Steel Co., 
Cleveland, has joined the execu- 
tive staff of Bernard B. Schnitzer 
Inc., San Francisco agency. 


eoehelps make Memphis 
The Number One Market 
in the Mid-South 


Economists agree that the best money measure of a market's activity and 
volume is bank debits. Here is the Memphis record of growth: 


1938..................$1,367,073,650 
1943....................... $2,977,931 ,946 
1948... $6,221,762,160 
V5 eee eeccseee PT 92 1,865,653 


1954 Bank Debits will exceed Eight Billion Dollars 


co-operative banking welcome to Memphis. 


Two Dailies and the South’s Greatest Sunday Newspaper 


THE Ciera AM -” MEMPHIS Lah se ume. 


SCRIPPS-HOWARD NEWSPAPERS . — 


Sree teed 
Sollee gO 


Served by three keenly competitive national and four state banks, 
Memphis offers Memphis citizens and Memphis commerce progressive 
banking service. New industry, large and small, can look for a friendly, 


NIAA Distributes 
Direct Mail Manual 


New York, Jan. 11—Members of 
the National Industrial Advertis- 
ers Assn. last week received their 
copies of what their president, 
John C. Freeman, styles the “first 
direct mail handbook ever pub- 
lished by an advertising associa- 
tion.” 

The two-color, 64-page book is 
the product of NIAA’s direct mail 
committee, an 18-member national 
group, of which H. C. Henderson, 
manager of the direct mail depart- 
ment, McGraw-Hill Publishing 
Co., is chairman. It was written 
for NIAA by an authority on the 
subject, Edward N. Mayer Jr., 
president, James Gray Inc. 

In seventeen separate sections, 
“The Handbook of Industrial Di- 
rect Mail Advertising” discusses 
such varied topics as the differ- 
ences between industrial and con- 
sumer direct mail, cardinal rules 
for success, copy formulas, how 
to get and how to handle inquiries, 
measurement of results, costs and 
economies, mailing rates and post- 
al regulations. 


# Key to the handbook’s approach 
to its subject is set forth in its 
opening section, which says, “The 
prime purpose of direct mail in 
the industrial field is to help sales- 
men do a better selling job.” It 
cites a recent survey of the na- 
tional sales executives which in- 
dicated that “Cold calls yield 
about nine orders per 100 calls, 
as against 38 orders per 100 when 
direct mail precedes the sales- 
man.” 

The handbook is available to 
non-members of NIAA at $5 per 


copy, at the association’s head- 

quarters, 1776 Broadway, New 

York. 

Eberhard Faber to A&C 
Eberhard Faber Pencil Co., 


Brooklyn manufacturer of pencils, 
erasers and rubber bands, has ap- 
pointed Anderson & Cairns, New 
York, to handle its advertising. 
The account was formerly han- 
dled by Hicks & Greist. 
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CALIFORNIA'S 
NEWEST 
METROPOLITAN 
AREA 


The new miracle market... This 
is one of the most rapidly ex- 
panding sections in the Nation. 
Riverside’s retail sales totaled 
nearly $100,000,000 for 1954 
...29% above national average 
per household expenditure. 
(Source, SRDS). Complete infor- 
mation in Market Book. 


RIVERSIDE DAILY PRESS 
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RIVERSIDE ENTERPRISE | 
P.O. BOX 7972, Riverside, California 
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Prosperous ‘55 
Foreseen at Home 
Furnishings Mart 


Cuicaco, Jan. 11—The annual 
winter home furnishings market 
opened last week with buyers and 
exhibitors predicting that 1955 will 
be a banner year for home fur- 
nishings. The bright outlook is re- 
flected throughout the show. More 
emphatic modern styling, more 
color, higher prices and more im- 
aginative displays indicate the ag- 
gressive mood that pervades both 
centers of activity—the Merchan- 
dise Mart and the American Fur- 
niture Mart. 

One basis for the optimism is the 
steady pace of home building, be- 
cause it means continued need for 
home furnishings. In _ addition, 
there is an expressed belief 
throughout the shows that the 
home furnishings suppliers have 
scarcely skimmed the potential 
American demand. 

Much of the 1955 advertising is 
geared to couples that have reared 
families and now can be appealed 
to for refurnishing, according to 
many manufacturers and retailers. 
Young-married suburbanites are 
a second important group to which 
home furnishing advertisers will 
appeal. 


= One of the most important 
reasons for the increased buying 
the furnishings people foresee is 
the expected expansion of credit. 
More goods available on more 
liberal terms will increase sales 
volume, they feel. It appears the 
greatest emphasis will be on the 
hard buy in the market and the 
hard sell at the retail level. Some 
advertisers, believing that news- 
paper advertising offers a better 
medium for their sales effort, are 
reported to be planning to reduce 
their radio and tv ad budgets to 
concentrate more money in news- 
papers. 

Lawrence H. Whiting, v.p. of the 
American Furniture Mart, pre- 
dicted that the home furnishings 
industry would show a 5-15% in- 
crease in sales volume during the 
first six months of 1955, as com- 
pared with 1954. Mr. Whiting 
based his prediction on a nation- 
wide survey conducted last week, 
in which 100 manufacturers and 
retailers were queried by the 
Mart. 


s “Without exception,” Mr. Whit- 
ing said, “the replies were highly 
optimistic in all fields. The only 
cautious note was that aggressive 
merchandising and advertising 
would be required to accelerate 
the upswing...But everyone 
queried predicted that conditions 
would continue to improve.” And 
aggressive action in both merchan- 
dising and advertising was indi- 
cated in the plans of manufactur- 
ers, dealers and retailers. 
Probably the most important 
style trend in the market is the 
swing toward contemporary de- 
sign. 
“The new home furnishings are 
both exciting to look at and com- 
fortably convenient to live with,” 


~ 


Marie does it 
FASTER... 


complete mailings, multi- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 

uick service and fast delivery 

ALL WAbash 2-8655. 


Tee lad 


Ne 


431 S. Dearborn Street, Chicago 5, Ill. 


Mart general manager, said. 
There seems to be a serious at- 
tempt to meet the ever-growing 
demand for “modern” furnishings. 

Wrought iron and leather are 
being used more than ever in 
furniture, Mr. Ollman noted. Color 
has a big play in appliances and 
floor covering now includes a 
greater range of fabrics. 


s Some interesting highlights of 
the market for individual group- 
ings are: 

e Major appliances: Parker H. 
Erickson, exec. v.p., Crosley and 
Bendix Home Appliances, at a 
Merchandise Mart press confer- 
ence predicted that sales of home 
air conditioners would increase 
in 1955. “Prices will go down, and 
we may sell as many as 1,500,000 
units in 1955.” 

U. S. Steel will open another 
big promotion to help its customers 
sell steel products. “Operation 
Wifesaver,” in April, will use five 
consumer magazines, 100 tv sta- 


Wallace O. Ollman, Merchandise | tions, newspapers and trade pa- 


pers to help dealers and retailers 
sell stainless steel kitchens. “Op- 
eration Raindrop,” in June, will 
feature bridal showers to boost 
sales of steel gifts for brides. 

Fresh’nd-Aire will introduce 
three air conditioner lines this 
week, 


e Furniture: George Mesberg, Di- 
rectional Showrooms, Chicago, ad- 
vised retailers that they can sup- 
plement their own floor with 
showroom space and double their 
selling space. 

Daystrom Furniture Co. will 
use color spreads in national home 
magazines and network tv in its 
advertising campaign for 1955. 

General Whiting of the Furni- 
ture Mart reported that “borax” 
styles accounted for only 1.6% of 
the sales at the most recent mar- | 
kets at Chicago and Grand Rapids, | 
compared to 23.6% in 1935. 

Leather is appearing in many 


to the promotion program of the 
Leather Institute. 

Furniture is more flexible. Cab- 
inets are designed to serve in sev- 
eral different capacities. Many 
chairs and sofas are designed to 
function as room dividers as well. 
More built-ins are being shown 
than ever before. 


e Television and radio: Emerson 
will introduce some tv sets with 
no list prices later this month. A 
new merchandising plan will offer 
dealers the same price for all 
finishes. 

Capehart-Farnsworth and Dun- 
bar Furniture have agreed to 
jointly market a new line of cus- 
tom hi-fi consoles and 21” three- 
way combinations. 


Advertising Age, January 17, 1955 


press conference: “Color tv prices 
will be stable for the next 12 
months, but there may be a sharp 
decrease in price after that.” Mr. 
Anger had predicted, at a meeting 
of the Chicago Dotted Line Club, 
that color tv probably would not 
come down in price for several 
years because of production prob- 
lems. 


e Bedding: Englander Co. is run- 
ning a $25,000 contest to introduce 
its new Firm-Foam mattress. A 
full-page ad in Life, Jan. 10, and 
full-page ads in This Week and 
Sunday editions of 42 newspapers 
on Jan. 30 will be used. 


e Children’s furniture: Baby Talk 
magazine is sponsoring “Baby’s 


A conflict about the future of} World,” a jumbo nursery furni- 


color tv prices cropped up when) 


ture display at the market to por- 


Robert A. Siedel, v.p., Radio Corp. | tray the adult world through the 


of America, contradicted a remark 
made elsewhere, earlier in the 
week, by Jack Anger, asst. national 


leyes of a child. The display, which 


was designed by Hal Williams, 
Williams & Wells, New York dis- 


new furniture designs. The new)sales manager, Motorola Inc. Mr.|play artists, will be available to 


‘trend is credited in large measure | Siedel said, at a Merchandise Mart! stores after the market. It will be 


yh e fs 


phe 


+ 


tees 
* ewe 


@e 
ey. BR ida stt sth 


We'll trade 2 dollars of ours 
for every 1 dollar of yours 


+ 


ie | or 
At ane 


eee - oe 
£8 nee mem 


es 
<sein ne. d 
Pye ieee bad 
: : 

Cs 


Hike 


baie Po 
PRPS 


t 
estes; 
. 
pietshacas 2 
a 


pe Seed 
ogee - f 


This is something only WLW’s Radio two-for-one 


plan offers. Here’s a proved merchandising 


and promotion program of such span and force 


that it guarantees you an additional full dol- 


lar's worth of top-notch product promotion for 
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Advertising Age, January 17, 1955 


shown at Carson Pirie Scott & Co. 
in Chicago late in January. 


e Awards: The Furniture Mart’s 
“Dorothy Dawe” awards for dis- 
tinguished coverage of home fur- 
nishings and decoration news in 
1954 were given to Arlene Francis, 
Claire Barrows and Paul Mac- 
Alister for their NBC “Home” 
show, and Mary Davis Gillies, 
home furnishings editor, McCall’s, 
for magazine coverage. 

In the newspaper field, awards 
were made according to the size of 
cities represented, according to 
1950 population figures. Patricia 
Hancock, Chicago Daily News, re- 
ceived the award for cities over 
500,000; Kay Murphy, Miami Her- 
ald, received it for cities under 
500,000, and Eleanor Shefferman, 
Wisconsin State Journal, Madison, 
took the award for cities under 
100,000. 


World Trade Fair Proposed 
The New York Board of Trade 
is trying to line up business or- 


ganizations, trade associations and 
chambers of commerce to press 
for the establishment of an annual 
International Trade Fair in New 
York City. The board plans to set 
up a city-wide World Trade Fair 
Committee. It points out that 
space for such a fair will be avail- 
able in the New York Coliseum, 
now under construction. 


Anderson Heads Rep Office 


Elving N. Anderson, manager of 
the Kansas City, Mo., office of 
Moloney, Regan & Schmitt, has 
been named manager of the Phila- 
| delphia office, effective Jan. 17. 
'He replaces Harold Foster, who is 
retiring after 35 years’ service 
with the newspaper representa- 
tive. Fred Wilks, of the New York 
sales staff, succeeds Mr. Anderson 
as Kansas City manager. 


Dine & Kalmus in New Office 


Dine & Kalmus, public relations, 
has moved to larger quarters at 


430 Park Ave., New York. 


Ketchup Contest 
Starts Big New 
Heinz Promotion 


PITTSBURGH, Jan. 12—The H. J. 
Heinz Co. will open its 1955 adver- 
tising campaign in consumer and 
trade channels with a “Big Value 
Parade” promotion and a $25,000 
“Cook With Ketchup” recipe con- 
test. 

Besides a four-color spread in 
the Feb. 14 Life and tv announce- 
ments on “Studio 57” and “Home,” 
the promotion will be publicized 
in 73 newspaper market areas 


with 1,500-line ads in a series of | 


three insertions. 
“Value Parade”’ also will be sup- 


ported in the following trade pub-| 
Chain 


lications—Food Topics, 
Store Age, National Grocers Bul- 
letin, Voluntary & Cooperative 


sy HGINZ BEANS 


npg an ee 


BIG VALUE 


ee 
-% 
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57 WAYS—This Heinz color spread, scheduled for Life’s Feb. 14 is- 
sue, is part of the company’s Big Value Parade promotion. Maxon 
Inc. is the agency. 


Groups Magazine (January) and 
in Progressive Grocer and Super- 


market Merchandising (February). 
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every advertising dollar you spend on WLW Radio. 


We have a consulting team ready to talk to 


you, ready to build your own 2-for-1 package. 


Try us out and you'll see that one equals two 


on WLW Radio. 


CROSLEY GROUP 


Exclusive Sales Offices: 
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a distinguished member of the 


WLW | Radio 
WLW-A | Atlanta 
WLW-C | Columbus 
WLW-D | Dayton 
WLW-T | Cincinnati 


New York, Cincinnati, Dayton, Columbus, Atlanta, Chicago, Miami 


Supporting the ketchup contest 
will be airings on both tv programs 
and double-page ads in the March, 
April and May issues of McCall’s 
and True Story. 


s Trade papers slated for contest 
ads in January include Progressive 
Grocer, Supermarket Merchandis- 
ing, Grocer Graphic, Grocer’s Spot- 
light (Michigan edition), Food 
Mart News (Chicago and Los An- 
geles editions), Food Trade News, 
Food World and Yankee Food 
Merchant, The February schedule 
includes Food Topics, Chain Store 
Age, National Grocers Bulletin, 
Quartermaster Review and Indus- 
trial Retail Stores. 

Kits to be made available to re- 
tailers include point of sale mate- 
rial, over-the-wire hangers, shop- 
per-stoppers highlighted with yel- 
low Day-Glo, display bins, mat 
service and consumer booklets. 

A total of 3,000 prizes will be of- 
fered in the ketchup contest which 
begins Feb. 15 and is slated to end 
May 15. 


s Prizes will be awarded con- 
sumers for recipes containing 
ketchup in six classifications—with 
meat, with fish or poultry, with 
macaroni, spaghetti or noodles, 
with beans, peas or rice, with eggs 
or cheese and with fruits or vege- 
tables. 

In addition, a $2,500 grocer par- 
ticipation contest is scheduled for 
the same period. Grocers will be 
awarded on promotional efforts or 
outstanding displays. 

Maxon Inc., Detroit, is the agen- 
cy. 


The New 

Sunbonded 
\, DAY-GLO” 
BULLETIN COLOR SYSTEM 


For 120-[,AY 
PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No. 2117 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3; Ohio 
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Baumritter Selects Media 

The 1955 ad schedule for T. 
Baumritter Inc., New York fur- 
niture manufacturer, will include 
40 pages in Retailing Daily and 
four-color pages and bleed pages 
in Better Homes & Gardens, In- 
stitutions, Living for Young 
Homemakers, McCall’s and Tour- 
ist Court Journal. The account is 
handled by Alfred Auerbach As- 
sociates, New York. 


William Kulich Promoted 

William E. Kulich has been pro- 
moted from New England mana- 
ger to eastern advertising manager 
of Field & Stream. He has been 
with the magazine since the end 
of World War II. 


Lawrence Adds Two 
Non-Linear Systems, Del Mar, 
Cal., electronics manufacturer, and 
Bradston Rattan Product, San Di- 
ego furniture maker, have both 
named Dan Lawrence Co., San Di- 


ego, to handle advertising. 


Near Ist Birthday, 
‘Chicago’ Magazine 
Surveys Its Readers 


Cuicaée, Jan. 11—No matter 
what anybody says, here is one 
portrait of a Chicagoan. 

He (or she) reads Life, has a 
charge account at Marshall Field 
& Co., rents an apartment, likes 
watching football, sees five plays 
a year and drives a thousand miles 
on the annual vacation trip. 

This portrait may or may not 
represent the average Chicagoan, 
but it does reflect the average 
reader of Chicago, which last 
week, as it neared the end of its 
first year in the magazine busi- 
ness, reported the results of a 
readership survey. The survey 
was made by Gould, Gleiss & Benn, 
Chicago. 

In some categories, the portrait 
of the Chicagoan revealed in the 
survey was somewhat indistinct. 
There was for instance about a 


What is right with a 


Special Issue? 


In advertising, there 


is no substitute for en- 


thusiasm. All that is new at “show time”—the 
bigness, excitement, and heightened interest— 
packs a special convention issue with an extra 
punch for readers and for advertisers. The 
March Convention Program issue of “Proceed- 
ings of the I R E” is rich fare for radio-electronic 
engineer readers. It is also very profitable for 


advertising. 


Final deadline—February 1 


: Engineers are educated 


to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


=a: Proceedings of the IRE 


Advertising Department 


1475 Broadway, New York 36, N. Y. 


50-50 chance that he (or she) is 
a parent, drives to work instead 
of taking the train or the bus, 
golfs instead of swims—or both. 


= The newest of several attempts 
to create a magazine to serve Chi- 
cago as The New Yorker serves 
New York, Chicago was conceived 
and nurtured by its editor and 
publisher, Maurice English. In its 
first 11 issues the magazine’s ad- 
vertising has doubled. 

Undertaken on the basis of a 
controlled circulation of 30,000, 
its paid readers now have passed 
the 24,000 mark. (Of these 1,200 
were added in December.) Mr. 
English expects that he soon 
will be ready to apply for Audit 
Bureau of Circulations member- 
ship. 


Best Foods Realigns Divisions 


Best Foods Inc., New York, 
which purchased the Skippy brand 
peanut butter from Rosefield 
Packing Co., Alameda, Cal., and 
Good Foods Inc., Minneapolis, 
former owners, has set up three 
new divisions—Best Foods divi- 
sion, Skippy Peanut Butter divi- 
sion, and the Rit division. Jerome 
Rosefield, formerly president of 
Rosefield Packing Co., heads the 
peanut butter division as a Best 
Foods v.p. A. H. Brisbois, formerly 
v.p. of Good Foods, becomes na- 
tional sales manager of the divi- 
sion. Irving P. MacPherson, for- 
merly advertising manager for Rit 
dyes and shoe polishers, becomes 
general manager of the Rit divi- 
sion. The Best Foods group will 
operate as formerly. 


Amerotron to Weiss & Geller 


Amerotron Inc., the management 
and sales corporation for Ameri- 
can Woolen Co., Textron Inc., and 
Robbins Mills Inc., has appointed 
Weiss & Geller, New York, to 
handle its advertising. Herman E. 
Goodman, director of advertising 
and sales promotion of the new 
organization, in announcing the 
appointment, said plans call for 
use of newspapers, magazines and 
business papers. American Woolen 
was formerly handled by W&G; 
Textron had no agency of record; 
and Robbins Mills was serviced 
by Doyle Dane Bernbach Inc. 


Erwin, Wasey Names Nodiff 
Arnold Nodiff, formerly an art 
director with Kenyon & Eckhardt, 
has joined Erwin, Wasey & Co., 
New York, in the same capacity. 


AX\MERICAN fiDECALS 


FOR INDOOR 


No other permanent type point of 
purchase medium offers the com- 
bined versatility, durability, and 
economy of American decal signs. 
Quickly applied to either glass or 
opaque surfaces, either indoors or 
outdoors. American decals put valu- 


able advertising space to work for 
you—day and night—and this space 


is cost free! 


American Decals remain bright and 

attractive for years, provide immediate 

identification of your sales outlet—tying x 
in all your other advertising efforts at the ‘ 
time and place your product may be actually 


purchased! 


Allow American to help you plan your decal 
dealer signs now! Art and consultation 


services without obligation. 
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Getting Personal 


BBDO president Ben Duffy launched his fund drive in the ad 
and publishing division, 1955 finance campaign, Greater New York 
Councils, Boy Scouts of America, with the annual dawn patrol 
breakfast Jan. 5 in the Waldorf-Astoria. Committee chairmen are 
Mr. Duffy, ad agencies; John Mitchell (Haire), business publi- 
cations; Bill Maloney (Robinson-Hannagan), public relations coun- 
selor; Harry Rosen (New York Post), newspapers; Cornelius Sul- 
livan (NBC), radio & tv, and John Bell (Sunset), magazines... 

J. Warren McClure, business manager of the Burlington Free 
Press, and Mrs. Lois H. Ricker, daughter of David W. Howe, Free 
Press general manager, were wed recently in the northern Ver- 
mont city... 


ONE OF THREE—Ed Fitzgerald, left, WGSM general manager, Hunt- 
ington, L. I., presents a 16mm sound movie projector to A. J. McRae, 
Meadowbrook Hospital superintendent, for children in the polio 
ward. WGSM listeners sent in dimes, quarters and dollars to buy 
the equipment for children in the polio and cardiac wards of the 
hospital in East Meadow as well as St. Charles Hospital in Port 
Jefferson and St. Francis Cardiac Hospital & Sanitorium in Roslyn. 


Chicago friends of Charles Daniel Frey—200 strong—were guests 
at a party at the Casino Club, Chicago, on Jan. 5 to mark the 50th 
anniversary of the former agency man’s arrival in Chicago from 
Denver, where he had, as a youngster of 19, worked on the Rocky 
Mountain News. He dissolved the Charles Daniel Frey agency in 
1948, and subsequently headed his own consultant organization. For 
the past several years, Mr. Frey has been enjoying the good life— 
including a world tour... 


GREY MATTER—Ninety-nirte years of service to Grey Advertising 

Agency are represented by some of the New York agency’s top man- 

agement Dec. 24 at Christmas party in the Plaza. Left to right are 

Herbert Strauss, Al Hollender, Arthur Fatt, president Lawrence 

Valenstein and E. R. Richer. Hollender is exec. v.p., and Strauss, 
Fatt and Richer are v.p.s. 


Having heard stories of people who build boats in garages in the 
winter, then find they must knock a wall down to get them out the 
following spring, engineer Bill Dalton, KBIF, Fresno, Cal., was ready 
with an answer when boss John Poole asked him to move the station 
transmitter 15 miles from Sanger to Fresno between midnight and 7 
a.m., so the station wouldn’t lose time on the air. Recognizing he 
couldn’t disassemble the machinery to get it out the door and reas- 
semble it at Fresno before deadline time, he punched a hole in the 
Sanger transmitter building wall, and carted it intact to Fresno. 
Made the deadline, too... 


CBS Foundation has donated $32,000, with no strings attached, to 
14 privately-supported colleges and universities from which 16 CBS 
executives had been graduated. The CBS men and schools are 
Frank Stanton (Ohio Wesleyan); Hubbell Robinson Jr. (Brown); 
Louis Hausman (Columbia College); Henry Untermeyer (Cornell); 
Harry Ackerman (Dartmouth); John Hundley (Denison); George 
Klayer (Duke); Daniel O’Shea (Holy Cross); Edward Shurick 
(Kansas City); Kelly Smith (Knox); Norman Adler (NYU); Wil- 
liam Paley (Pennsylvania); Adrian Murphy (Princeton); and Harry 
Ommerle (Wesleyan)... 


French Githens, board chairman of Sound Masters and president 
of National Educational Films, has been appointed commanding 
officer of Naval Reserve Aviation Co. 3-11, which is composed of 
reserve photographic officers, many engaged in motion picture 
production in the New York area. This new extracurricular ac- 
tivity for him obviously takes up the slack left following his 
completion of two terms as mayor of Bernardsville, N. J... 
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—yes, ONLY one 
farm publication- 
delivers to you the 
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IsSconsin 
farm market! 


YOU CAN GET your sales message delivered some _ serving them exclusively through four generations. 


ie) ee 


of the time to some Wisconsin farmers through its Progressive Wisconsin farmers are avid readers and 
s 322 daily and weekly newspapers . . . to some of them may find a few items of interest to them in national 
‘ through its 84 radio and TV stations . . . to some of publications. In their local farm paper everything is 
: a them through national publications. written for them. Its close-to-home editing makes 
i > But to have your advertising read by practically all § them cover-to-cover readers. 

of the farmers all of the time, there’s just one medium. More than three-quarters of a million people live on 


One is all you need. Farmers themselves and your Wisconsin farms that annually produce an income of 
» dealers will tell you the important one is the Wisconsin more than $1 billion. Get the facts—you’ll agree Wonder- 
Agriculturist and Farmer. It’s the one that has been ful Wisconsin provides a wonderful sales opportunity. 


griculturist 
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Revlon Sets Record 
Cosmetics Ad Drive, 
New Products Plans 


New York, Jan. 11—Revlon 
Products Corp. will spend $10,000,- 
000 on advertising this year, with 
television getting about 50% of 
the total. 

Martin Revson, v.p. of the com- 
pany, said this is the biggest sum 
ever budgeted for advertising by 
a cosmetics manufacturer. Maga- 
zines and newspapers will share 
the appropriation with video. The 
magazine money goes primarily 
into women’s books. 

On tv Revlon sponsors “Panto- 
mime Quiz” weekly on ABC-TV 
and is moving in as alternate-week 
sponsor of “Danger,” on CBS-TV. 
The company is looking for a 
third show. Tv spot also is on the 
schedule. 

The size of the budget is partial- 
ly due to the fact that Revlon 
plans to introduce several new 
products this year. They will be 
facial cosmetics and colognes. 


® Revlon, which still claims to 
hold the number one spot in lip- 
stick sales, is emphasizing the soft, 
moist look, while its major com- 
petitors are pushing reds that are 
redder than somebody else’s red. 

Most of the major Revlon prod- 
ucts, now including Silken-Net, are 
handled through William H. Wein- 
traub & Co. C. J. LaRoche & Co. 
places advertising for the compa- 
ny’s Aquamarine lotion, deodor- 
ant, treatment products and Love- 
Pat makeup. Sullivan, Stauffer, 
Colwell & Bayles, which has been 
serving some Revlon products, in- 
cluding Silken-Net and Love-Pat, 
is out of the picture. 

John A. Garber has resigned as 
Revlon’s ad director to join Wein- 
traub as an account executive. No 
replacement has been named. 


Rorabaugh, Boerst to Launch 
‘Spot Radio Register’ 

N. C. Rorabaugh, who publishes 
the Rorabaugh Report on Televi- 
sion, and James M. Boerst, owner 
of Executives Radio-TV Service, 
Larchmont, N. Y., will join forces 
to publish a new quarterly, Spot 
Radio Register, covering national 
regional advertisers, beginning in 
April. Their respective individual 
operations will continue as pre- 
viously. 

The new register, with head- 
quarters in Larchmont, will be 
modeled after the Rorabaugh tv 
spot report, with data obtained di- 
rectly from stations and their rep- 
resentatives. Some 400 stations 
will be covered in the first issue. 


Harris Mtg. Names F&S&R 


B. W. Harris Mfg. Co., St. Paul 
maker of Zero King sportswear, 
has appointed Fuller & Smith & 
Ross, Chicago, to handle its ad- 
vertising, merchandising and pub- 
lic relations. The account former- 
ly was handled by Sterling Adver- 
tising Agency, New York. 


How to Get Rich 


Ben Franklin, who did not found the 
Sat. Eve. Post, but did define ‘‘the 
art of making money plenty” as 


1—Let honey & labor be thy con- | 


stant companions. 


2—Spend one penny every day 
less than thy clear gains. 


You can get rich in Central Florida | 
if you spend a few pennies less on 
Jacksonville, Miami, Tampa news-. 
papers & on TV programs for kids 


& put those pennies in— 


Orlando Sentinel-Star 
MARTIN ANDERSON—Editor, Owner, Ad-Writer & 
Galley Boy 


Orlando, Florida 


Nat. Rep. Burke, Kuipers & Mahoney 


Chemical Group Buys Book 

Ownership of The Journal of 
Organic Chemistry has been ac- 
quired by the American Chemical 
Society, New York, from the Uni- 
versity of Chicago. Dr. George H. 
Coleman, of the Wayne University 
department of chemistry, continues 
as editor-in-chief, and Francis L. 
Schmehl of the Children’s Cancer 
Research Foundation, Boston, con- 
tinues as assistant editor. The 
magazine has been a monthly since 
1951. 


100-Word-Per-Minute 
Teleprinters Are 
Adopted by Reuters 


Lonpon, Jan. 11—Use of new 
high-speed teleprinters that tap 
out news at 100 words a minute 
was started last week by Reuters, 
the British Commonwealth’s larg- 
est news agency. 

Standard teleprinters used in 


Advertising Age, January 17, 1955 


speed of 60 words a minute. 

The new machines were devel- 
oped after two years of experi- 
ments by Creed & Co., which man- 
ufactures most of the teleprinter 
equipment in Great Britain. They 
handle about 600 signal units— 
letters and spaces—a minute. 
Reuters’ daily file is about 35,000 
words. 

Service at the new rate is cur- 
rently confined to London, where 
the agency has 55 subscribers. Tt 


U. S. newspaper offices have a top| is doubtful, executives of the agen- 


cy said, that the new speed stand- 
ard will be used in radiotelegra- 
phy, where 66 words a minute is 
considered the maximum under 
good atmospheric conditions. 


Walker Joins Tracy, Kent 

Jeffery J. Walker, formerly sales 
promotion manager of Irving Berk 
Co., New York, has joined Tracy, 
Kent & Co., New York, as an ac- 
count executive and sales promo- 
tion director. 


Decision-makers at 


the point-of-sale are... 


Sunshine Biscuits, Inc. and 
the men from Cunningham & Walsh 
are Sold on Spot as 

a basic advertising medium! 


National Spot advertising can help move your merchandise off 


grocery store shelves—just as it does for Sunshine Biscuits. 


Spot, with its total flexibility, permits Sunshine to choose its 
markets to meet specific sales problems. After careful study and 
analysis, Sunshine’s agency, Cunningham & Walsh, makes its 


recommendations. 


HOW MUCH SPOT? The Spot recommendations may range from 
a saturation schedule to just one commercial announcement in a 
market, depending on Sunshine’s sales objectives. Sunshine’s Spot 
advertising, on both Radio and Television, is coordinated with 


its advertising in other media to do a complete pre-selling job. 


HOW TO GET ADDED POWER? The stations represented by 
NBC Spot Sales follow through with merchandising support— 
like highly successful Radio Chain Lightning—that moves mer- 
chandise off grocers’ shelves faster than any other media mer- 
chandising plan. (Ask the successful advertisers who are using 


it over and over.) 


With Spot, you too can move into a market quickly —any market 
in which your sales manager needs strong support—and you can 


do it within a matter of days, or even hours. 


HOW TO PUT SPOT TO WORK? Let your advertising agency, 
or an NBC Spot Salesman show you how Spot can fit into your 
selling plans. They'll tell you how Spot can sell for you in 11 


major markets that account for 45% of the nation’s food sales. 


Business executives are Sold on Spot because more merchandise 


is Sold on Spot... 


...and some Spots are better than others! 


Ne SPOT SALES 


Chicago 


San Francisco 


30 Rockefeller Plaza, New York 20, N. Y. 

Detroit Cleveland W ashington 
Los Angeles Charlotte* Atlanta* Dallas* 
*Bomar Lowrance Associates 
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Advertising Age, January 17, 1955 


Congoleum-Nairn 
Sets Biggest Drive 


NEw York, Jan. 11—Congoleum- 
Nairn, floor covering manufac- 
turer, will use the largest adver- 
tising campaign it has ever under- 
taken to promote its Gold Seal 
floors and walls in 1955. 

The campaign calls for inser- 
tions in Better Homes & Gardens, 
Life, Look, and Progressive Farm- 
er. In addition, Sunday newspaper 


supplements will be used for spe- 
cial promotions, as well as busi- 
ness papers in the home furnish- 
ings field. 

To supplement the program at 
the dealer level, said John T. Lor- 
ick, director of advertising and 
sales promotion, a flow of selling 
aids will be made available to 
dealers. It will include display 
materials, ad mats and a complete 
merchandising and _ advertising 
service, all tying in with the na- 
tional ads. ac 


Prominently displayed in the 
ads will be the company’s watch- 
word: “Satisfaction guaranteed or 
your money back.” 

McCann-Erickson is the agency. 


Ruppert Promotes Taylor 

J. Joseph Taylor Jr., marketing 
director of Jacob Ruppert Brew- 
ery, New York, has been promoted 
to v.p. and director of advertis- 
ing, effective Jan. 10. He joined 
the company in 1936, served in 
the army in World War II, be- 


came advertising manager in 


1948, and was named marketing) Families Owning One or 
director and head of the ad depart- é 
ment in 1952. Ruppert and its) More Television Sets 


agency, Biow Co., are planning a 
new campaign which, reportedly, 
calls for heavier tv outlay. 


(As a percentage of all U. S. 
families and in each of 28 geo- 
graphic and family groups) 


Sunshine Biscuits, Inc. 


- 


Norman Smith Advertising Manager, Newman McEvoy Vice President and 


Media Director, Cunningham and Walsh 


George Dietrich Vational Manager, 
Radio, NBC Spot Sales 


Joseph Gavin Time Buyer 
Cunningham and Walsh 


Candid photo by Eliott Erwitt. Taken at Grand Union, New York City. 


WRGB Schenectady- 
Albany-Troy 


WRCA-TV New York 


representing TELEVISION STATIONS: 


WNBQ Chicago 

arca Los Angeles 
KONA-TV Honolulu, Hawaii wKgp-ty St. Louis 
WRC-TV Washington, D. C. 


WNBK Cleveland 
KPTV Portland, Ore. 
WAVE-TYV Louisville 


representing RADIO STATIONS: 
WAVE Louisville wmaq Chicago 
M@QU Honolulu, Hawaii «NBC San Francisco 
WRCA New York KSD St. Louis 


wre Washington, D. Cc. 
WTAM Cleveland 


© 1954 BY NATIONAL BROADCASTING COMPANY, INC. 


r 
Nash Sponsors ‘Disneyland’ bs —— 
Nash Motors of Canada, through | UNITED STATES ............... . 58 61 
McKim Advertising, will sponsor | Regions: 
“Disneyland” on CBC and all in-| Northeast... . 77 78 
dependent stations in a 23-occasion = eae divossaishil ? ~ re 
ome, beginning Feb. 12. Mountain & Southwest .. 40 42 
GRIUE staseverssctoccosncnenstenin, aa 61 
City Size: 
PUNE cbdsteietnitisedtesees haiti ae 31 
WNP BOD cv ccccccccesesa 41 44 
2,500 to 50,000 ......... mee 42 
50,000 to 500,000 ......... 64 67 
500,000 & over ........... . 81 83 
Total Family Income: 
Upper Fourth .............. 70 71 
Next Fourth ..cccccoscsosceess 63 68 
Peat: GaRTOR:  ccccstmnaristinece 59 62 
Lowest Fourth ................ 41 44 
Education of Family Head: 
Grade School ............ a a 53 
Migs Seheal «......ccccscese 65 68 
SN» Saint acrcctsceicncecic 61 66 
Size of Families: 
1 & 2 Members ............. 48 51 
DD WE Lair aiccecccosens . 65 68 
4 & 5 Members .............. 69 71 
6 Members & Over ........ 55 57 
Age of Housewife: 
Under 35 Years ............. 65 68 
36 thru 44 Years .......... 68 69 
45 Years & Over ......... . 49 52 
Presence of Children: 
5 Years & Under ........... 65 68 
ee i. I Rr 65 68 
PIE SID sicccdevccovccnchotth 58 61 
PR NN bcnciceceicccsiees 50 53 


Source: Market Research Corp. of America 


‘Digest’ in Special Drive 

Reader’s Digest, New York, has 
been using radio, and tv on a 
smaller scale, to support a mail 
out campaign for new subscribers. 
One-minute announcements and 
participations are being used in a 
limited number of major markets. 
Radio and tv performers remind 
listeners they have a letter from 
Reader’s Digest offering eight 
months of the magazine at $1 
(half price)—‘“an offer which 
may not be repeated in the next 
two years.” Schwab & Beatty is 
the agency. 


S. F. Milline Club Elects 

John Bourke, Family Circle, has 
been elected president of the Mil- 
line Club of San Francisco. Other 
officers elected are Edward E. 
Hewitt, American Broadcasting 
Co., v.p.; Art Pacheco, Guild, Bas- 
com & Bonfigli, secretary; Edward 
Macauley, KNBC, treasurer. 


Now you can BIND with 


gfe, METAL LOOSE LEAF and 
> PLASTIC BINDING. .. 


RIGHT IN YOUR OWN OFFICE 


Improve all your literature... 
guarantee maximum attention and 
action for every message... add 
prestige, utility, color to reports, 
manuals, catalogs, etc. Pages lie 
flat, turn easily, can be inter- 
changed between GBC Metal 
Loose Leaf and Plastic Bindings. 


RICHLY ILLUSTRATED 
brochure shows how 
GBC Metal Loose Leaf 
and Plastic Binding use 
same punching ma- 
chine and identical 
punching pattern. Get 
your copy today. No 
obligation. 


jam, GENERAL BINDING CORP. 
3 812 W. Belmont Ave 
Dept. AA-1 
oo Chicago 14, illinois 
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You Ought to Know . -Judson S. Sayre 


Back in the early ’20s a young 
salesman of Alexander Hamilton 
“get ahead” courses was nettled 
when a prospect he had traveled 
50 miles to see wanted a few days 
to think over the proposition. 

“Well,” replied the salesman, 
“if you can’t make up your mind 
faster than that, the course won’t 
do you any good.” 

Jud Sayre made the sale. Now, 
more than 30 years later, he is 
still in a hurry and is still selling. 
As president of Norge division of 
Borg-Warner Corp. he is racking 
up sales volume double and triple 
that of the company before he 
moved into the top executive 
chair last April. 


= He appears to be doing for the 
electric clothes dryer what he did 
for the automatic washer nearly 


> 


Judson Sayre 


20 years ago—an operation which 
made him, more than anyone, 
“the father of the automatic wash- 
ing machine.” 

It was in 1936, while Mr. Sayre 
was assistant to the president of 
Radio Corp. of America, that he 
saw a contraption just put to- 
gether by Bendix engineers. The 
machine was an experimental au- 
tomatic washer and its merchan- 
dising possibilities fascinated him. 

Sayre became v.p. in charge of 
sales for Bendix and started the 
new appliance off with a bang: 
He sold 42,000 of them before the 
first one came off the production 
line. By 1950 he had sold 2,000,000 
more. His automatics by then out- 
numbered those of all competitors, 
and for awhile Bendix was close 


NATION'S LARGEST TRADE TERRITORY 


IN THE EL PASO 
CITY ZONE 
Population ..... .203,202 
Families ........ 45,788 


Read 59,788 copies 
of The Times and 
Herald-Post Daily 


This is Saturation Coverage 


Two Separate Newspapers, 
30° Line BUYS BOTH! _ 


to becoming a household word—as 
Frigidaire had become and Deep- 
freeze was to become later. 


es Jud Sayre was familiar with 
appliance merchandising long be- 
fore he joined Bendix. After grad- 
uation at Ohio Wesleyan Univer- 
sity and a master’s degree in 
business administration at Colum- 


bia (financed by those corres- 
pondence course sales) he became 
a Kelvinator salesman in 1925. 

By 1933 he had become national 
sales manager, then moved over 
to Montgomery Ward & Co. as 
head of the appliance division. 
This phase of his career lasted 
only two years, and Mr. Sayre 
became an early member of the 
Avery Alumni Assn. 

With Bendix he did as well as 
the automatic washer. He became 
president of the corporation, then 


stayed on as v.p. of the Bendix 
home appliances division when 
the company was acquired by Av- 
co Mfg. Co. in 1951. 


ws Sayre retired in 1953, at the 
age of 54, but not for long. Al- 
though he kept a hand in the ap- 
pliance business as a consultant, 
he soon tired of resting. His 
views of a life of leisure at his 
Surfside, Fla., home are: “There’s 
only so much gin rummy you can 
play, so many times you can lie 
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on the beach, so many times you 
can go to the races. Then you get 
damned sick and tired of it and 
wish you had a job to go to.” 

The new job came last April 
when Borg-Warner decided to 
hypo its appliance division. His 
first move was to beef up the 
company all along the line: Five 
merchandising experts were 
brought in and placed under R. C. 
(Red) Connell, the new sales v.p. 

“You cannot win without a 
strong, hard-hitting headquarters 
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force to work with distributors,” 
he said. 


® Production also got its share of 
attention. A $6,000,000 expansion 
program included new equipment 
—in one case a hole was knocked 
in the factory roof so the low 
ceiling wouldn’t bar the purchase 
of a big press—and Norge bought 
out Thor’s line of built-in range 
units. 

Late last year Jud Sayre pre- 
dicted that Norge sales would hit 


$75,000,000 in 1954. He hasn’t re- 
tracted the statement, and still 
sticks to the assertion that the 
company will reach $120,000,000 
this year. 

Part of the reasoning behind the 
claim is his insistence on extensive 
distribution. When he became 
president of Norge, distribution 
was the company’s biggest weak- 
ness. Its products were not even 
displayed in many areas. 


= Changes came fast. In more 


than 30% of the U. S., distributors 
were added or changed. A cam- 
paign to sign up dealers brought 
results at the rate of 1,000 a 
month, with a peak of 1,200 in 
October. One of the devices that 
worked was the signing of Motor- 
ola and Zenith distributors who 
had previously carried no white 
goods. 


s An electric clothes dryer with a 
list price of $149.95, lowest in the 


industry, was pushed, and it 


hie a 


helped triple Norge dryer sales 
last year. Other lines soared, too, 
according to Norge’s announce- 
ments: 1954 washer volume was 
305% of 1953, refrigerators, 153% 
and ranges 178%. 

An innovation has been adopted 
to encourage dealers to push te- 
ward 1955’s goal of $120,000,000 
in sales: A “profit sharing plan” 
under which dealers will receive 
a rebate of 2% of the cost of all 
Norge appliances bought between 
Jan. 1 and June 30 was unfolded 


Policy Means to you...the advertiser 


1. AN INTERESTED AUDIENCE —one that has definitely demonstrated its interest by 
paying for the magazine. Because readers of business publications only buy those 
magazines which they know will help them with their jobs, the advertiser is assured 
of a self-selected, interested and editorially conditioned audience that is responsive 
to intelligently planned advertising. 


McGRAW-HILL PUBLISHING COMPANY, INC. 


ApP 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 


2. HIGHER EDITORIAL STANDARDS —An inherent quality of the paid subscription 
method of magazine distribution. Because the magazine must be sold, its editorial 
quality must be saleable. And the proceeds from subscription sales make it possible 
to provide better editorial material. Subscribers share publishing costs with adver- 
tisers and both benefit. 


3. SOUNDER CIRCULATION VALUE —McGraw-Hill Business Publications provide 
concentrated, identifiable coverage of specific markets. McGraw-Hill magazines are 


edited to cover specific job functions and every reader must affirm his interest in the 
publication by a paid subscription or renewal. ABC statements, providing documented 
and authentic facts and figures on how and to whom the publication is sold, enable 
the advertiser to appraise circulation and publication values. 


Thats why... 
when selecting 
business 
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at a distributor meeting last week. 

“The extra profit that we pay 
our dealers will come out of the 
savings that we make by cutting 
the factory overhead rate during 
the six-month period,” Mr. Sayre 
explained. 


ws Still a salesman himself, Jud 
Sayre believes in providing the 
direction, and the incentive and 
then turning his men loose to sell 
the goods. He has no strong pro 
or con views on such questions as 
the place of discount house sales 
in Norge operations. Instead, he 
says that is best settled by the dis- 
tributor: Norge distributors can 
fair-trade their wares if they 
want, or they can sell to any re- 
tailer. 

Sales are the yardstick. If the 
distributor can move the white 
goods, the factory will be for him. 
If not, it is probable that there 
will be a new distributor in that 
territory. 


GE Slates ‘White Bulb Blitz’ 
General Electric Co., Schenec- 
tady, will launch its third annual 
“white bulb blitz” March 4 in re- 
tail stores, following a plug for 
the product on the Jane Froman 
show (CBS-TV) the previous 
evening. Additional mention on tv 
the following week, and two full 
pages in the March 7 Life, along 
with point of purchase display 
material and a new four-bulb car- 
ton, complete the promotion. Bat- 
ten, Barton, Durstine & Osborn, 
Cleveland, is the agency. 


‘Engineers Guide’ to Bow 

Stamm Publishing Co., 827 
Greenleaf St., Evanston, Ill. will 
publish the first issue of Engineers 
Placement Guide Feb. 1. The 
monthly magazine will be dis- 
tributed free to armed forces of- 
ficers’ clubs, reading rooms of pro- 
fessional engineering societies, en- 
gineering libraries and placement 
bureaus and fraternity houses at 
colleges of engineering. As _ its 
name implies, the magazine will 
list employment opportunities open 
to engineers. 


Brooks Joins ‘Family Circle’ 

John S. Brooks, formerly with 
Fortune and Good Housekeeping, 
has joined the Chicago sales staff 
of Family Circle. 


An Editorial by Felix M. Wolsky, 
Head of Martin Advertising Agency, 


N.Y. on “‘A Career In Direct Selling”’ 


Real Flesh and Blood 


ate) 


ba’] 
We believe in Direct Selling. We believe in ! 
the stalwart men and women, both young and 4 
old, whe are America’s selling pioneers. This 

message is therefore dedicated to a better §f 
realization of the foree for good that Direct 

Selling Salespeople are in the nation’s econo- | 


my and our everyday life. 


Direct Selling Salespeople, through creative 
selling, are a vital link in America’s growth. 
The impact of their sales builds plants, 
which in turn give employment and develop 
wealth not only in their own communities, 
but in many others throughout the land. 


Bringing the uitimate buyer a host of new 
specialty and staple products, they create 
demand by demonstrations and visual presen- 
tations for articles that would not ordinarily 
be sold. They thus contribute to the well- 
being of countless millions. 


Many Direct Selling Salespeople own their 
own homes, buy cars, go to theatres ——- 
They send their children to school, worship 
in accordance with their faith, pay taxes and 
engage in community activities, even as you 
and |. Direet Selling saves consumers time 
and effort. it builds distribution. Nothing 
takes the place of real flesh and blood per- 
son-to-person salesmanship. 


A career in Direct Selling teaches poise and 
salesmanship. it brings new contacts and 
friends. In Direct Selling men and women 
are their own bosses, working when and as 
they please. They are America’s smallest re- 
tailers. Self-employed, they are never a bur- 
den on the community and render a worth- 
while service to all. is no such thing 
as unemployment in Direct Selling. 


America’s Direct Selling Salespeople. invite 
them to eall at your home, office, store, 
farm or factory again and again. They are 
real folks. The 
part and pa 
America. 


are your neighbors. They are 
of your community. They are 


Published in the interests of Direct Selling by 


MARTIN. Advertising AGENCY 


Direct Selling Mall Order Ad Specialists 


15 E. 40th St., Bogt. 57, Mew York LE 2-4751 
Member: N.A.D.8.C 
| © 1955, M.A.A. 
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‘This is _ as 
ARTHUR DIMOND, » 4 
Advertising and Public — 
Relations Manager, 

H. J. Heinz Company. 


As father of a V-2 rocket, age 5, - 
he says challengingly: 


want to deny the rumor that _ 

the average boy is 66% ee 
stomach; he’s at least 93%. ! 
could start a scrap factory on — 
the empty HEINZ cans that our 
boy leaves behind.” 


Any resemblance to the 
3,250,000 kids whose fathers 
ond mothers read PARENTS’ is 
decidedly not coincidental; = 
neither is H. J, Heinz advertising — 
in PARENTS’ for the fast 
24 yeors! 


FAMOUS FATHERS AGREE: Women are wondethd. 
...» but MOTHERS are better and bigger customers! 


NAEA Sets Program 
for Four-Day Confab 


Cuicaco, Jan. 11—Agency and 
advertiser executives will be fea- 
tured speakers at the opening 
session of the Newspaper Adver- 
tising Executives Assn. convention 
here Jan. 17. 

Monday speakers include A.B. 
Ensrud, J. Walter Thompson Co. 
media executive, and Richard 
Whidden, General Foods product 
advertising manager. Also sched- 
duled is H.E. Hetu, president of 
the Institute of Newspaper Con- 
trollers & Finance Officers. 

The four-day meeting will open 
with a reception and dinner Sun- 
day, Jan. 16, in the Edgewater 
Beach Hotel, convention site. 
Representatives make a presen- 
tation Monday, and the luncheon 
speaker that day will be Sen. 
William F. Knowland (R., Cal.). 


# A reception for agency execu- 
tives will be held Monday evening. 
A review of NAEA’s sales training 


program and election of officers 
and four directors will take place 
Tuesday morning. 

Round table sessions are sched- 
uled for later Tuesday morning and 
the afternoon. 

The traditional President’s 
Breakfast will be held Wednesday, 
after which color printing devel- 
opments will be reviewed by 
NAEA’s color committee. Secre- 
tary-treasurer and resolutions 
committee reports will be given 
Wednesday. 


NBC, Academy Sign Contract 


The Academy of Television Arts 
and Sciences has signed a three- 
year contract for telecast and ra- 
dio broadcast rights for the annual 
ATAS awards with the National 
Broadcasting Co. This will be the 
first time the presentation of the 
awards is telecast nationaily. The 
first hour-and-a-half of the two- 
and-a-half hour program will be 
telecast nationally. There may be 
cut-ins from NBC stations around 
the country. Day and time, in 
February, will be announced soon. 


and get lowa’s 


METROPOLITAN AREAS, 


PLUS the 
Remainder of lowa! 


FOOD SALES PERCENT AGES 


4.9% (Cedar Rapids - - 
4.5% Tri-Cities» + | 
11.3% Des Moines - - »- Se 
3.1% Dubuquee> + + + & 
4.6% Sioux City + + + _— 
44%, Waterloo «+ » eh 
J8% TOTAL METRO. AREAS 
e722, REMAINOER OF S15 \¢ 
100.0% (1954 Consumer Markets figures) 


Iowa has six Metropolitan Areas which, all 
combined, do 32.8% of the State’s Food Sales, 


as shown above. 


Quite a number of radio stations can give you 
high Hoopers etc., in ONE Metropolitan Area. 
WHO gives you high coverage in virtually 
ALL the State’s Metropolitan Areas, plus prac- 


tically all the REMAINDER of Iowa, too! 


At Il a.m., WHO gives you 
63,472 Actual Listening Homes 
for only $47.50 (13.4 usteine Homes per PENNY!) 


According to the authoritative 1954 Iowa Radio- 
Television Audience Survey, 63,472 homes all over 
lowa are actually tuned to WHO at 11 a.m., every aver- 
Figuring time costs at our 1-minute, 
26-time rate, WHO gives you 13.4 actual listening 


age weekday. 


homes, per penny! 


That’s the result of ALL-STATE programming, ALL- 
STATE Public Service, ALL-STATE thinking, here at 


WHO. Ask Free & Peters for all details! 


NEBRASKA ¥ 


MINNESOTA 


S.A.M. DAYTIME 
STATION 
AUDIENCE AREA 


IVvv 
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Chevrolet Wins ‘54 
Output Race; Ford 
Expects Sales Title 


DeEtrROIT, Jan. 11—A crossfire of 
ad claims seems promised in the 
first big round of the 1955 auto- 
mobile sales fight. 

Both Chevrolet and Ford divi- 
sions have laid plans to build big 
advertising campaigns around 
claims of first in the field when 
1954 sales and production records 
are totted up (AA, Jan. 3). Pro- 
duction figures came out last 
week, and they show that Chevro- 
let nosed out Ford by 19,603 au- 
tomobiles. 

Chevrolet manufactured 1,414,- 
365 passenger cars in 1954 and 
Ford produced 1,394,762. 


s Ford, however, gave no indica- 
tion that it is relinquishing its 
claim to first place in sales. Ford 
executives assert that there are 
considerable numbers of unsold ’54 
Chevrolets in hands of dealers and 
that 54 Fords were cleaned out 
about a week or two before the ’55 
model hit the streets. 

In a year-end statement to deal- 
ers, which was reproduced in 
newspaper ads, Henry Ford II, 
Ford Motor Co. president, said, 
“During 1954 the public swing to 
Ford passenger cars was clearly 
established. Complete sales infor- 
mation is available, at this mo- 
ment, only to Nov. 1. For the first 
10 months of 1954, more people 
bought Ford passenger cars than 
any other make. In fact, for the 
entire 15-month period from Aug. 
1, 1953, to Nov. 1, 1954—a postwar 
period of free competition—the 
Ford car is first in sales and our 
sales are continuing at a leader- 
ship rate.” 

Chevrolet has led Ford in sales 
every year since 1935, when Ford 
was on top by 169,000 units. Pro- 
duction of 1955 models last month 
totaled 156,573 for Chevrolet and 
148,563 for Ford. 


‘54 RATES FOURTH 
FOR AUTO OUTPUT 


DETROIT, Jan. 11—U. S. automo- 
bile production last year totaled an 
estimated 5,509,200 passenger cars, 
according to Wards Automotive 
Reports. 

The statistical company places 
truck output at 1,024,700 units, 
which with the car figures, gives 
a total of 6,533,900 vehicles— 
fourth highest volume in history. 

General Motors Corp. produced 
52.1% of the cars, Ford Motor Co. 
23.8%, Chrysler Corp. 20.2%, and 
independents 3.9%, according to 
Wards’ count. About 1,312,000 
cars produced in 1954 were ’55 
models, a record for new model 
output before Dec. 31. 

Manufacturers’ production plans 
for 55 project to a total of 6,855,- 
000 cars and trucks which, if ac- 
complished, would place 1955 out- 
put third, topped only by 1950 and 
1953. 


Trade Ads Announce 


Vicara Consumer Campaign 

Virginia-Carolina Chemical 
Corp., Richmond, opened its Vi- 
cara fiber 55 campaign last week 
with three-page ads in Daily 
News Record and Women’s Wear 
Daily, announcing its consumer 
magazine schedule. The schedule 
calls for six or more page ads, 
mostly four-color, in Charm, 
Mademoiselle, The New Yorker, 
The New York Times Magazine, 
Seventeen, Time and Vogue. 

Business publications on the ad 
list are Department Store Econo- 
mist, Knitted Outerwear Times, 
Merchants Trade Journal and 
Modern Textiles, each with six 
b&w spreads, plus 52 pages or 
spreads in Daily News Record and 
Women’s Wear Daily. Albert Sid- 
ney Noble Advertising, New York, 
is the agency. 
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Big audience in Canada through. 


Reach the most interested =< 


There's no question about 


STAR WEEKLY 
Leadership 


Yes, again in 1954, the Star Weekly carried more 
advertising than any magazine or week-end news- 
paper in Canada. No fewer than 685 advertisers 
(230 of them exclusive Star Weekly advertisers) . . . 
used 1,357,843 lines of space to promote their 
products and services . . . investing well over 


$5,000,000.00 in this one publication alone. 


Why do advertisers invest better than five million in 
the Star Weekly> We think another striking fact 
about the Star Weekly tells the real story : Canadian 
families pay out even more-- $5,678,656.88 a year 


to buy the Star Weekly because they want to read 
it. 99.6°% of our circulation is on a weekly cash 
basis, 0.4°% is paid for by subscription. 


When people pay $109,204.94 to buy a publication 
—every week, month in and month out —you know 
they want it, you know they read it. This cash- 
proved reader interest is the reason why your 
advertising can get more attention and more action in 
the Star Weekly. Check your 1955 schedules today. 
Put the power of the Star Weekly behind your selling 
story in the new year ahead — right from the start. 


. carries more advertising 
than any other magazine 
or week-end newspaper 
in Canada 
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This bright new magazine which 
comes on Sunday with the Chi- 
cago Sunday Tribune has the mar- 
ket penetration you need and 
want to cash in on today’s wider 
distribution of spendable income. 

It delivers a larger circulation 
in metropolitan Chicago than the 
five leading national magazines 
combined. In this metropolitan 
market of more than 5,000,000 
consumers, it puts you into vir- 


NO OTHER MAGAZINE PENETRATES 
THE MIDWEST MARKET LIKE THIS! 


Lecce aesatet ie 


mente 
—— 


tually 3 out of every 4 homes, 
with more than five times the 
circulation of the biggest national 
magazine. 

At a lower cost than any na- 
tional magazine or any Chicago 


magazine supplement, this maga- 


zine’s more than 1,400,000 circu- 
lation gives you practically ma- 
jority coverage of all households 
in 840 midwest cities of 1,000 or 
more population. 


eo, 


care Ray U9 We bias ks Sle Sta 5 Ni Sea eae SSE BY Ya eu = ; Gt eg gf tn Sk Ae a ace ee Lae a et te aa aon ae ey OR Sere Ee Ba LR ae. an Pag ive ese \ Ay, ER eae bill BLT er dF AE et 
ape BE ct ck Ay Ne hie ol Oe RR ee ee 2 EE 3 ‘ees AY ORE ea : Roa: Ant i kit Te 8 ve Ay Ay ee ich. ee Bop hat CE ET ae Pe a eee By Re eee ae at ee: ed Me Sei ee =p Peo Es vos at ae y De baat S's” an, fe ara es [ a ’ ‘ 
G3 PRR By aha a SAO ae eg ton pt Age Dart RRR we os SS ey ieee ieee Ye ope , Ora ies RAM eS Ags by El ha ee ae he NUS LLIN RN LM SS aah 3 Oe Es dscns tit Sak Vea Ging oS) ive ee We AU ee aS Se ey tS Sg sae meg ae Fe Fede pet al ane 
ete 7 ee oe ee gen RGA Oe re ay ERE AY 2k en Pan ce Aa Mar ate BRC osteo Tek E Ok Gee RL € Sten 4) re Gad Pe a ens ee aan RS eo eaten ee EO Eae a oh el, Sr SY PR en ties He Np RL ae en Re me Bids gba oath tarot ED ro HY iy Sh ee SREY © Patty Cae Hin! Sakti aA Foe ay Cat ik 
sie eel eh digests at Ree ER ie aes Aihes” ELE Ree ree: Nadal ashes ecrehe Bees URES, hee ae aR Caen Sart) RAE Ae Ar 0 8 se Baie cae) Ue ean athe © eraey Xi: ph Bis Seu eT AM rerpy mec ete tsa) Sri ae scar Che 
Tf FL geet 28 ave Ch tae tage ie eS S| ee we oe ce eg { 2 oe ee 3 7 Oe R * _° iw iy : ee at ’ oe 
ay 2 fe ON Ay eh ot Ps MO aS TON RE FOS, a ey oe et BA dye! ct ahs be eae ‘ ia $5, | i 4 te ; rg tetelig Py) REY «oh a la . 8 Ia ae ee ee SN SEP Mi cleo, a a i See Ngai SE. ape eathe ie 
t ts hag 6 Fe Ma pa Samet ak Lash AeA Pisa: ANT es nk Sian Sts ze Sabet sae ‘ Tie) a ates. PS ing Aas: ae MO Vt a BNE ca OP as eine ae aa 9s t . Pes gt cdane ia a: Se ees PE See OR Bee eae by rs Wiis “aes 
: a pes in rte Bia i tee Chan soe fy tl ok aes eee hee oe ae : : % , £ CN eae Dertnces | tpheantees Soe gases Mi eS Oe UAE om ae UT, ei pean a Sep eee i) geen 2 Sk perornieg ty 1 ee Dae f at. See we , he 
er cae | Pe LEM ee ee TR WSS Te la ae Oe BR 2 ae re ete aN a, Se ce RN a ir eal Oo cath ue, EONS NE ee ee ee Sage a aor ee a? MARES O's White ca ee) S ads ee ska my ae sane etit Aff 1 
By Gi sot le ey aa epee CTL ae eee oe a Ta ee ean Cain 0 ERY Wo OY pe eee) cn aN rs SUE wer Re WR Bi OO ee oa a CG ol Ln CT he mth dR og el cheeee cs Se OP OU ny SE Te DIMA eee han Ss te ie eee tae ie gst me fo z or . " ; 7 ries Sty + 
map ee : ; ; as ; ; : ‘ : . ; 9 ja ceiechoetitadeduslattnath Sr ae ears 
eR . . eae 
bs: er: 
: F 
( 0 
q * * 
* 
; 
: 
4 
4 i 
Ff : 
rn i 
i} { 
? : 
q H : q 
‘ : a 
ae: ‘ ¢ : i} fi 
: $3 N 
: ; ‘ 
. . ai ea Es iky — ; can | 7 fi * i} i } 
ee “tee mae. i 
- rn. ne ee. ee hs € ; ee 
RE ee SS near aoe x ' : i 
a ee ee cy ; H, 
: as 1, \ y i { 
: =o . 7 7 a 2 : : ! 
oe dl ar ie Rn * Cece - ~ ‘ : : 4 
_ Te . ¥ _ ee.’ ~s ~~ . : 
; aN ; nt . ‘i ~~ : ’ 
mm - Ss -_ Sacer ACR ag. p - ' &§ 
‘dn a - on aM : > 
7 - h +s, ‘ ee, ee _ ry : 
‘1 = A, ® 7 
: 7 a ae ~ = a 
‘ sere: * ta - aa 3 | 
nee ae. : | 
e : vy " al : tmp on ach pa : a 
ey ee = oe ; oo ee ; Pea The Baru ey 3 Fe pes — ; 
5 ae he UN ea Py. e-2 - ae lip Al: Mone 2 . ak oye : ae. yy, c cay h ap) - ca. ’ 
Syn olan Aa aaa oR S Pi ae eee i Sebi as ut : ve eee a Egil ; aes Ronee fe 7 io Cay 
eS. Ak Ce Bee eat ace oe eee ge gigs Bei) - oe Seer Demme. 6 Mas oi ge ead oe, i me es - ria 
a i eae sai a a erates MO ee eee i see ik (gM Yoh Mae I A, ace li RMNRT eeae eo?) re ate 
SGM OP Titles sO geass Ma eet “ REC ee Meo Seine Nn emma ag E: ee ie ee z | 
<a ees “ 7 Sa ee BS: sacri 4 ae etn, st SEG SE Re SSE ene mai Cae = - haters S. Gai py uaa We as gos cc.) See am : 7 “ 
: : aaa, ey). cee ae tees |e SA paar <i ea ONES i: MMR el Gi asap Sele a a ae ee ee ae he, a te lio ee a. ¥ ' 
eee ey eee oe es a Oe 
ee. ee nae ee ee = a ve Rian ei Sn ol sya PR oes, <a Sane —" -— \| i 
seem ‘ i A tr oat Nee i — i aca = % ~Sg —— SEL Mina KA Ws pa a cect ¥ — el lia Te 
Pi eneteag a ee ee Taye" as tas ae Ce _— . 4 Sa oe eet - “a Se wee ac SE A ie ug : ao Py: nee | | 5 
5 de es tie ee or ee Oe | a ae as a oe a aero! ag (ae PL or hy re eee : ae ees op, Ba Te : 
Bier Wettig ca ee io Fae ai ees he See os eee \ Eaten reac ace Set ees a: weil agate 22-7 
: hae ae ie Ne as 4a a igi. tape Rama — : : ee Smee 6 ol cae nS ee,” oe aes eee Gi oy eee 
ae poe Bile = hy Gas? tii nah teks cc = ae ‘ eee uae —— ie a “ pe : ota sae ae Be ; Beet oe iis x So ae . peat: ts iit 
SOR WL | iis in Bias Te ae Rie Rie ae oy eee, ees ‘ Bi: - Sy geer aee 5: Mis 2) 2 epic teal ani Reale eure es a ae one eM ‘oh eee hee tte x 
eee eo ~ ee i eras. a ee meee a . cc ee Bess SS Uae a eee eee ees oan 5 + ae ne J ; 
oe ape A ee a ana Ut arama Ae gO ae eR cn eC Rt iene Hee ah em So a angen oes eee ee , 
ee ee lip be ae ai eee ae pip ou Se ee ot ae eee aes Pee et Say There Jah” le ‘ae sr, es oe 
bal ai Pe Ae ee 2 a | ke ie {= TR i Sei ip seater dis i: ei ey Sottee tes a, aaa pair: I oh oe ee ; 
mete: Be. ag Bhd ea - oor eee 0 es... See : ee | aes aE. | Perea re Rims erent he ae re eae: i 
She oe apen es: ae. eons ee «San ee 5 nn si Sc es ae ts eae EB pa Sie. Sane tes ema saat i ‘ag, Ware aro a } 
Roto Sy eae, ye eo, ee oe ioe 9, ae ann ao oe : |, SR RORER Sere te siete Dees St See a, eo 
ES aie pty ced i pee Bites . 2 ie ann " are ae P a ia < Bats : oe F ian elie en eee! = ed ie ae Oe ee ai Saati, sli i : 
ar pd ne (., « nc Pee gare i9y See | Fee ct at a ‘ - 4 - a NE ae She eae a eee Ps eal As "te ST ese tee 
‘ oe a me 3s Des Se Bora a ett ga = _ % Zi S he ec Nera Lacon ne ‘ee ae: aaa ech cea ii ae 
. 7 2 ERR nial Danks earings oe i ale a ee : * 4 ; sg st a ihre: =a saa a a ik : 
ay (i i ig SS ee ee F ‘ ull aaa esi is ie it 
al et a SS 2a eS RS . * 4 3 a = 
a3 a is 7 a Pa Soe. 3 : ow < — . cptoer ik: onli’ Wie xe rs meee get toe a ~ 
ahs a auiiey eS ee EF eae _ ot 4 -. ed ae SS ee a oy Res, ~ eal he a a te seh } 
Sa Re oe eg i es ft aoe - tee § : See Se. Po ee + See Bee + (pee eee eo Ross ca a i 
or tee ee RN a i a a Shy ee Ree te te . ‘ SS = ee eS Te ae ee ee oe > 
ser ya ae Br 2 re eg ee ea ee - . ee * ere es ge gaia ee ae a ; es, 3 
e is ee Serene” Sas ; ; sO = San } Bona es ce: a A axe i ts is ‘ a | 
_— = Re se ’ 
A . S *y a rg 
os =—=* Sk ‘a al i: ite \ s 
: - Te < Ps ee a e 3) Bhs ee Cee oe : aon y 
o Ly ae ie ee oa : Sa “a” eee re a ‘ ae 3; , ; 2 
Sl ee saan seek sa 3 : a a ee ha RY rs ae ge oe eee ee sik j ! 
i Rex ie te an — a Bi es tat mere, Oy ily, OE ae AEs: eee: \ ae 
- ; Fe : ery secre! r . a : i vane ee ih RAS Se LO ene : 5 ; i ; 
oe PRE See : ee Tis . —— . wei SSIS een se Pe a 5 f ae! 4 i iy ee a K ; 
> aes Se eee hae 2° Ly a Z 7 eae. P bes ani aie : rors ti nT 
REE Be ee ee ee ain r} aa . es “Sos ee z SRE: ‘ ‘ Sohe Sie eerie semanas meer, 6 Le i gst ‘ 
oe Be ae ae ie ae eed meee $ = : & ‘ ae age ci See SER ic TON ne Le weet ‘ 
i ee Been Fa >. a a Se Se SG ot? eS aera 5 7 cee : 
i: es Oui ee eee ee Bee =3 j Sn ff = SSS wat aid eet on aoe : i :. 
oa Bey . i a : Pa 4 By , i ie a s a Wp Ss a ae es er, " = 
~ 4 4 : 3 eters ; : a / ; 
aaull abr, 4 = Rte. ma ea " : Mal : bie 
Seti. Pie) ee Sa aera e . ee me : o & aa sia i F - ik si ‘ 1 2 satiate i} 
ae WHEE ee eee sie iA | ah oS af é * ae eee, CO ty Bele e os aim gli peri hin A tunee ii 
(og isa. gS ee deren ta Sena oo, aie a ap Peay ”, Sas as 2 . cs a es a ee ce ae SA po ee eae: en ie ‘eee abu Cet hme +t 
Fees sig al | eS . ee ee er eee Tame Meee Sar: i 
eo, 2) ee aes . yates soy a en er —. ; ae Se, ee sy eee et Beas Bk : eas ii cen 
Dirac) SR) ae cng he Bao < a * : See ee”. ee emma ae ack | 
ie a ee eA ; ; rs ewe: rats a ak ss Bette: iene ee e's Sree hagas? Nan = ee “ ; j 
meee OM he Re We bac secon be a te ks? ee Sy ? x = ns: Eo te tel ie eee mae pr. 4 v2 Be “eee ae naa j / 
ae leh eee Bata. Aa ae ae ee erates “ee i ce. a8 Da ah Na Pa.” Poh, ee ee “he Bee Paes ore ae ae ee te bah | f 
Pe rae +e es Saeieg s °-\ oe NE ig, a a ae ee ee , al Berets een Se Se a eee, SE eete is 1 j 
,. a, ie cs: See a SM 30 52 0a ee re on ae ae Te) Wee ae a Ra, oe ~ eee a3 eee er ei, ty 
etek) pe. ae? <r os ES -aaas aes Se 3 OS a mi 4 eee Bey Be dae Sh erga eee 9 Se Ne oe ee a oe 4 ais | 
ote eee let, ce) RMA | ane =. lato Se oes eee NE a * a Real eR ny Ro, eee a a emer “ove See oe 4 \ : 
bi ala Bee obo eS NR eer a —_— PE Ae Ee 3 : eee > St, aie ces ae ie ghia ; il ve 
. " Ny Papers os Tie le — Sha ees SE oe ane is ‘ a OS es a eats f rh os eee Be i: ga , diet 
‘ a ot sae a ag er ee ao ana ea: i nie i eae 2) 
aes A 5 te aa . eee 3 : e aa : pats oscar come ek YT eke Pees er a ae Rar : a 
HOLLYWOODS #£;|;|» ia | eng |—ChU6>/#R a 
4 ‘ eee RSA eee Sey : ae 7 og ST eee xe gee 7. 4 —. 
: SSE ea eter AR a : See aes REE eee Se : 3 ; t re 
: ee i — —o ‘ Us ie he eS eee tise sae) x 3 oe 
. : te on os: ‘ wis rae ] = . bs aS * . aS oe 4 a a Sap ieee a 2 re Sens wh ‘ : P 
a Pee oe ea iy = cos. et oe oe ee oe eB Eegaen = 1 
«& NER ‘Ti... ae “a ee ce il ee ee Se a ee 
: f * bce Me MPO me 0» a ag ease fe ee re ge re oe = 
: eliotn een on epi = oo ae * Poa - ee ; io Laas, % otal ee j 7” 
ae re! eee S 7. a Tee ee a a SS See ti eee =, lei ateermaribns ts (e maee yee pee §i 4 
i i St) ae. cee, ps aes Fog, ie ere aoe Oe = # ‘ ie st SP bee esl ge ae 4, hae a } - A 
ee Se eae (MMMM NS a igs nese ie RS 7 ee ‘ . ew ie . » joan! aaa iy } : 
Cee Se a mee So. {a ae : ep ie ee Bile aa 
Rar SS Sot CA Oh eee Pee 23.05 2 ig eee Gana eg a 3 = ae BY > a sa > i X . % 
a eS ee Fe aie. ee aime te ee a “Sis Se : 5 “apes | ee eo Psa H j 3 
‘eae seme Y oa ie as é s Sree 0 Seer pee inane ae os ae ‘ “Seas — coc p> wine eee! Pane e ess oe OAs = i, “ 2M agen a 4 “ 
emt a (aes Sy, ae ees $ se a has | ee sk ce om ‘a Se Mla, "eee re aa ESS scan | i ; 
I ee sees cial a iaane r Pe gcc Sa ei es a k sat A : et ee ey Typ eee Baa ; 
eit ad Ce eas eal bee ae Ree . s : : Bese & ae St Bp Te ca oi Pe ae ae i] i 
ey ae: caer TS te RR = Ra oy ce ae ar - Res é z eae 4 : 
a er a ee es SS a eS — ey Mecha : \ lal A Be iia ¥ * 
fete 2 al es cain 9 ia = : te. x aoe : ad 4 " a sia Pie . i Ces : a 
: $ | . Ps bs ee s * : i f Ff 
a. 3 eer aes, xe zn mer . . e bk ‘i : 
Ty eae ey ee Pe ae . nf . 7 ee £8 Sa. ca 2 Bie ete 7 eld t 3 
Spal eRe ag 7 See e ge c ee s ee me _ Foe ate ie i, ; 
Paes : > Soe Rs ee ie a a “pee oe = “2 a } 
Ps, re e 2a ne > es ie ie * a BRS ee th. * 7) oes s Bh i 
a. Be oe igs Bic. > i eaiaali rare 1s 2k ve ee = ‘ ae tas : - 
: ii oy eT reas ahager ts ae Bas ® Seapets ee 22S va ao b 
ee ME ye ‘dag irae ae : : as m ae a ; ek t 
Re Acer a. i . ee a : ooh. Bs 
Wp a S| =e 2 Nn : Se * Be Baise co tas . ‘ ee ® * 
. ame? ih oe are Js Sa gai " = . Bee hs ; a tan EER | 
ect ge gee page ry SES i : Sey * aPC ee ies 
Saeco Yo) ee ae : Se re arte. os ; aS E ae 
Tae fe oS ee RS: Rae J eee % : ‘ ¢ 2 iy i, ‘ 
Pee Nee 2 aa ee oral 7a Sey Be a ; Pee, re: ss = a ee ; me 
i ici nd : pans ie aS i at Ee Be. : a 4 . ‘ ; : oe. 
Perera ee re tere, Se oo ee « Cece ee Pe we 4 a : ; 
, arse, ee eee ie i an -* as ge ce : oS oo. * * : : es < a ; i ; 
25 i rn ot %: e Ppa tr: OL 5 Rae Se at = Teter oa So a hit q ‘ 
is rr a 8 Te “he ee. af = the — 
i mR te ee ¥ Bo oe i << Ge anaes e--. = es i : 
JSON Gael prema: Bete ee a ees og ee . ig Oar die : q $ 
= Seo ec : a. “s .. : ph 8 ‘ ee. on q , = E 
i Set aa eee ag a % Rite vg : Pec J ‘ 
oe de Ha see = oe te ‘ ee Be : dea i e 
fo eS ao ne cS “* ie PY. +; ae oe eae H z 
Bde <j Ske kee a e ee ae » BoP gh eee } 4 eo. ° oes a ik ee 
‘ eae poe ew a Be ‘ eee oe pay i or 
dares . se py me “Se : eo cde. ¥ 7s Oy ee - g : uP r ‘ oa 
PRS OI a a ay — oe . alae es <a, Sees 1 ea eat ges as 
sca eg ae ee ——— Be ig e aoe Ki, ee 
Reseni ica ot Co poy ceenlia ake gee a Bee aty ee Be ae See: ake Syeee ete Ne ga A ‘ 
Pers) et ney menor ear ere a Bee ae Si 3 SaVeg eaaa i a x : ' 
Q Phe : sien Ses ee a <a es Vee 3 sigs. eB feces bak a By ss i t 
ip ate NS ce Tat oo ' “ - t ‘ ea age” se ae gies ee +4 7 
Sr ne re i eer Bs ae a ’ : > ie oe Be aber? a - t rf 
EAM ae Rear Mae Sry ene oe Re 3 eae ae = 3 ‘as eee, noe . a a ae 1 ee 
Mies ies ies ai aaae oe —— a 06ClCtC(i‘ <a ee _ ae a “ay v j eg 
Sie ieee oe — . 28 ig a i eee —_—an Fae: ee ae 
Bie Sites a ae be _— ~~ * : es oa ¥ Sas She. Sa ae. fs. et 
he a 3 oe ee aa $ yateaeent th eee % ane nies ie ; { res 
ey: a . ae Ea pe igre ee ‘ . (aes % er: ; ae 
pets et ae Se AL : ee ee $ Pe ad at t ae an ys $3 ‘ 7a 
‘ 5 Tr i ¢ é e [l= ee é Ps a * diet fa al g " Salo : a 
Sais mee aM, Shee - Se * era ‘ ? git, Es RB, i 7 Sa Bi. eee or 
ce iE ga ha ’ — age a l* < - fe : % Bs cio ee ae kta ee sits 9 a 
aol nae ae 4 . iS Seem ; : 3 a ‘ a See “hile a Soe: ; 1 at 
ge Ait eo, ee : SE ee - * anys = Z sis se a he ; F i # - Py v2 i 3 i Ss A 
OT A Mo RA ek 4 Ses: SS. 2 Pe ae oe 1 ee fii 
' 22 4; eel Mac as OSS ee c 2 ") é : . aa 
i —e i : > 
(A ae SIO GI ee } ; ave 
: Stan = wen pe 4 r ater mens 2 7 iG Nid Wl ‘ oe 
el A Madats 5 a ge ~ hes bi ee i ies. 
Pe le eee seer Re en F ke 
okie: lane oo al bit " Wea ' x ae) 
Hee a heey 
OO ip none ae 4 ae 
Cg ae ae ae an ¢ : it { a 
Eig a Fe : : 
rf an Jager . ee aay : : 
es "ae 4 . : Ki it : : 
a e aes 4 : - cee Hi i oe 
Gian OO as, Sl ve a :4 
% spat ae o; 4 : ih ra ‘ ie 
: o] ie an * ear os ee Ae a a 
: DS ES nn 4 . ! 4 i 
d, LA i ‘ % sen ; 
: oe ee is ‘ i 3 4 4 
i +i his; a 3 ea : i 
. =e _ 
a ’ 4 B 
4 Sofi ie . Py 
‘ : q 
f , . d E 4 ; 
4 ea er ek 54 ag a ‘ a ‘ _ 
Fe Be A Ge ae . ‘ é j h 3 
: k 
NG: Tu - | 
_ 
oceans eens og aa aaa 
‘ai gmmone ; { iy 
| | 
be Re 
\, i 
{ 
2 
I : , | 
. c 
PNAS sd £ ty ‘ Fr 
% ax: v1 p A : ‘ , PN 4 ; ? ae : 2 
tee ; is i a+ : te" 3 fe i / £ ey - ° eae . : | Me Ril 4 - Via he B Ca ae , ee : mecee 
ea poh Rael SES. ase ee ge Sap 6 Per te aes af teh en poles 3 Bt PO a SIE a AS if t¥, ig aay haa at ea Aree Mb FR sete a pied A = : nl PR eS Teh Cane aes Be Erg i me * ate iy be + ay ee 
ae Jae rH i s SL ee Os é ae ee ae ga Ba Sepa In Ee coe se er eas & pins Par ete : 3 > Rie oP re ag . oo Sea <j es, ys asl % et eh ie, Se ee ah " metdens i Fae eS yk BM a eal a paiibe + cea F " 
ere ae erat Mee am ee Pare <i mele teen) ER eras onan ee rp Veen” «Ses * se “ on ed * ahi as ‘an ee ee eee Sie hte . 2 fe trealeied ers aie “ ’ K ne" hy ia gale * ee Se 
é ‘ f wt, $ ; "s O4 ; . a! 3 ; r) an % - a % % x re eB . a " ae ¥ : 
nae yan Dk S © RUG aan RR OES ls ZG ek a She ae di ee ee tacoma unk WER eld ae, eae a ae caer ele gw Pee Rs ak BAe on ke a Leer gn oe RS phe WI a he OS ‘ PT er era foe pn fae Ret Ki a a er Pct LST £ ee BPN t et tag or oe. ease ee od 
J Se St Gg Pie 7 rs Dei ee oe dad Be ede ae OD, aa, A ae oe — SA 5 adits ona Pia Ly, e.g Pied 5 aaa - Ce . Fhe . % ae er. 4 ‘ + ke Pike < - * ee t E he eee 2 ie f a se Soe ik te 
= os aed a ee AGS RDA ee so EN Aa Pe NES Se hrs TERT oe YS L Fast Wye eae aS  Puhne Ee yes adh ae tat : OTE A ah Oya t OR So es Ra go RNa “Z et ti oe a ee pe, Rags CS a : “ = 
tg? 5-4" % hg Soe IE ONE ln PTs Ak) dae LO? ae” acai 6 ee win,” Se. | ot, Sand ted ae Oa oe See Ao 2 a PEN es el Py tee ae s ks a Pee ee ee PES be Sy Ss vos Ot Gee a aig ae ae baa ae “ Oe Sr, ees = Paes Ph * " Bic my Seg 
Uy rile es Sent ee] pes te ee ee eee Sag . ; og a d eo "PAs Cast ee aie wr Sg Rigor. 2 ie ce CS eee ele ea te ee * Ryan ate elie nS ant gee ee 4 sary Se can he . Loe - # ed rd gst W h-45 are r b Ea RER . hoe 
~ AISA as © 6 atl Rael, Ts one sibs 4 Cire eS carne San apt a lag Cie) oie hb me I inl ak He edie HOE bi zi es PS ees ad Uy $27. wei fer -t] nee = Soph Aas el =. Pienaar aie reer p “ie aor uy whe oh aks, Pm Een "RUT E> Oe, ee SA E, eats a Ho Oe ee — 
re 7 a “ nd ¥ a . . —— rests ew ae emingget % ‘ m " nay EY ale 7 20 ae ie = pertpereemetal - c m — ar : ok te “mee ~ fexhq ok x a sa Scart: stil. teen. ate teers a nea ~ 
$ 4 ero ts nie aoe SUES” aS ae% 9) +d a dan” Ap ate ae oy eee ees Py ee i Hs eb tiae go ISN et ; the ineaes op ee ei er eke ‘ ee Rea ‘ 2 Se dw a> i ; ek .= : 


moe 


aa al ae 


Soe. 


4 
wy 


= 
=k 


eo ee 
aq * 


Over 1,000 pages 


More than 1,000 pages of general advertising in 
1954, the first full year of the Chicago Tribune 
Magazine! 

That’s how manufacturers and distributors 
made plain their conviction that the Chicago Trib- 
une Magazine delivers the important midwest mar- 
ket as does no other. 

This first-year record reflects the enthusiastic 
response of this market to a new concept of editing 
keyed to today’s living. Here is the midwest’s own 
magazine—midwest in appeal and character. In 
tune with today’s social and economic changes, it 
matches today’s pattern of relaxed, informal Sun- 


of general advertising 
in the first full year 
of the 


hicago Tribune Magazine 


day living. 

Most important, this magazine is designed to 
give advertisers the full benefits of reader-partici- 
pation. A high percentage of every issue’s contents 
is pitched to get readers into the act and identify 
themselves emotionally with what they see and 
read. 

To sell with greatest effectiveness and economy 
in the rich midwest, see that your schedule is ade- 
quate in the magazine that attracted from general 
advertisers more than 1,000 pages in its first full 
year. Your Chicago Tribune representative has 
complete details. Ask him for them now. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


Chicago New York City Detroit 
E. P. Struhsacker W. E. Bates 
1333 Tribune Tower 220 E. 42nd St. 
SUperior 7-0100 


A. W. Dreier 


Penobscot Bldg. 
MUrray Hill 2-3033 WOodward 2-8422 GArfield 1-7946 DU 5-3557 


San Francisco Los Angeles 


Fitzpatrick Associates Fitzpatrick Associates 
155 Montgomery St. 3460 Wilshire Blvd. 
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‘TV Program Week’ 
Prints 500,000 in 
Four-Market Debut 


PHILADELPHIA, Jan. 11—TV Pro- 
gram Week made its debut Jan. 6, 
with two pages of national adver- 
tising (both inside covers) and 66 
pages of regional edition ads. 

Basing its circulation nationally 
on a figure of 250,000 (actual print 
order was over 500,000, ADVERTIS- 
tnc AcE learned), TV Program 
Week’s ad rates are $500 nationally 
for a b&w page; $38 for the New 
England section, $340 for the 
metropolitan New York edition, 
$88 for the Philadelphia edition 
and $34 for the Washington-Bal- 
timore edition. 

The first issue featured a four- 
color portrait of Jackie Gleason 
on the cover. A large proportion of 
the national section also was in 
four colors, and it is expected that 
future editions will play up color. 

AA learned that national edi- 
tions are being printed on Curtis 
presses here, with color being done 
on Holiday’s color presses. 

Eventually, depending on the 
rate of expansion, some of the 
printing is expected to be farmed 
out. The current print order—more 
than 500,000—is expected to con- 
tinue until actual circulation fig- 
ures are known. 


# Simultaneously with the dis- 
tribution of the first issue by Cur- 
tis Circulation Co., which also is 
publishing the new magazine, 
Robert D. Wheeler, publisher, an- 
nounced the appointment of James 
Canavan, formerly with the Bos- 
ton Sunday Post, as Boston edi- 
tor; and George Flax, formerly 
with Station WTTG, as Washing- 
ton editor. 

Advertisers were Life Insurance 
Co. of America, Wilmington, Del., 
and Famous Artists Schools, 
Westport, Conn. 

This is the way regional adver- 
tising linage breaks down: New 
England edition, 22 pages; New 
York edition, 13 pages; Philadel- 
phia, 17 pages, and Washington- 
Baltimore, 14 pages. 


Ladd and Terry Join Bates 

Daniel Ladd, formerly with Ce- 
cil & Presbrey, has joined Ted 
Bates & Co., New York, as an ac- | 
count executive. Richard G. Terry, | 
formerly with Compton Advertis- 
ing, has joined the merchandising 
department of Bates. 
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Knox Leaves Martin-Parry 
to Form Two Companies 


Martin-Parry Corp., 
form two companies, Knox Enter- | tribution of various products. Clair|ers Assn. Other officers elected|and Mr. Whitehead previously 
and Clair Knox &/| Knox & Associates, which will be-|are Aldo de Dominicis of WNHC-|was associate copy chief of 
Both new companies | gin operations Jan. 17, is a service |TV, New Haven, v.p., and Walter | Schwimmer & Scott, Chicago. 

in the Bell|to help develop organizations in|Haase of WDRC, Hartford, secre- 
and offices are|the face-to-face selling field. T. | tary. 
planned for San Francisco, New!|Russ Hill, president of Martin- 
York and London, 


prises Inc. 


are headquartered 
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operated his own sales incentive,;Heads Radio-TV Assn. 
and sales promotion company, has| J. Maxim Ryder, manager of |and Thomas Whitehead to its copy 

C. Clair Knox has resigned as | been elected v.p. of Knox Enter-|WBRY, Waterbury, has _ been staff. Mr. Bullen formerly was 
president of the Rexair division of prises, which will correlate the|elected president of the newly es-| creative and plans consultant with 


Advertising Age, January 17, 1955 


Bullen to its copy and plans staff 


Toledo, to |development, production and dis-|tablished Connecticut Broadcast-|Krupnick & Associates, St. Louis, 


‘Toledo Times’ Boosts Price 
The Toledo Times has increased 


according to/| Parry, will direct the Rexair divi- |MacFarland, Aveyard Names 2 its price from 5¢ to 7¢. Increasing 


Edmund M. Ruch, who formerly |is appointed. Chicago, 


sion until a successor to Mr. Knox MacFarland, Aveyard & Co.,| production costs were given as the 
has appointed Robert! reason for the increase. 


Join 


CODED 
CHECKER | 


EDITION 
SHOWS YOU EXACTLY 
WHAT KIND OF 
PUBLICITY WILL BE 
CONSIDERED BY 
EACH AND EVERY 
PUBLICATION 


No more guesswork! 
Advertising and publicity people can 
now direct exactly the right kind of 
material to the right publication. 
You can save time and money... 
and do a more effective publicity job 
with Bacon’s 1955 Publicity Checker. 


Lists 3,058 business papers, farm 
journals, and consumer magazines 
in 99 market groups—record system 
incorporated into the book elimi- 
nates card files—step by step data on 
how to prepare and place publicity. 
Spiral Bound Fabricoid 
6%4"x 9" 256 pages 
Price $15.00 Sent on Approval 


MAIL THIS COUPON TODAY 


Address 
City State 
Bill (check one): ©) Me (CC) My Company 


BACON'S CLIPPING BUREAU 
343 S. Dearborn St., Chicago 4, Hlinois 


| _ it may be the advertiser’s 
The Sth Network answer to his TV problem 


| still a seller’s market in buying national 
television time. Newspapers can add pages... mag- 
azines can add sections, but as long as an hour has 
60 minutes and a week seven days, television will 


remain a seller’s market. 


" J) Figure it yourself. Choice time is 
| ) ap 4) 8:00-10:30 P.M. That’s 5 one-half 
hy ~ 5) z , hours a day. Allow for the full-hour 

Aix shows and the multi-product adver- 


tisers with several time segments, and you can see 
why existing networks are limited to around 60 or 


70 sponsors forming the “Charmed Circle.” 


Perhaps we’ve been lucky because right now four 
Screen Gems produced film shows are racking up 
enviable ratings on networks. We value our large 
national accounts, but know many advertisers can- 
not get network time, or feel that the rigidness of 
network control is not in their best interest. 


Fortunately for them—and they may be national 


or regional in scope—the networks do not have a 
monopoly on creative imagination. Fine programs 
are being turned out in our studios in Hollywood 
and New York, as well as by others. 


Advertisers need not be dependent on one net- 
work, one time slot. Good spot time is scarce but 
it is not unobtainable, and a really “hot” show has 
a faculty for clearing markets. 


se advertiser can create a new 


kind of network—The 5th Network 


—his own. Born out of the creative 
ability of producers of film enter- 


tainment, and the administrative experience of 
advertising agencies, advertisers can tailor-make 
their own “network,” choosing their own markets 
and time spots, and retaining the freedom to move 
their shows for even better availabilities. Further, 
they have a wider choice of programs and a greater 
degree of control over format, talent, and material. 
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Advertising Age, January 17, 1955 


Quaker Oats, Dairy Assn. 
Join in Premium Promotion 
Quaker Oats Co. and the Ameri- 
can Dairy Assn., both Chicago, 
will team up for an Aunt Jemima 
buttermilk pancake promotion 
next month. The schedule in- 
cludes a color spread in the Feb. 
14 Life and color pages in Better 
Homes & Gardens and the Ladies’ 
Home Journal. The promotion, 
which features a mixing bowl and 
pitcher set as a premium, will run 
on three network tv shows (Bob 


Crosby, Don McNeill’s “Breakfast 
Club” and “Disneyland”) and two 
network radio programs (Bob 
Hope and the “Breakfast Club”). 

J. Walter Thompson Co. is the 
Aunt Jemima agency, and Camp- 
bell-Mithun is the agency for the 
dairy group. 


Stars to Boost Druggists 

During February, tv stars will 
urge their audiences to patronize 
local drugstores. The slogan “buy- 
it-at-your-drugstore” will be used 


on the following tv shows: “Doug- 
las Edwards and the News,” CBS; 
“Juvenile Jury,” NBC; “Life Be- 
gins at 80,” DuMont, and “Meet 
Millie,” CBS. The campaign will 
be supported with extensive radio, 
newspaper and magazine advertis- 
ing, sponsored by Pharmaceuticals 
Inc. 


KOOL-TV Joins CBS-TV 
KOOL-TV, Phoenix, will affili- 

ate with CBS Television as a pri- 

mary station, effective June 16. 


Five-Point Formula 
Helps Adman Plan 
Spot Radio Drive 


New York, Jan. 10—An effec- 
tive radio campaign for a retail 
‘operation can be drawn up by 
_means of a five-step formula, ac- 
cording to Nat R. Lorman, account 
executive of Product Services Inc. 

“We use it whenever we enter 
a new market for S‘rauss Stores 


By this method, national advertisers can get cov- 
erage in every television market at less cost than 
by buying those same markets on a network. Where 
the advertiser prefers to limit his coverage, and 
the show can be sold to others in non-competitive 
areas, the package producer can substantially re- 
duce the cost to the original sponsor. When a por- 
tion of these savings is allocated for promotion and 
merchandising, you can get top audiences at lowest 


cost-per-thousand. 


merchandising tie-ins...can more than offset the 
admitted value of a uniform time period nationally. 


- ¥5 + ks * “ 3 3 ¢ we 4 be 


Though your program may vary as 


} used by the film industry...in news- 
papers, advertising, publicity, and 


\ 


rmed Circle 


We sincerely believe that The 5th Network—your 
own show, in your own time spots, on stations of 
your selection—is the only way you can join the 
Charmed Circle and attain a satisfactory rating. 


||| Hollywood series now for the Falstaff 


Brewing Company through Dancer-Fitzgerald- 


Sample, Inc. at a fraction of its production cost. 


Others, too, are seriously considering this fresh 


_ to time or days, strong promotion as 


+ 


‘iste stoner at 


approach to national advertising. 


a spot: epost Mie inch cpp 


If you would like to know more about The 5th 
Network and how it can work for you, why not get 
in touch with us now. We will be happy to sit down 

(S and discuss in detail a plan to fit your specific needs. 


Sle [ms | tno] 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORPORATION, 233 WEST 49th STREET, NEW YORK 19, N.Y. + CIRCLE 5-5044 


The only company providing advertisers with Hollywood and New York custom 
produced national shows, syndicated programming, and commercials—all on film. 
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and it works every time,” he told 
advertising students at Long Is- 
land University last week. 

Whenever the auto accessories 
chain plans to hit any new area 
with a radio campaign, said Mr. 
Lorman, the agency puts this five- 
point program into effect: 


e 1. Study the area for its main 
industry, particularly its hours and 
pay periods. 


e 2. On the basis of this study, 
pick stations for particular audi- 
ences, and schedule announcements 
according to findings of the study. 
For example, heaviest concentra- 
tion of Strauss Store spots are 
around the pay periods and run 
between 5:45 and 8 a. m., the 
wake-up and riding-to-work pe- 
riod, and between 3 and 5:30 p. m., 
the driving-home and  before- 
dinner time. During the other parts 
of the day, announcements are 
aimed at the housewife on items 
other than auto accessories, 


e 3. Start off with a heavy sa- 
turation campaign lasting four to 
six weeks, seven days a week. 
Then taper off. 


e 4. In the copy approach, capita- 
lize on the familiarity and accep- 
tance of the store name and on 
the intimacy of local radio. In 
Strauss Store copy, emphasis is 
placed on letting everyone know 
that the product being plugged is 
“at your neighborhood Strauss 
Store.” 


e 5. Strauss offers free services 
such as mounting tires for cus- 
tomers, installing seat covers, ser- 
vice and repair of bicycles for two 
years after purchase and similar 
services are emphasized in the 
spots. 


Breck & Sons Names Dowd 

Joseph Breck & Sons Corp., Bos- 
ton seed company, has appointed 
John C. Dowd Inc., Boston, to 
handle advertising for its seed di- 
vision. A campaign to develop the 
sale of lawn seeds, flower seeds 
and garden implements will be 
launched via eastern newspapers, 
radio and direct mail. Dowd suc- 
ceeds Ingalls-Miniter Co., Boston, 
as agency for Breck’s seeds. 


Carbola Switches to Mathes 

Carbola Chemical Co., Natural 
Bridge, N. Y., has named J. M. 
Mathes Inc., New York, to handle 
its advertising, succeeding Ross 
Roy Inc., New York. 


3.6% 


GAIN 
in Circulation 


in 12 months 
The 
MERIDEN RECORD 
and 
MERIDEN JOURNAL 
continually on the upswing 


YOU can COVER 
The Meriden-Wallingford 


Market of 60,000 persons 
with an 
ABC Circulation of 
24,357* 

NO other combination of 
newspapers makes an 
impression on the thriving 
industrial communities of 


Meriden and Wallingford. 
To SELL the 
Meriden-Wallingford 
market—You MUST use the 
Meriden Record 
and Journal 


Represented nationally by 


Gilman, Nicoll & Ruthman 
*ABC Pub. 9/30/64 
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Shave with Shona ! 


There’s a RIGHT way to do every job. The RIGHT 
way to reach the $8,000,000,000 Armed Forces consumer mar- 
ket is by advertising in publications specifically aimed at the 
U.S. Armed Forces and their families .... and at the men who 
control $22,000,000,000 in military procurement. Of all publi- 
cations in the military field, the TIMES Network is your 
best advertising buy. It’s FIRST in circulation and economy. 


MARKET DATA BOOK, rates and How-to-Sell information yours for 
the asking. Call or write your nearest Army 
Times Publishing Company office today. 


3132 M St. N.W., Washington 7, D.C. 
U.S. OFFICES: Boston, Chicago, Detroit, Los Angeles, 
New York, Philadelphia, San Francisco 

FOREIGN OFFICES: Casablanca, Frankfurt, London, 
Paris, Rome, Tokyo 


ARMY TIMES ¢ AIR FORCE TIMES * NAVY TIMES 


(Members: Audit Bureau of Circulations) 


THE AMERICAN DAILY ¢ THE MILITARY MARKET 


(Combined with Air Force Daily in Europe) (Monthly magazine for Military Buyers) 


This Week in Washington 


Advertising Age, January 17, 1955 


Consider Control of Sugar Substitutes 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Jan. 13—Canners 
and other food processors who 
have been itching to go after 
patronage of calorie-conscious 
Americans have hit a_ serious 
roadblock as a result of the report 
of the highly authoritative Nation- 
al Research Council this week, 
recommending that the Food & 
Drug Administration limit the use 
of artificial sweeteners to special 
dietary foods packed for diabetics 
who have to reduce their sugar in- 
take. 

Packers had asked FDA to relax 
its food standards, so that calorie- 
free artificial sweeteners could be 
substituted more freely for sugar. 
When sugar people lodged strong 
objections, FDA decided it had 
better get clearance from top sci- 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


A fox, walking in the woods, came upon a boar hard at work sharpening 
his tusks. 

“W hy bother, kid?” asked the fox, surprised. “You're still the biggest boar in 
the neighborhood. There’s nobody around to even challenge you.” 

“Not now there isn’t,” replied the boar, “But I’m not waiting until 

there is. Then it would be kind of late to hone up.” 


MORAL: Be prepared with the sharpest edges ever honed 


Smart manufacturers are always prepared to meet 
competition. The sharpest of them have a keen 
appreciation for the super-specialized, super-sharp 
Haire trade publications. Haire’s trade advertising 
keeps the dealer thinking about you and working 
for you. That’s being sharp... that’s being prepared. 
It takes the edge off competition and sharpens 
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(ere 
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your own profit pitch. That’s why consistent 
advertising in your Haire trade magazine means 
more business for you throughout the year. 


HAIRE 


'entists before ruling on the request. 

After evaiuating scientific data, 
the National Research Council 
conceded that saccharin is safe, 
but warned that Sucaryl (a more 
acceptable artificial sweetener 
used commercially since 1950) 
needs more testing. The council 
report backed up claims by the 
sugar industry that there is no 
clear justification for using artifi- 
cial sweeteners for weight reduc- 
ing purposes. The report said use 
of artificial sweeteners is point- 
less unless there is control of total 
caloric intake. 


s In North Chicago, Ill., Abbott 
Laboratories, manufacturer of 
Sucaryl, expressed “astonishment” 
at what it called a premature leak 
of the National Research Council 
report. 

The drug company said that 
tests on volunteers at Indiana 
State Prison at Michigan City have 
shown “no changes of practical 
significance” in prisoners who 
have taken as much as seven 
grams (the equivalent of 56 tab- 
lets) of Sucaryl daily. 

Abbott said that the Food & 
Drug Administration knows of the 
tests and of previous research and 
that it should not have disclosed 
the NRC report until the Sucaryl 
studies were completed. 

Since dieters are becoming an 
increasingly important market, the 
issue will eventually go to Secre- 
tary of Health, Education and 
Welfare Oveta Culp Hobby. But in 
the face of the report of the Na- 
tional Research Council the pre- 
vailing opinion here is that pack- 
ers will not get much encourage- 
ment from FDA until they come 
|/up with new research results. 

- + 7 

Hot Seat: Secretary Oveta Culp 
Hobby last week pushed aside a 
foot-dragging recommendation of 
a special study group, and de- 
cided to go ahead immediately 
with the Food and Drug Adminis- 
tration’s stringent crackdown on 
contaminated and damaged wheat. 

The program involves wheat in 
transit to mills, and contemplates 
seizure whenever FDA agents find 
signs of rodent filth or insect 
damage. Originally set up by the 
Truman Administration, it was 
suspended by Mrs. Hobby after 
farmers and shippers protested 
sanitation measures would be ex- 
tremely costly. 

This week’s “go ahead” over- 
rules the study group, which rec- 
ommended more study. Mrs. Hob- 
by’s action is strongly supported 
by millers, who have spent mil- 
lions on sanitation. They say it is 
a “constructive step to insure de- 
livery of clean wheat to flour 
mills.” 

* . e 

Profit Motive: Competing tv ap- 
plicants always try to discredit 
each other, but FCC Hearing Ex- 
aminer Herbert Sharfman figured 
things had reached a pretty pass 
when WBIR, Knoxville, tried to 
discredit a competitor by arguing 
the people behind that application 
made too much money in too short 
a time. (See story on Page 175 
about how WBIR was awarded 
Channel 10 in Knoxville.) 

WBIR’s effort was aimed at the 
Glazer family, Knoxville contrac- 
tors, who have prospered since 
1946. Though they have no broad- 
cast background, their Tennessee 
Television Inc. plunged into a 
three-way competition for Channel 
10 in Knoxville against WBIR 
(am-fm operator) and Scripps- 
Howard Radio (Knoxville am op- 
erator). 

Mr. Sharfman finally recom- 
mended that WBIR get the chan- 
nel. But before putting his name 
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ALEX C. FURTWANGLER has been ap- 
pointed manager of advertising 
and merchandising of Mariin- 
Senour Co., Chicago paint affiliate 
of Sherwin-Williams Co. Mr. Furt- 
wangler, who has been with the 
company since 1938, formerly was 
north central division sales mana- 
ger. 


to the decision, he aimed a sting-| 


ing rebuke at WBIR, declaring 
that its effort “to impeach the 
business record of the Glazers was 
abortive and unnecessary.” 

“We are confident that WBIR 
does not intend to imply, for it 
would be a form of self criticism, 
that there is anything improper in 
being in business to make money, 
or in making it quickly or in 
large quantities, where there is 
no illegal or shady practice in- 
volved,” Mr. Sharfman observed. 
“In apparently declaring that the 
Glazers are censurable because 
they hope to hop on the television 
bandwagon, WBIR overlooks its 
own not dissimilar situation, in 
which the Tafts joined up with 
the Nunns, and together they en- 
listed the participation of the 
locally-resident Ashes, for rea- 
sons laudable yet not entirely self- 
less.” 

Mr. Sharfman’s defense of the 
Glazers is particularly timely 
when viewed against the dissent- 
ing remarks filed by FCC Com- 
missioner Robert Bartley last week 
when the commission approved 
the sale of WDTV, Pittsburgh, to 
Westinghouse for $9,750,000. Com- 
missioner Bartley felt Westing- 
house’s reason for paying all this 
money for WDTV should have 
been investigated. Westinghouse 
explained it looked at this pur- 
chase—the biggest in tv history— 
as a sound business investment. 

- + ” 

Fighter: Sen. Wayne Morse 
(Ind., Ore.) came away from the 
Democratic Senate caucus with 
two topnotch committee assign- 
ments (Foreign Relations and 
Banking and Currency) and at 


the same time managed to keep. 


his seat on the Senate’s committee 
on the District of Columbia. The 
D. C. Committee is the Senate’s 
Siberia, and ordinarily nobody 
much cares who is on it, or wants 
to be on it. However, Sen. Morse’s 
decision to stay is particularly dis- 
turbing to organized business men 
who have been greasing the way 
for long-sought legislation to le- 
galize fair trade in the nation’s 
capital. They were moving full- 
tilt in that direction last summer, 
until Sen. Morse got going. An all- 
out anti-fair trader, he blocked 
Washington’s fair trade bill last 
year, and he’s ready to cause 
trouble again. 


Willys Names Watson S.M. 

Charles A. Watson has been ap- 
pointed general sales manager of 
Willys Motors Inc., Toledo. He has 
been serving as v.p. in charge of 
sales of Willys Export Corp., a 
subsidiary. 


Muzak Corp. Names Sholes 

Austin B. Sholes, formerly as- 
sistant sales manager of Presto 
Recording Corp., has been named 
director of sales for the recorded 
tape division of Muzak Corp., New 
York. 


WPIX Adds Saturday 
Nights to Coverage 
of ‘Garden’ Sports 


New York, Jan. 14—Piel Bros. 
and Esso Standard Oil have ex- 
panded their coverage of sports 
events over the seven-station re- 
lay hookup fed by WPIX, New 
York. 

Each sponsor has been carrying 
its Wednesday schedule of Madi- 
son Square Garden sports events 
on all stations in the relay service 
for some time. Now they have 
added Saturday night as well. 
Young & Rubicam handles the 
Piel’s account; Marshalk & Pratt 
division, McCann-Erickson, is the 
agency for Esso. 


WGLV-TV, Easton, Pa.; WTVU,| 
WMGT, Adams, 


Scranton, Pa.; 
Mass., and WATV, Waterbury, 
Conn., pick up WPIX programs 
directly from its Empire State 
Bldg. transmitter for re-broadcast- 
ing. WHUM-TV, Reading, Pa.; 
WKNY-TV, Kingston, N. Y., and 
WWOR-TV, Worcester, Mass., 
pick up the signal from stations 
in the direct group and re-broad- 
cast it. 


Expands Socks Distribution 

Esquire socks division of Chester 
H. Roth Co., New York, is ex- 
panding distribution of its line 
into 3,500 Canadian stores through 
Le Rouet Ltd., Canadian manufac- 
turer. Primary emphasis will be 
on Expand-O, Esquire’s one-size 
stretch socks. 


have you eeeh the M 


Over 100,000 eager music fans 
read it regularly. They're ready buyers 
of musical merchandise...a 
free-spending market for all musical 
merchandise. 


If you sell to this field, DOWN BEAT 
is a must for you. 
1 


Write today for complete market facts! 


fered a] ai A 2001 Calumet Ave. 


Chicago 16, Ill. 
Everything in the World about the World of Music @ 


a maher publication 


COMETHING MISGING... 
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LIKE CALIFORNIA 
WITHOUT THE 
BILLION DOLLAR VALLEY OF 


Bigger in area than Missouri, California’s inland Valley 
is an independent, self-contained market, isolated from 


distant Coast cities by mountains. 


With over $3% billion in buying power (more than San 
Francisco and Oakland combined), two million Valley 
people spend nearly $2% billion annually at retail. 
You’re not selling California unless you're selling the 
Valley. And you can reach it in depth only with its 


strong local newspapers, the three 


*Sales Management's 1954 Copyrighted Survey 


Mc CLATCHY NEWSPAPERS 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 


4 


NATIONAL REPRESENTATIVES .. . O'MARA & ORMSBEE 
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An offer that was 
so well received we'd like to repeat it: 


The Toledo Blade and Times are willing—and anxious — 
to help solve test campaign problems with almost any special 
service that may be necessary. That is because we have faith 
in newspaper advertising and feel the test campaign is one 
of the best ways to demonstrate what newspapers can do 
that other media simply can’t match. That’s why we suggest, 


first, that you try testing our sincerity and, second, that you... 


TRY TESTING IN TOLEDO! 


TOLEDO BLADE + Daily and Sunday 


TOLEDO TIMES + Worning 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. 


Milner Will Include 
Perma Starch in Campaign 

Milner Products Co., Jackson, 
Miss., which 
Perma Starch Inc., Illiopolis, Il., 
will advertise Perma Starch na- 
tionally on the same schedule as 
Pine-Sol, Milner’s major item. 
The schedule includes Robert Q. 
Lewis’ CBS Radio network show, 
regional tv shows in Mississippi, 


and five store-distributed maga-| 
zines—Better Living, Everywom-| 
an’s Magazine, Family Circle, 


Western Family and Woman’s 
Day. 

Gordon Best Co., Chicago, is 
the Milner agency. Perma Starch 
formerly was handled by Henri, 
Hurst & McDonald. 


NBC Radio Names Swats 
R. L. (Bud) Swats Jr., now an 


account executive with the net-| 


work’s central division, has been 
appointed to the new post of 
manager of sales in Detroit for 
NBC Radio. 


Let kids combat consumer inertia for you! 


recently bought} 


SAM 


Kids have a way of overcoming adult inertia—of getting their parents 
to buy a product, attend a sale or visit a dealer-demonstration as no 
one else can. For 20 years, Sam Gold has been helping American 
advertisers cash in on this selling ability of youngsters with original, 
tailor-made child-appeal premiums. If you want more sales—more 
prospects—more goodwill—why not see what he might come up with 
for you? 


GOLD 


PLAY TV STUDIO 


This amazing creation 
complete with actors, scen- 
ery, stage and scripts for 
four different TV shows 
plus a wonderful ‘magic 
wand” brought millions of 
prospects into dealers’ 
stores to see the new 
Admiral appliances. 


MOVIE FLIP BOOKS 


Created as a series of 
package enclosures, these 
colorful little flip books 
featured outstanding Hol- 
lywood cartoon characters 
and created sales than ran 
into the millions of pack- 
ages for a well known 
breakfast food. 


MOVIE MACHINE 


An ingenious cardboard 
creation which when the 
crank was turned actually 
produced moving pictures 
of a Hollywood comedy 
team. Offered free with 
two packages, it shot sales 
of a hot cereal to new 
highs. 


_—_—_—_z 


An 

/ 3-D PICTURES 
Designed as package en- 
closures, these 3-D pic- 
~ tures of Roy Rogers incor- 
porated a new construc- 
tion principle whereby 
viewer and four pictures 
were produced in one in- 
tergral unit thus greatly 
reducing packaging costs. 


@ NOW—if you'd like to see some real, exciting sales 
action—call in Sam Gold and let him show you how 
easily, how effectively, how economically you can 
do it with a child-appeal premium promotion. Just 
write, wire or ‘phone him—today! 
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COMIC BOOKS 


Fun and game books done 
in comic book technique 
have universal appeal for 
kids. Can be designed to 
fit any product or package 
as a sales stimulator, traf- 
fic builder, self-liquidator 
or give-away. 


CIRCUS ACTION TOYS 


These clever circus action 
toys established new sales 
records for the frankfurt- 
ers with which they were 
packed. Enclosed in a her- 
metically sealed envelope 
they were fully protected 
against warping or dis- 
coloration. 


CIRCUS PARADE 


A successful self-liquida- 
tor. Performers on the 
floats were life-like models 
of Canada Dry's Super 
Circus TV characters and 
simulated their circus acts 
as the floats were pulled 
along the floor. 


MARSHMALLOW 
DRESS UPS 


Here’s a premium that 
stimulated sales by utiliz- 
ing the product to make 
clever place cards and fa- 
vors for childrens’ parties. 
Mothers as well as young- 
sters really go for this type 
of package enclosure. 


J 


SAM GOLD & ASSOCIATES 


21 WEST ILLINOIS ST. CHICAGO 10, ILLINOIS 
MOHAWK 4-6102 


TOW JoB—S. Ralph Lazrus (left), 
president of Benrus Watch Co., and 
Harvey Bond, advertising director, 
examine a porous midget “subma- 
rine” which figures in 1955 adver- 
tising and sales promotion plans. 
The 50” sub will carry three Ben- 
rus self-winding watches and will 
be towed behind the S. S. Inde- 
pendence on its trip between Gib- 
_ralter and Ambrose Light. The 
/watches are expected to travel 
|about three feet under water for 
| 3,240 miles to test their resistance 
to corrosion, shock and submersion. 


‘Progressive Farmer’ 
Survey Shows New 
Products Gaining 


BIRMINGHAM, Jan. 11—Several 
re.atively new products are gain- 
ing a large share of their respec- 
tive markets, according to a con- 
sumer survey recently completed 
oy Progressive Farmer. 

Vick’s cough syrup, for instance, 
is already in first place with 28% 
of the brand responses, after be- 
ing on the market only a little 
more than two years. Another 
newcomer, Gleem tooth paste, is in 
third place with 10.4% of the 
brand responses. The survey was 
conducted among 2,411 subscriber 
families of the publication in 16 
southern states, to determine what 
brands of household and related 
products are used. Drugs, toilet 
articles and household supplies 
were tested. 


s According to the survey, John- 
son & Johnson has the best hold 
on its market in the southern 
states. For all products in its field, 
the survey shows that more con- 
sumers buy J&J than any other 
brand. Among baby products 
J&J had from 83.7% to 87.7% of 
the total number of brand men- 
tions. 

Among soap makers, Procter & 
Gamble received the largest num- 
ber of brand mentions from Pro- 
gressive Farmer subscribers. Tide 
ran first among detergents, and 
Ivory ran _ first among. the 
bar soaps mentioned. P&G’s liquid 
detergent, Joy, had 64.6% of the 
brand responses. 

All of the results of the survey 
are reported in “Household Prod- 
ucts Purchased by Southern Fam- 
ilies,” a plastic-bound book of 124 
pages ($5.00), available from the 
market research department, Pro- 
gressive Farmer, Birmingham, Ala. 
The charge will be waived when 
request is made on the letterhead 
of a manufacturer or advertising 
agency. 


Carter Takes Power Plan 

Carter Products, New York, is 
sponsoring a segment of the 
“Tennessee Ernie Show” (CBS 
Radio) under the network’s power 
plan. Ted Bates & Co. is the 


agency. 
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Advertising Age, January 17, 1955 


Coming 
Conventions 


*Indicates first listing in this column. 

Jan. 16-19. Newspaper Advertising Ex- 
ecutives Assn., Edgewater Beach Hotel, 
Chicago. 

*Jan. 20. Canadian Package Design For- 
um, sponsored by the Canadian Package 
Design Council of the Packaging Assn. of 
Canada, King Edward Hotel, Toronto. 

Jan. 20-22. Assn. of Railroad Advertis- 
ing Managers, annual meeting, Congress 
Hotel, Chicago. 

Jan. 26. Point-of-Purchase Advertising 
Institute, merchandising forum, Hotel 
Roosevelt, New York. 

Jan. 29-30. Advertising Assn. of the 
West, annual midwinter conference, Hol- 
lywood Roosevelt Hotel, Hollywood, Cal. 

Jan. 29-30. Eastern Inter-City Confer- 
ence of AFA Women’s Advertising Clubs, 
Philadelphia. 

Feb. 10-12. Advertising Federation of 
America, Fifth District convention, Day- 
ton Biltmore, Dayton, O. 

Feb. 11-12. Northwest Daily Press Assn., 
36th annual meeting, Radisson Hotel, 
Minneapolis. 

Feb. 14-15. Inland Daily Press Assn., 
winter meeting, Drake Hotel, Chicago. 

Feb. 16. Associated Business Publica- 
tions, midwest conference, Palmer House, 
Chicago. 

Feb. 18-19. Interstate Advertising Man- 
agers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

*Feb. 20-21. Midwest Newspaper Adver- 
tising Executives’ Assn., 73rd semi-annual 
meeting, President Hotel, Kansas City, 
Mo. 

March 2. Associated Business Publica- 
tions, eastern conference, Roosevelt Hotel, 
New York. 

March 12-15. Advertising Specialty Na- 
tional Assn., third annual spring specialty 
show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

March 17-20. Southeastern Advertising 
Conference, Florida State University, Tal- 
lahassee. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publica- 
tions, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

*April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca Ra- 
ton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annal conference, 
El Mirador Hotel, Palm Springs. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn.. 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

*May 23-25. Sales Aids show, sponsorec 
by Advertising Trades Institute, Biltmor. 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, Th. 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, Wal- 
dorf-Astoria, New York. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, Mil- 
waukee. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Summer meeting, Newspa- 
per Advertising Executives Assn., The 
Greenbrier, White Sulphur Springs, W. 
Va. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

*Oct. 17-18. Boston Conference on 
Distribution, Hotel Statler, Boston. 


Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

*Oct. 17-19. Agricultural Publishers | 
Assn., annual meeting, Chicago Athletic | 
Club. 

*Nov. 14-16. Advertising Essentials 
show, sponsored by Advertising Trades 
Institute, Biltmore Hotel, New York. 


Cleworth Gets ‘Textile Age’ 
Textile Age, formerly published 
by Textile Age Inc., Greenwich, 
Conn., has been consolidated with | 
publications of the Cleworth Pub- | 
lishing Co., also of Greenwich. A. | 
P. Gumaer, president and publish-| 
er of Textile Age, has been elected | 
a v.p. of Cleworth and will con-. 
tinue to head Textile Age. Cle-| 
worth also publishes Industrial | 
Woodworking, Maintenance, Mod- 
ern Pattern Making, Plastics 
World and Power Equipment. 


Badger & Browning & Hersey 
Shuts Down N. Y. Affiliate 

Badger & Browning & Hersey, 
New York affiliate of Badger & 
Browning & Parcher, Boston, has 
closed its doors with the retire- 
ment of Robert W. Hersey, presi- 
dent. 

Most of the agency’s accounts 
are New England companies, 
though a few, including Movado 
Watch Agency, are in New York. 


Thaler Forms Service | 

Harold Thaler, formerly associ- 
ated with Hearst Magazines, Pub- 
lishers Distributors and Indepen- 
dent News Co., has organized a/| 
new service for magazine publish- 
ers in New England. The new or-| 
ganization, Harold Thaler Inc., 38 | 
Ransom Rd., Boston, will offer 
handling distribution, promotion, 
advertising, collections and special 
services. 
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There 1s a 


DIFFERENCE 
between 
Radio and Radio 


Radio’s immense strength . . 


. the opportunity to 


talk with masses of people frequently and economically 


. is employed fully only by advertisers who dis- 


tinguish between run-of-the-mill radio stations and 


great radio stations. 


There can be a tremendous difference between two 


stations in the same market. A station’s programming, 


management, public service and facilities make it 


mediocre or good or great. A great station amasses 


huge and responsive audiences, because the character 


tHE HENRY I. CHRISTAL co, Inc 


NEW YORK — BOSTON — CHICAGO — DETROIT — SAN FRANCISCO 


of its operation earns the confidence of its community. 
The radio stations we represent are great stations in 
important markets — stations whose character has 
earned them significant leadership. Their time is not 
cheap, but the solid values they deliver bring you the 


full economy of radio. 


One of our experienced staff is always ready to discuss 
with you the application of great radio to your 


problem. 


Representing Radio Stations Only 


WBAL _ Baltimore (NBC) KFI Los Angeles (NBC) 

The Hearst Corp. Earle C. Anthony Inc. 
WBEN _ Buffalo (CBS) WHAS Louisville (CBS) 

Buffalo Evening News Louisville Courier-Journal & Times 
WGAR __ Cleveland (CBS) WTMJ Milwaukee (NBC) 

Peoples Broadcasting Corp. Milwaukee Journal 
WIR Detroit (CBS) WGY Schenectady (NBC) 

The Goodwijl Station, Inc. General Electric Company 
WTIC Hartford (NBC) WSYR Syracuse (NBC) 

Travelers Broadcasting Service Corp. Herald-Journal & Post-Standard 
WDAF Kansas City (NBC) Measure of a Great WTAG Worcester (CBS) 


Kansas City Star 


Radio Station 


W orcester Telegram-Gazette 
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THEY KNEW HIM WHEN—Last year George Gobel, visiting the National 
Sporting Goods Assn. show in Chicago, remarked that “You can’t 
hardly get these no more,” while examining fishing reels at the 
Waltco Products booth. Developments meantime, including his climb 
to tv fame, have forced him to decline an invitation to the 1955 


GRAPHIC REVIEW 


MISS LACE—Industrial editors of 
Chicago and nearby cities will 
celebrate Valentine’s day by hold- 
ing their 10th annual Midwest 
Editors’ Institute in Chicago. The 
editors asked “Miss ‘I’ Appeal,” 
Doreen Teeling, to immortalize the 


show, scheduled to open Feb. 16. 


Heyworth Graham 


SUNBEAM PRESIDENT HONORED—B. A. Graham, presi- 
dent of Sunbeam Corp., Chicago, receiving from 
Irving D. Wolf, chairman, executive committee, 
National Retail Dry Goods Assn., and v.p. of Kauf- 
man Department Store, Pittsburgh, the associa- 
tion’s silver plaque for his contributions to “effi- 
cient distribution of consumer goods through retail 


Wolf 


occasion. 


Bentall Namm 


channels.” He was the only manufacturing execu- 
tive singled out this year to receive the honor, the 
second in the history of the association. Also shown 
are Laurence Heyworth and Gerald C. Bentall, pres- 
ident, Bentall’s Ltd., both from London, England; 
and Benjamin H. Namm, president, Namm-Loeser, 
Brooklyn, N. Y. 
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Watts 
Axelberg 


Roberts 
Sharp 


Longino 
Williams 


NEW PARTNERS—Lillev, Neal & Battle, Atlanta, added these six new 

partners recently: Howard G. Axelberg, account executive; 

Sarah E. Williams, media director; Al E. Sharp, account executive 

and p.r. director; Greer L. Watts, account executive; Sam W. Lon- 

gino, production manager, and Baron Roberts, art director. The 

six join C. K. Liller, William W. Neal and James L. Battle on the 
agency’s executive committee. 


t 


Boker 


Reynolds 
Ohleyer 


Weiner 


DOOR REPAINTING—J. J. Weiner Co., San Francisco, received three 
new partners and a new name with the inclusion of H. R. Ohleyer, 
H. K. Reynolds and North Baker. Mr. Ohleyer, former Knox-Reeves 
v.p. and J. Walter Thompson account executive, will be account 
supervisor; Mr. Reynolds, former Foote, Cone & Belding v.p., head 
of the creative department. Mr. Baker has long been with Weiner. 


Williamson Towne 


OLD TIMERS—These informal groups were photographed at the annual Old Timers Day 
gathering, the unofficial opening of the golden anniversary celebration of Industrial 
Advertising Assn., New York. (See story, Page 71.) Everett Freystadt, president, E. M. 
Freystadt Associates, and M. A. Williamson, board chairman, American Metal Market, 
chatted with W. L. Towne, W. L. Towne Advertising, who was chairman of the Old 
Timers Day program. William K. Beard Jr., president, Associated Business Publica- 


Beard Feiker 


eee 


Lo APRS, 


Norton Fletcher Davidson 


tions, held a discussion with Frederick M. Feiker, former exec. v.p., McGraw-Hill 
Publishing Co., who is one of IAA’s original members. James T. Norton, advertising 
manager, Civil Engineering; Adin L. Davis, president, Business Publications Audit of 
Circulations, and R. Davidson, manager of market development, New Jersey Zinc Co.., 
gathered with L. C. Fletcher, publisher, Electrical Manufacturing. This was the 
seventh annual Old Timers’ Meeting. 
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Advertising Age 


Where Are Color TV Seis? 
Weiss Discusses Business Forecasts 


Agencies’ Best—6th of Series 


C. M. Questions the ‘Sizzle’ 


Salesense in Advertising... 


Advertising Agencies Pick Their Best of 1954 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

What is the thinking behind some of 
the outstanding campaigns you see in na- 
tional media? What is the problem? The 
objective? How was the central copy 
theme arrived at? Is the campaign doing 
an effective selling 
job? Early in Novem- 
ber, we asked a group 
of representative agen- 
cies to tell us about 
their outstanding cam- 
paigns. Undoubtedly, 
we said, you have done 
something in 1954 of 
which you are espe- 
cially proud. We invite 
you to send us a typi- 
cal advertisement with a statement ex- 
plaining why you believe you have cre- 
ated an effective copy theme. The re- 
sponse has been tremendous. I think I 
speak for ADVERTISING AGE when I say 
that I am deeply impressed by the will- 
ingness of agencies to reveal the “inside 
stories” of their most successful cam- 


James D. Woolf 


paigns. This present article is the sixth 
of a series that will appear in this space 
for a number of weeks. 


Brooke, Smith, French & Dorrance Inc. 


BSF&D’s Blount Slade feels that the 
agency produced “an entirely fresh and 
unique approach” in its campaign for 
Goebel beer. His letter, which appears 
herewith in full, supports his conviction 
with the statements that sales are “ex- 
tremely gratifying”: 

“We are attaching two glossy proofs 
from a Goebel campaign for inclusion in 
your series of articles and book—‘Best 
Ads of 1954.’ 

“We feel that this campaign is repre- 
sentative of sound and effective adver- 
tising as applied to a particularly diffi- 
cult problem. The results in sales appear 
to justify this conclusion. 

“Goebel beer is distributed today in 
over 30 states. This brand stands 12th in 
sales among over 350 breweries now op- 
erating. 

“Below is a statement summing up the 
reason for this conclusion. Incidentally, 
definite difficulties, since it is in the 
is left are taste claims, such as mellow, 
smoother, milder, etc., calorie claims 
is most instructive: 


Goebel...first American beer 
to win acclaim in Belgium 


Director of Wielemans-Ceuppens Brewery, Brussels, 
puts Goebel “among the world’s foremost beers” 


REPRESENTATIVE—Beer advertising is “regulated”—so taste claims, calorie claims and 
gimmicks are all that are left. Brooke, Smith, French & Dorrance, Detroit, the Goebel 


agency, feels that this campaign is believable and valid. 


If your car feels like this....it's time 
for MARFAK chassis lubrication 


That ‘cushiony’ feeling 
lasts longer with - 


Make your summer driving cushion soft! Get 
longer lasting Marfak lubrication. Tough, 
stick-to-the-job Marfak protects and clings 
fast to points of wear and friction, stays put 
to cushion the shock of bumps and rough 
spots. When road water splashes your car's 
underside, Marfak resists wash-off. Enjoy 
cushiony driving for 1,000 miles or more! © 
For longer lasting Marfak lubrication, seg 
your Texaco Dealer, the best friend your car 
bas ever bad. 


THE TEXAS COMPANY 


TEXACO DEALERS 


in all 48 states 


Texace Products are also distributed in Canada and in Latin America j 


DOES IT SELL?—Dealers say it does. This 
Marfak campaign has had one of the 
longest runs in history. Erwin, Wasey & 
Co. is the agency. 


“Problem: Beer advertising presents 
definite difficulties, since it is in the 
liquor field and strictly regulated by the 
federal Alcohol, Tax and Tobacco Unit. 
Direct product benefits are taboo. What 
is left are taste claims, such as mellow, 
smoother, milder, etce., calorie claims 
and gimmicks. This campaign delivers 
the Goebel message with an entirely 
fresh and unique approach. 

“Background: For four years Goebel 
has featured its winning of awards in 
international beer competition at Luxem- 
burg, Antwerp, Paris and Munich. The 
current campaign continues the quality 
theme by valid and enthusiastic praise of 
Goebel beer by leading European brew- 
ers. No money was paid for these testi- 
monials. 

“In addition to being uniquely Goebel! 
and believable and valid, they have ar- 
resting quality because here is a case of 
one brewery praising another for its 
product. 

“The public acceptance of the quality 
of imported beer and ancient European 
breweries as headquarters for the finest 
in beer making tradition goes without 
saying. 

“Effectiveness of campaign: We believe 
the format and copy speak for themselves. 
Here is product news, validated quality 
story and a reasonable call for action, 
something of interest, and promise of 
reward for the reader’s time and atten- 
tion. 

“Most important of all, sales results as 
closely as they can be measured are ex- 


BUILDING UNDER CONSTRUCTION? (y= 


Now Is The Time To Plan Gymnasium Seating 
with Universal Roll-A-Way Stands 


Perhaps vou are planning a vew school 
or already hawe under comstruction 
But what's heen done abou: gvmnaseum 


seanng’ Righ: now os the nme tm deter 
mane what stands will best meet your 
reqeirements and place the order 
Ortherense. delivery and imszaliation may 
he delaved bevond the date desired 
Caretully enguneeted and custom-built 
to meet your specifeations Uereetial 
Roll- A. Way Stands are ideal for large 


capacity ot small. They are compact 
vet roomy and comfortable _. ocat and Tg sesedard aay 
attractive. exceptionally srong and rans are cheed. 9s bx 


sale When not in use, they may be 
folded back to the walls, providing Phrywcal ede e 
approximately 70% more floor ypacc tor 
regular gymnassom activities, Write for 
tree comlog and bist of Uneeenal in 
sallanons , 


oN 


moun of cure deprh A convene scot fw the basketball agaad @ 


tamee, oF rartelerhe esete! tow a tm 4 amt femmes 


rena Roll A Wav peowdes 6 cantawous, 6 at a wat af foe ete 


ven above The cow is kahed Gemly in place & mcupes only a weal 
“ tek ale, 


the gem 


UNIVERSAL BLEACHER COMPANY 
606 SOUTH NEII STREET + CHAMPAIGN, ILLINOIS 


PROBLEM—The increase in school building made a problem for Universal Bleacher Co. 
to get its share of orders for gymnasium stands in time for delivery and installation. 
The “plan now” theme of this ad brought results in speeding planning and ordering. 
Grubb & Peterson, Champaign, IIl., is the agency. 
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tremely gratifying.” 


Grubb & Petersen Advertising 

The Champaign, IIl., agency’s Leon L. 
Petersen is especially proud of the Uni- 
versal Bleacher Co. advertisement shown 
here. Here are his reasons: 

“Because of the big increase in school 
building, Universal Bleacher Co. has had 
little trouble in getting its share of or- 
ders for gymnasium stands. The big 
problem has been to get those orders in 
time to assure delivery and installation 
by the date desired. Too often the plan- 
ning of gymnasium seating was delayed 
or forgotten until the entire building was 
practically completed. This meant trouble 
on both ends of the line. As a result, we 
suggested an advertisement with the 
“plan now” theme, light on selling, to be 
inserted in the regular campaign schedule 
three or four times during the year. 

“Results have been exceptionally good— 
not only for speeding up planning and 
ordering by those who had already been 
sold on Universal Roll-A-Way stands, but 
for pulling inquiries from many new 
prospects, as well. Thanks to attractive 
simplicity and semi-editorial style, it 
apparently had high attention value and 
reader interest.” 


Erwin, Wasey & Co. 
The Marfak advertisement, reproduced 
here, is submitted by the New York of- 
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fice of Erwin, Wasey as “our favorite of 
1954.” Here’s why: 

“Because this advertisement takes a 
product that has low interest value and 
presents it in a way that not only flags 
down a customer but also sells him, we 
submit it as our favorite ad of 1954. Ev- 
erything in it makes the reader ‘feel’ 
what Marfak lubrication does to cars. 

“What makes this Marfak chassis lub- 
rication campaign for our client, The Tex- 
as Co., unusual is that it would have 
been our favorite last year, and for sev- 
eral before that. The campaign—using 
the same theme—has had one of the 
‘longest runs’ in advertising. 

“Here a technique to gain readership 
is properly used. Not just to drag the 
reader to your ad by an unrelated trick, 
but to demonstrate, through ‘before and 
after’ cartoons, the smooth riding feeling 
you get when you drive in for Marfak at 
your Texaco dealer’s. The readership 
technique sells a product advantage. 

“The idea came from a field trip. Sev- 
eral agency people developed it and 
made it work. Does it sell? Dealers tell 
us customers ask for a ‘cushion’ for their 
car. Or say ‘Give me that cushiony feel- 
ing.’ It has given motorists a separate, 
additional reason for turning in at the 
Texaco sign. 

“We picked this particular advertise- 
ment because it was at the top in read- 
ership. Others in the series are invariably 
in the upper third of the ratings.” 


Looking at Radio and Television... 


Where Are the Color Sets? 


By The Eye and Ear Man 

Some nine months ago this column is- 
sued an open letter to set manufacturers 
urging them to manufacture 1,000,000 
color television sets in 1954. The answers 
to the letter were prompt and derisive. 
The tangible answer was that fewer than 
25,000 sets were produced. 

For several months consistently, and 
spasmodically before that, this writer has 
been avidly watching color television. 
The old 15” set is not only satisfactory, 
in a medium size room, but it spoils the 
viewer for any black and white that fol- 
lows—even on a larger screen. The com- 
mercials are magnificent. Even a poorly 
conceived and clumsily executed com- 
mercial glows like a Cartier jewel display. 
The shows on the whole have been ex- 
emplary. The “Babes in Toyland,” The 
Max Liebman potpourri, with Jack Whit- 
ing, Sonja Henie, etc. and “Macbeth” 
were among the high spots. 

The bargain rates of $495 for a set are 
well within the reach of many consumers 
in an inflationary economy. It is not only 
safe, but an understatement, to assume 
that the mass production of these sets 
could have lowered the clearance price. 
The writer’s set has had no professional 
servicing, the regular antenna has 
worked without alteration, there has been 
no fiddling around, and the picture has 
been satisfactory. 


@ Why then this small output of sets 
for an eagerly awaiting television world? 

1. Is it because the consumer is skep- 
tical? Nonsense. Most consumers have 
never seen color television because the 
best shows are on at an hour when they 
cannot be conveniently demonstrated in 
a store. The reaction of the sample con- 
sumers tested has been one of wild en- 
thusiasm and even disbelief, followed by 
an urge to get a set. Had the sets been 
delivered to the dealers on schedule in 
the quantities indicated, the demand 
would have been overwhelming. 

2. Is it because there haven’t been 
enough shows? Partially. While there 
have been excellent shows, particularly 
from NBC, there have not been regularly 


scheduled color shows to the degree a 
viewer would prefer. This is a chicken- 
and-egg argument, however. The pro- 
ducers have clearly demonstrated they 
are ready to tackle any problem in color 
well, and will when the sets are in ade- 
quate supply. 

3. Is it because the manufacturers 
found they could sell black and white 
sets? You bet! Nor is it ever the policy 
of this impatient column to knock the 
good old American ability to make a 
buck and drag out progress in the pro- 
cess. 1954 looks like a banner year for 
set sales (an estimated 7,000,000) despite 
a slow start when it looked as though 
there might be a buyers’ strike on re- 
placement of old sets while waiting for 
color. The gloomy gus publicity boys did 
a bangup job of scaring away future color 
customers and the combination of the dis- 
count houses and the manufacturers’ 
cutting of tv prices to the bone forced 
volume movement of black and white 
sales. 


= 4. Is it because of technological im- 
provements in color? Mostly. The original 
15” limitation which everyone recog- 
nized was a temporary thing was blasted 
out of existence instead of pushed when 
a competitive battle arose between CBS 
and NBC. RCA’s General was going to 
duel CBS’ Paley to the death over this 
and made no bones about it. Consequently 
the engineers with the lash across their 
backs turned out a 19”, then a 21” tube 
and a simplified circuit in double time. 
The old production lines, which were 
pretty poopy anyway, were junked and a 
fresh start is being made. The men on 
the sidelines who wait for the leaders, 
rich with broadcast revenue to be spent 
in experimentation, would not make a 
production line commitment until they 
could test the results. 

Other sideliners waited for the one gun 
tube, whether the touted Lawrence tube, 
or the Philco mystery starter, or any- 
body’s. And who is to blame the con- 
servative manufacturer when his eco- 
nomic life is at stake? 

So here we are in 1955 just 975,000 
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The Creative Man’‘s Corner... 


AT LAST... A DRIPLESS wine BOTTLE! 


pip ONLY ROMAWINES ! cece 


the sizzle, not the steak.” 


don’t come back. 


duce them to switch. 


Make Good on the Sizzle 


" Meet ROMA aN 


It was Elmer Wheeler who suggested as a sound selling principle to “sell 


Like many clever-sounding statements this has been accepted for years 
without too much serious questioning. Frankly, we do not consider it a valid | 
piece of advice. Even the proprietor of a wayside diner will tell you that, no 
matter how loudly the steak sizzles, if it’s tough in the eating the customers 


Frankly, the dripless bottle may be a great convenience, but we can’t picture 
anybody rushing out to buy Roma wine because it happens to come in a bottle 
that doesn’t drip. This may be a pleasant bit of information for Roma users, 
but we don’t think it will cause confirmed users of Mission Bell, Virginia Dare 
or Petri to write the bottlers of their favorite wines and insist that they be 
given a dripless wine bottle or else. And certainly we don’t think it will in- 


On the other hand, we think the decanter ad for Old Grand-Dad does a 
creditable job of selling—chiefly, in our opinion, because an excellent job of 
selling Old Grand-Dad as a tipple preceded its appearance. 

Just to keep neophytes straight, we think Wheeler’s advice should be re- 
written. We think it should read, “Use the sizzle to sell the steak—and be 
darn sure the steak lives up to all the sizzle says about it.” 


color sets short of our goal. Tsk, tsk. Now 
how about the year 1955? Can we plan 
on having the great 21” tube which will 
undoubtedly grow to 30” size in a cabinet 
no larger than the present black and 
white cabinets and at a mass produced 
price of from $350 to $500? 


s Would somebody please tell the poor 
advertisers how many color commercials 
have to be turned out to match the flow 
of sets? We know the studio problems of 


On the Merchandising Front... 


production. The station owners and the 
manufacturers of color transmitting 
equipment have been right on time in 
getting out the color signals on the local 
level to the extent that almost 90% of the 
existing television areas (and that’s al- 
most the entire U.S.) can get a color sig- 
nal. The programs would force Scrooge 
to rob the poor box to get one. The com- 
mercials really make the poor consumer 
run down to his nearest store. So where, 
oh where, are the sets? 


Business Forecasting Is Still 
a Long Way from Science 


By E. B. Weiss 
Merchandising Consultant 

I have been taken to task recently by 
several of my “fans” (two out of the 
three enrolled in the E. B. W. Fan Club) 
for my pokes at economists and their pre- 
dictions, and for my general preference 
for flying by the seat of the pants in the 
world of marketing as well as in the 
realm of economics. It seems to me that 
some current developments in the steel 
industry tend to buttress my contentions 
concerning the vulnerability of those who 
look upon statistics as an accurate guide 
to the future. 

All during the fourth quarter of 1954, 


the steel industry was revising its fore- 
casts of last quarter steel output. Late in 
August, 1954, the steel industry was cau- 
tiously predicting that a top rate of 70 to 
72% of capacity might be hit and main- 
tained. Late in September, the range was 
raised to 74 to 76%. Late in October the 
figure was jumped again. And by late 
November the prophets were up around 
the 78% figure. (Actually, in the week of 
December 6-11, the rate hit 82.1% of rated 
capacity.) 

Now we must understand that: 

1. The steel industry is well staffed with 
economists. 

2. The steel industry is well staffed 
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Minneapolis -Honeywell Controls, advertised 
| through Foote, Cone & Belding, lead all other 


temperature controls in preference and in sales 
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FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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with market study specialists. 

3. These were extremely short-term 
forecasts—and I should imagine that the 
near-term future would be more suscept- 
ible even to mumbo-jumbo diagnosis than 
the long-term future. 


# And yet take another look at that re- 
cord. For the extremely short-term period 
of from one month to three months, the 
prophets were wrong by a range of at 
least 5 to 10 percentage points, which 
amounts to a range of error on the order 
very roughly of 7 to 14%. I submit that 
errors of that proportion, in forecasts of 
the magnitude involved by steel produc- 
tion, hardly constitute practical guides 
and hardly add to the laurels either of the 
economist or the market study man. 

But that is not the full story in steel. 
Let’s continue: 

Steel production for 1954 hit around 
88,000,000 tons. The economists and mar- 
ket study groups have been issuing their 
predictions for steel production for 1955. 
Let’s scan their prophecies: 

1. The head of U. S. Steel, undoubtedly 
on the basis of statistical estimates fur- 
nished by that corporation’s economists 
and market men, declared a few weeks 
ago that 1955 steel production would reach 
a total some 5,000,000 to 10,000,000 greater 


Publisher of 


than in 1954. (Note that range of 5,600,- 
000 tons, which involves a_ substantial 
percentage leeway that certainly does not 
speak well for the accuracy of the fig- 
ures. ) 

2. In any event, the U. S. Steel estimate 
was for a maximum 1955 steel production 
of some 99,000,000 tons. But other fore- 
casts have been issued by other steel com- 
panies and steel experts, lifting the 
projected figure to a maximum of 106,- 
000,000 tons. Compare that 106,000,000 ton 
figure with the lowest U. S. Steel estimate 
of 93,000,000 tons and you have a gap of 
some 13,000,000 tons or, very roughly, a 
gap of some 15%. I contend that when a 
business must allow for a 15% margin of 
error in its forecasts it is operating by the 
seat of its pants, whether our economists 
and market study people agree or not! 


= 3. However, that is not the full story. 
Late in December, Ben Moreell, who is 
chairman of Jones & Laughlin, our No. 4 
steel producer, predicted that the steel in- 
dustry in 1955 “might well operate at 
90%” of its rated annual capacity. That 
would bring production very close to 112,- 
000,000 tons. 

4. Now compare that estimate of 112,- 
000,000 tons with the lower of the two 
U. S. Steel estimates, which is 93,000,000 


tons, and wé have a gap of some 19,000,- 
000 tons. That is a gap somewhere in the 
range of 19%; I don’t have a slide rule 
handy. 

So here we have two of our giant or- 
ganizations, both blessed with statistical 
experts of every type, who are a maxi- 
mum of 19% apart in their estimate of the 
year ahead for a single industry—and re- 
member that our economists in particular 
are not at all hesitant to make predictions 
for all industry for five to ten years 
ahead! I submit that this can only mean 
that even our steel giants really fly by the 
seat of their pants and that our econo- 
mists aren’t flying at all! 


= Those who have taken me to task for 
my comments on this subject of business 
statistics, forecasting, market analysis, 
etc., take the position that I usually try to 
be somewhat in advance in my acceptance 
of new concepts, new techniques, etc., and 
why do I seem to be so stodgy when it 
comes to this one function? The explana- 
tion is simple: 

1. I earnestly believe that, in the years 
ahead, we will be able to apply mathe- 
matical science to business operations, to 
marketing, and in particular to forecast- 
ing. 

2. I believe, with equal earnestness, that 


Architectural Magazine 
Designs Modern Office 


When Reinhold Publishing Co., New York, moved to new 
offices at 430 Park Ave., it had a special problem of mak- 
ing the offices architecturally attractive because it pub- 
lishes Progressive Architecture in addition to a number of 
chemical and other publications. Some of the results 
are shown here. Reinhold also publishes or handles ad- 
vertising for Automatic Control, Chemical Engineering 
Catalog, Chemical Materials Catalog, Materials & Meth- 
ods, Analytical Chemistry, Chemical Abstracts, Chemical 
and Engineering News, Journal of Agricultural and Food 
Chemistry, Industrial & Engineering Chemistry, Journal 
of the American Chemical Society, and the Journal of 


Physical Chemistry. 


CONFERENCE ROOM—Modern architectural and art treatment is carried out in the con- 
ference room, which is expandable to house relatively large groups. 
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we haven’t even got out of the kindergar- 
ten in this respect in this year of 1955. 

3. Therefore, I believe that it is high 
time the pose of infallibility of econo- 
mists, marketing men, etc., was exposed 
in all of its many frailties. 

4. I believe that our business statistics 
are a monstrous mess, and I believe that 
the much-vaunted abilities of economists, 
etc., to read the future from these statis- 
tics are a total exaggeration as of this 
moment. 

5. When we have more true mathema- 
ticians in business—when the new theory 
of games is expanded to the point where 
it can be used in business; when our elec- 
tronic computers are more widely used 
and have wider applications; when our 
business statistics are thoroughly re- 
vamped—then we will be on the way to- 
ward at least a moderate ability to fore- 
cast the future. 

6. But please note that Mr. Moreell of 
Jones & Laughlin remarked, in connection 
with his estimate of 1955, that it was pre- 
mised on “no major strikes or interna- 
tional hostilities.” The theory of games 
may some day be able to make allowances 
even for the unanticipated. But, in the 
meantime, most business forecasting, as 
some wit has observed, “consists of 
making guesses concerning what guesses 


RECEPTION ROOM—One view of the modern reception room, taken from the reception- 
ist’s desk. Entrance is through floor-to-ceiling glass doors to the left of the picture. 
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PRESIDENT’S QUARTERS—One view of the office of P. H. Hubbard, president of Reinhold, 
showing specially designed functional desk and built-in cabinets, 
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In any market one 
newspaper is Newspaper 
Number One. 

In San Francisco and 
northern California, it's 


The Examiner... since 1887 


first in news, circulation 
and advertising. 


December Circulation 
Daily over 225,000 
Sunday over 500,000 


THE SAN FRANCISCO EXAMINER 
IS REPRESENTED NATIONALLY BY 
HEARST ADVERTISING SERVICE 
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the public as a whole will make in the 
near future concerning the more distant 
future about which they have no evi- 
dence. And even though the public may 
guess wrong, and act accordingly, our job 
is to guess the wrong guesses of the pub- 
lic—even though we may ourselves make 
the right guesses. Such is the art of fore- 
casting.” 


» Even Fortune, which regularly pub- 
lishes economic predictions, declared in 


Tips for the Production Man... 


one issue several years back: “Business 
men have a better postwar record in pre- 
dicting economic trends than the majority 
of professional economists.” 

So my basic points are that: 

1. By and large, business does fly by 
the seat of its pants. 

2. Some day, we may have the proper 
instruments for instrument flying in bus- 
iness. I firmly believe we will. 

3. That day is not even remotely here 
right now. 


Scheduling and Followup Systems 


By Kenneth B. Butler 


(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, Ill.) 


The human memory being frail, most 
production men find the need of some 
kind of a scheduling system and progress 
chart to aid them in keeping work from 
getting lost in the shuffle. These Handy- 
Andy devices range from notations on 
desk calendar pads to elaborate wall 


\ 


Since each task usually requires a 
different set of procedures, this man 
draws off a simple chart on the front of 
the file folder. It is a chart which fits 
the requirements of that job. Starting 
with the desired completion date, a 
series of vertical columns are drawn 
free-hand. Each column is labeled for a 
separate production step, with a sched- 
uled completion date for each. As steps 
are completed, the actual date is 
entered. 
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charts with pins and pegs. 

Each production man has worked out 
his own, and there are times when he 
frankly wonders if the one he is using 
is not his master instead of his slave. 
I recall being shown one elaborate 
board. It was a marvel. The only trouble 
was, it was not used—the board had to 
be dusted off so that I could be given a 


demonstration of its ingeniousness. 


= I ran across a new one (to me) the 


other day. At first I smiled at its crudity; 


then I began to see its advantages. It 


involves no loose-leaf book, no job card 
—not even a printed form. 


This particular production man likes 


to keep his work in individual file fold- 


ers. If a file folder is on his desk, the 


job isn’t done and needs constant atten- 


tion. When the job is done it receives 
some samples of the completed work and 
is filed away. Into the file folder go 
quotations, correspondence, memos, pho- 
tos, copy—anything pertaining to the as- 
signment as it develops. 


ee ae, 


This system has the advantage of 
placing the production chart in front of 
you during the period when the work is 
being handled. This is not always true 
of the all-jobs chart or loose-leaf book. 

Best of all, this simple production 
chart is portable. When the system first 
came to my attention the production 
man was in the office of another person 
who figured in the detail of the work, 
miles from his own office. Since he had 
with him the chart involving the time 
element, he did not need to remember to 
bring it up to date when he returned to 
his home base. 


ws As every production man knows, there 
are frequent occasions when he must 
be able to show just who is holding up 
the progress of an assignment which 
seems to be bogging down. Having the 
record right before you, wherever you 
may be, is invaluable. It’s difficult to 
take a large wall chart production system 
with you to the desk of another, but as 
long as you have the file folder, you 
have a fingertip reference. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 
It is amusing, sometimes, in leafing 


through a paper, to look at an ad and 


wonder how it came into being. 

This one, for instance. 

If you can find an uglier ad, I'd like 
to see it—in a reluctant sort of way. 

Anyway, I sort of conjectured—about 
the “creation” (if that’s not too preten- 


tious a word) of this ad. Originally, 
someone must have decided there should 
be an ad on imported gifts. 

As the idea (released into the dark 
and devious visceral cavity of a store 
where all its internal functions carry 
on) made its way from advertising of- 
fice to merchandise office or vice versa, 
the idea of IMPORT GIFTS switched to 
DECORATOR GIFTS—and at some 
sharp turning, “for your home” was 
added. 

Let me emphasize I am only conjec- 
turing—hypothesizing. No doubt this ad 
was born another way. But born it was, 
before it was ready. 


=# But to continue hypothesizing— 
someone decided an “idea” should be 
added—and so, after nine seconds’ ges- 
tation, there was born a kickline: “Our 
ship came in! Loaded to the ‘gunnels’ ” 
(all you salts know the right way to 
spell it without quote marks, but if 
you do that, no one can pronounce it or 
understand it, whereas now they just 
can’t understand it—the readers, that 
is). 

Then someone said: “Let’s get as 
many kinds of type and lettering into 
this thing as possible, beginning at 
the top. Let’s stick a line or two of 
general copy here and there. Let’s write 
some clumsy, wildly untrue copy like, 
say: “The arrival of a clipper ship in 
the early days of America couldn’t have 
been any more exciting than the ar- 
rival of these beautiful [sic] treasures 
[sic] from Europe for our Import Fair. 
[Whups! Beg pardon.] Import Fair has 
been.” 

Next, perhaps someone said: “Let’s 
make it hard as possible for the reader 
to read. Let’s shovel in the merchandise. 
Let’s stick explanatory type here and 
there, minus important details people 
will want to know if they’re crazy 
enough to read the ad. Let’s scale the 
darn stuff so the reader won’t be able 
to tell what’s big, small, or medium 
size. Let’s use photos and drawings—of 
a kind. And let’s throw in a few flags 
here and there to complete the pox 
effect.” 


s This could go on and on. But you get 
the point. Why do great stores some- 
times run ads that are not 10% the 
credit to the stores they should be? 
Many reasons. Largely because man- 
agement and merchandise management 
in big stores do not really understand 
advertising. Hence, they bring about its 
planning and creation under circum- 


fat 


stances that cut the value of the medium 
used to perhaps a quarter to a tenth 
what the value should be. 

Advertising is what creative selling 
minds make to put into white space. 
Here none of that is present. Hence, 
really, this isn’t an ad. This is a wob- 
bly and sterile presentation of mer- 
chandise, to which advertising skill and 
wisdom added less than nothing to sales 
effectiveness. What the ad sold it sold 
in spite of its handling, not because of it. 

I am aware of the almost endless ways 
that might be counted off when an ad 
like this is explained. The fact remains, 
it ran. Many nearly as bad run daily. 
Store managements look at average 
figures for big stores. Such and such 
percentage for art, engravings, such and 
so for art and layout, or so many dollars 
per column inch for creative work. And 
if each executive’s store is about at the 
average, that’s ducky, although the 
store may be bleeding half its many 
space dollars away fruitlessly, to save a 
few dollars of creative time or to avoid 
intelligent scheduling, or the disciplin- 
ing of buyers’ minds. 


s You may ask: “Why don’t promotion 
and ad people wake up to the fact that 
vast research has been done to deter- 
mine what makes ads sell? Why don’t 
they wake up to the fact that undis- 
ciplined intellects have little profession- 
al stature in advertising? Why don’t 
they get their employers to permit them 
to graft onto their departments the 
training, and the fruits of research they 
will never have time to do themselves? 
Why don’t they eloquently prove that 
their advertising which is weak could 
be strengthened with a rational and 
academic approach, and the store made 
richer?” 

I’m not sure I know the answer. Of 
course, a few long-headed promotion 
executives have done precisely that. 
Generally it is easier to follow the lines 
of least resistance. Few men like to tell 
their bosses there are things in the 
world of advertising they don’t know. 
The days are long, the hours short. 
Retail managements are rarely wise 
enough in advertising to appreciate the 
eager beavers who are sincere enough 
and broad enough and humble enough 
to try to improve their stores’ advertis- 
ing fundamentally. Retail stores will 
probably have to suffer some real defla- 
tion before either managements or sell- 
ing executives generally will become 
willing to make advertising work as 
hard and weil as it can. 
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POLITICAL HISTORY WAS MADE IN 


SOUTH CAROLINA IN 1954 


Not Just One... . but Many South Carolina Newspapers Fought 
for the Principle that Gave the Nation its First “Write-in’ Senator! 


By NED RAMSAUR 


State Capita! Representative of 
The Greenville (S.C.) News 


A majority of the South Carolina newspapers can look back on 1954 as a year 
of unusual achievement—they sparked the campaign that defeated a machine- 
picked Democratic nominee for the United States Senate and elected the first 
write-in candidate ever sent to either of the national legislative bodies. 


The campaign, one of the hottest this 
state has ever seen, resulted from the 
death of Sen. Burnet R. Maybank of 
Charleston. Sen. Maybank died Sept. 1 
after winning renomination without op- 
position in the June Democratic primary. 


The State Democratic Executive Com- 
mittee met Sept. 3 and, after rejecting 
all pleas for a special primary, handed 
the party nomination to state Sen. Edgar 
A. Brown, a member of the committee 
and long regarded as the most powerful 
man in the state legislature. 


The nomination was not won by Sen. 
Brown without strenuous preparation. 
Frenzied lobbying among the other 49 
committee members and persons able 
to influence committee votes tipped off 
newspapers to his plans. At least four 
newspapers (The Greenville News, The 
Greenville Piedmont, The Columbia 
Record and the Charleston News and 
Courier) carried stories on the day the 
committee met that Brown would prob- 
ably get the nomination. 


Brown Seemed to be “In” 


The committee’s action seemingly as- 
sured Brown of election to a full six- 
year Senate term. Democratic nomina- 
tion is still “tantamount to election” in 
one-party South Carolina. His name 
alone appeared on the general election 
ballot. 


There was but one way to forestall 
this bald and bold disregard for the 
people’s right to vote. It had never been 
successful, and the professional poli- 
ticians said it couldn’t be done. But if 
enough people would write in the name 
of an opposition candidate, the state’s 
traditional primary system, which ante- 
dates passage of the 13th Amendment 
by 20 years, could be preserved. 


Newspapers Urged Write-in Votes 


A majority of the South Carolina 
newspapers chose this difficult course, 
and launched a campaign unequalled 
in the state’s history. In the vanguard 
of the attack were dailies in Greenville, 
Charleston, Columbia, and Florence. 


A worker in Sen. Brown’s headquar- 
ters early in the campaign told New 
Yok Times revorter W. H. Lawrence 
that 14 of 16 dailies ard 73 of 86 non- 
dailies opposed Brown. 


Joint Newspaper Effort 


No one newspaper could have done 
the job alone. Each newspaper has its 
own sphere of influence. Nor was any 
one newspaper a “leader” in the fight. 
It was a spontaneous joint effort that 
turned the tide against incipient dic- 
tatorship. 

“Forty-nine Persons Nominate Brown 
U. S. Senator,” The Greenville News 
bannered the story of the committee 
action. The Charleston News and Courier 
carried a front page editorial entitled 
“The People Weren’t Consulted,” and 
The Greenville Piedmont, in another 
front page editorial, described the issue 
as “Simply this: should the Democratic 
nominee be selected by a caucus of 49 
persons, or should the choice have been 
left to a majority of the some 300,000 
voters who customarily vote in our 
primary elections?” 


Thurmond Write-in Candidate 


On Sept. 7, former Gov. Strom Thur- 
mond announced he would run as a 
write-in candidate against Sen. Brown. 

From the outset it was obvious to the 
newspapers opposed to the nomination- 
by-committee that they faced two great 
obstacles: to keep the issue alive until 
the general election, and to show the 
public how to cast a ballot that would 
be counted. 

The Democratic primary is still the 
“meaningful election” in this state, and 
the idea of a real contest in the general 
election for a Senate seat was an en- 
tirely new one for South Carolinians. 


Complete Newspaper Coverage 


To keep the race in the public eye, 
news coverage was turned on it at 
Washington, at the state capital and 
at the local level. Frequent use was 
made of letters to the editor. Protest 
meetings and campaign rallies were 
covered. State history was searched for 
parallel incidents. Petitions circulated 
by both sides were given heavy play. 
Some newspapers, including The Green- 


Represented Nationally 
by 
WARD-GRIFFITH CO., INC. 


The Famous “Write-in’ Ballot 


Use Your Right To Vote On November 2 
WRITE-IN 


STROM THURMOND 


DEMOCRAT for the U. S. SENATE 


Kui 
ones HERE'S HOW TO DO IT! 
eae 
3 SAMPLE OF OFFICIAL BALLOT 


Governor Qf George Bell Timmerman, Jr. 


Lieutenant 
¢ xX Ernest F. Hollings 


Secretary of 
= K O. Prank Thornton 


X\97 


A 
Atworney | fT. C. Callison 
s 

Tresseree | 0 Jet B Bows 


ss Us ger 


Comptroller 
paar X ER C. Rhodes 


State 
Superintendent x Jesse T. Anderson 
of Education 


Tas ei 


Not v 


‘ 


ay fi none ves gt 


—. 


Sitter [22 Ror Janke | gM 
T2¢ 


¥ “ 
United States 
Benstor lta Strom Tuvumond 
Re ta 
in Congress X Robert T. Ashmore [ Mrs. Lena Beflott 
wetrict « 


The above is the way your ballot will look when'you vote for Thurmond. 


REMEMBER 4 THINGS: 


4. he not touch the circle under the words “Democrat” or “Republican” at the top of the 


ballot. 


2 Place a cross in front of all names in the column headed “Democrat” except Edgar A. 


Brown. 


3. Write in the name of Strom Thurm-nd (or have the monager do it for you in your presence) 
in the last column on the right opposite United States Senator as shown wl. 


4 It is not necessary to strike out any name on the ballot, 


ville News, ran at least one editorial 
every day during the entire campaign. 

The “educational task” was given 
equal emphasis. There was little mys- 
tery about how to vote for Sen. Brown. 
The novelty was the write-in ballot. 
Written instructions and sample ballots 
(see cut) were printed periodically. 
Paid advertisements, in the newspapers 
and on television, continued the job of 
demonstrating the proper write-in tech- 
nique. 


Big Write-in Majority 


The effectiveness of the newspaper's 
fight is shown in the final vote, de- 
cisively for Thurmond and moderately 
heavy for a general election. The official 
count was 143,444 for Thurmond and 
83,525 for Brown. 

Greenville County, largest in the state, 


gave Thurmond his largest vote and a 
whopping four-and-a-half to one ma- 
jority over Brown. Some 20,000 votes 
were cast in the county, over 1,000 more 
than in the summer primary. 

The startling results of the election 
have earned South Carolinians another 
nickname. We are now known as “pencil 
totin’ Democrats,” as contrasted with 
the “regular Democrats” whom Sen. 
Brown claimed were obligated to vote 
for him. 


Newspaper Fight Effective 


This was a fight for principle, not for 
any party. There is no doubt in the 
mind of anyone here that the outcome 
was determined in large part by the 
power of the press. 

We of the Greenville newspapers are 
proud to have been a part of that fight, 
undertaken at the instigation or direc- 
tion of no one group or person, but 
dedicated to the preservation of free 
elections. We feel this is the kind of 
public service that makes newspapers 
truly a “fourth estate.” 


Serving South Carolina’s 
Leading Market 


DAILY CIRCULATION 98,140 
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Magazine Ad Volume Hit $681,176,611 


Last Year, Topping ‘53 by $129,268 


(Continued from Page 1) 


in fifth place with revenues of 


Advertising Age, January 17, 1955 


1954-1953 Advertising Revenue of Magazines 


Most of the revenue figures in the following tabulation were compiled by Publishers In- 
formation Bureau, and are based on one-time rates. Because some publications offer frequency 
discounts, the actual revenue totals for these magazines would be lower than the figures shown 
below. Those publications marked with an * reported directly to ADVERTISING AGE, and their 


slight 0.3% in 1954 over 1953.) $26,296,009, representing a drop of. fleur ‘£ actual " 
Some $72,576,677 were spent in| 1.9% from the ’53 totals. | eee 
these magazine sections in ’54, Per Cent Per Cent 
compared with $72,800,023 spent |s Ladies’ Home Journal is in 1954 1953 Change 1954 1953 Change 
in them in ’53. This small drop| seventh place again with $20,524,- on a, ae $114,035,747 $109,708,903 + 3.9 PE crn csivaa> ss 1,592,559 1,528,188 + 4.2 
in revenue compares with a gain/ 396, a gain of 4. : aturday Evening Post 77,940,710 $0,865,877 — 3.6 Dell Modern Group ...... 1,591,866 1,738,255 — 8.4 
ee a in On aon ee ar — Comat of vali tol 1953 We. ae... ... 35,143,779 35,391,178 — 0.7 Modern Romances ..... 409,089 488,176 —16.2 
ou ap , S, in ninth place last FORE, | Lek -................ 26,675,479 22,971,144 +4161 Modern Screen ........ 507,406 569,928 —11.0 
and 4 gain of 3% in 52 compared|moves up to eighth place, dis-| This Week Magazine ..... 26,296,009 26,822,080 —1.9 Screen Stories ........ 77,947 85,683 — 9.0 
with 51. placing Good Housekeeping, now — Homes & Gardens . 23,741,055 27,240,924 —12.8 New York Mirror Magazine 1,482,261 1,565,659 — 5.3 
The newspaper sections for/in 11th place. Collier’s scored $16,- —— mee... eae brig cr eo x . ae tutes 6 Meten seated mn om GD 
which these figures have been| 480,775 in advertising revenues in| Newsweek ............. 15,639,273 15,205,490 + 28 Industry... ... 0.0.0. 1,377,140 1,319,074 + 4.4 
compiled are The American Week- 54, a 1% imcrease over °53. Good} American Weekly ....... 14,970,989 15,904,772 — 5.9 *Western Family ....... 1,277,443 1,339,169 — 4.6 
ly, Parade, This Week Magazine,|Housekeeping’s revenues dropped| [4 Housekeeping ...... 14,689,435 16,324,132 —10.0 Mechanics Illustrated ... 1,228,481 1,425,852 —13.8 
First 3 Markets Group, New York|10% from ’53 in ’54, down to $14,- eer gece Leyes Spe ee cag yw oy or scare 1.204312 — 34 
Mirror Magazine, New York Times 689,435. Family Circle .......... 12,223,603 11,991,103 + 1.9 Bride’s Quarterly ....... 1,103,556 972,491 +4135 
Magazine and Puck—The Comic; In ninth place is Newsweek, ay See y eee 10,967,465 9,105,776 +20.4 RO a ea 1,079,536 1,107,461 — 2.5 
Weekly. which billed $15 “wee . S$. News & World Report 10,633,053 8,823,924 +20.5 Scholastic Magazines 1,078,728 943,456 +143 
Adie soveneis tor 19188% eon etn ge = “A Ql) New Yorker ............ 10,597,692 10,021,570 + 5.7 SNEED occcelack= ss. 1,052,734 920,561 +143 
; ona 87 & . SweeK TC-| Woman's Home Companion. _—10,150,913 11,955,278 —15.1 7 Aree 1,044,701 1,083,633 — 3.6 
Canadian and foreign- ition mag-|turns to the top 10 from 1lith| Farm Journal .......... 9,760,683 10,168,147 — 4.0 Fawcett Women’s Group .. 1,010,086 1,605,070 —37.0 
azines were $33,398,895 in 1954 place last year, when it had been Woman’s Day ........:. 9,413,843 10,301,969 — 8.6 Motion Picture & 
and $30,015,726 in 1953. This rep- +4 American Home ......... 9,284,226 8,509,447 + 9.1 Television Magazine .. 138,072 151,072 — 8.6 
> get ag re Pent reas scathcty 0mm position by The First 3 Markets Group ... 7,436,355 8.151.541 — 87 True Confessions ...... 480.831 630,327 —23.7 
. 2 4 . ountry Gentleman ...... 7,112,883 7,633,105 — 6.8 tToday’s Woman ........ 810,763 2,360,377 a 
magazines a bor In io om gt Tenth place is held once more won SP 6,744,428 6,473,675 + 4.2 Small Homes Guide ...... 797,010 701,484 +13.6 
zines in this category showed @/bhy The American Weekly, despite ew York Times Magazine . 6,578,348 5,886,606 +118 Ree eee 733,791 602,702 +421.7 
s : i : , ‘ aa 6,510,709 6,971,229 — 6.6 Cosmopolitan ........... 718,314 1,202,492 —40.3 
17.5% gain over the previous year.)a 5.9% loss in revenues from ’53.| Progressive Farmer... 6,006,202 5,823,796 + 3.1 | *Flower Grower—The Home 
The newspaper section carried| House Beautiful ........ 5,775,498 5,962,264 — 3.1 Wo vccacescees 694,960 606,121 +14.7 
s Life, which last year was the/|$14,970,989 in ad revenues in ’54. wd Magazine ...... tied pphins + = Ht = a eee porn —_ +22.1 
A “ “ ko, 241, 363, — 2. urday Review ........ , 78,450 —11 
pape to aie ~~ “~ " Puck—The Comic Weekly . 4,845,250 5,961,402 —18.7 Christian Herald ........ 535,338 587,861 — 8.9 
WY, mar} » continues to no Kleppner Adds Dant Sunset Magazine ........ 4,597,882 4,352,807 + 5.6 Science & Mechanics .... 519,471 565,082 — 8.0 
first place in ad revenues with to List of Schenley Brands Successful Farming ...... 4,418,845 4,301,856 + 2.7 Ideal Women’s Group .... 512,343 464,934 +10.2 
$114,035,747, a gain of 3.9% over Dent Distil a eedaiecsiet are MT twee... a =o = = eee vies = 41,742 —56.1 
; ‘ : an istillery istributing | eee 289, 415, — 2: ~ a  Peoae , 80,800 — 1.0 
a fl aa ae iis Corp., New York, a Schenley sub- Saquive Se ahha eadris s+ « 4,277,705 4,569,305 — 6.4 Movie Star Parade .... 67,851 61,699 410.0 
cas - “a MOND Sein tedu...... 3,888,241 3,475,067 +118 Personal Romances .... 32,472 60,748 —46.5 
to bill more than $100,000,000 in|Sidiary, has moved its advertising| Better Living .......... 3,882,799 3,578,014 + 85 TV Star Parade ...... 13,475 657 +1,951.0 
advertising. account from Lambert & Feasley| Popular Mechanics ...... 3,859,249 3,537,728 + 9.0 American Family ........ 499,975 809,913 —38.2 
"he . = True Story Women’s Group 3,815,438 3,763,142 +14 Atlantic Monthly ...... 449,123 464489 — 3.3 
In terms of advertising pages,|t0 Kleppner Co., New York, ef . 
PP gh oscar ge a t2|fective Feb. 1. Irwin Schwartz, Photoplay ............ 816,039 769,003 + 6.1 Elks Magazine .......... 443,762 389,758 +13.8 
ss Radio-TV Mirror ...... 27,722 19,308 +43.5 *Sporting News ......... 436,773 445,100 —1.8 
Business Week. Life had 4,197 total |@4vertising manager, told AA that True Experience ...... 35,447 34,959 + 1.4 American Girl .......... 428,439 395,377 + 83 
pages of advertising in 1954, while | +t would be another month before - ee 33,405 29,212 +143 *National Comics Group .. 422,469 515,911 —18.1 
Business Week carried 5.469. The Dant’s 1955 advertising program True Romances ....... 58,388 62,443 — 6.5 Hillman Women’s Group .. 371,645 312,803 +18.8 
} : »409. . PE Scat ceeese 2,115,242 2,255,093 — 6.2 eee FERRE TPE 362,775 363,122 — 0.1 
would be ready. Kleppner is al- 
Saturday Evening Post, which had d handli ‘ th follow’ Mademoiselle ........... 3,550,690 3,549,463 am Harper's Magazine ...... 341,406 289,026 +18.1 
dropped to third place last year |"°@¢y andling e following! House & Garden ........ 3,339,309 3,500,562 — 4.6 Dell Men’s Group ...... 274,288 338,260 —19.0 
in number of advertising pages Schenley brands: I. W. Harper| Everywoman’s Magazine .. 3,215,005 3,273,020 —1.8 Lifetime Living ......... 271,103 175,535 +454.4 
thi d to f as "land Pebbleford whiskies; for| Popular Science ........ 3,165,514 3,068,310 + 3.1 *Presbyterian Life ...... 266,561 241,281 +10.5 
us year drops ‘o fourth piace Schenley Import Corp. it is han-| S!amowr ............... 3,028,358 2,890,982 + 4.7 *Our World ............ 236,483 294,135 —19.6 
with 3,687 pages. In third place in ali Ch H ™ li National Geographic ..... 3,017,325 3,156,663 — 4.4 *Scholastic Roto ........ 229,828 141,075 +62.9 
1954 was The New Yorker with |¢!28 erry erring QUOE, | CROFM o 6. cece cece eee ee. 2,907,905 2,995,167 — 2.9 Pine Women’s Group .... 222,270 139,376 +59.5 
4,197 pages of advertising Dewar’s Scotch, Oxford Club gin,| Living for Young aa 130,785 481,890 —72.9 
, , and Bertolli Chianti wine. Dant Pear a 2,763,361 2,383,181 +16.0 PP ee notes tenes 8,601 1,275 +574.6 
: : pper’s Farmer ........ 2,552,343 2,940,687 —13.2 mprovement Era ...... 167,580 159,218 + 5.2 
= Both The Saturday Evening ines & pe heaven Pa wi American Magazine ...... 2,550,983 Sere 4 32 | Sie Aten ..... 139,646 142,994 — 2.3 
; : ; , ee OP cobs cas... 2,461,757 2,235,910 +10.1 SD adh savages 4% 129,927 160,416 —19.0 
Post and Time continued in second | ,.cted to increase its business} True ............-..... 2,333,190 2803000 —168 | Set .............005. 125,005 141,809 —11.8 
and third places, respectively, in paper advertising and sales pro-| Outdoor Life ........... 2,272,512 2,158,345 + 5.3 OGelembla .......0.0... 92,002 100,383 — 83 
terms of advertising revenues. The motion. Field & Stream ......... 2,166,644 1,963,494 +103 sEtude Ry fae a 82,487 81,687 + 1.0 
Post billed $77,940,710, represent- : Farm & Ranch ......... 1,943,776 2207508 120 | Cee ay can oan ans 
ing a loss of 3.6% from 1953, and CBS Ent N Tv Field ee pees bonse 1,903,818 1,821,443 + 45 nmi 49.820 52384 — 49 
Time took in $35,143,779 in ad- niers New iv rie osc Business ....... 1,754,747 1,703,798 + 3.0 mid th ............ 33,231 30,413 + 9.3 
vertising, a drop of 0.7% from the| CBS-Columbia, New York, the oe eh ane ee — 7.0 *Cooperative Digest ...... 19,214 22,667 —15.2 
previous year. radio-tv set producing subsidiary} “"*"*" “*#" ----- — a ~ ah tSuspended publication with June 1954 rssue. 
Look displaces Better Homes &| of Columbia Broadcasting System, 
Gardens in fourth place. The|is making a bid for the industrial F 
. at ‘ roar , . arm 
Cowles publication showed a gain television market with a line of Magazines 
of 16.1% in ’54 over 53, register-| closed circuit industrial color tv Figures were compiled by ADVERTISING AGE. Revenue for Capper’s Farmer, Country Gen- 
ing $26,675,479 in ad income.| equipment. This is the same unit tleman, Farm Journal, Farm & Ranch with Southern Agriculturi i 
i t 1 gr turist, Progressive Farmer and 
BH&G drops to sixth place, with|CBS has demonstrated at various Successful Farming are reported in the general magazine tabulation. 
$23,741,055. industrial, medical and merchan- Per Cent 
This Week Magazine continues | dising meetings. 1954 1953 Change 1954 1953 pany 
nge 
PU UIE” Bic weie.c cc cces $1,945,988 $1,745,988 +11.5 Kentucky Farmer .......... 260,401 279,803 — 0.7 
Wallaces’ Farmer & | Farmer's Magazine .......... 248,273 247,551 + 0.3 
re 1,910,205 ee a ae. | MO WE sacacdectdcnuas 243,775 229,863 6.1 
Breakdown of Group Advertising Revenue sy | +> 
J EE ee 1,797,240 1,638,898 + 9.7 Wee Galtlemen ..........0... 241,681 268,849 —10.0 
Because some confusion occasionally arises concerning the Wisconsin Agriculturist — pen ves 1,083,454 1,020,247. + 6.2 Montana Farmer-Stockman .... 213,274 200,977 + 6.1 
breakdown of ad revenue for publications that are sold both aa ps eg edi ao ae + = oreo ama Producer .. jag og poy nf rs 
individually and as part of a group, the following tabulation is *American Poultry Journal .... 827,928 820.913 + 08 Electricity on the Farm ...... 178.500 1901500 60 
presented. It shows two 1954 revenue figures along with corres- Ohio Farmer .............. 819,529 799,014 + 2.6 Breeder's Gazette .......... 177,532 196,932 —98 
ponding 1953 figures for each publication in the Dell, Fawcett, oe yo ean a eo | cio ieee 123.705 134673 — Ba 
: . P : ountry Guide ....--e-eeeune F 5 —_— J Me . .67 — 8.1 
Ideal, True Story and Pine groups. The first revenue figure is Corn Belt Farm Dailies ...... 738,344 724344 +419 | Colorado Rancher & Farmer .. 120805 116,934 + 33 
the publication’s share (as allocated by the publisher) in the California Farmer .......... 719,991 797,999 —9.2 County Agent & Vo-Ag Teacher 107,546 91,796 +411.6 
group advertising revenue PLUS additional revenue for adver- a care babs + <eees a mae + a See erbanand o's 106,372 116,722 — 89 
tising carried on : ‘ : Pt EE sspecccccese , , + 0. orida Grower ancher .... 103,244 98,821 oomeen 
sh ped < tna Am apne aoe a The — revenue figure Dakota Farmer ............. 608,371 612.279 —6.3 | Missouri Farmer ............ 85,841 60,263 442.3 
; Pp jon’s individual revenue only, and does NOT Pennsylvania Farmer ........ 590,921 566,595 + 4.3 California Farm Bureau Monthly 69,571 61,608  +13.0 
include any portion of its share of group advertising revenue. Western Producer ........... 450,523 496,414 — 9.2 Dairymen’s League News ..... 46,942 47,332 —08 
All figures are compiled by Publishers Information Bureau. Kansas Farmer ....--....... 439,156 442,303 — Ohio Farm Bureau News ...... 35,123 34,401 + 2.9 
veun of si . Missouri Ruralist ........... 436,974 441,217 — 0.09 **Mississippi Farmer ........ 34,573 21,980 7. 
Group plus Group plus Individual Individual A +53 
Individual Individual Revenue only Revenue only American Agriculturist ....... 417,835 433,583 — 3.6 Michigan Farm News ........ 21,554 21,403 + 0.7 
1954 1953 1954 1953 New England Homestead ad eee 399,635 415,668 oe *There were eleven issues instead of 12 issues in 1954. Also, during 
True Story Women’s Group: lowa Farm & Home Register .. 341,690 298,960 +14.0 1954, a southern edition was created, bringing the total to four editions. 
$4,631,477 $4,532,145 $ 816,039 $ 769,003 American Fruit Grower ...... 326,183 323,985 + 1.0 **There was a 10¢ per line rate increase in 1954 over 1953. 
Radio-TV Mirror .......... 3,843,160 3,782,450 27,722 19,308 
True Experiences .......... 3,850,885 3,798,101 35,447 34,959 
aan. 3873826 382558 SSB aa aes one ree “egasincs 
oat as og EE seetseesces 5,930,680 6,018,235 2,115,242 2,255,093 Figures compiled by Advertising Age and Canadian Magazine Advertising Bureau 
Modern Romances .......... 2,000,955 2,226,431 409,089 488,176 Per Cent Per Cent 
Modern Screen ............ 2,099,272 2,308,183 507,406 569,928 1954 1953 Change | 1954 1953 Change 
i — Some eeee eee e ees 1,669,813 1,823,938 77,947 — 85,683 *Reader’s Digest International $13,103,368 $11,417,178 + 4.8 RET Sree Be 346,319 311,332 +411.2 
- vel wel : ree: Maclean's its bile Mead +b 0 06 3,812,406 3,569,515 + 68 Revue Moderne ........... 295,921 298,010 — 0.9 
P= rf s Time Canada web eee eee cee 2,896,239 2,678,602 + 8.1 } Revue Populaire Pen Le 275,921 259,56 7.4 
Television Magazine ...... 1,148,158 1,756,142 138,072 151,072 ee eee 1,724,952 1,746,691 —12 | wechanica Popular 265,050 235. $7 
True Confessions .......... 1,490,917 2,235,397 480,831 630,327 Life International ........ 1,682,000 1,761,000 — 4.5 ee sth 00 +124 
Ideal Women's Group: Canadian Home Journal .... 1,596,408 1,521,542 +49 | Uaalr ---.----. "eae Set,S73 233,242 —12.5 
Intimate Romances ........ 530,663 506,676 18,320 41,742 || Life en Espanol .......... 1,506,000 917,000 +64.2 Mechanique Populaire ...... 93,600 84,900 +10.2 
Movie Life .............. 592,292 545,734 79,949 80,800 || Time Atlantic ............ 961,000 754,000 +27.5 *This includes revenue from the Canadian editions, which break down 
Movie Star Parade ........ 580,204 526,633 67,851 61,699 | biberty ......sseeeeeeess 853,543 893,364 —45 | ™ follows: 
Personal Romances ........ 544,815 525,682 32,472 60,748 | Time Latin America ...... 836,000 752,000 +112 — Reader's Digest (combined 
Vv Star Parade ae eh eae & 4 525,818 465,591 13,475 657 Canadian Homes & Gardens . 797,096 663,711 +201 | Mn véseuceweucs 2,690,625 2,688,899 — 
Pine Women's Group: Le Bulletin des Agriculteurs 635,859 638,421 — 0.4 Reader’s Digest (English 
SS rarer 353,055 558,266 130,785 418,890 Time Pacific ....-....... 628,000 461,000 +36.2 edition only) ........ 105,042 
: . , y ’ 63,855 +64.5 
Tee. Gee BOOPNGS . «ww ceeee. 230,871 140,651 8,601 1,275 Saturday Night .......... 448,157 473,910 —54 Reader's Digest (French 
Newsweek International 436,973 345,140 +266 | edition only) ........ 53,613 40,251 +33.2 
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Advertising Age, January 17, 1955 
MANNING O’CONNOR 


BEVERLY HILLs, CAL., Jan. 12— 
Manning O’Connor, 66, a member 
of the board of Colgate-Palmolive 
Co. and formerly v.p. in charge of 
the company’s toilet goods division, 
died at his home here Jan. 9. He 
had retired Dec. 1, 1953. Born in 
Joliet, Ill., he joined Colgate in 
1930 as a field sales representative. 
Three years later, he was pro- 
moted to national sales manager 
of the division. In 1933, he became 
manager of sales and merchan- 
dising and in 1942 was named v.p. 
in charge of the division. He be- 
came a director in 1949 and moved 
here after his retirement. 


GUSRIED V. FREUND 

New York, Jan. 11—Gusried V. 
Freund, 37, since 1950 director of 
trade relations for Frankfort Dis- 
tillers Corp., died of a heart attack 
yesterday at his home here. Before 
joining Frankfort, Mr. Freund 


national magazines. Developed by 
Young & Rubicam, the ad program 
was fostered by Mr. Van Beynum. 
He also approved and oversaw 
publication of the Travelers’ 
famous Currier & Ives calendars. 


W. CARL MASCHE % 

St. Pau., Jan. 11—W. Carl 
Masche, 47, director of market 
research for Brown & Bigelow, 
died Jan. 7 while at work in the 
offices of the advertising special- 
ties firm. He was a member of the 
American Statistical Assn., Amer- 
ican Marketing Assn., Minnesota 
Economics Club, and the Minne- 
apolis Advertising Club. 


Leeds Advertising Formed 

Arthur Gordon and Josh 
Schwartz, both formerly with 
Dobbs Co., have formed Leeds Ad- 
vertising, with offices at 19 W. 
44th St., New York. 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 

Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch ; 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Island Creek Coal Company is typical of 
scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 
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was an associate editor of the 
Journal of Commerce. 


RALPH B. HERDER 

St. Jouns, NEWFOUNDLAND, Jan. 
11—Ralph B. Herder, 60, president 
of the St. John’s Evening Telegram 
and a director of the Canadian 
Press, died here Jan. 9 after a 
short illness. He started his news- 
paper career in 1918 with the 
newspaper founded by his father 
in 1879. In World War I, he served 
overseas with the Royal New- 
foundland Regiment. He had been 
a director of the Canadian Press 
since 1951. 


| 
} 
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JOHN H. KELLY 

New York, Jan. 11—John H. 
Kelly, 54, former exec. v.p. and 
director of advertising for Emerson 
Drug Co., died at West Palm 
Beach, Fla., Dec. 27. He had re- 
tired from business after spending 
most of his career in advertising 
and selling. Refore joining Emer- 
son in 1944, he had been assistant 
head of the marketing department 
at Batten, Barton, Durstine & 
Osborn. From 1922 to 1936 Mr. 
Kelly was associated with Ameri- 
can Express Co., Gold Dust Corp., 
and Kaufman-Worms Cigar Co. 


FRANK A. BLACK 


Boston, Jan. 11—Frank A. 
Black, 78, advertising and publicity 
manager for William Filene’s 
Sons Co., Boston, for nearly a 
quarter of a century before he re- 
tired in 1934, died Jan. 6 at 
Gainesville, Fla. 

Widely-known in merchandising 
as an advocate of high advertising 
standards, he was active in the 
founding of the Pilgrim Publicity 
Assn., Boston, parent organization 
of the present Advertising Club 
of Boston. He also helped found 
the Boston Better Business Bureau. 

Mr. Black had served as presi- 
dent, treasurer and board chair- 
man of the Advertising Club of 
Boston, as treasurer of the Ad- 
vertising Federation of America 
(1935-36) and as chairman of the 
National Jubilee Committee of 
“Truth in Advertising.” He also 
served as New England v.p. of 
Associated Advertising Clubs of 
the World. 

He had lived in Gainesville for 
the past two years. 


CLARENCE VAN BEYNUM 

PORTLAND, CONN., Jan. 11—Clar- 
ence W. Van Beynum, 67, retired 
manager of the publicity and ad- 
vertising department of the Trav- 
elers’ Insurance Co., Hartford, 
died Jan. 5 at his home here. 

He joined Travelers’ in 1920 as 
a member of the publicity depart- 
ment, becoming assistant manager 
in 1923 and manager in 1926. He 
was responsible for publicity, p.r. 
and advertising management and 
development. 

Under his departmental admin- 
istration the insurance group be- 


came famous for its page ads in 


And Mt. Washington TV is ‘‘the 
best darn salesman you ’ve ever 
seen!’’ No wonder the sponsors of 
Disneyland, Jackie Gleason, Climax 
and Shower of Stars. 


‘Best darn salesman I’ve ever seen!”’ 


a few, have been sold on the Moun- 
tain. It reaches most of Maine, New 
Hampshire and Vermont at about 
half the cost of any other 3 TV sta- 


.. to mention tions in the area combined. 
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Creedon Succeeds Samish ton, president of the California 
as California Lobbyist State Brewers’ Institute, authoriz- 
Daniel J. Creedon, former state ing him to represent the state’s 
assemblyman, has registered as a Malt beverage industry. 
liquor lobbyist before the Califor-| Mr. Creedon resigned his as- 
nia legislature. Mr. Creedon, who| sembly seat after taking the oath, 
succeeds Arthur Samish, filed with | as he indicated he would after he 
the legislative auditor a formal was appointed to the $15,000 
letter, signed by James G. Hamil- lobbying position. 


the direct route to the heart 
of the giant LATIN AMERICAN 
drug and cosmetic market 

LA FARMACIA MODERNA is read 

regularly by more than 18,000 Latin 
American retail druggists, wholesalers, 
importers, and other carefully selected 


buyers 41% more than any other 
medium covering this market! 


Write today For Facts and Rate Card! 


THE CANTERBURY PRESS 
2001 Calumet, Chicago 16, lil. 


Advertising Is 
Slighted by ‘Econ’ 
Text Writers: Britt 


Tutsa, Jan. 11—Many present- 
day economics textbooks don’t in- 
clude adequate discussion of the 
role of advertising in U. S. busi- 
ness growth, according to Dr. 
Steuart H. Britt. 
| Dr. Britt, v.p. and head of re- 
|search of Needham, Louis & Bror- 
|by, Chicago, made that charge in 
an address before the Tulsa Cham- 
ber of Commerce last Thursday. 
The occasion was the 25th anni- 
versary of Watts-Payne Advertis- 
ing, Tulsa. 

In making his complaint, Dr. 
Britt said, he was not referring to 
special volumes and courses deal- 
ing with advertising alone, but to 
texts used in college economics 
courses given for their “cultural, 
broadly educational’ value. Nearly 
half of a representative current 
list of such texts don’t even list 
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Gracious, indeed, are New Orleans homes 


—but gracious! Where are the occupants? 


Thanks to its Deep South climate, New Orleans is an 
outdoor city. That’s a, et to remember when ad- 


vertising to the South’s 


»iggest market. And this makes 


it a very important fact that WDSU has more out-of- 
the-house listenership than any other New Orleans 


station. 


Success in reaching its audience with programs of great 
consumer acceptance means that sponsors, too, have en- 
joyed great success in reaching WDSU’s receptive audi- 


ence with resultful sales messages. Won't 
about availabilities? 


WDSU RADIO 


NEW ORLEANS ~— VITAL TO 


THE SOUTH’S 


you ask us 


BIGGEST MARKET 
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Advertising Age, January 17, 1955 
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HOW IS YOUR JAPANESE?—When the Englander Co. ad salesman bought 

space in the Rafu Shimpo, Japanese paper in San Pedro, Cal., to 

announce the company’s new “Sleepstakes’” contest promotion, he 

planned to check the ad as he does all Englander ads. But... .so he 

sent it to Richard W. Girvin, advertising director, with a section of 

the translation circled and a question, “Is this ok?” Girvin’s an- 
swer—“Who knows?” 


advertising in their indexes, he 
said. 

“A check of textbooks in gen- 
eval economics in the Chicago 
Public Library,” he_ reported, 
“shows 55 titles published since 
1947. There are 30 basic texts and 
25 supplementary books. 

“In eight of the 30 texts there 
is no discussion of advertising. In 


the remaining 22 it is listed in the 


|indexes but the actual references 


are usually only casual _ ones, 
many times only a sentence or 
two. 

“Of the 25 supplementary books, 
19 do not discuss the subject; six 


barely mention it. Of the total of | 
do not even list: 


55 books, 49% 


advertising in the index. 

“No wonder some of us are be- 
coming concerned over this,’ Dr. 
Britt commented. “We see the 
impact of advertising on the move- 
ment of goods, the effect of mer- 
chandising and advertising policies 
on sales and the relation between 
advertising and profits. 

“Yet many economists are writ- 
ing as if advertising didn’t exist.” 


WXEL-TV Joins CBS-TV 
WXEL-TV, Cleveland, will be- 
come a primary affiliate of CBS 
Television, effective March 1. The 
station, which is owned and oper- 
ated by Storer Broadcasting Co., 
will replace WEWS, Cleveland. 


600 W VAN BUREN ST- CHICAGO 7 
TELEPHONE STATE 2-5367 
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The ee Sy 
carried more total advertising 
than any other newspaper 

in the world 


We believe this record of nation-wide leadership 
for five years in a row is important news to ad- 
vertisers. It points out a market which is steadily 
top-grade in sales action, and a newspaper that 
offers extra value in coverage and response. 


The Milwaukee Journal 


Leader in ROP Color Linage in 1954 as Always— Over 1,650,000 Lines 
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NRDGA Is Told: 
Sales Volume Due 
for 3% Increase 


(Continued from Page 1) 
retary of Commerce (who will re- 
turn to Sears, Roebuck & Co. Feb. 
1—see story on Page 2), told the 
convention that it seems likely 
that the national economy will 
reach $500 billion in the next ten 
years. 

Emphasizing that two types of 
consumer demand are constantly 
present—the demand for lower 
prices and the demand for im- 
proved service—Mr. Worthy said 
that “the growth of the so-called 
discount house represents one seg- 
ment of the trend toward low-cost, 
high-turnover distribution, with 
sharply decreased emphasis on 
service, convenience and frills. 

“The phenomenal growth of the 
discount house,” Mr. Worthy said, 
“and of discount selling, should be 
the signal for reappraisal of con- 
ventional merchandising policies, 
for it is unquestionably a response 
to the consumer’s desire for a 
wider degree of latitude in which 
to exercise his free choice as to 
how he wants to spend his money.” 


s Harold S. Barnes, director of 
the Bureau of Advertising, Ameri- 
can Newspaper Publishers Assn., 
said that case history figures show 
that some of the top retail organi- 
zations in the country are missing 
profit opportunities because of 
their failure to follow established 
principles of promotional timing. 
“The only way to get a bigger 
return from your newspaper ad- 
vertising expenditure,” he _ said, 
“is by practicing the old system 
of showing the right item, at the 
right price, at the right time. It’s 
an old bromide, but a highly prof- 
itable one. And lots of stores only 
think they’re practicing it.” 


ws David Yunich, president of L. 
Bamberger & Co., Newark, in a 
talk on what stores can do to capi- 
talize on their opportunities, said 
that decentralization is one of the 
answers of the department store. 
“The big -super-shopping sec- 
tions that are being built in the 
new suburban population centers 
will support—eagerly and profit- 
ably—branch stores,” he said. 
“But in my opinion,” he said, “it 


.would be a big mistake for the big 


city store to put all its eggs in the 
one basket of decentralization. 

“The movement to the suburbs 
is going to slow down,” he pre- 
dicted. “A suburban area can sup- 
port only so many people and still 
remain a suburb.” 


@ Mr. Yunich stressed the fact 
that, despite the movement to the 
suburbs, big cities are retaining 
their population levels. All long- 
range planning, he said, must in- 
clude aggressive campaigning for 
local tax adjustment, and taxing 
authorities must be made to under- 
stand how much of the prosperity 
of a city depends on the prosperity 
of its stores. 

He urged department store oper- 
ators to improve facilities and 
services in appliance departments. 
It is not too late, he said, to catch 
up with the specialty stores by 
more aggressive selling and pro- 
motion. 

“Imaginative advertising and 
aggressive merchandising,” he 
said, “can bring potential custom- 
ers into your stores, but only your 
salespeople can sell them. During 
the past few years,” he declared, 
“there has been too much empha- 
sis on buying and not enough on 
selling.” 


s Robert J. Powderly, publicity 
and advertising director of Ernst 
Kern Co., Detroit, urged greater 


continuity in department store ad- 
vertising. “If your city has special 
transportation facilities, special 
parking rates, special inducements 
for shopping downtown,” he said, 
“promote them in your advertising 
—all the time—not just every once 
in a while. Talk about more com- 
plete assortments, variety, more 
departments, the convenience of 
all shopping in one store; of charge 
accounts, delivery, restaurant—all 
services. And then tell about them 
in all of your advertising.” 


= Grove Patterson, editor-in-chief 
of the Toledo Blade, expressed the 
belief that “newspaper advertising 
could be more productive if the 
store president, merchandise man- 
ager and advertising director spent 
a little more time examining the 
composition of their market, the 
changes in that composition and 
the importance of its composition 
to their sales promotion thinking.” 
He urged a study of the kind of 
appeal most likely to get maximum 
readership in each particular 
newspaper used. 


# Ben Dalgin, director of art and 
reproduction for The New York 
Times, pointed out that “the secret 
of good newspaper reproduction is 
contrast—not black against white, 
but the details of the illustration 
against the blank paper upon 
which it is printed. Unnecessary 
backgrounds often kill that con- 
trast.”” Too many store executives, 
Mr. Dalgin said, do not give their 
store’s advertising the attention it 
deserves. He urged closer coopera- 
tion between ad managers and 
newspaper reproduction men. 

The winning stores in the annual 
NRDGA newspaper advertising 
contest included the following: 
Hecht Co., Washington, D.C., 
and Rich’s, Atlanta, for their civic 
campaigns; Lipman’s, Salem, Ore., 
for its branch store opening; Mc- 
Curdy’s, Rochester, N.Y., Horne’s, 
Pittsburgh, Dayton’s, Minneapolis, 
and R. J. Goerke Co., Elizabeth, 
N.J., for their Christmas cam- 
paigns; Henry’s, Wichita, for its 
charge account campaign. 

A. Harris & Co., Dallas, and the 
Bon Marche, Seattle, tied for 
honors in color advertising. 
Merchandise advertising awards 
were made to Meyer Bros., Hous- 
ton, for its brand name advertis- 
ing; to Bon Marche, Seattle, for its 
$38 coat sale and to Sibley’s, 
Rochester, N.Y., for its sale of 
socks. 


RETAILERS FIND NO 
FAIR TRADE HARMONY 


New York, Jan. 13—The Na- 
tional Retail Dry Goods Assn., ap- 
parently split down the middle, 
will not take a stand on fair trade. 

Among the flock of resolutions 
presented at the final meeting of 
the convention today, a proposal 
on fair trade was conspicuous by 
its absence. 

With many member stores (such 
as R. H. Macy) determined to 
meet the onslaught of the discount 
houses head-on, NRDGA found 
no harmony on this question. So 
it decided to remain silent. 

Philip M. Talbott, newly elected 
president of NRDGA, adroitly 
parried all questions on fair trade 
at a press conference held yester- 
day. 

Mr. Talbott said mildly that the 
association is not taking an official 
position on fair trade but will 
continue its “intensive study” of 
the issue. 


s Asked whether his store, Wood- 
ward & Lothrop, Washington, D. 
C., has an official position on fair 
trade, Mr. Talbott said it does not. 
Asked whether he as an individual 
has an opinion on fair trade, Mr. 
Talbott again said no. 

The inability of the association 
to formulate a position on fair 
trade was reflected in the conflict- 
ing views of different speakers at 
the four-day convention. 


Sunbeam Corp., Chicago, prob- 


ably the most vigorous fair trade 
supporter in the country, received 
a plaque from the NRDGA for 
promoting better relations be- 
tween manufacturer and retailer. 
In accepting the award, B. A. 
Graham, Sunbeam president, 
blasted the discount houses as “a 
great hoax and cancer” and 
warned that they “may destroy the 
economic system that has been 
responsible, during the past 50 
years, for the greatest period of 
prosperity in the history of our 
nation.” 


® Craig Sheaffer, board chairman, 
Sheaffer Pen Co., another fair 
trade advocate, told the meeting 
that discount houses must be 
fought “without compromise of 
any kind.” 

On the other hand, several 
speakers showed no inclination to 
join in a fair trade crusade. Wil- 
liam I. Ellison, general merchan- 
dise manager, Hochschild, Kohn 
& Co., Baltimore, said it is time 
for manufacturer; of national 
brands to “sit down for a search- 
ing analysis of their position.” 

Even more challenging were 
the remarks of G. Wesley Wil- 
liams, exec. secretary of the 
Raleigh Merchants Bureau, who 
demanded that the fair trade 
laws be scrapped. “I want a fifth 
freedom for retailers—freedom of 
price,” Mr. Williams asserted. He 
added that the fair trade laws 
were responsible for the discount 
houses. 


TALBOTT IS ELECTED 
NEW NRDGA PRESIDENT 


New York, Jan. 12—Philip M. 
Talbott, senior v.p., Woodward & 
Lothrop, Washington, D. C., was 
elected president of the National 
Retail Dry Goods Assn. at the an- 
nual convention. 

Irwin D. Wolf, v.p. and general 
manager, Kaufman Department 
Stores, Pittsburgh, and v.p., May 
Department Stores Co., was re- 
elected chairman of the executive 
committee. 


DISCOUNTERS BLAMED 
ON DEPARTMENT STORES 


New York, Jan. 12—Writing on 
the growth of discount houses in 
the current issue of Housewares 
Review, Julien Elfenbein, editor of 
the Haire publication, blames 
department stores for starting the 
off-list revolution. 

“Department stores spent mil- 
lions of dollars in newspaper ad- 
vertising to convince the public 
that the list price was a lie, a 
phony, a fiction,” Mr. Elfenbein 
says. “They convinced the public 
that only a sucker pays the list 
price. They work to death the 
device of sales—anniversary, in- 
ventory, pre-inventory, fall, 
winter, summer and spring sales, 
right through the calendar. 

“Just before it decided to fold, 
Wanamaker’s, New York, filled its 
windows with big signs in which 
it described itself as a discount 
house. 

“If there is a department store 
in any town in the U. S.,” Mr. 
Elfenbein says, “that is adver- 
tising a single piece of merchan- 
dise at its list price (‘fair trade’ 
items excluded) I would like to 
know it. While the department 
store was educating the public that 
the list price was fictitious, it was 
promoting and increasing its serv- 
ices: free delivery, charge ac- 
counts, C.O.D.s, mail orders, 
alterations, returns, and God 
knows what else. 


s “As their costs of operation rose, 
the department stores insisted the 
product be cheapened. They put 
on the pressure for advertising 
allowances. They insisted on some- 
thing new every month, or a close- 


out or a promotional deal—to, 


compete with those doing a spe- 
cialty selling job or operating on 
a lower markup or margin.” 


ANNIVERSARY HONORS—G. D. Crain Jr. (center), publisher of Adver- 
tising Age and Industrial Marketing, was honored at a dinner 
meeting of Chicago Industrial Advertisers Assn. on the occasion 
of the 25th anniversary of Advertising Age and the 39th anniver- 
sary of Industrial Marketing. Here Richard C. Christian, CIAA 
president, is presenting him a life membership in the group, while 
Keith J. Evans, director of marketing and public relations, Joseph 
T. Ryerson & Son, looks on. 


G. D. Crain Jr. 
Feted by Chicago 
Industrial Admen 


Cuicaco, Jan. 11—Members of 
the Chicago Industrial Advertisers 
Assn. and many other friends 
gathered at the Jan. 10 meeting 
of the CIAA to honor G. D. 
Crain Jr., publisher of ADVERTIS- 
ING AGE, Industrial Marketing and 
Advertising Requirements. 

The speakers’ table was lined 
with publishers, agency presidents, 
advertising executives—friends of 
Mr. Crain and his family. George 
L. Staudt, advertising manager of 
Harnischfeger Corp., Milwaukee, 
presented Mr. Crain with a certif- 
icate of lifetime membership in 
NIAA, of which Mr. Staudt is 
chairman of the board. 

A tribute and a certificate of 
life membership in CIAA was giv- 
en Mr. Crain by Richard C. Chris- 
tian of Marsteller, Gebhardt & 
Reed, president of CIAA. Keith J. 
Evans, director of marketing and 
public relations, Joseph T. Ryer- 
son & Son, Chicago, and long- 
time personal friend of Mr. Crain, 
paid tribute to him as publisher, 
advertising man and friend, and 
presented him with several bound 
volumes containing more than 600 
letters of congratulations from 
prominent advertising, publishing 
and broadcasting executives 
throughout the country. 


= The tribute to the publisher, one 
of the founders of CIAA, was 
made at the time of the 25th anni- 
versary of AA and the 39th anni- 
versary of Industrial Marketing. 
The speakers described the contri- 
butions Mr. Crain has made to ad- 
vertising. 

Following the testimonial 
speeches, Stuart Doyle, account 
executive, Foote, Cone & Belding, 
Chicago, and Keith Gallimore Jr., 
account executive, Klau-Van 
Pietersom-Dunlap, Milwaukee, de- 
scribed campaigns which had won 
awards in 1954. 

Mr. Doyle told of the Armour 
& Co. Chemical division campaign 
which won a 1954 NIAA Topper 
award (AA, June 21). Armour had 
the problem of selling its fatty 
acid products when it was not 
known as a chemical producer, 
nor were there many familiar 
uses for the materials it had to 
sell. 


s Objectives of the Armour cam- 
paign were to open new markets 
for the sale of these products, sell 
more of them, develop more uses 
for them and develop a reputa- 
tion for the company as a strong 
research organization producing 


fatty acids and derivative prod- 
ucts. 

Two types of ads were run 
monthly. One series of spreads, 
aimed at management, ran in 
Chemical Week. Another series, 
aimed at laboratory research and 
product development chemists, 
ran in Chemical & Engineering 
News and Chemical Processing. 

Reprints of the ads were used 
in a direct mail campaign and ad- 


CBPA Honors Publisher 


At an overflow meeting of the 
Chicago Business Publications 
Assn. Monday noon, the organiza- 
tion presented a handsome desk 
pen set to Mr. Crain, a past presi- 
dent of the association. He was 
praised for his*many contributions 
to advertising and to business pa- 
per publishing, and especially for 
his continuing active cooperation 
in the work of CBPA. Frank Led- 
erle, v.p. and western manager of 
Haire Publications, made the pre- 
sentation. 


ditional detailed technical materi- 
als were sent in response to the ad 
coupon replies. 

As a result of the campaign, he 
said, the Armour division ac- 
counted for 92% of the increase 
in the total sales of coconut oil 
fatty acids in 1953. 


s Mr. Gallimore presented the 
story of the Kearney & Trecker 
Corp. campaign which took the 
1954 Putman award for its tool 
lease program. Kearney & Treck- 
er, Milwaukee tool manufacturer, 
decided to lease tools—in addi- 
tion to selling them—to bolster 
sagging sales. 

The campaign resulted in three 
times as many sales as had been 
estimated at the start of the cam- 
paign. Mr. Doyle attributed the 
success of the drive to the close 
cooperation of the advertising and 
sales departments. 

Salesmen, he said, were thor- 
oughly briefed on every aspect of 
the tool leasing program before 
the ads were released. 

Ads ran in 27 Sunday newspaper 
editions. There were 6,000 in- 
quiries in the first 90 days, and 
combined receipts for sales and 
leases were $3,000,000 in the same 
period. 


Finkel Goes to Botany 


A. M. Sonnabend, chairman of 
the board of Botany Mills Inc., 
Passaic, N. J., has appointed Stan- 
ley M. Finkel his executive assist- 
ant. Mr. Finkel was formerly ex- 
ecutive assistant to the president of 
Schenley Distillers Inc. and v.p. 
in charge of advertising for Park 


‘& Tilford, 
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Q hwentaiowt: Tasti-Diet Foods, Inc. Stockton, California 
ON THE POTENTIAL FOR DIETETIC FOODS IN AMERICA’S,2ND. LARGEST MARKET! 


TO—Mrs. Tillie Lewis, Mr. Meyer Lewis and 
your agency, Sidney Garfield & Associates 
from The Chicago Tribune. 


facts through the conviction and 


Why we are doing this: This page is our method of 
presenting to you data on the Chicago market and to urge Tillie 
Lewis’ Tasti-Diet line to run an adequate campaign concentrated 
in the Chicago Tribune. Because we believe that our sales arguments 
are so important to you, we have taken this means of presenting the 


believability of print advertising. 


Let’s start with the facts on your 
company. Tillie Lewis’ Tasti-Diet 
line was introduced nationally in 
1952. Your line is a variety of dress- 
ings, vegetables, desserts, and 
“sweet tooth” items with a low ca- 
loric content. Your appeal is pri- 
marily to weight watchers; sec- 
ondarily to people who must diet. 
To both groups, yours is the ap- 
pealing offer of “eat and enjoy it’. 


Dietetic Foods Skyrocket— 


Saies on products like yours have 
skyrocketed in the last 4 years. In 
1950, when the appeal was mostly 
limited to medical uses, sales on 
all dietetic foods in the U. S. ran 
around $25,000,000. Now they are 
over $100,000,000 a year and the 
forecast is that they will soon pass 
our nation’s $170,000,000 annual 
baby food sales mark. 

Based on Chicago’s usual 444% 
share of sales, this means over 4% 
million dollars annually on dietetic 
products right now, and nearly $8 
million in the near future. 

Tasti-Diet has been alert to the 
changes in the eating and waistline 
desires of many Americans. Some 
of your customers have been moti- 
vated by the dangers of overweight 
which insurance companies have 
been preaching for years. Others 
have specific medical problems, But 
your biggest growth potential is the 
group that is motivated by the same 
old American desire to look good 
that makes this country the market 
it is. 

DIETETIC FOOD DEPT. 
27 as 


. 
i 


What's Ahead? 


With the market for your products 
growing so fast, there has been 
little need to be competitive. No one 
has really walloped the consumer 
with advertising. The time is ripe. 
Competitive resistance has prob- 
ably come more from buyers than 
from the customers themselves. But 
even when you get to a “consumer 
demand” stage, some items will face 
a usage problem. On these your 
sales growth will depend on getting 
consumers to use them. Therefore, 
you must sell usage and brand. 


Sell 2 Types At Once 


In our file of case histories there is 
clear cut evidence that one strategy 
succeeds with both brand competi- 
tion and expanded usage. In three 
simple words it is sell the consumer 
—not the distributor, not the food 
store, not your stockholders. 

We have case history after case 
history of products which have 
done just that. Some are new prod- 
acts; some are oldtimers; some had 
® brand battle, others a usage 


battle. In each case, they took note 
of manufacturing, packaging, (we 
like yours) and distribution but 
they did not stop there—they went 
on to sell the consumers—to sell 
them hard enough to create a “con- 
sumer franchise’’. 

Consumer franchise is our name 
for a market status that keeps your 
sales healthy regardless of com- 
petitive pressure, a market status 
that makes food stores happy to 
stock and sell your product because 
they make money on adequate 
turn-over, a market status that 
makes store managers say to their 
clerks, “Keep that Tasti-Diet rack 
well stocked”. 


Enter Self Service 


One of the biggest spurts to dietetic 
food sales has been the distribution 
through food supermarkets. Here 
self service dominates. You have 
wisely developed special racks for 
your line. This is excellent, but a 
rack on a Classification growing as 
fast as yours is but a stepping 
stone. 

Soon, dietetic foods must become 
as integral, though distinct, a part 
of food stores as their baby food, 
frozen food, dairy, or produce de- 
partments. When that time comes, 
well advertised brands with pre- 
sold customers may be in the battle. 
Heavy consumer demand will be 
needed to compete. Even now, your 
racks depend on consumers to serve 
themselves, and on turnover to 
make store managers aware of 
Tasti-Diet’s potential. 


“Sell” Is Ambiguous— 


The word “sell” in the phrase “sell 
the consumer” has many meanings. 
Some take it to mean “Give” such 
as in coupons and other forms of 
dealing, others take it as “Buy” 
such as in buying loyalty with pre- 
mium catalogues, etc. (You have 
expressed yourself effectively 
against these methods.) We would 
like to amplify it further by point- 
ing to the words the consumer in 
the phrase. 

Our caution is not to emphasize 
trade promotion if it means only 
token promotion to the consumer. 
We do not mean that trade promo- 
tion should not be used, but we do 
mean that only such activity sel- 
dom brings continued success. 

We have, however, a long list of 
advertisers who have succeeded 
with 99-43/100% of their efforts 
directed to selling the consumer. 
Today’s food retailing is built on a 
pre-sold customer—not even an im- 
pulse purchase can be created with- 
out a pre-disposition to buy. 


Introduced “Market by Market” 


The introduction of your line was 
wisely done market by market. 
Since there is only one Tillie Lewis, 
it would have been difficult to per- 
sonally introduce Tasti-Diet into 5, 
10, or 60 markets at one time. 

Your promotion budget, also, at 
any given time would have had to 
be spread too thin to deliver im- 
pact in any market. You chose to 
concentrate, to deliver impact 
through trade luncheons market 
by market. Your studied opinion 
was that you could not diversify 
and still get impact. 


Concentrate on Chicago 


Consider the tremendous effect of 
applying the same market by mar- 
ket strategy to your advertising. 
We do not know your future plans. 
They may be to build national 


distribution and then rely mainly | 


on national media to carry the all 
important “sell the consumer” 
function. Or, they may be to retrace 
your steps “market by market” to 
deliver impact on consumers. 

National media such as maga- 
zines, radio, TV, have a selling 
function, but their extremely lim- 
ited coverage in Chicago (only 
12% for the highest national mag- 
azine, and only 9% for the average 
evening TV program), is too little 
to direct hundreds of thousands of 
pre-sold customers to your self- 
service racks. 


Chicago—A Top Market 


As America’s 2nd largest market, 
Chicagoans spend over 1.8 billion 
dollars every year for food. The 
5,500,000 Metropolitan Chicago 
population is larger than the com- 
bined city populations of Boston, 
Pittsburgh, Dallas, New Orleans, 
San Francisco, St. Louis, Buffalo, 
and Washington, D.C. all rolled 
into one! 

Isn’t this a single prize worth 
many? Its people earn .60% more 
than the national average — they 
eat more than the national aver- 
age—they eat more because they 
want to eat more. Result is they 
put on more of what you (and 
they) want to take off. 

Speaking of “taking off’’, the re- 
ducing salons in the Chicago area 
are having a hey-day. In 1940, all 
reducing salons in Chicago used 
8,436 lines in Chicago newspapers. 
In 1953, they used 80,996 lines! An 
increase of 860%. We believe this 
is prima-facie evidence of the po- 
tential for low calorie foods. But, 
like the reducing salons are doing 
—YOU’VE GOT TO SELL ’EM. 


Chicagoans Want Tasti-Diet! 


To check the appeal of your line in 
Chicago, we did a pilot survey. We 
spotted interviewers at 4 Chicago 
food chains to check housewives on 
dieting and weight-watching in 
their families. 

The results among 270 house- 
wives, showed that 56% of the fam- 
ilies have had or have a weight or 
diet watcher—and what’s more, in 
most families more than one per- 
son is involved. 

The potential for Tasti-Diet in- 
creased even further when we 
asked them “If a company devel- 
oped a line of low calorie or dietetic 
foods such as canned fruits, vege- 
tables, jams, jellies, salad dress- 
ings, dessert toppings and puddings 
which taste just as good as regular 
products, would anyone in your 
family be interested?” 62% gave 
us an unqualified “Yes!” These and 
other results of the survey point to 
Chicago as an excellent market, 
but as the survey also showed, of 
those saying yes they would be in- 
terested in a tasty dietetic line, your 
brand name was recalled by only 
11% ... we do not know if even 
these know how complete a line you 
have. 


(ADVERTISEMENT) 


| 


| Chicagoans want a line like 
yours. We assume you have a good 
supply—and we have a medium 
to sell it. 


‘Chicagoans Devour 
Your Specialties 


|Your leading seller, “Tillie Lewis’ 
Whipped Dressing’, is a natural 
for the Chicago Market. The aver- 
age Chicago family consumes 170 
ounces of salad dressings in a year 
and about 60% (102 ounces) is 
mayonnaise type—over a_ cool 
$5,000,000 a year on mayonnaise 
alone. A breakdown on some of 
your product classification is: 


METROPOLITAN CHICAGO 
(Estimates from Tribune Consumer Panel) 

Av. Per Fam. Annual Retoil 

them Ounce Vol, Ox. Vol. $ Vol. 
Prepared Dressings 170 297,000,000 $8,700,000 
Pkg. Desserts 13 54,300,000 $4,100,000 
Conned Peas 254 444,000,000 $5,000,000 
Canned Corn 145 428,000,000 $5,400,000 
Canned Peaches m 476,000,000 $7,200,000 
Fruit Cocktail 6 203,000,000 $5,000,000 
Total Metropolitan Chicago $35,400,000 

The $35,400,000 annual volume 


would be swelled to well over 
$60,000,000 a year with the ad- 
ditional items in your extensive 
line such as apple sauce, cherries, 
grapefruit, pears, plums, chocolate 
topping, asparagus, beans, beets, 
carrots, and tomatoes. 

Isn’t this single prize market 
worth a major investment and 
a concentrated effort? 


You Make It, We'll Sell It! 


As we pointed out before, we are 
not aware of any food manufactur- 
er who holds and maintains sub- 
stantial sales year after year by 
just “giving” his product away 
with 2 for 1 sales, coupons, etc., or 
by buying loyalty. The successful 
ones “sell the consumer”—and the 
best way to do this is with impact 
schedules in impact newspapers. 
Last year grocery store products 
advertisers invested over $4,000,000 
in the CHICAGO TRIBUNE. Com- 
petitively (we’re competitive too) 
the Tribune carried more of this 
food advertising than all other Chi- 
cago newspapers combined, and 
more general grocery linage than 
any newspaper in the world. HOW 
COME? Simply because the Trib- 
une has the confidence of a million 
Chicagoland Housewives, and as 
America’s 2nd largest market, Chi- 
cago is far too important to be 
judged by “rules of thumb” or trad- 
ing advertising for elementary 
merchandising legwork (which is 
almost totally ineffective in giant 
markets). 

Our merchandising department 
is geared to give market merchan- 
dising. Its list of services (some 
free, some at cost) is comprehen- 
sive and the most complete of any 
newspaper in any market. We call 
this department Sales Develop- 
ment and we’ll be pleased, thru its 
organization, to really go to work 
on your sales problems. 


How Tasti-Diet Can Do It 


An opportune strategy for Tasti- 
Diet is an impact campaign con- 
centrated in the Chicago Tribune. 


Srvc aod 


The specific method we recommend 
is the consumer and trade impact 
of FULL PAGES IN STARTLING 
4 COLORS. The successes of such 
campaigns in Chicago are legion— 
many from west coast manufactur- 
ers such as S & W, Hills Bros. Cof- 
fee, Hunt’s Peaches, and Chicken- 
of-the-Sea Tuna. 

Full 4-color ROP pages sell the 
consumer. Your racks, your pack- 
ages, and the quality impression of 
your products will stand out 
VIVIDLY in their minds. As the 
first newspaper in the U. S. to use 
ROP Color in four colors, the 
Chicago Tribune offers excellent 
reproduction every day. We printed 
521 color pages in 1954. 

The specific schedule we recom- 
mend is 18 newsprint color pages 
over a year’s period. The invest- 
ment of $79,000 is less than the 
cost of only one average 10c coupon 
mailed to Chicago families. This in- 
vestment should not be considered 
on a “percent of current sales” 
though it will reap immediate re- 
sults. It is a capital investment in 
America’s 2nd largest market-—-an 
investment to be amortized over 
the years just as a plant or newly 
developed product. (You invested 
around $10,000,000 in your Tasti- 
Diet line before even one unit was 
sold!) 


Why Not Other Papers Too? 


The more a budget is split, the 
more the impact is watered down. 
The Chicago Tribune with the 
largest circulation of any standard- 
size newspaper in America is read 
by 46% to 68% more housewives 
than any other Chicago paper! Ob- 
viously each of the other Chicago 
papers has some value, but as the 
chart below shows, dollar impact 
suffers at a greater rate than cov- 
erage accumulates. 


COVERAGE 
( Accum.) 


49% 66% 78%, 91% 


Da - Add AddAd 
‘ Am 4S-T) 


NE RATE 
coum 


$1.40 


News 
$1.10 


$2.82 


$2.15 
MILLINE RATE 
Based on accum. cov.) 


ADDING DAILY NEWS TO THE TRIBUNE 


| Cov. Inc.| 36% greater 
_COST INCREASE | 79%, greater 


ADDING AMERICAN AND NEWS TO THE TRIBUNE 
61% greater 


[Coverage inc. | 
| COST INCREASE 154% greater 


ADDING ALL 3 PAPERS TO THE TRIBUNE 
overage Increase | 87% greater 


Gost NORE) 


Source Cimcage Tritune Commune Pane! Study 1982 
Rates in effect -Tribune, Sept. 1, 1954. 
Other papers, July 1, 1954. 


In Summary 


The Chicago Tribune, the largest 
grocery store product advertising 
medium in America, offers Tasti- 
Diet the facilities of a proven 
method to sell America’s 2nd larg- 
est market. You will be pioneers 
with this kind of mass selling in 
the dietetic food field, but your 
pioneering will be done with a 
strategy of known value—full page 
units in full color in the Chicago 
Tribune, the Midwest’s strongest 
advertising and marketing vehicle. 
And we are all ready to roll. 
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ABC-TV Signs 3 Stations 
We know how | Three more stations have af- 
’ ‘ filiated with ABC-TV. They are; 
but we Il do it your W@Y wrrv-TV, Green Bay, Wis., ef-| 
You might have something wn od fective April 1; WOAI-TV, San 
sa & comes. sarprses aren't new tous, | Antonio, Be aoe amor 
Charles, % is brings e net- 
WALK ADVERTISING TYPOGRAPHY | work’s total to 223 stations. 


Telephone MO 4-6134 0 11E. Chicagoi 


You See What Is Happening At A Glance 


¥%& BOARDMASTER Visual Control 
Saves You Time, Money. 

% Gives Graphic Picture of Your 
Operations at a Glance. 

%* Simple to Operate, Type or 
write on Cards, Snap in Grooves. 

% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

%& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price *49” with cards 


24-page Illustrated 
FREE | sookter no. v-200 
a Without Obligation 
Write Today for Your Copy 


GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


Puerto Rico Ads 
Lure Industries 
With No-Tax Bid 


New York, Jan. 11—A new ad- 
vertising campaign scheduled to 
run for 18 months was launched 
here last week by the Common- 
wealth of Puerto Rico to induce 
qualified manufacturers to open 
additional tax-exempt factories on 
the island. Initial ads in the 
campaign broke Jan. 3 in the 
New York Herald Tribune and the 
New York Times. 

The initial ad in the February 
issue of Fortune has a distin- 


|guished copywriter; it carries the 
\by-line of Beardsley Ruml, for- 


merly board chairman, R. H. Macy 
& Co., now an economic consultant. 
One of his clients is the govern- 
ment of Puerto Rico. He also is a 
director of the Puerto Rican gov- 
ernment development bank and 


Operating at a maximum ERP f® 
200,000 WATTS 

WKOW-TV REACHES 

100,000 TV homes 

in ten counties having 
more than $600 million in 
retail sales 


WKOW-TV ON MARCH 1 

will raise rates only 25% 
BUT 

Advertisers starting con- 
tracts for continuous use of 
WKOW.-TV will be protect- 
ed at the lower rates for 
one year. 


on 0 I TILES LEIOSSS EI IO 


With complete audience domination 


AND NOW 
With greater power 


MORE THAN EVER 
WKOW-TV is Ist in Madison Television. 


—— WKOW-TV} 


CHANNEL 27 CBS © 


MADISON, WISCONSIN 
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Now Puerto Rico Offers 
100% Tax Exemption to New Industry 


by BEARDSLEY RUML 


“We don’t want runaway industry” says Governor Mujioz. “But we do 
want new and expanding industries. To get them, we promise freedom 
from all taxes—local and Federal.” That’s one reason why hundreds 
of U.S. manufacturers are locating new plants in Puerto Rico, where 
they are protected by all the guarantees of the U. S. Constitution. 


I a dramatic bid te raise 
the standard of living m 
Puerto Rico, the Common 


wealth Government is now 
offering U.S. manufacturers 
such overwhelming incen 

BEARDSLEY RUML = tives that more than three 
hundred new factories have already been estab- 
lished in this sun-drenched island 961 miles off 
the Florida coast 

First and most compelling incentive is a 

completely tax-free period of ten years for most 
of the manufacturers who decide to locate new 
plants in Puerto Rico. 


For example, if your company is now 
making a net profit after taxes of $53,500, 
your net profit in Puerto Rico would be 
$100,000 —a gain of 87 per cent as a result 
of non-spplicability of U. S. Corporate In- 
come Tax in Puerto Rico. 


Your dividends in Puerto Rico from a corpora- 
tion there could be $50,000 against $25,000 net 
in the U. S.—thanks to the non-applicability 
of the U.S. Income Tax 


What About Labor ? 


Puerto Rico's labor reservoir of 650,000 men 
and women has developed remarkable levels 
of productivity and efficiency—thanks, in part, 
to the Commonwealth's vocational training 
schools. These schools also offer special courses 
for managers and supervisors 


The progress made in technical skills may 
be gauged from the fact that there are now 
twenty-eight factories producing delicate 
electronic equipment. 


Among the U.S. companies that have already 
set up manufacturing operations in Puerto 
Rico are Sylvania Electric, Carborundum 
Company, St. Regis Paper, Remington Rand, 


CORPORATE TAX EXEMPTION 
Hf your met profit Your net profit 
after U.S. Corporate in Puerto Rico 
tacome Tax is: ould be 
* 17o00 * t.000 
ce oo 
00 1on.008 
t45 300 00 08) 
4K 0 108 ne 


your income” Vow net imc ome 
after U.S. Individual in Puerto Rico 
tncome Tax ib: would be: 
* 3.900 + 5000 
7.00 tone 
10.270 1.000 
lie 2.000 
2s.1Ne Je 0080 
om 100.000 


*Trese caamotes are Reured for dividends paid im Pues Rio te 
2 ungie rewdemt Based on ft edersi sacs eflecuve dan | 1984 


Univis Lens, Shoe Corporation of America. and 
Weston Electric 


“Close to Paradise” 


Listen to what L. H. Christensen, Vice Presi 
dent of St. Regis Paper, says 


“The climate is probably as close to paradise 

as man will ever see. 1 find Puerto Ricans in 

general extremely friendly, courteous and co- 

operative 

This plant in Puerto Rico is one of our most 

eflective operations, in both quality and output 

Our labor has responded well to all situations.” 
Mr. Christensen might have added that the cti- 
mate ts magnificent, with temperatures in the 
70's twelve months a year 

The swimming, sailing and fishing are out of 
this world. Domestic help is abundant 

The Commonwealth will leave no stone un- 
turned to help you get started. It will build a 
factory for you. It will help you secure long- 


term finance. It will even screen job applicants 
for you—and then train them to operate your 
machines 

Transportation 


Six steamship companies and four airlines op- 
erate regular services bet ween Puerto Rico and 


the mainland. San Juan is just 5'y hours by air 
from New York 

Light-weight articles such as radar compo 
nents come off the line in Puerto Rico one day 
and are delivered by air freight next day in 
California, Chicago and other mainland cities 
And, of course, there is no duty of any kind on 
trade with the mainland. 

Are You Eligible? 


Says Governor Muioz: Our drive is for new 
capital. Our slogan ix not “move something old to 
Puerto Rico,” but “start something new in Puerto 
Rico” or “expand in Puerto Rico.” 

The Commonwealth is interested in attract- 


ing all suitable industries, and especially elec 
tronics, men's and women’s apparel, knitwear, 
shoes and leather, plastics, optical products. 


costume jewelry, small electrical appliances, 
hard candy and pharmaceuticals 
Te get all the facts, and to find out whether 
you and your company would be eligible for 
complete tax exemption, mail coupon below 


Commonwealth of Puerto Rico, Dept. 000 
‘579 Fifth Avenue, New York 17,N. Y. 


Mail me “Facts for Businessmen,” your report of 
the advantages of Puerto Rico for plant location 


Name 
Tithe 
Company 
Addrew 


has been connected with the eco- respondent, who has been with the 
nomic development agency since it Puerto Rican economic develop- 
was formed in 1950. ment administration for some time. 
Copy stresses that the tax-ex-| Ted M. Levine, formerly with 
emption offer is only to “new in-| Ruder & Finn and Lawrence Fert- 
dustry” and excludes “runaway” ig Inc., has been added to the 
plants. Coupons will be used with staff to handle business press rela- 
each ad to limit returns to qual- | tions. A staff of industrial repre- 
ified prospects. sentatives, under Edgardo J. Vaz- 
An initial appropriation of about quez-Bruno, Puerto Rican indus- 
$700,000 is understood to have trial expert, will cover the country 
been made for full pages in six to contact prospective manufac- 
national magazines and about a | turers. 
dozen business papers, and 1,500-| John I. Snyder, the development 
line ads in five newspapers. ‘agency’s mainland director, said 
‘that 230 new plants were estab- 
= Magazines include Business lished in Puerto Rico in the last 
Week, Fortune, Newsweek, Time, three fiscal years. The aim of the 
The New Yorker, and U. S. News|current campaign, he said, is to in- 
& World Report. Newspapers to be | crease that number substantially 
used will include the Chicago Trib- in the coming 18 months. 
une, New York Herald Tribune,, The advertising campaign is 
New York Journal of Commerce, being handled by Ogilvy, Benson 
New York Times, and Wall Street & Mather. 
Journal. 
The drive will be backed up by Petry Co. Appoints Cass 
a new mainland office of public| Richard L. Cass, formerly with 
relations for the commonwealth’s!| WBBM, Chicago, has joined the 
economic development administra- | Chicago tv sales staff of Edward 
tion at 579 Fifth Ave., headed by | Petry & Co., radio-tv station repre- 
Mel Most, former AP foreign cor- | sentative. 
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S , BOHACKS 
; = sae” 
Gn = TURKEY 
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EP LSE LEMIRE ALE EE 


A typical BOHACK 
Commuter Card 


FRED J.HABERLE, Advertising Manager, 
H. C. Bohack Co. says—“Long Island Rail Road 
car cards are a perfect adjunct to our advertis- 
ing. They enable us to present Bohack Quality 
Foods in full-color, appetizing photos to the 
thousands of Long Island commuters daily. As 
all of our stores are located on Long Island, 
there is no waste circulation.” 


Write for large marketing map of Greater New York Market and 
population and sales statistics for TDI COMMUTER-LAND. 


TRANSPORTATION DISPLAYS, INC. 
/0/ ; 


GRAND CENTRAL TERMINAL BUILDING » 
MU 6-3456 


| STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 


NEW YORK 17 
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Closed Circuit TV and Travel Contests 
Highlight Westinghouse Program for ‘55 


New York, Jan. 11—Westing- 
house is staging a “Be My Guest” 
contest to whip up dealer and con- 
sumer interest in the company’s 
new radio, television and hi-fi 
lines. 

Mr. and Mrs. John Q. Public 
don’t have to buy anything to be 
eligible. They can get into the 
competition by visiting their near- 
est Westinghouse dealer to see a 
demonstration of some of his 1955 
models. They then write in 25 
words or less why they like any 
particular feature of any of the 
new radio, tv or hi-fi products. 
The dealer countersigns the entry 
and the contestant mails it to the 
address the dealer gives him. 

There are a raft of prizes to be 
given away to the writers of the 
best why-I-like essays. Grand 
prize is a “Be My Guest” trip for 
two around the world; Westing- 
house will pay $6 a day to cover 
the cost of baby sitting during this 
30-day tour. Other awards: a trip 
for two to Paris, South America 
and Bermuda or Mexico; 19” color 
tv sets, b&w tv sets, radios and 
high-fidelity combinations. 


= Two kinds of competition have 
been planned for dealers to give 
small retailers as well as big 
stores a chance to win. The big- 
gest prizes—topped by another trip 
around the world for a couple— 
will be dispensed on a point sys- 
tem covering sales results. 

Smaller dealers will compete by 
writing in 25 words or less, “Why 
I like to sell Westinghouse prod- 
ucts.” Lucky contestants will win 
short trips. 

These contests, which were 
announced at a 26-city closed cir- 
cuit telecast staged to unveil the 
new line for dealers throughout 
the country, will close April 30. 
Fuller & Smith & Ross is handling 
the promotion for Westinghouse. 


= Patterned after this year’s tv 
spectaculars, the telecast origi- 
nated in the CBS studios and was 
beamed to 25 major markets. 
Most of the story of the 1955 
line was told in original music 
with Westinghouse’s tv voice, Betty 
Furness, and Westbrook Van Voor- 
hees as narrators. Also playing 
prominent roles in the show were 


Darn Those Russian Ikons! 


NEw York, Jan. 11—Here’s a 
candidate for commercial-of- 
the-week: 

Reciting the virtues of a 
Westinghouse product between 
the acts of “The Best of Broad- 
way” last week, Betty Furness 
told a nationwide CBS-TV 
audience that “These are the 
only flashbulbs that fit almost 
every camera.” 


T. J. Newcomb, division manager; 
R. L. Sandefur, general sales 
manager of the division; John An- 
gel, of the radio sales department, 
and Rod Kershenstein, sales pro- 
motion manager. 

Westinghouse television-radio 
division will spend a little more 
on advertising this year than it 
did last on the basis of present 
plans. The “Be My Guest” contest 
will be promoted on tv, radio and 
in newspapers. Miss Furness will 
extend Westinghouse’s invitation 
to the public to enter in the com- 
mercials on “Studio One” (CBS- 
TV); the invitation will be re- 
peated on the color show, “Best of 
Broadway,” on the same network. 
Both programs are placed through 
McCann-Erickson; Fuller & Smith 
& Ross places the radio and news- 
paper copy. 

An interesting sidelight of this 
story is the fact that Westinghouse, 
a color tv sponsor, did not show 


any color models in the 1955 line. 


® Meanwhile, Westinghouse’s 
electric appliance division, Mans- 
field, O., was also trying out a new 
approach in winter promotions, 
with a January White Sale. 

Timed to tie in with the tradi- 
tional post-Christmas soft goods 
white sale, it will offer drastic 
price cuts on white hard goods, in- 
cluding refrigerators, freezers, 
ranges, washers and dryers. 

The promotion will be adver- 
tised mainly on the “Best of 
Broadway” and “Studio One” tv 
shows throughout January, after 
which (beginning in February) 
the same shows will be used to 
introduce Westinghouse’s new ap- 
pliance line. For the new line there 
will also be a heavy magazine and 
newspaper schedule. 

In the small appliances field, 
the company says advertising on 


its “big three” electric housewares 
—the Cook-N-Fryer, the roaster- 
rotisserie combination and _ the 
steam iron—will be increased by 
more than 100% over 1954. Fuller 
& Smith & Ross is the appliance 
division agency. 


Cities Service Oil Names 
King to Head Marketing 

John D. King has been named 
v.p., a director and manager of 
marketing of Cities Service Oil 
Co. (Del.), Bartlesville, Okla., a 
subsidiary of Cities Service Co. 
Mr. King, who has been counsel 
for the company for 11 years, will 
headquarter in Chicago. He suc- 
ceeds Edward L. Stauffacher, who 
has been named president of Ci- 
ties Service Oil Co. (Pa.), New 
York, the parent company’s mar- 
keting subsidiary in the north- 
eastern states. 

Other marketing executive 
changes in Cities Service Oil in- 
clude G. C. Richardson, who be- 
came manager of operations; B. J. 


Farwig, who has been named 
general sales manager; C. A. Wil- 
lis, manager of research and sales 
development, and Lyle Knight, 
who has been promoted to office 
manager and assistant secretary 
of the company. 


Israel Sets Tourist Drive 


The Israel Government Tourist 
Office is beginning its first na- 
tional ad campaign through the 
Wendell P. Colton Co., New York. 
Magazines, including Holiday, The 
New Yorker, Newsweek and Time, 
will be used, as well as newspa- 
pers in Boston, Chicago, New 
York, Philadelphia, Montreal and 
Toronto. The promotion will 
stress Israel’s modern conveni- 
ences, scenic beauty and ancient 
shrines and monuments. 


Paynter to Campbell-Ewald 
Lawson Paynter has joined 
Campbell-Ewald Co., Detroit, as 
a creative writer and business 
manager of the tv-radio depart- 


ment. He formerly was manager 
of television and radio production 
with Ewell & Thurber Associates, 
White Plains, N. Y. 


KBAK-TV Names Weed TV 


KBAK-TV, Bakersfield, Cal., has 
named Weed Television Corp. to 
represent it nationally. Weed & Co. 
has been named to handle repre- 
sentation for KBAK. 


VALUABLE REPORT 
FOR ACCOUNT EXECS 
NEWSPAPER REPS! 


FORECASTS OF 1955 
RETAIL SALES AND ADVERTISING 


EXPENDITURES BY 
16 CLASSES OF RETAIL STORES 


$1.00 PER COPY 


Richard E. Snyder, Economist 
11 S. La Salle, Chicago 


THE NEW TREND IN ADVERTISING 
..»-Makes Us Expand 


AYBE YOU haven’t yet spotted the new trend 
M in advertising. It is the trend to supplement 
advertising to people in the mass with selective 
advertising to prospects —the people most likely 
to buy. 


It is a growing trend, because today’s fierce 
competition is forcing it. More and more national 
advertisers and their agencies are finding that 
this kind of advertising makes their advertising 
dollars work harder. 


Through continuing research and experience 
they are finding that advertisements mailed to 
individual prospects escape competition for at- 
tention .. . win far higher readership than any 
other form of printed advertising . . . permit 
telling a complete sales story ... pay off in 
measurable sales results. 


Because R. L. Polk & Co. has complete national 
publishing facilities in the selective advertising 
field, we are right in the middle of this trend. 
It has caused us recently to add this big new 
plant to our Detroit facilities. 


Here we carefully prepare the hundreds of 
different selective circulation lists our clients re- 
quire. Here daily we can receive two million 
individual advertisements, imprint them with 
dealers’ identification, address them and mail 
them to the selected prospects of many of 
America’s largest advertisers. 


You will find it worth while to know more 
about the new advertising trend and about our 
selective circulation medium — particularly about 
what it can do for you. We have some interesting 
facts to show you. Please write us. 


R-L:-POLK & co. 
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Hamilton Joining WNDU-TV 


William Thomas Hamilton, an 
account executive at CBS Radio, 
New York, will resign Jan. 28 to 
become sales manager of WNDU- 
TV, Notre Dame University’s com- 
mercial station. The station, which 
is expected to start operating in 
July, will be an NBC affiliate. Mr. 
Hamilton handles the Procter & 
Gamble and General Foods ac- 
counts at CBS Radio. 
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Average Adman Lived to Ripe Old 
Age of 61.5 in 54, AA Obits Reveal 


(Continued from Page 1) 
teristic of death records of the past 
few years. 

Average age of death of persons 
in other businesses—corporation 
executives, etc.—was 69.9 years, 
according to AA’s obit record. This, 
too, fit the pattern of preceding 
years. 

AA’s survey further reveals that 
admen’s average age at death for 
the past six years has been 59.8 
years, ranging from 57.3 in 1950 
to 62 in 1949. 

The survey must be considered 
only as indicative, not comprehen- 
sive or definitive. It merely re- 
views obits carried in AA and the 
significance of the results are dif- 
ficult to assess because of a lack 
of similar figures for other pro- 
fessions and industries. 

AA printed 357 obituaries in 
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each morning through The Qallas XY 
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that covers the Dallas Market! 


Ghe Dallas Morning News 
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more people READ The 


than any other North Texas newspaper. 
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1954, of which 136 were those of 
advertising people. The total for 
1953 was 418 and the number of 
adman obits also was 136. The re- 
mainder of those published in 1954 
was 259 of persons in related 
fields and 43 of executives in oth- 
er businesses. 

The majority of deaths among 
the three groups occurred between 
the ages of 61 and 70. Here is the 
way the deaths of the three groups 
stack up by 10-year age break- 
downs: 


ADVERTISING FIELD 


Age No. of Per Cent 
Deaths of Total 
20-30 2 1.47 
31-40 9 6.62 
41-50 19 13.97 
51-60 40 29.41 
61-70 45 33.08 
71-80 20 14.70 
81 Plus 1 74 
Total 136 99.99 
RELATED FIELDS 
Age No. of Per Cent 
Deaths of Total 
20-30 1 .60 
31-40 2 1.20 
41-50 20 11.97 
51-60 51 30.54 
61-70 50 29.94 
71-80 29 17.36 
80 Plus 14 8.38 
Total 167 99.99 
OTHER BUSINESSES 
Age No. of Per Cent 
Deaths of Total 
20-30 none —- 
31-40 none — 
41-50 1 2.33 
51-60 9 20.93 
61-70 13 30.23 
71-80 1l 25.58 
80 Plus 9 20.93 
Total 43 100.00 


(In addition, there were 11 obit- 
uaries reported in 1954 which gave 
no age.) 


Admen, with their fellow Amer- 
icans, are “outliving themselves,” 
according to the life expectancy 
predicted for them. The National 
Office of Vital Statistics predicted 
on the basis of figures available 
for 1900, that men born in that 
year should live to 46.6 years. 
With the aid of improved living 
conditions and medical science, 
admen are living 15 years beyond 
their predicted death age. 

There are very few figures 
available for the average age of 
death for other occupational 
groups. But those available for 
professional and semi-professional 
people indicate that they are out- 
living, with admen, the larger sec- 
tion of the population. The follow- 
ing chart shows figures compiled 
by (1) Journal of the A. M. A. 
for doctors; (2) Steel for iron and 
steel executives; (3) Publisher’s 
Auxiliary for weekly newspaper 
men, and (4) Journalism Quarter- 
ly for editorial workers. 


Average 
Occupational Age 
Group Year at Death 
Doctors 1949 67.2 
Iron and 1949 64.0 
steel execs 
Weekly 1950 65.5 
Newspaper men 
Editorial 1950 66.1 
workers 
HEALTH STUDY SHOWS 


HIDDEN AILMENTS 


ANN ARBOR, MICH., Jan. 11—Re- 
cent examinations of 500 appar- 
ently healthy business executives 
at the University of Michigan hos- 
pital revealed that 41% of them 
had physical ailments of which 
they were unaware. 

The most common ailment found 
was gastro-intestinal disturbance. 


CLIENTS’ PRODUCTS—When E. T. Howard Co., 77-year-old advertising 


agency, moved to new offices at 40 E. 49th St., New York, it made 
maximum use of clients’ products in decorating and finishing the 
offices, including products of U. S. Plywood, Sloane-Delaware divi- 
sion of Congoleum-Nairn, and Lehigh Furniture Corp. At top is the 
office of Dewey Pinsker, president. Below is the conference room. 


Following closely were cardio- 
vascular trouble and nose and} 
throat ailments. It was discovered 
that four men had cancer and one 
had tuberculosis. 

In addition, 27 cases of high 
blood pressure, 16 cases of peptic | 
ulcer, 12 cases of gallstone, eight 
organic heart conditions and three 
cases of diabetes were uncovered. 

The results of this study, con- 
ducted by the Institute of Indus- 
trial Health at the university, in- 
dicate the importance of periodic 
check-ups, according to Dr. O. Tod 
Mallery Jr., director of the Insti- 
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and the graphic arts, 
and yet they can be 


good work makes good friends, 


keep us doing good work. 
It’s a winning circle. 
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Graduated Markups 
Might Have Nipped 


Discounters: Study 


NEw York, Jan. 11—If the 
sliding scale of profit margins used 
in large food stores had been used 
by other types of retailers, dis- 
count houses might never have 
come into existence. 

That conclusion is drawn from 
a study of supermarket pricing in 
the current issue of Progressive 
Grocer. 

The study describes in detail 
the supermarket pricing policies 
of Foodtown Supermarkets, Cleve- 
land, a combination chain and co- 
op group. 

The sliding scale policy is based 
on fast moving “cost of living” 
products carrying the lowest gross 
profit margins while slower mov- 
ing products carry bigger margins. 
The margins used by the super- 
markets studied range from more 
than 40% on slow moving items 
to less than 5% on fast sellers. 

A can of baked beans at 19¢, 
for instance, produces only 3¢ 
margin; a 19¢ can of pimientos 
produces 5%¢ margin. Fast sell- 
ing gelatine desserts at two for 
19¢ produce a 2¢ margin; slower 
moving anchovies, at 19¢, produce 
5%¢ margin. 


= The Foodtown margin study is 
based on nearly $3,000,000 in sales 
of more than 4,000 items during a 
full quarter of a year. It includes 
an analysis of tens of thousands of 
consumer purchases. 

These figures, however, are not 
interpreted as a national average. 
Such national figures are impos- 
sible to determine in any industry 
as large and complex as American 
food retailing, Progressive Grocer 
says. But, it adds, there is a grow- 
ing uniformity in food store pric- 
ing policies throughout the U. S., 
and this record of the Foodtown 
operation is standard in most re- 
spects. 

Further analyses of the Food- 
town study covering various mer- 
chandising practices will appear 
in the next five issues of the mag- 
azine. 


Carling Launches Magazine 
Drive for Black Label Beer 


Carling Brewing Co., Cleveland, 
has launched its first campaign 
in national consumer magazines 
for Black Label beer with an ad 
in Jan. 7 Collier’s. Insertions in 
Family Circle, Look and True will 
follow. Lang, Fisher & Stashower, 
Cleveland, is the national agency 
for Black Label beer. Carling has 
appointed Winius-Brandon Co., 
St. Louis, to handle advertising for 
Black Label in St. Louis and sur- 
rounding area, in cooperation with | 
Lang, Fisher. 

Benton & Bowles, New York, 
remains national agency for Car- 
ling’s Red Cap ale, and Erwin, 
Wasey & Co., Chicago, continues 
to handle Stag advertising. 


NBC Buys First UHF Outlet 
for $606,000 Outlay 


National Broadcasting Co., 
which is expected to acquire the 
full FCC limit of five v.h.f. and 
two u.h.f. - owned-and-operated 
television stations, has bought| 
its first u.h.f. outlet-—WKNB-TV, 
New Britain, Conn. NBC nego-| 
tiated the transaction with the 
station’s president, for an esti-| 
mated $606,000. The sale is uescae 
to FCC approval. 

NBC already owns five oe) 
band video stations. There has 
been no hint as to where the net- 
work will move next in the u.h.f. 
band. 


Muller Joins Conant & Co. 

Margie Muller, formerly with 
Lee Hamrick Advertising, has 
joined Conant & Co., New York, 
as an associate of the public rela- 
tions company. 


‘Radio & TV Journal’ Names 
Robinson Marketing Consultant 

J. Homer (Robby) Robinson, 
associated with the television, ra- 
dio and electronics field for more 
than 25 years, has been appointed 
marketing consultant on the ad- 
vertising staff of Radio & Tele- 
vision Journal, New York. 

Mr. Robinson will help develop 
a new feature section on hi-fidel- 
ity markets which will appear 
each month beginning with the 
February issue. 


Weinseimer Promoted to V.P. 

Philip C. Weinseimer Jr., for- 
merly manager of the electric 
shaver division of North American 
Philips Co., New York, has been 
named v.p. in charge of the com- 
pany’s consumer products divi- 
sion. The division sells Norelco 
electric shavers, radio-phono- 
graphs, table radios and portable 
radios manufactured by the Phil- 
ips Co., of the Netherlands. 


ah. 


READERS DO 


2% 


OF THE BUSINESS 
IN THIS $5 BILLION 
DOLLAR INDUSTRY 


PAPER PRODUCTS * CAKE DECORATIONS « CLEANERS 
DOUGHNUT. MACHINES * CONTROLS + CONCENTRATES 
MOULDS + PRESERVES « VACUUM CLEANERS © YEAST 
DIVIDERS + FLOUR HANDLING EQUIPMENT © SUGAR 
HUMIDIFIERS © INSECTICIDES ¢ BROOMS + VITAMINS 
BASKETS © REFRIGERATING MACHINERY © UNIFORMS 
‘SHORTENINGS © VEGETABLE OS + THERMOMETERS 
DETERGENTS © PROOF BOXES ¢ MOTORS * FIXTURES 
FRUITS ¢ OVENS * PANS © SPICES * MIXERS * MILK 
MOULDERS © FLOUR * RACKS « TRUCKS © CABINETS 
ATERS + CONVEYORS + BREAD SLICERS * SYRUPS 
TIRES + LABELS * BAGS * SHOW CASES * FLAVORS 


Readers than any 
other bakery 
publication 


CLISSOLD BUSINESSPAPERS: 


Helper | 
105 W. ADAMS ST, CHICAGO, ILL. elper THE CANNER * BAKING INDUSTRY * HOSPITAL MANAGEMENT 


CORRO-S.81 


For Trade and Hotel Shows, Product Promotions, 
Window or Interior Displays, Sales Meetings 


PHILIP MORRIS Seen CORRO-Sz7 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


THE NEW All-Purpose 


Display Background 


ONLY 


| 4509, 


ia mo 


tes oe iS nal 


Says Colonel J. M. Cahn, Philip Morris Director of Military Sales: “...not only 
lasted for the first two weeks but covered all 98 performances... easy to 
assemble...excellent background...we here at Philip Morris wanted to say, 
‘Thank you’ for creating the ‘Corro-Set’.” 


and sell any product...any service 


Ow em wee & owe oe ee ee mee ee ee ee eee eee ee 


DISPLAY DIVISION, Dept. AA- 1b 
GIBRALTAR CORRUGATED PAPER CO., Inc. 
3 Entin Road, Clifton, New Jersey 


() Enclosed find check for $.__ 
TORRO-SET Display Backgrounds rg "$45.00 each 
(Shipped Railway Express unless otherwise speci- 
fied. F.O.B. Clifton, N. J.) 


(0 Send me the new illustrated CORRO-SET Brochure. 
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Dismayed & Confused 

To the Editor: I read with dis- 
may and with confusion the news 
concerning the contemplated aboli- 
tion of simplified mailing. 

Before we go any further into 
my letter, may I state that it is 
purely objective. I do not use sim- 
plified mailing nor do I sell any- 
thing for such use. I therefore have 
nothing to gain one way or the 
other. 

What is disturbing is the fact 
that there have been admissions 
that simplified mailing was profit- 
able for the Post Office. I thought 
that this administration was aim- 
ing at increasing the efficiency of 
the Post Office and attempting to 
cut down on the deficit. 

If simplified mailing is profit- 
able why is it being cut out? If it 
is not profitable why isn’t there 
a clear-cut statement to that ef- 
fect? 

There is no doubt that much 
business will be decreased on the 
part of certain types of advertisers 
who find it impossible to blanket 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcceme 


an area except at extremely high 
costs unless they use simplified 
mailing. However, there are many 
shopping guides which have 
sprung up. I know one, for exam- 
ple, that has a 10,000 weekly cir- 
culation. The publisher of this 
shopping guide is not going out 
of business. He will set up an 
“occupant” at a given address and 
attempt to do the same thing he 
was doing under simplified mail- 
ing. For the same $150 postage, the 
Post Office will now have to do 
a tremendous amount of sorting 
and handling. The cost of this 
handling must be considerable. 

Third class mail stimulates a 
tremendous amount of business 
and therefore, taxes. Surely this 
deficit, for example, is a lot less 
than second class. Surely, in 
these days of subsidy, foreign aid, 
etc. ad infinitum, the administra- 
tion could do well to continue any 
method which stimulates business 
activity. 

As a further note, your report 
discusses a thousand letters re- 


Good Ads Made Better! 


Here Type Can & SERVE You 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 


| NEWARK NEWS 


for November!” 


<n te 


“Look! 303,000 net paid Sunday 


Newark News 
Daily and. Sunday 


Represented nationally by O'Mara & Ormsbee, Inc 


NEWARK, NEW JERSEY 


‘ceived from irate citizens. Wow! 
What a tremendous amount out of 
160,000,000 people! 
MARVIN LEVIN, 
Publisher, Southern Beverage 
Journal, Coral Gables, Fla. 
a 


- cs 
“Wrangler’ Is Blue Bell's 


To the Editor: In your Dec. 27 
issue there is a mistake. We feel 
sure it was unintentional, but we 
would like to call your attention 
to it in the hopes that it will not 
happen again. 

We represent Blue Bell, manu- 
facturer of Wranglers. Wrangler is 
Blue Bell’s own registered trade- 
mark for an entire line of west- 
ern wear. On page two of your 
Dec. 27 issue there is a photograph 
of a Lee Riders ad. The caption 
under the photograph reads, “Boss 
Wrangler.” Undoubtedly, this was 
a slip on the part of the writer but 
since Wrangler is Blue Bell’s own 
name, we would greatly appreciate 
it if you would omit it from any 
eopy not directly applicable to 
Blue Bell garments. A great deal of 
time and money has gone into 
building this trade name. We are 
sure you can understand our dis- 
pleasure in seeing it associated 
with one of our biggest competi- 
tors. 

JO MALONEY, 

Public Relations Representa- 

tive for Blue Bell, N. W. Ayer 

& Son, New York. 

It was no slip; were just igno- 
rant. “Boss Wrangler” are just two 
good American words to us. 

° e + 
New Look Comes to Denver 
Department Store Ads 


To the Editor: Department store 
advertising in Denver has taken 
on a new look. I think that in view 
of the stir in Denver advertising 
circles resulting from this new 
look, ADVERTISING AGE will be in- 
terested in it. 

Joseph Ross, 40, was named 
president of Daniels & Fisher, a 
pioneer Denver department store. 
Ross arrived in Denver from Nei- 
man-Marcus in Dallas. He brought 


ece 


Howse ond Gorden ond 0 & F Soy: 


BEFORE AND AFTER—These two Daniels & Fisher ads 


from the Denver 


Post illustrate the old look (left) and the new look, described by 
Fred J. Martin Jr. of the Post. 


a new advertising technique all his 
own to Denver. 

Now when anyone talks about 
department store newspaper ad- 
vertising in Denver, they refer to 
the before and after. The before is 
prior to the arrival of Ross in mid- 
November and the after is since 
his arrival. 

I am enclosing tear sheets from 
the Denver Post illustrating this 
new look. 

FRED J. MARTIN JR., 

Promotion Reporter, The Den- 

ver Post, Denver. 

> e e 
Dayton Agency Skips Party 
in Favor of Boys’ Club Gift 

To the Editor: I thought you 
might be interested in the attached 
letter which the Dayton advertis- 
ing agency, Kircher, Helton & Col- 
lett, sent to their clients this year 
announcing the demise of their an- 
nual Christmas party, and the 
adoption of a new project of using 
the money such parties usually 


cost in doing some local welfare 
work... 

{Mr. Kircher’s letter reads, in 
part: 

In past years we've had a 
Christmas Open House at the 
agency a few days before Dec. 25. 
It has always been enjoyable to 
salute our friends this way, but in 
recent years, we’ve heard the com- 
ment—as I’m sure you have—that 
there are “just too many Christ- 
mas parties.” 

So we've decided to say fare- 
well to that tradition, and to use 
the money spent for that function 
in another way. 

For instance, our Christmas 
Open House budget will help out- 
fit the photographic laboratory of 
the new Dayton Boys’ Club and 
provide the club with its own 
Speed-Graflex camera as well. A 
small contribution to the solution 
of today’s juvenile delinquency 
problem—but a contribution just 


the same. We are making the club 
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CHesapeake 3-2050 
17 W. LOOMIS ST. CHICAGO 
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WKBT advertisers! 


CHANNEL | 


Affiliated with 5000 watt 
WKBH, La Crosse’s 32 
year old NBC outlet 


Well! WKBT welcomes that well-known 
violin player, Jack Benny, sponsored by 
Lucky Strike. Top stars and top advertisers 
are flocking to WKBT — the baby station 
(only six months old) that is doing a giant 
job. And here’s why. WKBT offers the big- 
gest opportunity market in TV today! Not 
just a new market. But that rare TV treasure 
—an exclusive market — covered only by 
WKBT! No other TV station reaches the 
45,340 TV homes** of La Crosse and its en- 
virons. A very rewarding situation for 


‘LA CROSSE 
WISCONSIN 


More Growth! WKBT has added ABC 
— now carries all major networks, 


*The Jack Benny Show—WKBT, Sundays, 6 PM 
**TELEVISION MAGAZINE 


REPRESENTED 
NATIONALLY BY 


PAUL H. RAYMER 
COMPANY, Inc. 
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that gift.] 

This seems to be quite a step 
away from the necessary nuisance 
of Christmas parties, and maybe 
Kircher, Helton & Collett has 
started something. As a member 
of the Dayton Advertising Club, 
I thought perhaps you would be 
interested in this. 


LEIGH METCALFE, 
The National Cash Register 
Co., Dayton. 


Salt Lake Agency's Ads 
List Auto Prices 


To the Editor: In your Nov. 15 
editorial, “Those Automobiles 
Still Need Selling,” you state, 
among other criticisms, “...it is a 
major operation to extract the 
price of a car from the personnel, 
let alone get any information on 
its features or virtues.” 

Sensing a need for price infor- 
mation on new cars, the advertis- 
ing agency, Hoggan & Hall, here 
in Salt Lake City, hit upon the 
idea of publishing prices under 
the agency’s name, and selling 
space in the ad to individual 
dealers. No dealer names are dis- 
played. Only brand names and 
base delivered prices for the 
automobiles in each series are 
shown. 

The first ad, published Nov. 10, 
was supported by Chevrolet, 
Studebaker and Pontiac, the only 
three 1955 cars announced up to 
that time. The enclosed ad from 
our Nov. 23 issue (2 col. x 20”) 


NEW CAR BUYERS GUIDE 
: by Hoggan & Hall 


Prevented os © public service by 
. 


Hegges & Hall Adver- 


cers errive in 


CHEVROLETS, NEW 1955 FACTORY WARRANTED 
Six-Cylinder 150 Series Fight-Cylinder 150 Series 


$2.08 00 
2.133.000 
4-0r Swo 2448.00 
2,149.00 
2-Or. two 2 400 00 


Station Wegen (8) 2.042.094 
President De Luse 

4-01. Soden 6) s27261 
President State 


(a) Prem 
20.000-mile querentee, including 15 car tubric 


include: Blve Corel Finish: full tenk gasoline: 
etrons. 


signets. courtesy lights. foom rubber front seat cushions, 
De Lune Models, foom rubber seat cushions trent ond 
reer on Regel ond President Models 


Price includes 12.000-mile New Cor Guerentee, Full Tonk 
of Geveline, fell Crank Core a Ou. Chew . 


2 tn eddition te the ebove Mew Yorker models incivde beck-up 
Lights sefety cushion dash pone! electric clock Powerfiite Trem 


mission. power brakes, chrome sun cop, folding reer seat erm 
row 


includes the original three lines, 
plus all Chrysler Corp. cars. 
Reaction has been surprisingly 
favorable, according to agency 
reports, with floods of calls and 
comments from the car buying 
public being registered at the Hog- 
gan & Hall office. This should 
confirm the validity of your edi- 
torial remarks. 
K. M. CARPENTER, 
Manager General Advertising, 
Newspaper Agency  Corp., 
Salt Lake City. 


Advertising College Plan 
Has Further Support 

To the Editor: It is indeed very 
encouraging to learn of the in- 
terest that has been generated by 
David Ogilvy’s proposal for a na- 
tional college of advertising. 

The survey that is being planned 


vertising courses as to the value of 
such a college is a step in the right 
direction. After this poll is taken 
and tabulated, I would like to see 
another one conducted among 
people actively engaged in the ad- 
vertising field as to their opinions 
about the value of a national col- 
lege for advertising. 

I feel that a positive endorse- 
ment on the part of a sizable num- 
ber of advertising people would 
provide the necessary stimulant to 
activate plans for the college. 
Prospctive students would then 
rest assured that this endorsement 
would tacitly imply a direct link 


between the advertising field at 


| 


large and the college, thus insuring 


functional courses rather than a 
theoretical approach to pedagogy. 

It would open up a new vista 
and pave the way for professional 
status as an added incentive to 
attract young, intelligent people 
to the advertising ranks. 

JAY HOFFER, 


Promotion Manager, WJAR- 
WJAR-TV, Providence. 
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ADVERTISERS ALL OF THESE 


To Back Up 


To Make It 
More Effective! 


Office of Publication: 


Chicago 54, Ill. 


Division of Haire Publishing Co. 


ONLY TOYS and NOVELTIES OFFERS 
LAeCCKa/ PVICOS 


Their Advertising— 


1405 Merchandise Mart 


$0-psihi booklet on MARKETING 
and MERCHANDISING OF TOYS 

GUIDE TO BUYING TIME — depart- 
_ment stores, wholesalers and chains 


ple rae, lame aaa 


(@ Direct mail bulletin, TIPS To TOY- 

BUYERS—featuring toy items man- 
4 wfactured by advertisers in T&N. 
Mailed Free! 


@ Assistance in — new ‘toy 
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House Beautiful ssn 


572 Madison Avenue, New York 22, N. Y. 


HOUSE BEAUTIFUL SELLS 
the men and women behind 
the counter because it 
reaches and influences the 
people they like most to 
see in front of the counter. 
It pays two ways to be a 
regular House Beautiful 
advertiser! 


® Selis both sides 
of the counter 


House beautiful 
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Comet Rice Offers Premium 

Comet Rice Co., Houston, is run- 
ning 420-line ads in 87 newspapers 
in 18 states offering nine packets 
of Burpee flower seeds for 25¢ 
and a Comet Rice boxtop. The pro- 
motion will run through February, 
with shelf-talkers, display cards 
and tie-in mats available to re- 
tailers. Tracy-Locke Co., Houston, 
is the agency. 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES © CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
It's smart to have our special policy — 


AND BE PROTECTED 
WRITE FOR DETAILS AND RATES 


EMPLOYERS hel: ladda 
CORPORATION ia 


<e NSURANCE EXCHANGE 
KANSAS CITY, MISSOURI 


‘Gentry’ Marks 
3rd Birthday as 
Elite Ad Medium 


(Continued from Page 3) 
the magazine reports 36,000 sub- 
scribers. 

Publisher Segal frankly admits 
that at first he thought Gentry 
|would never top the 50,000 mark. 
|Now, however, he feels the book 
ican reach 250,000 or more. Among 
thoughts for the future, he is 
mulling over the possibility of 
switching from four issues at $2 to 
six issues at $1, still retaining the 
aura of class with which the maga- 
zine has surrounded itself. 

This class atmosphere trans- 
‘cends the editorial content of 
|Gentry and may be seen as well in 
i\most of the book’s advertising, 
pon has gone from 115 pages 


M 


ASS 


Occupant 


Mai 


Now Yours For 


lers! 


Immediate Use— 


Over 35 Million, Up-to-Date, 
Accurate Occupant Addresses! 


You CAN CALL us, wire us, or write 
us now and we can supply you 
instantly with over 35,000,000 
“live” addresses covering more 
than 95% of the able-to-buy 
people living in the United States 
and Canada. 


Tue ADorA Occupant Lust is 
today, what it has always been, 
the largest, most reliable, most 
complete list of occupied resi- 
dences in both the United States 
and Canada. We do this by main- 
taining daily, continuous, field 
and mail checks. 


Tuts Occuranr Lust is also the 


most versatile and flexible. You 
can be sure of reaching your pro- 
spective customers in any town, 
city, section of the city, territory. 
state or dominion —or the whole 
of the United States and Canada. 
And you can do it quickly, effec- 
tively, efficiently and economi- 
cally. 


ToceT your advertising message, 
coupon or sample to any or all 
potential customers phone our 
nearest office now. We’ll be glad 
to send one of our top men in- 
stantly to help you plan and to 
tell you how much we can do for 
you and how little it will cost you. 


Advertising Distributors of America, Inc. 


NEW YORK 17 

400 Madison Ave. MUrray Hill 8-6500 
ALBANY, N.Y. 

268 Central Ave. Albany 5-243] 
CHICAGO 5 

624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 

509 W. Third St MAin 6062 

DETROIT 26 


834 Bagley Ave WOodward 2-1174 
PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 


PITTSBURGH 19 
906 Forbes St. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St PRospect 3064 


CANADA: TORONTO, ONT. 
308 Coxwell Ave. GErard 7568 


Serving many of the leading 
manufacturers throughout 


the United States and Canada 


Mark Sloman William Segal 


to about 160 pages in the last 
three years. 

To the Gentry market, adver- 
tisers will offer such items as the 
previously mentioned foam rubber 
toilet seat, with monogram. (For 
readers not so affluent, there’s al- 
so an advertised $20 unit made 
from the ordinary toilet seat ma- 
terials, but hand decorated.) 


= Recent issues have advertised 
such items as a collection of Swe- 
dish matches for $7.50; eagle per- 
ches; eight steaks for $25; electric 
socks, to keep the master warm, at 
$17.95 the pair; $1,000 custom- 
built radio-tv cabinets (the adver- 
tiser got calls from people who 
wanted to know if he could supply 
special finishes) and silver dice at 
$10 a set. 

There’s a four-page ad in the 
Christmas, 1954, issue offering 
169-day cruises on the Stella 
Polaris, starting at $1,490 and go- 
ing up to $4,695. An English 
chemist offers a large bottle of 
Trumper’s West Indian Extract of 
Limes, an all-purpose men’s toi- 
let preparation, for $15. 

The latter two advertisements 
point up another Gentry forte: the 
ability to do the unusual for un- 
usual advertisers. For the Clipper 
Line’s Stella Polaris cruise, pub- 
lisher Segal wrote the copy, and 
the magazine offered the services 
of its own cruise director to supply 
additional information on _ the 
Mediterranean trip. Gentry’s 
unique audience makes possible 
and plausible a line in the copy 
such as: “The fact that this offer 
is made to Gentry readers assures 
you of distinguished, congenial 
company.” 


= Trumper men’s cologne was 
originally shipped direct from 
England to the purchaser, and in- 


aa) Sl 
>OUR UN HOMM 


LES PLUS BELLES LAVANDES 
4 CONCENTRATE FOR MEN ‘Caron 
TOILETRIES FOR MEN—Caron Corp., 
New York, is one of the makers of 
men’s toiletries whose ads occupy 
a notable amount of space in 


Gentry. 


variably the purchaser ran into 
difficulty and extra expense with 
customs authorities. Since “only 
100 bottles are available each 
month for the American market,” 
according to the ad, the business 
was not big enough for an agent to 
handle. Consequently, Trumper 
now makes a bulk shipment to 
Gentry; the magazine in turn drops 
the individual orders into the mail 
as they come in monthly. 

All this is not to say that Gentry 
is a magazine that lives by the 
gimmick; it highlights the publi- 
cation’s ability to perform the un- 
usual. Some more achievements: 

A high-quality shirt maker, Al- 
fred of New York, took seven 


pages in the Christmas issue for , yg 


a cooperative promotion for sport 
shirts. Alfred then made reprints 
of the seven pages and sold about 
400,000 to stores across the country, 
with the store’s imprint and the 
Gentry logo on each reprint. Cost 
for the works was about $10,000, 
and Alfred considers it was an ex- 
cellent expenditure. 


= Benedetti custom shoes reports 
that it sells about 100 pairs of $25 
shoes by mail as the result of a 
$200 insertion. The Duffer Co. 
says it sells more Duffers at a low- 
er cost-per-dollar than in most of 
the large consumer books it uses. 
The silver dice advertiser men- 
tioned above sold 40 pairs of dice 
at $10 a set. His space cost was 
$100. Publisher Segal cites many 
more cases like these. 


Gentry’s limited circulation has |_ 


always presented a problem in 
that it has made mass marketers 
reluctant to spend their money on 
limited readership. But, in its saies 
pitches, the magazine points to 
the quality and devotion of its 
readers. 

Subscribers include the Shah of 
Iran, President Eisenhower, Jack 
Chrysler, Henry Ford, Eugene du 
Pont, Arthur Godfrey, Jack Webb, 
(who sent a handwritten note ad- 
vising of his change of address), 
Gov. Averell Harriman (whose 
wife called to switch the sub- 
scription to Albany) and the for- 
mer French ambassador to the 
U. S. (who called from Washing- 
ton to switch his subscription to 
Paris). 

Selling space in a quality pub- 
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DUFFER PUFF—Duffer Co., New York, 

says it gets a lot of low-cost value 

from its ads in Gentry for its 
duffers. 


lication such as Gentry requires 
a rare kind of salesman, not easily 
found. The major burden falls on 
the advertising director, Mark J. 
Sloman, an urbane veteran prac- 


Terrific Results! 
NO WONDER! 


You get around 600,000 ABC net paid cir- 
culation for only 5c a word; minimum 10 
words. Carries 800 - 1,000 classified ads 
every issue. Send for further details. 


SCIENCE AND MECHANICS 


233 Dunham Building, Chicago 11, ill. 


Nation’s 13th Market 
is by advertising in the 


St. Paul Dispatch - Pioneer Press 


The ONLY way 

you can uncover 

your prospects 
in the 

St. Paul “Half” 


51.5% 


2.9% 


HOUSEHOLD COVERAGE 


5.9% 


(St. Paul City Zone} 


95.0% 


86.6% 


16.4% 


MORNING 


EVENING 
Some S- PAUL DISPATCH-PIONEER PRESS 
OTHER TWIN CITY DAILIES 


SUNDAY 


Source: A.B.C_ Publishers 
Statements 9/30/54 


St. Paul Dispatch-Pioneer Press 


Representatives 


New York — Chicago — Detroit — San Francisco 


Les Angeles — St. 


Ridder-Johns, Inc. 


Paul — Minneapolis 
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tically never seen without a car- 
nation in his lapel, who has been 
Selling space for nearly a quarter 
of a century. 

Mr. Sloman has worked closely 
with publisher Segal for that 
length of time. He is active in the 
publication of American Fabrics, 
Mr. Segal’s highly regarded busi- 
ness publication, and accounts 
personally for 75% of the space 
sold in Gentry. 

Recently, Gentry put on a Paci- 
fic Coast man, a Chicago man and 
a Detroit representative. The next 
issue will have an Automotive 
Salon feature and will mark the 
entry of the Detroit magnates as 
Gentry advertisers. 

Editorially, Gentry started with 
an approach similar to American 
Fabrics, replete with conversation 
pieces like zinnia seeds and a cel- 
lophane bag of oats tipped into 
a story on gentleman farming. 
But the costs of tipping in 25,000 
bags amounted to $12,000. There 
are no more oats. 


® Rather than gimmicks, Gentry 
relies more and more on unusual 
editorial material, unique makeup 
and fine printing. Frequently, art 
reproductions are good enough 
for framing. A recent issue ran the 
gamut from articles on “Solar 
Boats on Ancient Egypt,” ““Wrest- 
ling in Japan,” “The Electron Mi- 
croscope” and “The Art of Matisse” 
to a piece on how to serve and 
quaff cognac. 

When Gentry first hit the mar- 
ket, ad agencies said, “Go get your- 
self a few service stripes.” Now 
it has the service stripes, and it’s 
out to get the vertical stripes 
that run through the dollar sign. 


Charles Adams Named V.P. 


Charles Adams, tv production 
head of Loucks & Norling Studios, 
New York, has been named a v.p. 
of the company. 


Fa Bags 


Industrial Admen 
of N.Y. Celebrate 
S0th Anniversary 


(Picture on Page 48) 

New York, Jan. 11—America’s 
oldest industrial advertising group 
is completing its 50th year of activ- 
ity. 

The Industrial Advertising Assn. 
of New York, founded in 1905, 
and since 1922 a chapter of Na- 
tional Industrial Advertisers Assn., 
marked the opening of its golden 
anniversary year here yesterday 
with its seventh annual Old 
Timers’ Meeting. Among the in- 
vited guests were charter mem- 
bers, past presidents and active 
program participants of past years. 

Representing the veteran mem- 
bers on the dais was Frederick M. 
Feiker, a charter member and a 
former exec. v.p. of McGraw-Hill 
Publishing Co. Currently technical 
director of the National Research 
Council, Washington, Mr. Feiker 
contrasted the attitudes of Ameri- 
can business men with those of 
industrialists in other parts of the 
world. Noting that Americans 
work toward expansion of their 
markets while others are content 
to seek their share of existing 
markets, he said, “We build lakes, 
while the rest of the world shares 
pools.” 


s While the chapter’s 50th anni- 
versary celebration will not of- 
ficially take place until April, at 
which time its traditional one-day 
conference will be held, yester- 
day’s meeting bore many of the 
earmarks of a birthday party. 
Robert J. Barbour, advertising 
manager, Bakelite Co., and v.p., 
NIAA, and Robert L. Ware, chap- 
ter historian, who spent many 
‘years with Western Electric Co., 
reviewed past achievements and 
‘set goals for future activity. 


| 


| In an address scheduled for de-,ing ancestors. It reminds us me 


livery, but which he was unable to 


transportation schedule, William 
K. Beard Jr., president of Asso- 
ciated Business Publications, paid 
tribute to leaders of the past and 
predicted future trends in the in- 
dustrial advertising field. 

“We bump continuously into an 
awareness of the bigness of our 
combined poppas,” said Mr. Beard. 
“Whenever I let myself drift into 
the fanciful notion that I have 
turned out a pretty hot perfor- 
mance of one sort or another, I 
usually discover that in 1925 or 
1905 somebody did the same thing, 
only he did it better. 


= “It’s a humbling experience. A 
rewarding one, too. It brings sharp 
realization of the vision and of the 
accomplishments of our advertis- 


make in person because of a tight 


are drawing constantly on rich re- 
sources they stored up for us—like 
interest on a savings account.” 

For the future, the ABP head 
predicted: 

1. “A much bigger market and a 
much bigger ad budget to play 
around with.” 

2. “An industrial ad man with an 
expanded built-in capacity to doa 
bigger job, to think more and 
better.” 

3. “An advertising effort re- 
searched end to end, with high- 
brow stuff like human motivation 
in the picture large.” 

4. “A spot around the manage- 
ment boards reserved for Mr. In- 
dustrial Ad Manager, expert in 
mechanized sales.” 

As in previous years, the Old 
Timers’ program was organized 
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Towne, who has been head of his 
own industrial agency here for the 
past 19 years. 


NBC Film Appoints Keever: 
Announces Other Shifts 

H. Weller Keever, formerly 
central sales supervisor for the 
NBC Film Division, New York, has 
been named national sales mana- 
ger of the tv distributing company. 
He has been with the film divi- 
sion since 1951. 

Coincidentally, Leonard C. War- 
ager moved from supervisor to 
sales manager of the eastern staff; 
Dan Curtis, from acting supervi- 
sor to sales manager of the central 
sales force, and Clifford Ogden, 
from supervisor to sales manager 
of the western sales force. Curtiss 
C. James, formerly of Murphy & 
Lang, has joined the sales promo- 


and sparked by W. L. (“Bill”) 


tion staff as a presentation writer. 
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4,100,000 BIRTHS in ‘54 


NOW REACHING ~ 
3,000,000 YOUNG ~ 
FAMILIES YEARLY 
IN THE UNITED 
STATES, CANADA, © 
BELGIUM AND THE 
HAWAIIAN IS- | 


ACT NOW .. 


4b 
& MLAs. 


Gittfay 


RECORD BABY BOOM 


page tc ae Se 


knew 


_ GIFT-PAX INC., 225 LAFAYETTE ST., NEW YORK 12.N.Y._ 


yo diduit — 
i, 


ABOuT HOSPITAL DISTRIBUTED 


SAMPLING 
PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET? 


)e 


WILL-POWER 


A man may learn more only if he WILLS it. One of the most 
tragic things that can happen to any man is when he feels that 
there is no more for him to learn. He gets into a rut, satisfied 


that his thinking is good enough for the job. His work becomes 


monotonous as he approaches each job with the same mental 
attitude. Gradually he is left behind by others who have more 
WILL-POWER. GOOD-WILL and SUCCESS are the result 
of determined WILL-POWER. P&A have always been aware 
of this fact, and for that reason have always emphasized a 
WILLINGNESS to serve you better. 


Think it over, and call 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street, Chicago 5 
for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 
—the phone number is HArrison 7-3732 
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Is your 1955 advertising budget slightly small for the big job expected of it? 


There are several ways you can s-t-r-e-t-c-h that budget. 


1. By doing something with layout and copy appeals that will 
step up the effectiveness of the white space you buy. 


2. By re-evaluating the publication picture in the light of today’s 
opportunities, and comparing the effective coverage each 
magazine gives you per dollars invested. 


3. By merchandising your advertising to salesmen, distributors’ 


salesmen, and selected prospects to get added impact from 
each ad. 


The first calls for a method of measuring attention and readership. That’s 
where Starch reports can help you. Three Penton publications are regularly 
*““Starched”’ and reports are available from Daniel Starch & Staff. All 
Penton publications offer helpful information that will assist you in tailor- 
ing your advertising to their audiences. 


The second involves better yardsticks to aid in space buying. Here, too, 
Penton can give you a lot of help. For instance, we have standardized on 
the modern Standard Industrial Classification of the U.S. Census Bureau to 
aid you in making comparisons. Plant counts, and size of plant, so necessary 
in determining effective coverage are available on all of our publications. 


The third way to stretch your budget—merchandising your advertising — 
is one in which we are prepared to help you with reprints, direct mail 
service, and special list selections. 


Will you call on us for cooperation? 


THE PENTON PUBLISHING COMPANY 


PENTON BUILDING ¢ CLEVELAND 13, OHIO 
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Branham 


Engelhardt 
Kracke 


JUNIOR AND SENIOR—After the new junior board of 
directors of The Branham Co., newspaper and ra- 
dio-tv representative, met in its first sessions in 
Chicago Jan. 8-9, the juniors met with the com- 
pany’s senior board. The junior board, an advisory 
group, shown standing here, includes Charles E. 


Campbell 


Stapleton 


Corcoran Long 


Brewer 


" 
— 


~ 


Charney Noyes 


Greenberg 


Branham, A. J. Engelhardt Jr., Thomas B. Campbell, 
Frank J. Stapleton, Dudley D. Brewer, Edwin C. 
Charney, and Norman E. Noyes. Seated are Arthur 
M. Kracke, director and general counsel; Eugene 
F. Corcoran, president; Monroe H. Long, board 
chairman; Lewis S. Greenberg, v.p. and treasurer. 


‘Remove Price Mention from All National 
Appliance Ad Copy,’ NARDA Panel Asks 


(Continued from Page 1) 
television ads. 

Mr. Gillespie suggested that ap- 
pliance producers take a page 
from the auto industry—‘“which 
does a wonderful job of selling 
the product, and at the same time 
directs the customer to the dealer 
for details.” 

Other NARDA members, how- 
ever, pointed out that the recom- 
mendation was not presented for 
approval by the full membership, 
though they suggested that it 
might be presented to the NARDA 
board of directors next April. 


= In general, the 400 appliance 
dealers gathered at the NARDA 
convention showed a strong preoc- 
cupation with falling margins and 
cut price competition. There was a 
great deal of discussion, both on 
and off the floor, about how to 
meet the discount operators— 
whether on their own price 
grounds, or by such other means 
as “creative selling.” 

The latter course was favored by 
most speakers. A favorite sugges- 
tion was to “see the customer in 
the home before she has a chance 
to become a shopper.” 

George Johnston, president of 
Johnston’s Inc., Minneapolis, 
sounded a keynote for most dealer 
thinking by po'nting out that, “in 
the major appliance and tv busi- 
ness we’re going to have to live 
with off-list competition for a long 
time. 

“The question is,” he suggested, 
“are we offering a list price pack- 
age that we can sell as a substitute 
for a discount?” 

Such a package, Mr. Johnston 
said, should include: (a) being 
wholeheartedly in the trade-in 
business, (b) having one’s own 
service shop, and (c) having a 
full-fledged credit department. 


RETAILER-MFRS. CAN 
FAIR TRADE, FTC SAYS 

WASHINGTON, Jan. 11—The Fed- 
eral Trade Commission today re- 
jected the contention that manu- 
facturers who operate wholesale 
or retail outlets forfeit their right 
to enter into fair trade agreements 
fixing prices charged by independ- 
ent merchants. 

The issue was advanced by 
members of the FTC staff, who 
pointed out that the fair trade 
laws prohibit price fixing agree- 
ments among retailers. Staff mem- 
bers argued that manufacturers 
who operate wholesale or retail 
outlets must be considered as 
wholesalers or retailers, who are 
therefore prohibited from entering 
into price fixing agreements with 


their competitors. 

Since 1952, the issue has been 
raised in two cases. In today’s 
decision, FTC Chairman Edward 
Howrey ruled Eastman Kodak can 
fair trade its photographic prod- 
ucts, despite the fact that it oper- 
ates 35 retail stores. 

His opinion clearly stated that 
the commission will take a similar 
stand in regard to Doubleday & 
Co., which operates retail stores 
and also enters into fair trade 
agreements fixing prices of its 
books sold by competing book 
stores. 


# Chairman Howrey said a con- 
trary decision would force manu- 
facturers to choose between direct 
selling or fair trading. He said the 
commission was aware of the fact 
that many manufacturers are par- 
tially integrated and engage to a 
lesser or greater degree in some 
form of wholesaling or retailing 
activity. 

“In fact, the volume of direct 
selling in this country has reached 
tremendous proportions,” he said. 
“This is so of manufacturers who 
fair trade as well as others. 

“As a matter of fact the practice 
of selling exclusively through the 
regular channels of distribution is 
becoming almost the exception 
rather than the rule.” 


Elmo Roper Company 


Becomes Partnership 


New York, Jan. 14—Elmo Rop- 
er’s market research company is 
changing from a single proprie- 
torship to a partnership known as 
Elmo Roper & Associates. 

Mr. Roper’s new partners are 
his son, Burns W. Roper, Carolyn 
Crusius and Louis Harris. 

Carolyn Crusius has been with 
Roper for 20 years. Burns Roper 
and Mr. Harris have been with the 
company for seven years. 

In the recent election campaign 
Mr. Harris took a leave of ab- 
sence to help manage Franklin D. 
Roosevelt Jr.’s losing fight for the 
attorney general’s post in New 
York State. 

For the past 18 years the com- 
pany has been known simply as 
Elmo Roper. 


Nestle-LeMur Boosts Moran 
Nestle-LeMur Co. has appointed 
William F. Moran sales manager 
for the Harriet Hubbard Ayer and 
Milkmaid division. Mr. Moran is 


succeeded as district sales man- 


ager by Jack Huber, formerly dis- 


Parker Has Pencil, 
but Consumers Will 
Just Have to Wait 


New YorK, Jan. 13—Parker 
Pen Co. is bringing out a new 
pencil which uses liquid lead, but 
the company is not sure when, 
doesn’t really know what it will 
cost, and won’t say how the pen- 
cil will be promoted (AA,’ Jan. 
10). 

The company did call a press 
conference though, at which re- 
porters were allowed to examine 
the new-fangled pencils—but they 
had to be returned on the way out. 
Other than making the bare an- 
nouncement that the new pencil 
was in existence, Parker execu- 
tives spent the better part of the 
luncheon conference dodging per- 
tinent questions such as, “What 
will the pencil sell for?” and “How 
will it be promoted?” 

Many of the reporters present 
left the meeting with the feeling 
that it was called not so much to 
introduce the liquid lead pencil 
(LLP) but to head off some com- 
petitor’s announcement of a sim- 
ilar product. Who that competitor 
might be, however, is not gener- 
ally known. 


# The laboratory models of the 
liquid graphite pencil, which re- 
porters were privileged to exam- 
ine, write an eraseable lead line 
like a conventional pencil but will 
not wear down, nor will the point 
break. Its life is said to be about 
six times longer than an ordinary 
pencil and its price will reported- 
ly range through the entire price 
bracket of present day conven- 
tional pencils. 

“We bring news of LLP to you 
now more because of its philo- 
sophical significance rather than 
its immediate commercial signif- 
icance,” exec. v.p. Daniel Parker 
stated. He said it would be at 
least 90 days before the LLP will 
be on the market. 

J. Walter Thompson Co. han- 
dies the Parker account. 


Sheaffer Seis Pen Clinic 

Sheaffer Pen Co., Fort Madison, 
Ia., will hold a merchandising 
clinic for about 100 dealers and 
their sales personnel March 21- 
23. Company executives will dis- 
cuss various phases of the writing 
business including Sheaffer’s cam- 
paign against discount houses and 
illegal price cutters. 


Shapiro in Circulation Spot 
Richard Shapiro, formerly with 


Standard Publications, has joined 
Pocket Magazines, New York, as 


CHICAGO, Jan. 12—Chicago’s au- 
| tomobile show, first and biggest of 
| 36 to be held in the U. S. this year, 
|opened Saturday with an air of 
|color, enthusiasm—and sales. 
| In many respects the $10,000,000 
‘exhibit resembles the shows of 
| Previous years: Both decorations 
and automoblies have modernistic 
touches. But while the flags and 
bunting have become conservative, 
the cars are more gaudy. 

Enthusiasm this year has spread 
from customers to salesmen. Last 
year there was profound interest 
demonstrated in new cars, but po- 
tential prospects had the “I’ll think 
it over” attitude. But now—in 
some cases to their own surprise 
—auto salesmen report large num- 
bers of nailed-down sales and hot 
prospects. ~ 


# Said O. F. Yando, Ford division 
district sales manager: “It’s the 
best selling show in years.” His 
reasons for the opinion: He re- 
ports that through today sales of 
103 passenger cars, 24 trucks and 
seven Thunderbirds have been 
made by his salesmen. Names of 
2,100 car and 75 truck prospects 
also have been recorded by Ford. 

Other auto men appear to be 
equally enthusiastic. They try to 
make as many sales as possible, 
but don’t expect to sign bills of 
sale at the show. They report that 
a larger number of visitors than 
in recent years have asked sales- 


George Pearson 


Pearson, Dean of 
Media Men, Retires 
After 46 JWT Years 


Cuicaco, Jan. 13—The dean of 
agency media men will retire this 
month after 46 years with J. Wal- 
ter Thompson Co. 

George Pearson, 69, began work 
in the Chicago office of the agen- 
cy as one of three employes in the 
media department in 1908. He was 
named head of the department, 
which now numbers 40 persons, 
in 1916. 

According to agency statisti- 
cians, he has placed more than 
half a billion dollars’ worth of 
time, space and postings. A life- 
long Chicagoan, Mr. Pearson and 
his wife, Ester, will spend the re- 
mainder of the winter in Palm 
Beach and then return north. 


s Recalling the early days, Mr. 
Pearson commented, “Circulation, 
distribution and advertising rates 
of newspapers and magazines 
were not a matter of record. We 
had to seek this information from 
individual publications. Media 
work then was primarily clerical. 
We compiled the statistical infor- 
mation, took orders for space and 
placed the advertising. 

“Over the years the role of me- 
| dia men has ever increased in im- 


portance,” he said. “Ours is now 


J Chicago Auto Show Starts Smoothly: 
& § Even Salesmen Are Enthusiastic Now 


men to “bring it around for a dem- 
onstration when you get time after 
the show.” 

Cost-wise, the Chicago show is 
bigger than before (decorations, 
production, exhibits and cost of 
the cars themselves totaled about 
$6,000,000 in 1954) and attendance 
is likely to set a new record. 


@ The peak year was 1953, when 
481,000 persons passed through the 
International Amphitheater doors. 
This year the attendance rate is 
slightly ahead of that pace. 

A departure from last year is 
the almost complete lack of new 
“dream” cars. There were a lot of 
questions then by auto marketers 
on whether the stylists’ projections 
drew traffic to production models 
or distracted attention from the 
comparatively prosaic offerings. 

Last year’s creations are back, 
and Lincoln-Mercury is showing 
its Italian-styled Futura, and is 
drawing big crowds. However, 
many people spend so much time 
trying to get close to this model 
that they appear to have no time 
to look at the for-sale cars, and 
hurry off to other parts of the am- 
phitheater without stopping. 


# Manufacturer spending on the 
show is up this year, although most 
companies won’t tell just what it’s 
costing. Studebaker spending is up 
$20,000 (from $49,000); Packard 
is up slightly. Pontiac’s budget 
reportedly is 25% higher and many 
others are said to have been in- 
creased nearly as much. 

Intricate—and expensive—mod- 
els of components are popular with 
manufacturers. The increase in 
gadgets and gimmicks like power 
steering, brakes, windows and 
seats means more working models 
are used. Cut-away engines are 
popular means of showing details 
of the new power plants. 

About one-third more shows 
will be held in 1955 than last year, 
ranging from those in Houston, Los 
Angeles, Detroit and Washington 
to more modestly priced exhibits 
in Evansville, Ind., Hutchinson, 
Kan., and Schenectady. 

In many areas the shows are co- 
sponsored by auto dealers and lo- 
cal charities or civic groups which 
help boost attendance and get the 
profit. Admission charges run from 
50¢ to about $1, with some type of 
entertainment usually thrown in 
with the higher rates. 


WIRT MITCHELL 

NORWALK, CONN., Jan. 11—Wirt 
Mitchell, 63, editor and publisher 
of the Democrat-Leader and the 
Fayette Advertiser, Fayette, Mo., 
died at Norwalk Hospital Jan. 4. 
He had been in failing health and 
became ill while visiting his sons 
here. 


GEORGE KELLEY 


Fort Worth, Jan. 11—George 
Kelley, 66, advertising manager 
for Universal Mills, died here of a 
heart attack last night. Member of 
a pioneer Texas family, Mr. Kelley 
had been employed by the milling 
concern for 15 years. He formerly 
was oil editor of the Fort Worth 
Star-Telegram and of the San An- 
tonio Express. 


JACK GOLDBURG 

New York, Jan. 13—Jack Gold- 
burg, 61, treasurer and media buy- 
er of Lawrence C. Gumbinner Ad- 
vertising Agency since its forma- 
tion in 1924, died at his home yes- 
terday after a short illness. Active 
in the advertising business for 38 
years, Mr. Goldburg was asso- 


| ciated with Mr. Gumbinner in the 


trict sales manager for Milkmaid | circulation manager of Tempo &|an analytical rather than pee L. S. Goldsmith agency from 
1917 to 1924. 
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WCBS-TV Appoints Wiener 


Franklin Jay Wiener has been 
advanced from staff promotion 
writer to assistant advertising and 
sales promotion manager of 
WCBS-TV, New York. Replacing 
Mr. Wiener on the writing staff 
is Carl V. Abrams, former direc- 
tor of the audience promotion de- 
partment of ABC-TV. 


A VOTE FOR 
BABY! 


How come the youngest paper in the plumb- 
ing-heating-airconditioning industry gets a 
preference vote from contractors and whole- 
salers in unbiased surveys? We didn’t make 
‘em! Saturation coverage and top readership 
are confirmed, too. Ask us for the details 
now, if you have a product for this rich 
market. 


™ Contractor 


PLUMBING ¢ HEATING 
AIR CONDITIONING ¢ APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17, N.Y. 


Mail Users Condemn Postal Rate Hike 
as Detrimental to Sales Promotions 


(Continued from Page 2) 


Sinclair Weeks by Magazine Pub- 
lishers Assn., Direct Mail Adver- 
tising Assn., Associated Third Class 
Mail Users and Parcel Post Assn. 
It reached the Secretary through 
the printing and publishing sub- 
division of the Commerce Depart- 
ment’s business and defense ser- 
vices administration, which has 
been engaged in a study of the 
possible impact of postal rate in- 
creases on the printing and, pub- 
lishing industry. 


= “As the government has so de- 
finitely committed itself to help- 
ing people produce goods,” the 
memo says, “so should the govern- 
ment do everything it can to help 
ip the creation of markets, in the 


i 57% | 


‘ of QUAD-CITY people 
live on 


the ILLINOIS side: 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 


L seiiilile Moore is an account executive at Ander- 
son & Cairns. His clients sell such diverse products 
as pencils (“Eberhard Faber puts its quality in 
writing’), imported Dutch flower bulbs (“Symbol 
of Spring the World Over’’) and world-renowned 
Facit calculators, Odhner adding machines and 
Halda typewriters. Lanny’s also a prime mover in 
Anderson & Cairns’ new business expansion... six 
new accounts in half that many months. An a 
around advertising man in the A&C tradition, 
Lanny Moore has been public relations specialist, 
copy chief, ad manager of a clothing chain, partner 
in his own industrial advertising agency and 
teacher of advertising at CCNY. He’s an Old Green 
from Dartmouth, Class of ’37. If you’d like to know 
more about us at Anderson & Cairns, and what we 
can do for your advertising, call MUrray Hill 
8-5800 and ask for Andy Anderson or Jack Cairns. 


- Lanny 


ANDERSON ©& 


ADVERTISING 


488 Madison Avenue 


Canada: Montreal « 


Toronto « 


CAIRNS, INC. 


New York 22, N.Y. 


Vancouver 


COWSUMER BUYING LAGS BEHIND 
TOTAL DISPOSABLE INCOME 


( Billions of Dollars ) 


° i i i i ; i 9 
1929 ‘33 ‘39 ‘48 ‘a9 ‘SO ‘Si ‘S2 ‘SS ‘54 
43% 28% 29% 27% 29% 29% 31% 33% 34% 


Ratio of total advertising to personal consumption expenditures 


sale and distribution of goods to 
the consumer.” 

After pointing out that the 
printing and publishing industry 
is small business—with 29,000 of 
its 30,000 establishments employ- 
ing less than 100 persons—the 
memo argues, “Of all the govern- 
ment agencies none so assist busi- 
ness in the sale of goods as the 
Post Office Department. The sell- 
ing messages carried by this agen- 
cy create widespread demand for 
goods and services. Moreover, it 
serves as a major distributing 
agency to every citizen.” 

With charts and government sta- 
tistics, the memo points out that 


Profits of the average direct mail firm are from 2% to8% 


HERES WHAT HAPPENS WHEN $5.00 
(per letter) I$ ADDED T0 THE #55.00" 
WOW SPENT PER THOUSAND MAILINGS 


% 
° % PROH/T 
GB Before increase 
| BB After Increase 
The majority of the 


(——~ Third Class permit 
holders ore here 


be % LOSS 2 


consumer buying has lagged be- 
hind the increase in total dispos- 
able income, and that the percent- 
age of advertising volume has de- 
clined in relation to the early 
1900s. 

Warning that “the prosperity of 
the nation requires an expanding 
economy,” it declares, “That kind 
of prosperity is possible only if 
the demand for goods and services 
increases. Advertising creates in- 
creased demand. The volume of 
advertising is controlled in large 
part by postal rates.” 


s Designed to recruit cabinet level 
interest in the business aspects 
of the postal rate problem, the 
memo includes a Price, Water- 
house tabulation which suggests 
that the actual postal deficit is 


NEWSPAPER PROFITS ARE SHRINKING 
BECAUSE OF THE FOLLOWING 
INCREASES MW PUBLISHING COSTS: 


— ee | 
| Patron mal above wil couse boss of 36 milion o nenspacer abertsng 
nreasonable postal rate increases wil further depress 
protits tor direct mail, magazines and newspapers 


overstated by including subsidies 
and public services which should 
be charged to the general taxpay- 
er. The tabulation was originally 
prepared for the special Senate 
post office subcommittee which 
investigated postal rate policy 
early last year. 

Other portions of the memoran- 
dum discuss the current business 
problems of printed advertising 
media. Two charts, from Magazine 
Publishers Assn., show magazine 
circulation at a peak of more than 
160,000,000 and daily and weekly 
newspaper circulation at 75,000,000 


MAGAZINE AND NEWSPAPER CIRCULATION 
VOLUMES ARE HIGH 


Magazines 


Daily and weekly newspapers total — 
about 75 million copies per issue 


° 
1914 1920 _— 1930 1935 1940 1945 1950 195 


MAGAZINE PROATTS ARE SHRINKING BECAUSE OF RAPIOLY 
CLIMBING PRODUCTION AND DISTRIBUTION COSTS 


2% 


— 
Profit after taxes tage of sales 
Senin” adhd asennad 


1935- ‘40- 45 a6 “7 Py oe ‘so ‘Si Se 3 vy ‘ss 
oe ‘a 

wegerne Pumeanere ann 
nae dc taaabemmapraneess mapeeen a canst Cash i 


per issue, but profits of 119 busi- 
ness, farm and general interest 
magazines—which pay 45% of the 
second class revenues, consume 
two thirds of the paper and carry 
over $500,000,000 in advertising— 
down from an 8.3% peak in 1946 
to 2.8% in 1954. 


s Another table, based on ANPA 
data, said that profits are shrink- 


ing because publishers have been | 
forced to accept 104.8% increases 


in newsprint prices, and similar 
increases for labor since 1945. 
Data obtained from DMAA showed 
that a half cent increase in the 
mail rate for third class matter 
would throw many mailers into 


||the red, and sharply reduce the 
||profits of the remaining ones. 


The memorandum also argued 
against any action which would 
damage parcel post service, point- 
ing out that parcel post is the 
only existing nationwide distribu- 
tion service carrying small parcels 
anywhere in the country for a 
“reasonable cost.” According to 
the report, six out of every 10 
parcel post packages are received 
or mailed by individuals or ulti- 


Advertising Age, January 17, 1955 


mate consumers. In 1952, the re- 
port said, each farm family re- 
ceived or sent an average of 16 
parcel post packages. 


Plan Ad Production 
Show in Chicago 


Cuicaco, Jan. 14—National Ad- 
vertising Industries Exposition 
will be held for the first time in 
Chicago June 26-29 at the Morri- 
son Hotel under the auspices of 
L. Wm. Baker and Associates, 
Omaha. The Chicago office for the 
exposition is at 19 S. LaSalle St., 
with Marcus W. Hinson as associ- 
ate director. 

The announcement of the ex- 
position emphasizes the fact that 
it will be devoted to advertising 
production, promotion and mer- 
chandising, and will be intended 
to supply advertising executives 
with information about art, pho- 
tography, typography, printing, 
lithography, engraving and elec- 
trotyping, packaging, labeling, dis- 
plays, exhibits, visual aids, spe- 
cialties, premiums and many other 
related activities. 

There will be 110 booths in the 
show, covering all of the air-con- 
ditioned exposition hall of the 
hotel. 


Microcast to Gaynor & Co. 

Microcast division of Austenal 
Laboratories, New York, pro- 
ducer of power blades for jet en- 
gines, has appointed Gaynor & Co., 
New York, to handle its advertis- 
ing and public relations. 


Compton Boosts John Zimmer 

John L. Zimmer, senior pro- 
ducer of tv commercials at Comp- 
ton Advertising, New York, has 
been named manager of commer- 
cial television production. 


HAMILTON WRIGHT 
ORGANIZATION, INC. 


SAYS +6 


We Get 25% More 
Clippings From 


? 


ESTABUSHED 1888 
PRESS CLIPPING BUREAU 


BArclay 7-537! 
165 Church Street New York 7, N. Y. 
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*kIf you'd like to put your name on this tag—and this tag 


USE-TESTED 


/ Met ‘alls 


APPLIANCE 
NAME’ 


€ used itand wy like it 


Meet your 
New 


Appliance 
Salesman 
for 1955 
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APPLEJACK—That’s what she’s queen 

of. The name’s Geraldine Frank. 

The product’s Laird’s Applejack. 
Questions? 


Newspaper Owner 
Loses in Knoxville 
TV Channel Award 


WASHINGTON, Jan. 12—Newspa- 
per ownership was the decisive 
consideration today as Federal 
Communications Commission Ex- 
aminer Herbert Sharfman recom- 
mended that Channel 10, Knox- 
ville, go to AM-FM Station WBIR. 

In his report on three compet- 
ing applications, Mr. Sharfman 
said WBIR and Scripps-Howard 
Radio Inc. were about equally 
matched. The third applicant, 
Tennessee Television Inc., was 
ruled out because of a lack of 
radio and tv background and in- 
ferior program and staff plans 
(for a sidelight on this decision, 
see “In Washington,” Page 44). 

To justify his choice, Mr. 
Sharfman recounted Scripps-How- 
ard holdings in radio, tv and the 
press, including the fact that it 
owns one of Knoxville’s two 
newspapers, and one of its leading 
radio stations. 

He brushed aside the contention 
that Scripps-Howard newspapers 
and radio stations give each other 
no preferential treatment in ad- 
vertising or billing, and have 
never attempted to influence each 
other. 


= “Enough appears in the rec- 
ord,’ Mr. Sharfman said, “to 
show that the relations between 
newspaper and radio station have 
not been those of strangers.” 

Mr. Sharfman_ recalled that 
Scripps-Howard joined with its 
newspaper competitor and “served 
an ultimatum” demanding that ra- 
dio stations buy log listings at na- 
tional advertising rates in both 
papers. All stations, other than 
WNOX (the Scripps-Howard sta- 
tion), resisted for 10 months, fi- 
nally agreeing to buy the space 
when the newspapers offered to 
compromise by selling at local 
rates. “The fact that WNOX for 
many months has been the only 
Knoxville station to accede to the 
ultimatum of the two Knoxville 


Executive Salaries 


Are Up 23%, Profits 
Up 28%, Says Report 


New York, Jan. 11—Over the 
past five years, average incomes 
for executives in U. S. corporations 
have increased 23.5%. But the in- 
creased compensation has been 
worth it to the corporations, for 
in the same period, average com- 
pany profits, after taxes, went up 
28%. 

These figures are revealed in 
the fifth annual survey of execu- 
tive compensation conducted by 
the American Management Assn., 
covering the years 1949 through 
1953. The survey is presented as a 
special feature of the organiza- 


tion’s annual report. The statistics 
include bonuses and company con- 
tributions to retirement funds, as 
well as regular salaries. 

The report is based on analysis 
of payments to nearly 20,000 exec- 
utives in about 2,500 organiza- 
tions, in 53 industries. Smallest 
over-all increase in executive pay 
was found in wholesale and retail 
trade; the largest was in the utili- 
ties field. 


# The Executive Compensation 
Service of AMA, which compiled 
the report, is designed to provide 
subscribers with data on what 
other companies are paying execu- 
tives, “so that they may evaluate 
their own compensation policies 
in the light of those of comparable 
firms.” 
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successful advertisers know 


DAVENPORT NEWSPAPERS 


are FIRST in advertising lineage 
in the $443,975,000 
QUAD-CITY MARKET 


AND ALL IOWA 


MORNING DEMOCRAT, 
Evening Daily Times 
Sunday Democrat & Times 
Serving the Quad-Cities of Davenport, lowa; 
Rock Island, Moline ond East Moline, IHinois 
HEADQUARTERS: Davenport, lowa 
Represented Nationally by Jann & Kelley, Inc. 


in a an aie an ab th ap a de ts ee 


‘ 


dailies requiring advertising of| 
their logs in both papers indicates 
that the station may be amenable | 
to suggestions from which one not, 
under common ownership with the 
paper would be free,” he said. | 


Vitapix Names DeGray 

Edward J. DeGray, ayy 
wih CBS Radio, has been ap- 
pointed director of station rela- 
tions for Vitapix Corp., New York. 


greatest regional network. 


*Don Lee IS Pacific Coast Radio 


More regional advertisers buy Don Lee’s 45-station point-of- 
purchase penetration than any other Pacific Coast network. There’s 
a reason. Investigation and “do-it-yourself”... buy the nation’s 


Don Lee Broadcasting System, 
Hollywood 28, California, 


Represented nationally by 
H-R Representatives, Inc. 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Again this year the Newspaper 
Advertising Executives Associa- 
tion has planned its Annual 
Meeting to coincide with the year- 
ly Burgoyne Breakfast—at Chi- 
cago’s Edgewater Beach hostelry. 
Matter of fact the N.A.E.A. is 
starting off their get-together on 
Sunday afternoon, the 16th, with 
a buffet supper, apparently in an 
effort to undermine the growing 
popularity of our own modest 
early-morn’ meal. The Globe- 
Democrat’s Wilson Condict feels 
members will gain much by at- 
tendance at the Sunday function, 
and we heartily agree. 


x** 


it is natural that so many of the 
top exhibits at the N.A.E.A. meet- 
ing are contributed by newspaper 
members of the Burgoyne Test- 
City Group. We are indeed proud 
of (but not a whit surprised at) 
the versatility and ability of our 
cohorts. 


te 


We trust that our amiable friend 
and capable N.A.E.A. President, 
Don Bernard, will cease and de- 
sist from his quaint habit of phon- 
ing at five in the A.M. Everyone’ll 
go to the meetings, Don, if they 
sleep ‘til seven. Even Garrett 
Noonan. 
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Expect all the meetings will be 
more than well attended this year, 
for the program is indeed excel- 
lent. Every member at every 
meeting is our motto—including 
the interesting and educational 
round-tables at the Yacht Club 
and the Follies Brassiere. 
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If any of you would like to have 
a bit of a rundown on the hows 
and whys of Research and Pre- 
Testing as practiced by Burgoyne 
and his merry men, stop in our 
suite at the Edgewater ’most any- 
time. We'll be there with charts, 
graphs and cold buttermilk. 


2 
FIFTY-FOUR has been a busy 


year for the Burgoyne organiza- 
tion. Test panels in a number of 
new cities have been set up for 
the benefit of our distinguished 
clients. We point with some pride 
to an active panel in our home 
city of Cincinnati, and bid wel- 
come to the newest newspaper 
member of the Burgoyne Test 
City Group—THE CINCINNATI 
ENQUIRER! 
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We look forward with great 
pleasure to meeting and greeting 
all you constant readers. If we 
don’t meet in person, please ac- 
cept our sincere wish for a pleas- 
ant and profitable New Year. 


FIRST NATIONAL BANK SLOG., CINCINNATI 2, OM10 
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‘It's Time Newspapers Bit the Dog’... 


Dynamism, 


Agency Head Says Papers 
Lose Ad Dollars Through 
Lethargy and No Scoops 


New York, Jan. 13—It’s time 
American newspapers took stock 
of themselves and got rid of their 
defeatist attitude in the face of 
television competition, F. Kenneth 
Beirn, president of the Biow- 
Beirn-Toigo agency, said today be- 
fore the New York chapter of the 
American Assn. of Newspaper 
Representatives. 

Advertising men, Mr. Beirn said, 
should never forget that news- 
papers made the advertising busi- 
ness possible. 

Quoting the late Albert D. Las- 
ker (“a real giant among adver- 
tising men”), Mr. Beirn said: 
“Only three things of major im- 
portance ever happened in the his- 
tory of the advertising business.” 

He listed these occasions as (1) 
when F. Wayland Ayer, of Phila- 
delphia, made his original con- 
tract with a newspaper, whereby 
the commission system of compen- 
sation for an advertising agency 
came into being; (2) when Mr. 
Lasker hired a great copywriter, 
John Kennedy, and dramatized 
advertising copy, and (3) when J. 
Walter Thompson introduced sex 
into advertising, with ads headed, 
“The Skin You Love to Touch.” 


= “But there has been a revolution 
in advertising,’ Mr. Beirn said. 
“It started with the advent of 
radio. This meant that the ad- 
vertising dollar had to be split up 
to provide for a new medium. 
Then, when a newspaper publisher 
coupled this problem with the 
steadily rising production cost of 
a newspaper, it became a serious 
matter. But radio came and has 
remained. 

“The advertising dollar,” he 
said, “is quite unemotional, and 
so is the man who spends it. He 
knows only one thing—results. 

“The history of American jour- 
nalism does not move him very 
much, when he cuts up his adver- 
tising dollar. The fact that news- 
papers are the fundamental of all 
freedoms is something he uses in 
his speeches. But he still asks his 
agency where he can get the great- 
est impact for his money. And 
he is being conditioned very care- 
fully to think more about televi- 
sion and radio. These two media 
are using every means possible to 
promote themselves. 


a “But what,” Mr. Beirn asked, 
“is the newspaper doing to fight 
these new, modern competitors 


for that important advertising 
dollar?” 
“The youngster today who 


wants to write or who wants ad- 
venture,” he said, “tries to get a 
job in radio or television. It is a 
more lucrative field, even from the 
start. The newspapers must meet 
this competition,” he said, “and 
they must meet it fast, to regain 
the creative young men who will 
find the way to fight back. 

“Why don’t newspapers have 
more ‘scoops’ today? Why don’t 
people realize how much the news- 
paper means to their community? 
What great crusades, which have 
really meant something to the 
people—devoid of special plead- 
ing interest—have been carried 
out (as in the good old days) to 


| ward 


reawaken that old sense of close 
personal relationship that people 
jused to have, and should have, to- 
their community news- 
| papers? 

“People seem generaliy to ac- 


cept mewspapers today,” Mr. 


Dailies Need Greater 


Says Beirn 


Beirn said, “as something static, 
unchanging—dependent entirely 


on the news that somebody else 


makes. They look on television as 
something entirely new, something 
exciting. And the advertising dol- 
lar is affected by that public point 
of view.” 


= Pointing out that today “it is 
the columnist who attracts the 
reader” (or news from the wire 
services), Mr. Beirn said that “lo- 
cal excitement does not exist 
any more. That exciting sound of 
the newsboy yelling ‘extra’ is now 
silent. The great newspaper man- 
to-be does not go to work on a 
newspaper. He goes to the radio 
station or the television station. 

“At conventions of newspaper 
publishers,” he said, “one rarely 
hears an indictment of themselves; 
one rarely hears a plea to go for- 
ward to newer and better things. 
We see some newspapers gradual- 
ly dying before our eyes—because 
they have refused to shake off the 
shackles of yesterday, the shackles 
of tradition. 

“I believe it is time that the 
newspapers bit the dog,” Mr. 
Beirn said. “I say this because I 
believe we, the advertisers, will 
be the ones to gain. And I believe 
that the public, the consumers, 


papers to fight every day to re- 
assert their predominant position 


advertising dollar. 

“When that happens,” Mr. 
Beirn said, “tv, with its brilliant 
research and its scientists, will 
find some new ways to try to beat 


ing competition for advertising, 
in the finest tradition of free 
enterprise in America, we will get 


' will gain most. I believe it is in | 
everybody’s interest for the news- | 


once more, and win more of that | 


the newspapers. And, in this grow- | | 


EE yp ort VPA SOA Tawiees BG aL FSS BB NAST tet 7 
. pr a Br 


Advertising Age, January 17, 1955 


something new, as America has| © 


always done in the past.” 


Lanair to Kastor, Farrell 
Bymart-Tintair Inc., New York, 
has appointed Kastor, Farrell, 
Chesley & Clifford, New York, to 
handle advertising for its new pro- 
duct, Lanair, a “creme-color-dress” 
for hair. Distribution is already 
national, and advertising began 
last week in newspapers, radio 
and television. Kastor, Farrell al- 


WILLIAM R. LINDSAY has been ap- 
pointed advertising manager of 
National Presto Industries Inc., 
Eau Claire, Wis. Mr. Lindsay, 
formerly assistant ad manager, 
joined Presto in 1949. 


so handles the company’s Tintair 
account. 


ANIA 


1323 So. Wabash 
Chicago 5, Hlinois 


Now .. get movement on your TV slides 
for almost the same cost as still slides. 


It's a new trend inspired by Filmack - 
pioneered - stop-motion techniques. 


Contact Filmack for all your TV film problems! 


FILMACK STUDIOS 


Plus small cost 
of reproducing 
your art. 


SEND FOR 
SAMPLE REEL 
630 Ninth Ave 
New York, N.Y. 


FYR-tv 


BISMARCK, 


NBC 
CBS 
ABC 


N. DAK. 


would rub his eyes 
in amazement 


Yes .. . things have changed since General 
Custer set out from Bismarck in the 1870's 
for the ill-fated battle of the Little Big Horn! 


He wouldn't recognize the office buildings 
and industrial plants which now crowd 
North Dakota’s capitol city . . . or the surrounding 
countryside, once roamed by the Sioux, 
now dotted with prosperous farms. Today this 
is the land of agriculture, of oil— 
and television sets! 


And ... what the good name KFYR has meant 
to radio listeners for the last 30 years, 
KFYR-TV (with 100,000 watts of maximum 
power ) now means to increasing thousands of 
TV-viewers. May we whet your further 
interest with some interesting facts? 
We've got ‘em—so has Blair-TV, Inc. 


DUMONT 


channel 5 


Represented Nationally by Blair-TV, Inc. 
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Congress Is Cool 
to Ike’s Bid for 
Postal Rate Hike 


(Continued from Page 1) 


are part of a general welfare 
service which should not be borne 
by users of the mail. 

He contended that Congress 
could separate the postal costs to 
be paid by the patron from those 
which are to be paid by general 
taxation, and that it could then 
turn over the rate-making job to 
a permanent commission, which 
would adjust rates under policy 
guidance of Congress. 


® He pointed out that the deficits 
of the past nine years, brought on 
by postwar inflation, greatly ex- 
ceeded deficits of the previous 156 
years combined. He contended the 
practice of paying postal deficits 
by general taxation “is neither 
equitable nor reasonable; neither 


good business nor good govern- 


ment.” 

While the message did not 
spell out details of the bill which 
will be submitted to Congress in 
the near future, the President said 
rates for first, second and third 
class should all be advanced “in 
fair proportion.” 

Because first class provides the 
greatest portion of the revenue—a 
l¢ increase raises about $150,000,- 
000—his message argued hard for 
this controversial change. 


= Like the commercial mail users, 
who contended that the cost ascer- 
tainment system oaver-states the 
“deficit” which should be attrib- 
uted to less-preferred classes of 
mail, the President argues “the 
rate established for each service 
should reflect the value of the 
service in terms of speed, priority 
of handling and the privileges in- 
corporated in each class of mail.” 

He said second and third class 
“ought to make fair and reasonable 
contributions to postal revenues,” 
and that a two-step increase will 
be proposed for publisher’s second 
class, as well as an increase for 
third class. 


Oil, Gas Groups Set 
$1,500,000 Drive to 
Support Federal Bill 


Houston, Jan. 12—A nationwide 
$1,500,000 advertising and pub- 
licity campaign will be launched 
Monday by the oil and gas indus- 
try in an effort to line up consum- 
er support for legislation coming 
up in this session of Congress to 
free natural gas producers from 
control by the Federal Power 
Commission. 

Spearheading the campaign, as 
heads of the Natural Gas and Oil 
Resources Committee, formed by 
the industry last October, are L. 
F. McCollum, president of Con- 
tinental Oil Co., and Paul Kayser, 
president of El Paso Natural Gas 
Co. Other industry committees also 
are participating, including the 
General Gas Committee headed by 
Maston Nixon, president of South- 
ern Minerals Corp. of Corpus 
Christi. 

National headquarters has been 
set up in New York by the Mc- 
Collum group, under the direction 
of Baird H. Markham, for many 
years with the American Petrol- 
eum Institute. Hill & Knowlton, 
New York, has been hired as pub- 
lic relations consultant. The pub- 
lic relations staffs of a number of 
producing gas companies have 
been placed at the disposal of the 
committee. 


s A series of ads will start Mon- 
day in newspapers all across the 
country, with heaviest concentra- 
tion on the key gas consuming 
cities of the East and Midwest. 

Newspapers, magazines, radio 


Last Minute News Flashes 


Miami Agency Opens New York Office 

Miami, Jan. 14—Harris & Whitebrook Advertects will open a New 
York office Monday. The agency will be sharing quarters (551 Fifth 
Ave.) with one of its clients, Golden Gift Inc., Deland, Fla., fresh 
orange juice packer. Golden Gift is opening New York headquarters 
at the same time (See story on Page 16). 


National Transitads Names Gaynor Agency 

New York, Jan. 14—National Transitads, purchased by Chesapeake 
Industries last September, has appointed Gaynor & Co., New York, to 
handle its advertising and p.r. The company sells transportation ads 
in 43 cities. Its previous agency was Carroll Dean Murphy Inc., Chi- 


cago. 


Coughlan Names Ried1 & Freede for New Product 


New York, Jan. 14—G. N. Coughlan Co. has appointed Riedl & 
Freede to handle Cops, its new sponge copper pot cleaner, and will 
introduce the new product here Feb. 2 with advertising in local news- 
papers. Ads will break in newspapers in major New England cities 
toward the end of February, and in Pennsylvania, Delaware, Mary- 
land and Washington in March. Radio and tv spots will be used in 30 
cities, following the introductory newspaper drive. The agency has been 
handling the company’s Chimney Sweep line of home products. 


’K.C. Star’ Anti-Trust Trial Begins Jan. 17 


WASHINGTON, Jan. 14—Federal Judge Richard M. Duncan today dis- 
missed criminal anti-trust charges by the Department of Justice against 
Roy Roberts, president of the Kansas City Star. Trial of criminal anti- 
trust charges against the paper and Emil A. Sees, advertising director, 
will begin Jan. 17. Civil anti-trust charges have been stayed pending 


trial of the criminal charges. 


Senate Plans Radio-TV Probe; Other Late News 


e Sen. Harley M. Kilgore (D., W. Va.) announced that the Senate 
judiciary committee will hold hearings on the ownership of radio and 
tv stations and networks by equipment manufacturers and networks. 
No dates have been set for the hearings. 


e Nine new grants to finance research work on the effects of tobacco 
smoke on both humans and animals have been approved by the Tobac- 
co Industry Research Committee, bringing the total to date to more 
than $300,000 allocated for this purpose. An additional appropriation 
of $55,000 also has been set aside for study of human lung ailments, 
with basic autopsy material and data being collected by various hos- 


pitals throughout the country. 


e James L. Knipe, formerly exec. v.p. and general manager of the 
company, has been named president and chairman of C. E. Hooper Inc., 


New York. He replaces the late Mr. 


Hooper as head of the pioneer rat- 


ing service. Meanwhile, Fred H. Kenkel, who left a few years ago to be- 


come a v.p. of A. C. Nielsen Co., 
station relations. 


has returned to Hooper to handle 


e General Foods Corp., New York, will use its “dress rehearsal” 
telecast of Ringling Bros., Barnum & Bailey circus (NBC) March 239, 
to introduce a new product, Apple Jell-O. The new member of the 
gelatin family is going national after a lengthy midwestern test. The 
show will be produced by Benton & Bowles, designated to produce two 
of the non-Bob Bope Tuesday night hours at the start of the season. 
Billings will be shared with Young & Rubicam, agency for Jell-O. 


and television stations, and trade 
publications of all types are to be 
bombarded with publicity releases. 

With consumer support for 
amendment of the Natural Gas Act 
of 1938 so as to exempt producers 
from the power commission’s reg- 
ulation as their principal objective, 
the directors of the drive are pull- 
ing out all stops. 

Companies are being urged to 
mobilize their stockholders in the 
drive for consumer support and 
Philips Petroleum Co. and Con- 
tinental Oil already have mailed 
out pamphlets and copies of 
speeches with dividend checks. 

Newspapers, radio and television 
stations will be monitored regular- 
ly by industry teams in key cities, 
and checked for unfavorable pub- 
licity, so that “corrections” may 
be promptly supplied. 


Mogul Gets Bolsey Account 

Bolsey Corp. of America, New 
York, has appointed Emil Mogul 
Co., New York, to handle its ad- 
vertising. An “intensified promo- 
tion” of Bolsey cameras and other 
photographic equipment is 
planned. The agency also an- 
nounces the promotion of Donald 
Simons from assistant to as- 
sociate art director. Wexton Co. 
is the previous agency. 


Geller Leaves New Haven 

Dr. Max A. Geller has resigned 
as chief executive officer and 
chairman of the executive com- 
mittee of the board of New Haven 
Clock & Watch Co., New Haven, 
Conn. Dr. Geller, who has headed 
the company since 1949, will de- 
vote full time attention to his own 
agency, Weiss & Geller, New York 
Inc. 


Dehydrated Crystals 
Loom as Competition 


for Frozen Juices 


PLANT City, Fia., Jan. 14—A 
new method of processing citrus 
fruit, which gets under way here 
next week, is being hailed as 
a sensational new development 
which may do even more for citrus 
than did the frozen concentrates 
introduced a few years ago. 

Developed by Vacu-Dry Co., 
Oakland, Cal., the process pro- 
duces orange and grapefruit juice 
concentrated in dry crystals which 
are reconstituted merely by add- 
ing water. Orange Crystals Inc. 
here, which has exclusive patent 
rights to the process in Florida, 
says the reconstituted juice “is 
comparable in taste, appearance, 
aroma and nutritive value to the 
fresh product.” 

On the basis of tests by the 
Army’s Quartermaster Corps— 
which is buying large quantities 
of the initial production runs—and 
the Department of Agriculture, the 
company says the crystals retain 
their original strength flavor, and 
nutritive value under the most 
severe climactic conditions, in- 
cluding 96% of the Vitamin C 
content of the fresh product. 


s While the product will not be 
appearing in grocery stores for 
several more months, sample cans 
are currently being distributed 
under the brand name, “McKee’s,” 
with the slogan: “No freeze; no 
squeeze.” 

Botsford, Constantine & Gard- 
ner, San Francisco, has _ the 
account, 


Metz Levenson 


Media Buyers Assn., jokes with 


Benziger Johnson 


OFFSTAGE ENTERTAINMENT—Sam Levenson, who was the entertainment 
headliner at the seventh annual Christmas luncheon given by the 
American Assn. of Newspaper Representatives for the New York 


Bill Metz, Scripps-Howard, Pete 


Benziger, AANR president, and Bill Johnson, Johnson-Kent-Gaving 
& Sinding. 


Hearst Corp. Buys 
Milwaukee TV Station 


MILWAUKEE, Jan. 11—Milwau- 
kee’s newest television station, 
WTVW, has been sold to the 
Hearst Corp. for $2,000,000. The 
sale is subject to Federal Com- 
munications Commission approval. 

WTVW went on the air last 
Oct. 27 after four groups seeking 
Channel 12 merged into a new 
company known as the Television 
Corp. The four were the Milwau- 
kee Area Telecasting Corp., owned 
by a group of Milwaukee business 
men; the Milwaukee Broadcasting 
Co., operator of radio station 
WEMP; the Wisconsin Broadcast- 
ing System, and the Kolero Broad- 
casting Co. The Milwaukee Area 
Telecasting*Corp. has been operat- 
ing the station pending comple- 
tion of the Television Corp. forma- 
tion. All four groups approved the 
sale to the Hearst Corp. 


= Charles B. McCabe, chairman of 
the radio and television division 
of the Hearst Corp., said in a 
statement after the sale that “this 
purchase brings to a_ successful 
conclusion our determined seven- 
year effort for an opportunity to 
serve Milwaukee with finest tele- 
vision programming available. 

“This is just one step in our 
long-range plans to acquire for 
Hearst Corp. its full quota of tel- 
evision stations. We are in nego- 
tiations in other cities and further 
announcements may be made.” 

WTVW has just recently boosted 
its power from 100,000 watts to 
316,000 watts. It is affiliated with 
the ABC network. 

The Hearst Corp. now operates 
Radio Station WISN here. 


Silver Joins Westbrook 

Myrna Silver, formerly an artist 
at Alfred Auerbach Associates, 
has joined Westbrook Advertising, 
New York, as art staff head. 


| 


ANDREW J. SHEPARD has been ap- 
pointed v.p. and assistant to the 
president of Grant Advertising, 
Chicago. With the agency for sev- 
en years, Mr. Shepard most re- 
cently was a v.p. and general man- 
ager of the Mexico offices. He will 
supervise the Dodge advertising 
and international operations han- 
dled in Chicago. 


National Distillers 
Plans 15% Increase 
in Its ‘55 Ad Budget 


New York, Jan. 13—National 
Distillers Products Corp. will in- 
crease its ’55 advertising budget 
15%. 

This figure was released here 
today by Alynn Shilling, advertis- 
ing director, at a company meeting 
attended by 200 independent 
wholesalers from all parts of the 
country. 

Lawrence Fertig, economist, and 
head of the advertising agency 
which promotes many of National 
Distillers brands, predicted that 
straight whiskies would outsell 
blends by 1957, if present trends 
continue. National will have pro- 
bably the largest ad budget in its 
history in ’55. In ’54 its estimated 
ad budget was $20,000,000 or more, 
compared with about $17,000,000 
in ’53. About $13,000,000 of its ’54 
budget went into newspapers and 
magazines; $300,000 into trans- 
portation advertising; $2,500,000 
into outdoor, and between $4,- 
000,000 and $5,000,000 into point 
of purchase materials. 


= Some brands this year, Mr. 
Shilling told AA, will have in- 
creased magazine coverage, and 
probably more newspapers will be 
used than in ’54. Outdoor use will 
be broadened and point of sale will 
be increased. The company will 
use a minimum of 500 newspapers, 
25 to 30 national magazines and 
will have outdoor displays in 30 
markets. 

A new advertising campaign for 
the company’s Old Taylor bourbon 
whisky will break in magazines 
in February. Advertising for Old 
Crow bourbon will be on the scale 
of last year, Mr. Shilling said. 
About $7,000,000 was spent for 
Old Crow in ’54. 

“Since 1948,” Mr. Fertig said, 
“the higher-price whiskies  in- 


.|creased their share of the domes- 


tic whisky market from 52.5% to 
65.5%. At the same time, blended 
whiskies have declined from 75% 


_|to 60% of the market for domes- 
+ \tie whiskies. 


s “It is evident that there is a 
steady annual movement away 
from blends and toward straights 
and bonds. This is not a chance 
occurrence,” he said. 

“If the present trend contin- 
ues,” he predicted, “straights and 
bonds will have 52% of the domes- 
tic whisky market, and blends 
48% by 1959, if no unusual fac- 
tors are introduced into the situa- 
tion.” 

R. E. Joyce, National v.p., dis- 
cussing the industry’s legislative 
outlook, warned that an industry 
agreement on a jointly acceptable 
law extending the tax-free bond- 
ing period beyond the present 
eight years will be needed within 
the next 30 days if such a law is 
to be passed this year. 
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HELP WANTED 


THe Apvertising MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


ELECTRONIC DESIGN wants space sales- 
man with management potential capable 
of handling all sales aspects of Eastern 
territory for publication that accomplished 
largest page gain of all industrial month- 
lies in °54. Engineering background pre- 
ferred, sales experience required, creative 
contributions to clients’ marketing prob- 
lems and to this publication anticipated. 
Age 25-32. Send detailed resume to us, 
19 E. 62, New York 21, New York. 


BARNARD’S ALERT EMP. SYSTEM 
NATIONWIDE 
BE SURE AT BARNARD'’S 
Adv. Art Publ’g Research 
WA 2-2360 202 S. State Chicago 


Exceptional opportunity for advertising 
space salesman in midwest office of lead- 
ing magazine in the building field. Age 
28 - 35. Salary commensurate with ex- 
perience and ability. 

Box 7268, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


EXPERIENCED CREATIVE 
PRINTING SALESMAN 

Needed to understudy top producer 
An unusual opportunity for a creative 
printing salesman, between 27 and 38, 
with proved experience in opening and 
working with diversified accounts, 70-year 
old midwestern printing-advertising com- 
pany with unusual facilities. Complete 
planning, preparatory and _ production 
under one roof. The man we want must 
be self-reliant. ..willing to travel exten- 
sively. Sell us in your letter so we'll want 
to know more about you. 

Box 7269, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 


CIRCULATION MANAGER 
Handle all phases of systems manage- 
ment and fulfillment, no promotion, for 
national education organization. Salary to 
$5,000. Submit resume. Adult Education 
Association, 743 North Wabash Avenue, 
Chicago, Illinois. 


WANTED: SPACE SALESMAN to cover 
mid-west for west coast building and 
construction publications. Must be ‘“‘self- 
starter’ able to work on his own 2,000 
miles from home office. Write qualifi- 
cations and salary requirements to 

Box 7254, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


DISPLAY AGENTS AND BROKERS 
Selling volume accounts. Opportunity to 
add custom printed corrugated to your 
line. Exclusive territories. Colorful and 
flexible al for Rap Arounds, Val- 
ances, Backgrounds. 


FULLER DISPLAYS, INC. 
5-39 48th Avenue 
Long Island City 1, N.Y. 


COPYWRITER 
for magazine circulation department 
“U. S. News & World Report” is looking 
for a creative young man experienced in 
mail order. Right now he may be selling 
merchandise by mail or promoting cir- 
culation for some business paper. With us, 
he will work with the key circulation 
people preparing letters, flyers, mail or- 
der and display advertising. Or he may 
share these duties with others and in turn 
help out on other parts of the circulation 
program. His own interests and abilities 
will determine where he finally fits in. 
Moving expenses will be paid. We'd ap- 
preciate application by letter with some 
samples of his past work so that several 
may review them. Write to— 

U. 8S. NEWS & WORLD REPORT 

Circulation Promotion Manager, 

24th & N Streets, N. W., 

Washingten 7, D. C. 


WANTED: MIDWEST 
AGRICULTURAL SPACE SALESMAN 
If you are an experienced space salesman 
looking for advancement and would like 
to join a successful company with profit 
sharing and pension benefits, tell us of 
your qualifications. Must travel extensive- 
ly in Midwest. Age 30 to 40 preferred. 
Write outlining experience; give age, and 

salary expected. 
Box 7262, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


ADVERTISING EXECUTIVE SALESMAN 
Young; to take charge of one of Inter- 
national Publishing Chain Operations in 
Overseas area; some knowledge other 
phases publishing helpful; should be able 
to meet and deal with top men in area; 
submit full information in first letter, 
and possibly starting salary. Prefer single 
man; excellent opening. 
Box 7256, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Il. FI-6-1155 


ADVERTISING SALESMAN 

With experience in selling either Space, 
Radio to TV time, sales promotion plans, 
etc. Must be used to earnfng over $15,000 
yearly. Unusual opportunity for large 
earnings for right man. Our organization, 
located in Chicago, is nationally known in 
advertising field. Drawing account against 
commission. Send complete activities of 
selling experience in reply. 

Box 7259, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


‘POSITIONS WANTED 


PRODUCTION MANAGER 

ADVERTISING COPY WRITER 
Mature woman desires responsible posi- 
tion. Eight years experience in magazine 
production, advertising copy and layout, 
direct mail promotion. Limited experience 
in editorial writing and personnel work. 
College, B.A. degree. 

Box 7272, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


ADVERTISING ASSISTANT 
Broad experience in foods. Creative, fa- 
miliar with ad department workings, 33, 
married, available at once. 

Box 7270, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


MOST PRODUCTIVE YEARS FOR HIRE 
Personable young man (31), solid (agency 
and retail) background in layout-copy- 
contact, offers his most productive years 
for account exec., sales prom. or publicity 
opening. Exp. covers industrial and con- 
sumer accounts. Will relocate anwhere 
for right opening. Resume on request. 

Box 7267, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


EDITOR, AD MANAGER 
seeks Chicago trade paper opportunity. 
Top references. 
Box 7273, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


DIRECT MAIL AD MAN presently in 
charge of complete D. M. department for 
national manufacturer. 5 years experience 
in developing campaigns - writing letters 
- creating literature - planning, schedu- 
ling and managing. Desire a challenging 
position with agency or mfgr. Age 30. 

Box 7263, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


Experienced writer does fine layouts. Try 
him on house organ or advertising in 
N. Y. Box 7261, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


DO YOU MANUFACTURE OR DISTRIB- 

UTE APPLIANCES OR FURNITURE? 

Here’s solid retail furniture store exp. 

(as Adv. Mgr.) for your adv. dept. Alert, 

ideas, seek future. Married, 30, relocate. 
Box 7271, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


CREATIVE WRITER 

Young (33) and eager, looking for new 
fields to conquer. Solid experience in 
public relations—planning and adminis- 
tration, copy, press contact, editing, pub- 
lic speaking, mail list development. Form- 
er teacher of creative writing. Now earn- 
ing $7,000. 

Box 7265, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Tl. 


ADVERTISING TENDERFOOT scouting 
for a beginner position in Advertising or 
Marketing; willing to work for pennies. 
Have had field experience in Retailing, 
Soap Sales and Promotion. Have a B.B.A. 
in Marketing, well on my way to M.B.A. 
in Advertising. For further details write 
Box 7264, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


COPYWRITER—ADV. ASSISTANT 
Strong industrial experience - direct 
mail, point-of-sale, catalogs, trade ads, 
publicity. 5 yrs. present spot responsible 
for all copy of national mfgr. Want room 
to grow with agency or mfgr. Age 27. 

Box 7266, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ADVERTISING SPACE SALESMAN 
Outstanding record in selling consumer 
and trade space to national accounts in 
New York area. Available near future. 

Box 7260, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


“Our 44th Year” 


ACCT. EXEC. $25,000 


35-55 years. Creative merchandising 
agency experience in drug or consumer 
food necessary. This is a top position 
for a top man. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


SPACE 


SALESMAN 
CLEVELAND AREA 


Excellent future for young man who 
is now with manufacturer or ad agen- 
ey but wants space selling opportu- 
nity. Knowledge of heavy industry and 
construction equipment more impor- 
tant than advertising background. 


Salary expenses and commission 
Will interview in Hotel Statler, Cleve- 
land during week of January 17 to 21. 
Ask for Victor C. Dowdle, Sales Man- 
ager. 


SPACE 


SALESMAN 
CHICAGO AREA 


Excellent future for young man who 
is now with manufacturer or ad agen- 
cy but wants space selling opportu- 
nity. Knowledge of heavy industry and 
construction equipment more impor- 
tant than advertising background. 


Salary expenses and commission 
Interview by appointment only week 
of January 24-28. Reply Box 222, AD- 
VERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ill., giving information 
on experience. 


PACKAGING AND SALES 

* aes OTION MAN 

oung man with rience in goshaging 
and/or sales promotion. To establish new 
function in fast growing power tool ac- 
cessory company located in the Mid-West 
at present employing 350 people. Salary 
will depend on background and experience 
of applicant. Our employees know of this 
ad, lies will be held in strict confi- 


ence. 
Box 201 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Til. 


ARTIST-ART DIRECTOR. One man dept. 
Idea to rough to finish. Hundreds of pub- 
lished samples - Advertising, Editorial, 
Direct Mail, Record Covers, Book Jackets, 
Cartoons, Spots, Production, Typography, 
Telephone in N. Y. FLushing 3-8133. 


BUSINESS OPPORTUNITIES 
Test Sanders Dandy ABC 3 
Avon Herald News - Nunda News 


Livingston County Leader, Geneseo, N. Y. 
Tops in grass roots value 
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Advertising Age Needs an 
Editorial Man in Chicago 


! 
! 
| 
| 
l 
We need another man (or woman) for the Advertising Age : 
Chicago editorial staff. He should be young enough to find life | 
exciting, old enough to know his way around. News writing back- | 
ground is essential, knowledge of the advertising business ex- 
tremely helpful. Write (don't call) giving your qualifications and | 
experience, and your price range, in complete confidence, to | 
J. J. Graham, Managing Editor, 200 E. Illinois St., Chicago II. 
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UNUSUALLY VERSATILE 


AGENCY COPYWRITER 
Need a gal who writes vivacious, high-stand- 
ard selling copy for print, radio and TV? 
8 years broad experience, last 2 include blue 
chips major appliance accounts. Prefer con- 
sumer copy, but have done successful jobs on 
industrial and trade assignments, 0. 

3; personable; aggressive, but not ‘‘pushy’’. 
Excellent references from 4A agencies. Avail- 
able now. Chicago only. Box 226 ADVER- 
Lim AGE, 200 E. Illinois St., Chicago 


A PACKAGE DEAL... 


Primarily creative. Exp. all media incl. 
film, TV. Ideas, copy themes that sell. 
Exp. large, national campaigns-creation, 
execution, follow-up. Farm and metropoli- 
tan adv.-merchanaising background. Ad 
dept. head wants bigger challenge. Bro- 
chure on request to agencies, mfgrs. with 


top spot —- 
x 224 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


§9 E. MADISON + SUITE 1408 
CEntral 6-5670 


HEAD FOR SALE! 


SIZE 7%—crammed with $1,000,000 
worth of imaginative yet practical ad- 
vertising ideas. Attached to thoroughly 
seasoned creative adman ready, will- 
ing and able to step into your top copy 
spot as Copy Chief or No. 1 writer. 
De luxe model, priced at $12-14,000— 
and worth it! 3¢ gets you a fitting. 
Write 

BOX 227, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


BIRCH 
oe 


Executi ve 
Placement 
Counselors 


A complete placement service 
of Ad men, for Ad men... by an Ad man 


who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s lar » Most selective 

1 of finely-screened, high-calibre execu- 
ive rsonnel, you'll find men of tested 
abilities for every business and industry, 
in all — of administration, manage- 
ment, finance, research, engineering, pro- 
duction, advertising, sales, marketing, 
merchandising, distribution, public rela- 
tions . . . and at no cost to you. Phone or 
write us about your requirements. 


There is no substitute for experience. 


The famed 


FORTY PLUS CLUB 


in its 17th year 
220 Broadway, New York 38 BE 3-6086 


Advertising Age, January 17, 1955 


Sweeney Puts 1955 
RAB Show on Road 


New York, Jan. 14-—The Radio 
Advertising Bureau began break- 
ing in its 1955 road show this week. 

The tour, which will take RAB’s 
President Kevin Sweeney and his 
aides across the country and back 
several times, started with a one- 
day stand in Miami. Mr. Sweeney 
next moved to five other bookings 
in Florida and Georgia in the 
opening week. 

The bureau has 63 sales clinics 
scheduled for the first half of 1955 
and 39 tentatively set for the last 
six months. 

Theme of this year’s road show 
is “Six small steps to the big sale.” 
The magic steps, as detailed by Mr. 
Sweeney: 

1. “Believe in your product—and 
know it.” 

2. “Prepare your 
whole story.” 

3. “Plan the right selling ap- 
proach and ‘close.’” 

4. “Make your presentation with 
showmanship.” 

5. “Trigger your sale with the 
right idea and copy technique.” 

6. “Put your client on the air 
and keep him there.” 

The clinics are held for the ben- 
efit of the 2,500 radio salesmen 
whose stations are members of the 
RAB. 


story—the 


SRA Spot Crusade Ends; 
Rollinson Leaves in March 
The Station Representatives 
Assn., New York, will terminate its 
crusade for spot radio programs 
as of March 31, at which time Reg 
Rollinson, who directed this oper- 
ation, will leave the association. 
Explaining the move, SRA presi- 
dent Adam J. Young Jr. said: 
“The Radio Advertising Bureau’s 


expanded national level sales 
program, which calls for more 
than 200 specific presentations 


monthly, accomplishes the major 
purpose for which the crusade was 
instituted. The crusade, under Reg 
Rollinson, did an outstanding job.” 
It sold spot on a practical level 
and sought to induce advertisers 
to test the medium. 


Johnston Joins Ridder-Johns 
Raymond Johnston, formerly 
with the St. Paul Dispatch-Pio- 
neer Press, has joined the New 
York office of Ridder-Johns Inc., 
newspaper representative. 


INDUSTRIAL ADVERTISING SALESMAN 


Unusual Space Selling opportunity 
for the man who KNOWS he could do 
better. 


If you have these qualifications—ability 
to interpret technical editorial content 
to industrial advertisers and agencies 
—working knowledge of industrial mar- 
keting — dignified persuasive ability 
and good education — resourcefulness 
and will to work—Age 30-37—located 
in New Jersey or Philadelphia. 

We will provide—a topflight industrial 
publication — modern market analysis 
and promotion—established billing for 
substantial immediate commissions—a 
stable market still growing faster 
than all industry. 

Your complete résumé or letter will 
lead to confidential interview. Box 
225, ADVERTISING AGE, 480 Lex- 
ington Ave., New York 17, N.Y. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters tne 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 


Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


ACCOUNT 


ing to join our organization. 


WANTED 


Exceptional opportunity for well qualified and fully experi- 
enced man. The addition of this account executive is a part 
of our expansion plan and is not a replacement for one of 
our present staff. The average length of service of Schwim- 
mer & Scott's present account executives is more than ten 
years. Please write your qualifications and reason for want- 


SCHWIMMER & SCOTT, INC. 
814 North Michigan Avenue, Chicago 11, Ill. 


EXECUTIVE 


company printing department. 


480 Lexington Ave. 


CREATIVE PRODUCTION MAN 


For Outstanding Opportunity As 
Assistant Advertising Manager 


A challenging position for an aggressive young executive with 
a solid background in advertising production and department 
management. Responsibilities include complete supervision of 
busy department of 12 people, contact with top management, 
scheduling and expediting all work in process and controlling 


printing and engraving processes, typography, catalog and 
direct mail layout, and paper and production costs. With large 
Boston mail order firm. Starting salary $5000 to $6500. 


Box 228 ADVERTISING AGE 


Should be well acquainted with 


New York 17, N. Y. 
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Advertising Age, January 17, 1955 


Blackburn Study 
Rejects NIAA’s 
Audit Proposal 


(Continued from Page 2) 
3. The metalworking industry 
has 50,000 plants, a large percent- 


age of which make products clas-| 


sifiable in more than one SIC 
category. 

4. “Publishers’ choice” of the 
SIC category in which to classify 
a publication’s circulation in a 
multi-product plant would lead to 
non-comparable statements, since 
two magazines having circulation 
in the same plant might be found 
listed under two different SIC 
classifications. 


= Noting that 10 metalworking 
papers audited by Business Publi- 
cations Audit of Circulation have 
adopted the NIAA suggestion, the 
Blackburn report analyzes the cir- 
culation breakdown of two of 
them, Design News and Machine 
Design. Pointing out that both 
magazines claim 100% coverage of 
metalworking plants, the presen- 
tation points out that they show 
little similarity in their circulation 
statements when these are broken 
down by SIC categories. 

Says Mr. Blackburn, who is a 
v.p. and director of circulation for 
McGraw-Hill Publishing Co. and 
an ABC director, “Very obviously, 
the same plant is being classified 
differently by these two publish- 
ers. Keep in mind that I am not 
questioning the integrity or hon- 
esty of these two publishers. Both 
of them probably have good in- 
formation as a basis on which to 
classify each plant as they do. But 

think it is defeating your purpose 
if they do not do it uniformly.” 

The report notes further that the 
basic classification system urged 
by NIAA as a standard is based 
upon plant dollar volume not 
available outside of government 
sources. 


= “For example,” says the presen- 
tation, “if at a given plant the 
company produced _ $1,100,000 
worth of steel kitchen cabinets 
and $1,000,006 worth of electric 
dishwashers, that plant is classi- 
fied as SIC classification 25. No 
weight is given to SIC classifica- 
tion 35 for its $1,000,000 volume 
in electric dishwashers. 

“On the other hand, you can 
have a plant doing a single-prod- 
uct business of $200,000 in electric 
dishwashers, and it is classified 
in classification 35, although it 
only does one-fifth the volume of 
business in this product as the 
previous plant does.” 

To compile a list of agreed-upon 
SIC categories for each of the 50,- 
000 plants in this field alone, Mr. 
Blackburn estimates, would re- 
quire an original outlay of $100,- 
000, supplemented by maintenance 
costs of $35,000 a year. To raise 
these sums, the report suggests 
either an increase in ad rates to 
cover the establishment of a fund 
for this purpose, or contributions 
by agencies and advertisers. 


= Despite the objections raised by 
Mr. Blackburn’s committee of pub- 
lishers, William Hoffman, ABC 
v.p., makes it clear in the same 
presentation that as far as Audit 
Bureau of Circulations is con- 
cerned, “the entire subject is still 
in the exploratory stage.” Noting 
that Mr. Blackburn spoke as chair- 
man of a special committee repre- 
senting the six ABC metalwork- 
ing publishers, Mr. Hoffman 
said: “In no sense should these 
questions be construed to represent 
the bureau’s attitude toward the 
subject or that a conclusion has 
been reached, either tentative or 
otherwise.” 


| 


} 


H. WILLIAM KOCH JR., formerly as- 
sistant to the v.p. of P. Ballantine 
& Sons, Newark brewer, has been 
named to the new post of general 
merchandising manager. 


Simpson Joins Burnett 

Frank E. Simpson, formerly with 
Needham, Louis & Brorby, has 
joined Leo Burnett Co., Chicago, 
as an account executive. 


How Would You Feel IF 
Your Product Was 


BANNED IN BOSTON? 


Yes, suppose you were not allowed to 
advertise and promote your product in 
any way in the City of Boston! 


Actually you are imposing upon yourself 
a restriction 5 times that great if you are 
not using The WORKBASKET as an advertising medium. Yes, according to the 1950 
census the Boston population was 801,444, yet the population in The WORKBASKET 
subscriber households alone is 4,050,000, or more than 5 times that of Boston. Don't keep 
banning your product from this terrific market of proven all-women buyers! Get all the 
facts today from your nearest Workbasket representative or direct. 


The WORKBASKET 


HAN DCR AF T PUBLI 
543 Westport Road 
Kansas City 11, Missouri 


A MOGOoeE R N eS AF TY Oe 


“| multiply my eyes 
and ears when | read 
Business Publications” 


says 
Col. Henry Crown, 
President, Empire State Building Corporation 


“I can’t possibly know everything about every industry 
in which I am vitally interested,” Col. Crown continues, 
“but through business publications I keep in touch with 
the important developments in construction, transpor- 
tation, mining and the operation of hotels and office 
buildings. My associates, too, make constant use of the 


business periodicals covering their special fields.” 


Henry Crown, industrialist, chairman, president and director in mining, 
construction, railroad and management fields, sole owner of New York's 
Empire State Building, which attracts more than a million visitors annually 
to the observatories on this 1472-foot high building. 


NiIP 


NATIONAL BUSINESS PUBLICATIONS, INC. 1001 rittecnth street, w.w., Washington 5, D.C. » STerling 3.7535 


The national association of publishers of 176 technical, 
professional, scientific, industrial, merchandising and 
marketing magazines, having a combined circulation of 
4,081,858...audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc....serving and promoting the Business Press 
of America... bringing thousands of pages of special- 
ized know-how and advertising to the men who make 


Top management reads business publications because 
the writers and editors of those periodicals deliver perti- 
nent and specific news coverage. That’s why business 
magazines provide an ideal sales channel for any prod- 
uct or service of sound benefit to business or profes- 


sional men. 


decisions in the businesses, industries, sciences and pro- | 
fessions ... pin-pointing your audience in the market of 
your choice. Write for list of NBP publications and 
the latest “Here's How” booklet, “How Well Will We 
Have to Sell Tomorrow?”, by Ralston B. Reid, Adver- 
tising & Sales Promotion Manager, Apparatus Sales 
Division, General Electric Company, Schenectady,N.Y. 
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Father has a power saw! 

See him build a table! 
What does Father want to prove— 
- ‘That he’s skilled and able? 


Phooey! What has happened is, 
Pop could do no other 

Once he got the forceful hint 
Gently dropped by Mother. 


Mother saw it in McCall’s— 
Ringed it round like Saturn 
Where it said the work’s a cinch 

With a transfer pattern. 


Home life gets a new pattern 


rt 

e The third qua . 
year 
Nees the biahest advertising dollar volume of any 
MeCall’s history. 


Transfer patterns are the things 
Mom is used to using; 

Make both wood and needle work 
Greatly less confusing. 


Simply iron the pattern on, 
Don’t project or draw it. 
All you do from there on out’s 
Hold the wood and saw it. 


Thank McCall’s—a trusted name, 
Biggest in home-sewing; 

In the new home workshop field, 
Big—and swiftly growing! 


MecCalls 


230 PARK AVENUE, NEW YORK 17, NEW YORK 
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